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Michael  G.  Gartner  9n 
Freedom  of  Information 

"WeVe  a  more  informed  nation  because  of 
the  Freedom  of  Information  Act.  We're  a  more 
vigorous  press  because  of  the  Freedom  of 
Information  Act.  WeVe  a  stronger  democracy 
because  of  the  Freedom  of  Information  Act." 

Michael  G.  Gartner 

President,  American  Society  of  Newspaper  Editors  and 
Editor,  the  Louisville  Courier-Journal,  a  Gannett  newspaper 


For  more  on  Freedom  of  Information 
see  pages  6  and  7 
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Family  feud 
ends  at  Lowell, 
Mass,  paper 
(See  page  11) 


Colombian 
journalists  seek 
U.S.  cooperation 
(See  page  12) 


IRS  wants  more 
taxes  from 
Cowles  estate 
(See  page  15) 
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Six  years  ago 
there  was  only  one 
UNIMAN  4/2  press 


Today  we  are 
the  world  leader. ..  4 


N^tertoads 


with  sales  of  more  than  100  presses  to 
mid  size  newspapers  —  worldwide. 
UNIMAN  4/2  is  the  fastest  selling  press 
in  newspaper  history,  with  an  average 
of  20  complete  presses  sold  every  year. 
We  created  a  demand  for  UNI  MAN  4/2 
by  offering  a  heavy-duty  press  at  an 
attractive  capital  investment.  A  press 
with  the  ability  to  produce  excellent 
process  color  while  reducing  operating 
costs.  A  press  you  can  grow  with. 
If  you  er\joy  being  a  leader  in  your 
market,  ask  the  people  who  have 
already  made  the  UNIMAN  decision. 
Then  call  us  —  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600,  Telex  833-330 
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We’re  delighted  to  add  The 
Baltimore  Sun  and  The  Boston 
Globe  to  the  growing  list  of 
newspapers  that  have  made  the 
right  choice  in  TV  program 
listings. 

As  always,  you  can  depend  on 
Tribune  TV  Log  for  accurate 
descriptions,  excellent  movie 
reviews  and  custom-designed 
listings  to  your  exact 
specifications. 


For  more  information,  call  Tom 
Beatty  at  1-800-322-3068. 
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Akron  Beacon  Journal 
Alexandria  Journal 
Allentown  Morning  Call 
Anchorage  Daily  News 
Ariwna  Daily  Star 
Arlington  Journal 
Arlington  Heights  Herald 
Atlanta  Constitution  and 
Journal 

News-Democrat 

r  ®"‘*8eport  Post  and  Telegram 

Champaign-Urbana 
News-Gazette 
Chicago  Tribune 
Cleveland  Plain  Dealer 
Clovis  News-Journal 
^lumbia  State  and  Record 
Corning  Leader 

Caller-Times 
Dallas  Times  Herald 
Delaware  Gazette 
Denver  Post 
Des  Moines  Register 
Detroit  Free  Press 

Elyria  Chronicle-Telegram 
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A  division  of  Tribune  Media  Services 
Robert  S.  Reed,  President/CEO 
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Orlando,  Florida  32801 
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Taking  Design 

TO-A-NEW-LEVEL 


Come  and  hear  from  some  of  the  best  minds  in  the 
industry—  Bradley  Clift  (Photographer  of  Year), 
Ralph  Langer  (Dallas  Morning  News), 
Deborah  Whitey-Culp  (Detroit  Free  Press),  and  many 
others.  T ake  advantage  of  the  Third  Annual  Editor's 
Symposium  and  attend  mini-sessions  on 
documentary  photojournalism  and  how  to  exploit 
the  graphic  capabilities  of  the  Apple  Macintosh.  All 
fascinating  and  valuable  staff.  It  takes  place  May  1  -3 
at  the  Sunnyvale  Hilton.  The  cost  is  $87  per  person 
($50  for  students),  advance  reservations  required. 
Call  (408)  920-5262  and  we’ll  send  you  a  resewation 
packet.  Act  now— we  must  have  your  completed 
registration  form  and  check  by  April  23. 
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APRIL 

17-19 — Midwest  Graphics  '87,  sponsored  by  Printing  Views  Magazine.  Con¬ 
vention  Hall,  Indianapolis. 

22-24 — Suburban  Newspapers  of  America,  Advertising  Conference,  Century 
Plaza  Hotel,  Los  Angeles. 

22- 25 — National  Hispanic  Media  Conference,  Hilton  Hotel,  Downtown  Los 

Angeles. 

23- 25 — Southern  Circulation  Managers  Association,  Spring  Conference, 

Gatlenberg,  Tenn. 

25- 28— Inter-State  Circulation  Managers  Association,  Sheraton  Inner  Har¬ 

bor,  Baltimore. 

28 — National  Conference,  Changing  Economics  of  News,  Gannett  Center 
for  Media  Studies,  Columbia  University,  New  York  City. 

MAY 

1-3— Graphics  87,  Conference,  Sponsored  by  the  San  Jose  Mercury 
News,  Sunnyvale  Hilton,  San  Jose,  Calif. 

1-3— National  Society  of  Newspaper  Columnists,  Annual  Meeting,  The 
Pointe  at  Tapatio  Cliffs,  Phoenix. 

3-6— American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

3-6 — Society  of  American  Business  Editors  and  Writers,  Annual  Meeting, 
Washington  Marriott  Hotel,  Washington,  D.C. 

8-9— North  Carolina  Press  Association,  Advertising  Conference  Greens¬ 
boro.  N.C. 

8-10 — Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 
nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

10-13 — International  Newspaper  Financial  Executives,  Marriott  Hotel,  Marco 
Island,  Fla. 

10-13 — Organization  of  Newspaper  Ombudsmen,  Brown  Hotel,  Louisville. 
10-13— Pacific  Northwest  International  Circulation  Managers'  Association, 
Inc.,  Annual  Sales  Conference,  Coeur  d'Alene  Resort,  Coeur 
d'Alene,  Idaho. 

10-17— International  Press  Institute,  Buenos  Aires,  Argentina. 

15-17— Photo  West  '87,  Western  Conference  for  Professional  Photogra¬ 
phers,  Moscone  Center,  San  Francisco. 

17-20 — International  Newspaper  Marketing  Association,  Hilton  Harbour 
Castle,  Toronto,  Canada. 

20-22— Catholic  Press  Association  of  the  United  States  and  Canada,  Annual 
Convention,  Hyatt  Regency  on  the  Rivenwalk,  San  Antonio. 

24- 27— 40th  World  Congress  and  General  Meeting,  International  Federation 

of  Newspaper  Publishers,  Helsinki  ’  nland. 

Seminars/ Workshops/Clinics 

APRIL 

10— Newspaper  Antitrust  Seminar,  Co-sponsored  by  the  International 
Circulation  Managers  Association  and  the  law  firm  of  King  &  Ballow, 
Union  Station  Hotel,  Nashville. 

23/24 — Illinois  Press  Association  Workshop,  The  Paper  Chase:  Deciphering 
Local  Government  for  You  and  Your  Readers,  Workshop  Series 
being  repeated  April  30  May  1 .  Eastern  Illinois  University,  Charles¬ 
ton;  May  7/8,  Northern  Illinois  University,  DeKalb,  and  Northwestern 
Illinois  University,  Chicago;  May  14/15,  Southern  Illinois  University, 
Carbondale. 

26- 29 — SNPA  Foundation,  Seminar,  Impact  of  Gramm-Rudman-Hollings  on 

State/Local  Governments,  George  Mason  University,  Fairfax,  Va. 
26-5/1— The  Poynter  Institute  for  Media  Studies  Graphics  Center:  News 
Information  Graphics,  St.  Petersburg. 

26-5/6 — American  Press  Institute,  Sports  Editors,  Reston,  Va. 

MAY 

3-6 — SNPA  Foundation  Seminar,  Managing  the  Classified  Ad  Depart¬ 
ment,  Baton  Rouge  (La.)  State-Times/ Advocate. 

3-8— American  Press  Institute,  Managing  Computer  Systems,  Reston,  Va. 
3-16 — The  Poynter  Institute  for  Media  Studies  Management  Center: 

National  Teaching  Awards,  St.  Petersburg. 

8-10 — 38th  Annual  Short  Course,  Photojournalism,  Holiday  Inn,  Woodlawn, 
Charlotte,  N.C. 
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Kruger  newsprint 
makes  color  irresistible 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 
And  that’s  just  what  they  get  with  Kruger  newsprint. 
We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  registration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489-5th  Ave.  New  York,  NY  10017 
(212)  697-9700 


Kruger 

W^re  making  news  in 
newsprint  technology. 


^yXThienyou  buy  your 
ww  system  from  CDS 
you  get  the  reliability, 
experience  and  support  that 
you  expect  from 
an  industry 
leader.  Our 


customers 


like  that. 
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Dann  E.  Kroeger 

President 


c^E^civE  dalA 

i- 

9300  W.  noth  Street 
Suite  150 

Overland  Parle,  KS  66210 
913/451-4618 

An  IBM  Value-Added  Remarketer 


Newspaper  software  professionals. 


Benjamin  leaves  as  UPl 
president  after  five  months 

United  Press  International  president  Milton  Benjamin 
resigned  (April  1)  as  president  of  the  wire  service  after 
only  five  months  in  the  position. 

Benjamin’s  departure  reportedly  came  about  when  he 
and  UPI  owner  Mario  Vazquez  Raha  could  not  agree  on 
how  further  financial  investments  by  Vazquez  would  be 
spent. 

According  to  a  statement  by  Benjamin,  UPI  proved  to 
require  “a  greater  level  of  investment  than  was  originally 
envisioned  by  the  ownership.” 

Insiders  at  UPI  said  that  Vazquez  felt  that  if  he  were 
going  to  put  more  of  his  money  into  the  financially-trou¬ 
bled  wire  service,  that  he  should  become  more  directly 
involved  in  how  it  was  spent. 

That  involvement,  insiders  said,  meant  a  tighter  moni¬ 
toring  and  control  on  spending. 

Vazquez,  according  to  sources  at  UPI,  wanted  to  take 
direct  control  of  all  expenditures  at  the  wire  service,  in¬ 
cluding  pay  raises  and  approval  of  all  expense  accounts. 

Vazquez  feels  a  tighter  control  on  spending  is  necessary 
at  this  time  and  when  contract  negotiations  begin  with  the 
Wire  Service  Guild,  he  reportedly  wants  to  hold  the  line 
on  pay  raises  and  change  some  of  the  work  rules  in  the 
current  contract. 

According  to  insiders,  several  senior  reporters  have  left 
UPI  since  Vazquez  took  over  the  company  in  June  1986 
and  have  been  replaced  by  younger,  less  experienced  re¬ 
porters  who  are  paid  at  lower  salary  scale  levels. 

Benjamin,  according  to  sources,  felt  if  UPI  wants  to 
lure  new  subscribers  it  has  to  pay  higher  salaries  to  keep 
and  attract  experienced  reporters. 

But  Christopher  Smith,  director  of  corporate  communi¬ 
cations  for  UPI,  said  part  of  the  investment  planned  by 
Vazquez  is  to  bring  in  more  senior  “name”  people. 

Vazquez  could  not  be  reached  directly,  but  was  quoted 
in  published  reports  that  he  is  not  going  to  seek  job  cuts  in 
talks  with  the  Guild. 

An  announcement  by  UPI  said  Vazquez  would  be  con¬ 
tacting  UPI  subscribers  “to  keep  them  advised  of  how  he 
is  applying  his  turnaround  experience  to  the  investment 
process  at  UPI.”  The  turnaround  experience  he  makes 
reference  to  was  gained  at  some  of  his  Mexican  newspa¬ 
pers  which  were  in  financial  difficulty  when  he  acquired 
them. 

Meanwhile,  the  Wire  Service  Guild  is  reportedly  an¬ 
noyed  because  their  contract  expires  on  April  30  and  there 
has  yet  to  be  a  single  proposal  made  by  UPI  management 
regarding  terms  of  a  new  contract. 

Benjamin  was  originally  brought  in  by  Vazquez  as  a 
consultant  and  he  was  later  named  president. 

In  his  short  term  as  president,  he  brought  in  several 
news  executives,  including  Ben  Cason,  who  left  his  post 
as  assistant  managing  editor  of  the  Washington  Post  to  join 
UPI.  Cason  was  brought  in  as  managing  editor/news  and 
was  named  editor  of  UPI  last  month.  With  Benjamin’s 
departure,  Cason  will  add  the  title  of  senior  vice  president/ 
editorial  and  will  be  the  ranking  editorial  executive  at  the 
wire  service. 

Cason  said  the  announcement  by  Vazquez  that  he  plans 
to  get  more  involved  in  the  day-to-day  financial  matters, 
does  not,  to  his  knowledge,  indicate  the  UPI  owner  plans 
to  take  charge  of  the  editorial  department. 

Benjamin  plans  to  return  to  his  post  as  president  of  the 
management  consulting  firm  he  co-founded  in  1984.  Until 
recently  his  firm  was  handling  public  relations  work  for 
UPI. 
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“Informarion  still  is 
being  held  hostage 
by  the  government.” 

The  nation  recently  celebrated  Freedom  of  Information  Day. 

In  this  week  as  editors  around  the  USA  gather  at  ASNE  in  San  Francisco, 

ASNE  President  Michael  Gartner's  comments  are  worth  repeating. 

Here  are  excerpts  from  his  speech  at  the  National  Press  Club  in  Washington,  D.C. 


Think  about  the  words  "freedom  of  information." 

Information  should  always  be  the  one  great,  free  commodity, 
and  what  a  sad  state  of  affairs  it  was  that  caused  us  to  have  to 
seek  freedom  of  information. 

But  what  a  descriptive  phrase  that  is!  For  freedom  of 
information  clearly  implies  that  the  information  we're  seeking  to 
free  is  being  held  hostage.  And,  indeed,  that  was  the  case  when 
the  law  was  amended  in  those  days  of  Watergate — and,  sadly,  it 
still  is  the  case  in  this  most  free  of  nations:  Information  still  is  being 
held  hostage  by  the  government. 

To  a  person  who  is  an  American,  an  editor,  and  a  lawyer,  that  is 
depressing  indeed.  But  it  is  the  fact.  Before  I  move  on  to  celebrate 
with  you  the  wonders  of  the  Freedom  of  Information  Act,  let  me  list 
for  you  the  information  you  cannot  get  from  your  government: 

•  You  cannot  get  any  information  that  the  government  chooses 
to  keep  secret  in  the  interest  of  national  defense  or  foreign  policy, 
and  that  is  a  big  umbrella. 

•  You  cannot  get  any  information  related  solely  to  the  internal 
personnel  rules  and  proctices  of  an  agency. 

•  You  cannot  get  any  information  on  tax  returns. 

•  You  cannot  get  a  big  chunk  of  the  information  the  government 
collects  under  the  Census  Act. 

•  You  cannot  get  information  presented  to  grand  juries. 

•  You  cannot  get  information  dealing  with  sources  and  methods 
of  the  Central  Intelligence  Agency. 

•  You  cannot  get  much  information  related  to  patent 
applications. 

•  You  cannot  get  information  concerning  the  activities, 
organization,  or  function  of  the  National  Security  Agency. 

•  You  cannot  get  much  of  the  information  hoarded  at  the 
Consumer  Product  Safety  Commission. 

•  You  cannot  get  information  related  to  visa  applications. 

•  You  cannot  get  information  having  to  do  with  negotiations  for 
international  air  routes. 

•  You  cannot  get  certain  information  in  connection  with 
presentencing  investigations  and  parole  reports. 

•  You  cannot  get  information  about  so-called  trade  secrets. 

•  You  cannot  get  information  from  inter-agency  or  intra-agency 
memorandums  or  letters. 

•  You  cannot  get  information  concerning  personnel  and 
medical  files. 

•  You  cannot  get  certain  investigatory  records  of  government 
agencies  compiled  for  law-enforcement  purposes. 

•  You  cannot  get  information  the  government  compiles  in  its 
efforts  to  supervise  and  regulate  financial  institutions. 

•  You  cannot  get  oil-well  data. 


•  And,  most  appalling  of  all,  you  cannot  get — at  least  you 
cannot  copy — information  that  the  United  States  Information 
Agency  broadcasts  daily  to  persons  who  aren't  in  the  Free  World. 

Yes,  that's  right.  The  U.S.  government  will  not  give  you  copies  of 
the  material  it  broadcasts  on,  say,  the  Voice  of  America.  And  if  you 
turn  on  your  short  wave  radio  and  tape  it  and  then  transcribe  it,  I 
am  here  to  tell  you  that  it  is  against  the  law  to  print  that  information 
in  a  newspaper  in  the  United  States  of  America.  It's  prior  restraint, 
clear  and  simple,  and  it's  an  outrage. 

So  that's  the  information  you  can't  get — and,  in 
one  case,  can't  print  if  you  do  get — in  this  land 
of  the  free.  And  if  that  weren't  bad  enough,  let  me 
remind  you  that  politicians  and  businessmen  and 
bureaucrats  are  never-ceasing  in  their  efforts  to  add 
still  more  items  to  the  list  of  secrets  that  they  know 
and  you  can't  have.  And  if  you  need  evidence  that 
secrets  ruin  governments,  you  need  look  no  further 
than  the  basement  of  the  White  House,  where  Oliver 
North  set  up  his  own  secret  government. 

Let  me  tell  you  some  other  things  you  can't  do.  You  can't  run 
cigaret  commercials  on  radio  or  television,  and  the  day  is  coming, 

I  truly  fear,  when  you  won't  be  able  to  print  them  in  newspapers  or 
on  billboards.  That's  what  the  Congress  seems  ready  to  do  to  us. 

You  can't  advertise  the  lures  of  a  perfectly  legal  casino  to  the 
natives  of  Puerto  Rico,  though  you  can  advertise  it  to  the  suckers  in 
New  York.  That's  what  the  Supreme  Court  of  the  United  States  has 
done  to  us.  You  can't  print  certain  information  about  lotteries. 
That's  what  the  law  has  said  for  decades. 

And,  I'll  say  it  one  more  time  in  case  you  missed  it:  I  cannot  tell 
my  readers  in  Louisville,  Kentucky,  what  it  is  that  the  United  States 
is  propagandizing  to  people  everywhere  else  in  the  world.  That's 
what  the  Congress  ruled  years  ago,  and  no  one,  apparently,  has 
ever  challenged  it. 

So  pardon  me  if  I'm  a  little  gloomy  here  today  as  we  celebrate 
national  Freedom  of  Information  Day.  Pardon  me  if  I  rain  on 
your  parade. 

Still... 

Let  me  tell  you  the  good  news.  The  good  news  is  that  we 
do  have  a  federal  Freedom  of  Information  Act.  The 
good  news  is  that  each  year  there  are  about  350,000 
requests  filed  for  information  under  that  act — requests 
filed  by  newspaper  reporters,  by  authors,  by  prisoners,  by 
politicians,  by  business  executives,  by  men  and  women  from  all 
walks  of  life,  men  and  women  who  want  to  know  something  and 
who  are  familiar  enough  with  the  mechanics  of  the  Freedom  of 
Information  Act  to  know  how  to  file  a  request. 

The  good  news,  too,  is  that  every  state  in  this  land  has  some  sort 
of  an  open-records  law  and  an  open-meetings  law  and  that  they 
are  being  used  daily. 
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Let  me  tell  you  of  one  example.  About  o  year  ago  at  this  time, 
the  editors  of  USA  TODAY  decided  to  launch  a  series  of  stories 
disclosing  the  salaries  and  perquisites  of  coaches  and  presidents 
at  every  major  U.S.  college  and  university. 

They  interviewed  hundreds  of  people — coaches,  aides  and 
players,  athletic  directors  and  their  staffs,  university  presidents, 
members  of  ethics  commissions,  governors  and  regents,  trustees, 
professors,  union  leaders,  students,  agents  and  alumni — but  the 
meat  of  the  series,  and  it  was  an  incredibly  meaty  series,  came 
from  records  squirreled  away  in  all  50  states. 

For  the  folKs  at  USA  TODAY  had  launched  perhaps 
the  largest  project  based  on  freedom  of  information 
laws  in  the  history  of  journalism.  The  editors — and, 
sometimes,  their  lawyers — sent  out  1,084  requests 
for  information  under  federal  and  state  FOI  laws, 
including  I RS  form  990s.  The  result  was  one  of  the 
mostfact-filled  and  fascinating  series  ever  done. 

It  disclosed  that: 

•  Clemson  football  coach  Danny  Ford  gets  a  house  and 
137-acre  farm  in  addition  to  his  $78,000  salary. 

•  Nevada/Las  Vegas  basketball  coach  Jerry  Tarkanian  gets 
$39,000  in  tickets  on  top  of  his  $155,000  base  pay. 

•  Coaches  of  men's  teams  invariably  make  more  than  coaches 
of  women's  teams.  At  the  University  of  Iowa,  for  instance,  the 
men's  coach  makes  $23,381  more  than  the  women's  coach. 

•  Many  coaches  earn  far  more  than  the  presidents  of  their 
universities.  5ome  earn  more  than  their  state  governors. 

•  Perquisites  such  as  free  cars  and  side  deals  such  as  lucrative 
contracts  for  endorsing  specific  brands  of  shoes  make  coaching  at 
some  schools  as  lucrative,  in  the  words  of  one  USA  TODAY  editor, 
as  insider  trading. 

In  all,  23  people  worked  approximately  10,000 
hours  to  get  the  stories,  stories  that  would  have  been 
impossible  to  get  without  the  sunshine  laws  that  now 
are  in  effect  throughout  the  nation. 

That's  one  end  of  the  spectrum.  Here's  the  other:  A  few  months 
ago,  I  became  fascinated — make  that  outraged — by  the  fact  that 
the  United  States  Information  Agency  had  contracted  with  the 
School  of  Communications  at  Boston  University  to  set  up  a  project 
to  teach  Afghan  rebels  how  to  disseminate  propaganda  about 
the  Soviet-Afghan  war,  propaganda  that  is  aimed  for  Third  World 
nations  but  that  could  well  end  up  disguised  as  legitimate  news  in 
the  information  pipeline  of  the  world. 

The  U.S.  was  spending  $500,000  of  our  tax  dollars  for  this 
ill-advised  project.  I  wrote  H.  Joachin  Maitre,  the  acting  dean  of 
the  School  of  Communications  at  Boston  University,  to  ask  how 
much  he  was  getting  paid  for  running  this  program  while  he  also 
handled  his  regular  job. 

He  wrote  and  said  it  was  none  of  my  business. 

So  I  asked  my  friend  Alice  Neff  Lucan,  esquire,  a  Gannett 
lawyer,  to  file  an  FOI  request  for  me,  and  soon  I  had  all  the 
information  about  Dean  Maitre  and  his  high-priced  band  of 
story  makers. 

I'm  still  mad,  but  now  I'm  knowledgeable  as  well. 

The  Freedom  of  Information  Act  "is  the  single  most  effective  tool 
for  holding  Government  agencies  accountable  to  the  people," 
Joan  Claybrook,  the  former  head  of  the  National  Highway  Traffic 
Safety  Administration,  testified  in  1984. 

I  Not  all  politicians  share  that  view.  On  October  17, 1974, 

President  Ford  vetoed  the  amendments.  He  called  the  bill 
"unconstitutional  and  unworkable."  Congress  overrode  the  veto, 
though,  and  the  past  10  years  have  proven  him  very  wrong. 

The  Reagan  Administration  people  seem  close  to  the  Ford  view. 
Under  the  guise  of  their  campaign  against  drug  abuse,  they 
pressed  for  limits  on  the  FOI  Act  last  year,  succeeding  in  getting 
the  act  watered  down  after  six  years  of  trench  warfare  by 
newspaper  groups  and  their  lawyers. 

Let  me  tell  you  another  story.  I'm  on  the  Pulitzer  Prize  Board 


at  Columbia,  and  each  year  we  give  a  dozen  or  so  prizes  for 
stories  that  we  consider  the  very  best  of  the  year's  journalism. 

Last  year,  prizes  went  to,  among  others,  reporters  at  the  Dallas 
Morning  News  for  an  outstanaing  series  on  racial  discrimination 
in  public  housing,  to  reporters  at  the  Pittsburgh  Press  for  a 
compelling  series  on  organ  transplants,  and  to  reporters  at  the 
San  Jose  Mercury  News  for  a  wonderful  series  on  the  wealth  and 
stealth  of  Ferdinand  Marcos. 

The  three  series  had  two  things  in  common:  all 
were  outstanding  enough  to  win  the  Pulitzer  Prize, 
and  each  was  based  in  part  on  information  gathered 
under  Freedom  of  Information  Act  requests. 

So  despite  what  I  said  at  the  beginning  of  this  talk,  all  is  not 
doom  and  gloom.  We're  a  more  informed  nation  because  of  the 
Freedom  of  Information  Act.  We're  a  more  vigorous  press 
because  of  the  Freedom  of  Information  Act.  We're  a  stronger 
democracy  because  of  the  Freedom  of  Information  Act. 

As  you  gather  here  today,  you  are  honoring  my  friend  Tony 
Mauro,  who  has  labored  long  and  hard  for  the  cause.  I  join 
you  in  honoring  him,  and  I  can't  think  of  a  more  worthy  recipient 
of  your  award. 

Finally,  as  we  celebrate  200  years  of  the  constitution  and 
20  years  of  the  Freedom  of  Information  Act,  this  seems  to  be 
the  case:  we  are  the  freest  people  in  the  world  in  the  freest  nation 
in  the  world. 

But  our  own  government  still  is  holding 
information  hostage,  presumably  because  the 
governors  don't  trust  the  governed.  We  have  made 
great  and  wonderful  strides.  But  our  land  will  never 
be  truly  free,  our  nation  never  truly  democratic,  until 
all  the  people  have  equal  access  to  all  the  facts. 

There  should  be  no  place  in  this  nation  for  official  secrets  or 
unofficial  ones.  America  should  be  neither  a  class  nor  a 
classified  society. 


"At  a  time  when  our  credibility  as  an  institution  is  in  the  balance, 
honesty  can  combat  an  image  of  arrogance.  Balance  can  combat 
an  image  of  unfairness.  Independent  voices  can  combat  the 
image  of  an  insensitive  monolith.  A  search  for  truth  can  combat  an 
image  of  an  absence  of  integrity.  A  correction  can  combat  error. 

A  sense  of  humor  can  combat  exaggerated  self-importance. 
These  are  simple  truths  to  remember.  These  are  truths  that  can 
help  keep  a  free  press  free." 

JOHN  SEIGENTHALER 
Incoming  Treasurer  of  ASN  E 
Editorial  Director,  USA  TODAY 
Chairman/Publisher/Editor  of  the  Tennessean, 
a  Gannett  newspaper. 
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THE  FOURTH  ESTATE 


Robart  U.  BroMm,  Prwldant  JaniM  Wright  Brown 

Fardinand  C.  Taubnar,  Publlahar  PubUahar,  Chainnan  of  lha  Board,  1912-1959 


international  war  on  drugs 

The  press  of  Colombia  is  embattled  in  a  war  on  drugs  which  has 
brought  the  assassination  of  more  than  25  Colombian  journalists  for 
their  opposition  to  the  multibillion-dollar  drug  traffic.  The  newspa¬ 
pers  there  have  asked  for,  deserve,  and  should  get  the  help  of  the 
U.S.  press.  The  war  on  drugs  cannot  be  localized  in  any  country.  It 
should  be  waged  internationally  with  all  the  forces  that  can  be  mus¬ 
tered. 

About  half  of  the  33  Mexican  journalists  who  have  been  killed  in 
recent  years  are  said  to  have  died  at  the  hands  of  drug  traffickers. 
Threats  against  journalists  in  Venezuela  and  the  kidnapping  of  one  of 
them  have  been  linked  to  the  drug  traffic. 

The  assassination  on  Dec.  17  of  Guillermo  Cano,  61,  the  respected 
editor  of  El  Espectador,  Bogota,  because  of  his  crusade  against  the 
drug  traffic,  galvanized  the  Colombian  press  into  action  in  a  common 
effort  —  something  that  is  rarely  seen  in  any  country.  Defying 
threats  and  laying  fear  aside,  on  Dec.  19  all  news  media  in  the  country 
were  silent  for  24  hours  in  a  tribute  to  Cano.  Subsequently  in  late 
February,  13  newspapers,  five  tv  stations,  and  two  radio  stations 
distributed  in  unison  the  investigative  series  by  the  Miami  Herald 
on  the  narcotics  industry  in  Colombia.  Another  unprecedented  move. 

Now,  the  Colombian  journalists  are  preparing  their  own  investiga¬ 
tive  series  on  the  drug  industry  to  be  carried  by  news  media  through¬ 
out  that  country.  The  Colombians  are  asking  U.S.  newspapers  and  tv 
networks  to  run  the  series. 

“We  plan  to  name  names  and  publish  photos  of  the  U.S.  citizens  — 
the  distributors  at  the  demand  end  —  involved  in  the  drug  trade  in 
your  country,”  Rafael  Santos,  deputy  editor  of  his  family-owned  El 
Tiempo,  told  E&P.  “We  plan  to  analyze  the  U.S.  black  market  as  well 
as  examine  the  possibility  of  corruption  and  complicity  of  U.S.  public 
officials  and  private  citizens. 

“This  will  be  an  opportunity  for  the  U.S.  media  to  show  some 
camaraderie  and  run  this  series  which  will  detail  the  involvement  of 
citizens  in  their  own  back  yard.  Drugs  are  not  a  Colombian  problem 
alone.” 

This  is  exactly  the  type  of  action  urged  by  the  Inter  American 
Press  Association  at  its  meeting  last  week  when  it  called  upon  the 
press  throughout  the  hemisphere  “to  join,  support  and  encourage  the 
campaign  waged  by  journalists  in  Colombia  and  other  countries  to 
expose  the  drug  cartel  and  its  threat  to  press  freedom.” 

If  the  Colombian  series  delivers  as  promised,  we  don’t  feel  there 
will  be  any  problem  getting  it  exposed  in  the  U.S. 

Don’t  sacrifice  product  quality 

In  urging  editors  to  print  more  news  and  be  more  editorially 
aggressive  to  regain  lost  readership,  John  Morton,  newspaper 
analyst,  warned  publishers  who  may  face  a  profit  squeeze  not  to  cut 
costs  blindly,  especially  in  non-revenue-producing  departments  like 
editorial,  when  instead  investments  in  product  quality  should  be 
stepped  up.  His  words  need  repeating:  “It  is  illogical  to  respond  to 
loss  of  market  share  by  reducing  product  quality,  which  can  only 
result  in  loss  of  more  market  share.” 
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Letters  to  the  Editor 


All  Utah  journalists  are  not  opposed  to  Hatch  amendment 


In  reference  to  your  March  7,  1987 
article,  “Battling  Against  JOAs,"  let 
me  point  out  to  you  that  all  members 
of  the  Utah  Press  Association  are  not 
opposed  to  the  NPA  amendment 
sponsored  by  U.S.  Senator  Orrin 
Hatch  (R-Utah). 

Members  of  our  organization  are 
wrong  when  they  see  this  amendment 
as  being  against  us.  The  major  prob¬ 
lem  facing  UPA  members  is  not  the 
threat  of  Salt  Lake  City's  Newspaper 
Agency  Corporation.  The  major 
problem  is  the  strength  that  ADVO 
has  acquired  for  distributing  circulars 
in  our  state. 

Three  of  our  member  newspapers 
shut  down  their  second  editions  in 
1986.  All  three  blamed  the  loss  of 
advertising  revenue  as  the  reason  that 
they  were  discontinuing  the  publica¬ 
tion  of  two  editions  per  week.  And  yet 
not  one  of  the  three  newspapers 
attributed  that  loss  of  revenue  to  the 


metro  dailies  in  our  state.  Each  of  the 
three  blamed  the  loss  in  revenue  to 
the  growing  number  of  advertisers 
who  use  ADVO  to  distribute  their 
circulars. 

The  NPA  amendment  sponsored 
by  our  own  Senator  Hatch  will  give 
Salt  Lake  City's  two  metropolitan 
dailies,  the  Salt  Lake  Tribune  and 
Deseret  News,  added  strength  in 
combating  ADVO. 

We,  as  individual  community 
newspapers,  can  deliver  only  a  very 
small  number  of  the  total  circulars 
distributed  by  major  advertisers.  The 
14,300  circulars  that  our  two  news¬ 
papers  and  TMC  publication  can  dis¬ 
tribute  are  quite  insignificant  for 
advertisers  who  distribute  hundreds 
of  thousands  of  circulars  in  our  state. 
The  three  major  advertisers  in  our 
area  who  distribute  circulars  with 
ADVO,  Smith's  Food  King;  Osco 
Drug,  and  Safeway,  also  distribute 


those  same  circulars  with  ADVO  in 
Salt  Lake  City.  The  only  chance  that 
we  have  to  get  those  circulars  back  is 
for  the  Newspaper  Agency  Corpora¬ 
tion  to  get  them  back  first. 

In  order  for  the  members  of  the 
Utah  Press  Association  to  compete 
with  ADVO.  we  must  band  ourselves 
together,  not  only  with  our  fellow 
community  newspapers,  but  with  our 
metro  dailies  as  well. 

The  lines  are  clearly  drawn.  The 
battle  is  not  Utah  Community  News¬ 
paper  vs.  Utah  Metro  Dailies.  It  is  All 
Utah  Newspapers  vs.  ADVO. 

John  O.  Yanm 


(Yanni  is  advertising  manager  of  Sun- 
Progress,  Inc.,  which  publishes  the 
Sun  Advocate  and  Emery  County 
Progress,  both  members  of  the  Utah 
Press  Association.) 


Liberal  profs  must  blame  themselves  for  lack  of  media  exposure 


I  read  with  interest  “Think  Tank 
Under  Fire”  (E&P),  March  7. 

Speaking  from  the  standpoint  of  a 
person  who  has  set  up  a  similar  Op-Ed 
placement  program  at  the  Rockford 
Institute,  1  can  only  say  that  the  lib¬ 
eral  professors  at  Stanford  have  only 
themselves  to  blame  for  their  lack  of 
exposure. 

All  a  professor  has  to  do  is  write  a 
column  and  send  it  out  to  newspa¬ 
pers.  The  public  relations  staff  at 
Stanford  could  help  if  the  good  pro¬ 
fessors  would  deign  to  write  for  the 
public. 

Of  course,  they  would  have  to  pre¬ 
pare  to  have  their  opinions  rejected, 
but  editorial  page  editors  are  always 
looking  for  good  copy,  and  it  is  a  good 
way  to  have  expert  opinion  circulate 
in  the  marketplace  of  ideas. 

Rather  than  carping  at  the  fact  that 
conservative  views  are  being  pub¬ 
lished,  liberals  should  get  busy. 

As  for  syndicated  columnists,  1 
believe  Ph.D.’s  writing  in  a  popular 
vein  are  a  healthy  challenge.  Even  the 
best  columnists  who  crank  out  three 

Says  Woestendiek 
lacked  the  facts 

Bill  Woestendiek  apparently 
lacked  all  the  facts  before  writing  to 
(Continued  on  paf^e  74) 


columns  per  week  can  get  dull,  shal¬ 
low,  predictable  in  a  few  years.  The 
public  deserves  informed  opinion, 
and  these  professors  can  provide  it, 
oftentimes  bringing  a  lifetime  of  study 
in  a  particular  area. 


(Warder  is  former  president  and 
publisher  of  New  York  News  World, 
founded  by  members  of  the  Unification 
Church  headed  by  Rev.  Sun  Myung 
Moon.  Warder  left  that  post  several 
years  ago.  Warder  said  the  Rockford 
Institute  had  180  placements  in  news¬ 
papers  for  15  of  its  columns  last  year.) 


Michael  Warder 


“What’s  great  about  States  is  that  they  call  us  about  things  relating 
to  our  region — events  we  wouldn’t  otherwise  know  about,  and 
they  write  first-rate  stories  on  them  when  asked.” 

—Steve  Jetton,  business  editor,  Houston  Chronicle 


For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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Rank  MSA  Population  EBI  Total  Retail  Sales 


1  Birmingham  922,100  $9,316,427,000  $4,491,199,000 

2  Mobile  473,800  $4,691,504,000  $2,524,239,000 

3  The  Greater 

Huntsville  Market*  331,300  $3,548,440,000  $1,692,542,000 

4  Montgomery  293,300  $2,943,622,000  $1,506,307,000 

’Madison,  Limestone  &  Marshall  Counties 
Source:  S&MM  1986  Survey  of  Buying  Power 

HUNTSVILLE... 

Highest  EBI  Per  Household  of 
any  MSA  in  Alabama— $24,485 


Huntsville  Times  &  News 

Represented  by  Newhouse  Newspapers 
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Family  feud  ends 

Brothers’  dispute  over  direction  of  the  Lowell  (Mass.)  Sun  ceases; 
Clement  Costello  family  bought  out;  John  Costello  family  now  sole  owner 


By  Andrew  Radolf 

A  bitter  dispute  over  the  editorial 
direction  of  the  Lowell  (Mass.)  Siin 
was  resolved  with  the  March  25  buy¬ 
out  for  $28.5  million  of  the  Clement 
Costello  family’s  50%  interest  in  the 
newspaper. 

The  transaction  gives  100%  owner¬ 
ship  of  the  56,200  daily  and  54,500 
Sunday  circulation  Sun  to  the  family 
of  John  Costello  Sr.,  who  is  Clem¬ 
ent’s  brother  and  president  and 
publisher  of  the  newspaper. 

Clement  Costello,  who  is  severing 
all  ties  with  the  newspaper,  had  been 
its  editor  and  chief  editorial  writer. 
He  told  E&P  that  the  money  his  fam¬ 
ily  received  in  the  buyout  was  “quite 
adequate.” 

The  $28.5  million  price  includes  a 
non-compete  agreement,  as  well  as 
the  purchase  of  the  family’s  stock. 

Clement  Costello  also  received 
“full  ownership"  of  a  Lincoln  limou¬ 
sine,  a  painting  dubbed  “Musical 
Muses,”  and  a  grandfather  clock.  In 
addition,  he  was  paid  $20,000  for  10 
paintings  that  will  remain  at  the  Sun 
offices. 

The  buyout  leaves  the  Sun  with  a 
total  debt  of  $32  million,  including 
$3.5  million  remaining  from  the  news¬ 
paper’s  $7.2  million  acquisition  three 
years  ago  of  the  shares  held  by  the 
estate  of  a  third  brother,  Thomas  Cos¬ 
tello.  At  the  time,  Thomas  Costello’s 
holdings  amounted  to  one-third  of  the 
company’s  stock. 

The  Clement  Costello  buyout  was 
financed  entirely  with  senior  debt  put 
together  by  the  Bank  of  Boston,  its 
subsidiary,  Rhode  Island  Hospital 
Trust  of  Providence,  and  the  Union 
National  Bank  of  Lowell. 

The  Sun  has  a  long-standing  rela¬ 
tionship  with  George  Lenher,  a  first 
vice  president  at  Hospital  Trust  who 
specializes  in  handling  senior  debt  for 
leveraged  newspaper  acquisitions 
and  buyouts. 


The  debt  term  is  10  years,  but 
James  1.  O’Hearn,  general  manager 
and  treasurer  of  the  Sun,  said  projec¬ 
tions  call  for  the  newspaper  to  pay  it 
off  in  nine. 

The  dispute  between  Clement  Cos¬ 
tello  and  the  newspaper  came  to  a 
head  last  January  when  the  board  of 
directors  suspended  him  from  all 
duties  after  he  refused  to  let  the  Sun’s 
editorial  board  edit  his  editorials. 

Clement  Costello  noted  that  he  was 
outvoted  on  the  editorial  board  by  his 
nephew,  executive  editor  John  Cos¬ 
tello  J r. ,  and  managing  editor  Kendall 
Wallace.  He  called  the  situation  a 
“mechanism  set  up  to  bring  about  the 
subservience  of  the  editor.” 


Under  company  bylaws,  Costello 
had  to  offer  his  stock  at  a  set  price  to 
the  company.  If  the  company  did  not 
accept,  then  an  arbitration  procedure 
would  have  been  used  to  determine  a 
“fair  price”  for  the  shares. 

O’ Hearn  said  the  arbitration  proce¬ 
dure  was  never  used.  He  remarked 
that  “most  appraised  figures”  put  the 
Sun’s  value  at  $60  million  to  $65  mil¬ 
lion. 

Ogden  Nutting  offered  Clement 
Costello  $27.5  million  for  his  family’s 
shares,  according  to  O’ Hearn,  “but 
he  didn’t  have  the  right  to  sell  to 
him.” 

Costello  said  he  used  the  Nutting 
offer  for  “leverage”  in  his  negotia¬ 
tions  with  the  company. 

There  were  several  “crises”  over 
Clement  Costello’s  editorials  which 
resulted  in  editorial  board  decisions 
that  they  not  be  published,  said 
O’ Hearn. 

One  of  the  crises,  O’Hearn  con¬ 


tinued,  involved  an  editorial  last  sum¬ 
mer  which  was  critical  of  Lowell’s 
Hispanic  community  following  a  local 
judge’s  decision  to  reduce  charges 
against  33  people,  many  Hispanic, 
who  were  arrested  in  a  drug  bust. 

“Many  Hispanics  have  contributed 
only  death  and  destruction  to  the  city 
of  Lowell,”  Costello  wrote.  “They 
are  the  worst  immigrants  the  city  has 
ever  known  ...  If  there  is  prejudice 
against  them  in  Lowell,  it  is 
deserved.” 

The  editorial  board  regarded  the 
editorial  to  be  an  insult  to  the  His¬ 
panic  community  and  refused  to  let  it 
be  published. 

In  defense  of  his  editorial,  Costello 


said,  “I  don’t  call  it  racism  if  you  say 
who  is  involved  with  what.  Is  it  rac¬ 
ism  or  a  description  of  fact  to  say 
Hispanics  are  a  big  factor  in  the  drug 
scene?” 

Another  crisis,  O’Hearn  said, 
erupted  when  Costello  tried  to  stop 
the  Sun  from  sending  reporter  Tom 
Squitteri  along  on  a  local  congress¬ 
man’s  trip  to  Southeast  Asia. 
O’Hearn  explained  that  there  are 
about  9,000  Laotian  and  Cambodian 
refugees  in  the  Lowell  area  and  the 
trip  involved  an  effort  by  the  con¬ 
gressman  to  “reunite  families”  split 
apart  by  the  exodus. 

“Clement  negated  those  orders  [to 
send  a  reporter]  and  canceled  the 
checks,”  said  O’Hearn.  “We  over¬ 
ruled  him  and  sent  the  reporter  any¬ 
way.” 

“To  me  the  story  was  not  worth  the 
money  involved,”  said  Costello.  “1 
saw  the  thing  as  a  waste  of  time.” 

(Continued  on  page  77) 


Clement  Costello  also  received  “full  ownership”  of  a 
Lincoln  limousine,  a  painting  dubbed  “Musical  Muses,” 
and  a  grandfather  clock. 


Colombian  journalists’  message  to  American  reporters: 

‘Let’s  cooperate’ 

Urge  U.S.  newspapers  to  publish  Colombian  newspaper  exposes 
on  drug  trafficking  that  will  name  names  of  Americans  involved 


By  Stephen  F.  Jackson 

“We  plan  to  fight  back,”  said  Francisco  Santos,  a 
member  of  the  Santos  family  which  owns  the  largest  daily 
newspaper  in  Colombia.  “We  will  not  be  intimidated.” 

With  these  words,  El  Tiempo  of  Bogota,  with  a  320,000 
circulation,  has  declared  its  official  and  unequivocal 
stance  in  the  current  struggle  between  news  media  and 
narcotics  traffickers  in  this  tropical  country  of  22,000,000 
people  in  northwest  South  America. 

The  fight  has  been  intensified  as  the  result  of  the  assassi¬ 
nation  of  Guillermo  Cano  on  Dec.  17,  1986.  Cano  was 
allegedly  killed  by  hitmen  hired  by  the  narcotics  dealers  he 
was  strongly  criticizing  in  his  family-owned  El 
Espectador  —  the  other  Bogota  daily  newspaper  and  sec¬ 
ond  in  Colombian  circulation  at  215,000. 

Cano,  61,  was  the  most  respected  publisher  and  jour¬ 
nalist  in  Colombia.  His  murder  has  elevated  him  to  mar¬ 
tyrlike  status  and  has  sent  shock  waves  through  the  pro¬ 
fessional  news  media  community. 

Instead  of  intimidating  the  news  media,  as  the  cocaine 
cartel  which  controls  the  $2-billion-a-year  industry  in 
Colombia  had  hoped  it  would  do,  Cano's  death  has  gal¬ 
vanized  them  and  strengthened  their  resolve  to  fight  not 
only  the  drug  dealers  but  against  pervasive  corruption  in 
public  life,  according  to  Juan  Pablo  Ferro,  a  news  execu¬ 
tive  with  El  Espectador. 

In  an  unprecedented  act  —  unprecedented  not  only  in 
Colombia  but  possibly  worldwide  —  virtually  all  news 
media  in  the  country  went  silent  on  Saturday,  Dec.  19, 
following  Cano’s  murder.  This  tribute  to  Cano  was 
observed  for  24  hours  by  the  newspapers,  radio  and  tv 
stations  not  only  to  exhibit  their  concern  for  Cano,  said 
Santos,  but  to  show  their  solidarity  in  the  crusade  that 
Cano  was  leading  for  El  Espectador,  the  news  media  and, 
indeed,  all  of  Colombia. 

In  another  unprecedented  move  by  news  media  in 
Colombia,  13  daily  newspapers,  five  tv  stations,  and  two 
radio  stations  in  the  country  produced  and  distributed 
nationwide  at  the  same  time  in  late  February  the  hard-hit¬ 
ting,  investigative  series  by  the  Miami  (F\’d.)  Herald  on  the 
narcotics  industry  of  Colombia.  The  series  traced  the 
development  of  the  narcotics  industry  in  Colombia  over 
the  last  20  years,  named  names,  published  photos,  and 
revealed  the  route  of  cocaine  from  the  leaves  in  Bolivia 
and  Peru  to  the  cocaine-paste  laboratories  in  Colombia 
owned  and  operated  by  the  smugglers  who  transport  the 
narcotic  into  the  United  States  and  into  Europe. 

Still  a  third  unprecedented  action  is  planned  this  month 


(Jackson  is  a  free-lance  writer  who  recently  spent  some 
time  in  Colombia,  where  he  visited  with  Colombian  jour¬ 
nalists  to  discuss  the  death  of  Guillermo  Cano  and  their 
efforts  in  exposing  drug  trafficking.) 


Police  in  Bogota,  Colombia,  investigate  the  scene  around 
Guillermo  Cano's  car  shortly  after  he  was  shot  to  death 
outside  his  newspaper  office  by  an  assassin  on  Dec.  17, 


1986. 

by  Colombian  news  media. 

“Sometime  this  month  we  plan  to  publish  another  inves¬ 
tigative  series  on  the  drug-smuggling  industry,”  said 
Rafael  Santos,  at  33  a  deputy  editor  for  El  Tiempo  and 
seven  years  older  than  his  brother  Francisco.  “This  series 
will  be  developed  by  journalists  here  in  Colombia  and  will 
also  be  carried  throughout  news  media  in  Colombia,  and 
we  also  hope  the  major  newspapers  and  tv  networks  in  the 
United  States  will  run  the  series. 


Ferro  said  hardly  a  day  goes  by 
without  someone  receiving  a  letter  or  a 
phone  call  that  threatens  the  life  —  or 
family  —  of  a  journalist  who  covers  the 
Colombian  drug  underworld. 


“We  plan  to  name  names  and  publish  photos  of  the 
United  States  citizens  —  the  distributors  at  the  demand 
end  —  involved  in  the  drug  trade  in  your  country,”  said 
Santos. 

“The  Miami  Herald  series  was  admirable  and  they 
deserve  a  pat  on  the  back  for  detailing  the  procedure  and 
naming  names  vis-a-vis  the  Colombian  connection.  But 
we  plan  to  take  it  a  step  further  —  beyond  the  supply  — 
and  analyze  the  United  States  black  market  as  well  as 
examine  the  possibility  of  corruption  and  complicity  of 
U.S.  public  officials  and  private  citizens. 
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Fernando  Plata,  veteran  political  affairs  columnist  with  El 
Espectador,  215,000-circulation  daily  newspaper  in 
Bogota,  Colombia. 

“I  hope  we  can  get  the  cooperation  of  the  news  media  in 
the  United  States  in  publishing  this  series  there.  This  will 
be  an  opportunity  for  the  U.S.  news  media  to  show  some 
camaraderie  and  run  this  series  which  will  detail  the 
involvement  of  citizens  in  their  own  back  yard.  Drugs  are 
not  a  Colombian  problem  alone,”  Santos  observed. 

Reiterating  that  feeling,  Ferro,  3 1 ,  who  holds  a  master  of 
arts  degree  in  journalism  from  Boston  University,  said  the 
press  in  Colombia  would  like  to  know  it  has  more  profes¬ 
sional  support  from  the  news  media  in  the  United  States. 

“We  have  felt  for  a  long  time  that  we  [the  Colombian 
news  media]  have  been  alone  in  the  war  against  drug 
traffickers,”  said  Ferro,  the  managing  editor  of  El  Espec¬ 
tador. 

“Cano’s  murder  has  united  the  news  media  in  Colom¬ 
bia,  but  we  still  have  not  received  the  moral  or  profes¬ 
sional  support  or  understanding  from  the  United  States 
media  which  we  feel  would  add  strength  in  our  battle  to 
survive  these  death  threats  and  assassinations  from  the 
drug  dealers  in  Colombia. 

“El  Espectador  has  been  covering  —  and  crusading 
against  —  the  drug  trade  for  a  long  time,”  said  Ferro. 
“This  is  nothing  new  for  us,  but  now  our  mentor  [Cano] 
has  been  murdered  and  the  new  generation  of  journalists, 
those  of  us  between  the  ages  of  25  and  35,  have  assumed  a 
greater  responsibility  in  the  crusade.  We  have  also 
assumed  a  greater  danger.” 

Ferro  said  hardly  a  day  goes  by  without  someone 
receiving  a  letter  or  a  phone  call  that  threatens  the  life  — or 
family  —  of  a  journalist  who  covers  the  Colombian  drug 
underworld. 

“El  Espectador  as  an  institution  —  and  most  of  the 
other  news  media  in  Colombia  —  will  not  let  the  drug 
Mafia  stop  us,  will  not  let  the  drug  Mafia  bury  us,”  said 
Ferro.  “They  cannot  kill  us  all.  Now  we  have  too  many  for 
them  to  stop  us.  Now,  as  never  before,  we  are  united. 

“We  are  conscious  that  we  are  taking  a  lot  of  risks  with 
this  movement,”  said  Ferro.  “The  crusade  against  drugs 
is  not  just  a  movement  by  journalists  in  Colombia,  but  it 
needs  to  be  a  movement  with  the  help  of  other  institu¬ 
tions  —  the  Catholic  Church  and  the  government  —  no 
only  here  in  Colombia  but  worldwide  as  well.” 

During  the  interview,  Ferro  said  he  preferred  not  to 
have  this  photo  taken  and  published  with  an  article. 

“It  is  too  dangerous.  They  probably  know  who  1  am,  but 
I  would  rather  not  have  my  picture  made  available  to  them 
[the  Colombia  drug  Mafia].” 

“Go  ahead  and  take  our  picture,”  said  the  Santos 
brothers  at  the  office  of  their  ultramodern,  family-owned 
paper  across  town  from  El  Espectador.  “1  am  sure  the 
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Francisco  Santos  (left)  and  Rafael  Santos,  executive  edi¬ 
tors  of  their  family-owned  320,000-circulation  daily  news¬ 
paper  in  Bogota,  Colombia. 

drug  dealers  know  who  we  are  and  they  probably  even 
have  access  to  our  checking  accounts  as  well  as  other 
private  information.”  said  Rafael.  “We  are  gravely  con¬ 
cerned  about  the  danger,  but  the  fear  will  not  stop  us.” 

“The  only  real  problem  we  have  in  all  of  this  is  the 
specter  of  being  shot  in  the  head  at  any  moment  by  an 
assassin  hired  by  the  drug  dealers,”  said  Ferro.  “We  have 
no  problem  in  obtaining  information  or  in  getting  access  to 
the  public  records  we  need  to  compile  our  news  stories. 

“The  only  thing  is  that  we  are  going  to  fight.  That's  all.” 

“Our  country  is  in  danger  of  coming  under  the  domina¬ 
tion  of  narcotics  dealers,”  said  Francisco  Santos. 

Born,  reared  and  educated  through  high  school  in 
Bogota  —  Colombia's  cosmopolitan  5,000,00()-popula- 
tion  capital  —  Francisco  Santos  attended  the  University 
of  Texas  at  Austin,  where  he  majored  in  Latin  American 
studies  and  communications.  After  receiving  his  college 
degree  he  returned  to  work  for  the  family  newspaper 
where  he  is  international  news  editor  and  an  editorial 
writer. 

“Not  only  is  the  free  press  as  an  institution  in  jeopardy, 
but  the  country  itself  has  to  do  everything  it  can  to  save 
itself  in  this  critical  situation.”  said  Santos. 

He  pointed  out  front-page  editorials  that  were  published 
in  unison  by  newspapers,  as  well  as  broadcast  by  several 
radio  stations  and  television  stations,  all  over  Colombia  in 
January  calling  for  tough  government  action  against  the 
cocaine  traffickers. 

“With  few  exception  —  we  know  the  drug  traffickers 
have  either  paid  off,  or  directly  control,  at  least  one  radio 
station  in  Bogota,  and  that  the  two  newspapers  in  Medellin 
[the  home  base  of  the  cocaine  cartel]  are  timid  about 
entering  the  fray  —  the  news  media  stand  alone  among  the 
major  institutions  of  Colombian  society  which  have  not 
been  infiltrated  or  corrupted  by  drug  money,”  said  San¬ 
tos. 

Santos  said  Colombian  reporters  were  told,  immedi¬ 
ately  after  the  strong  editorial,  by  Defense  Minister  Gen. 
Rafael  Samudio  Molina  that  the  country's  Security  Coun¬ 
cil  took  notice  and  planned  new  enforcement  measures. 
The  general  acknowledged  to  reporters,  according  to  San¬ 
tos,  that  "it  is  not  easy”  to  apprehend  the  major  traffickers 
in  Colombia. 

However,  he  said,  journalists  were  heartened  by  the 
government’s  action  Feb.  6  when  Carlos  Enrique  Lehder 
Rivas,  37,  was  arrested  by  Colombian  police  in  a  daring 
raid  after  a  gun  battle  at  his  remote  ranch  in  the  Andes 
Mountains  near  Medellin.  Lehder  is  reported  to  be  a 
(Continued  on  page  14) 
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ringleader  of  the  cocaine  cartel  and  is  thought  to  have  had 
a  hand  in  the  murder  of  Cano,  among  others. 

Lehder  was  whisked  out  of  the  country  and  is  now  being 
held  in  a  federal  prison  at  Talledega,  Ala.  Among  the 
charges  he  faces  is  an  allegation  that  he  offered  a  $350,000 
contract  for  the  murder  of  Francis  Mullen,  a  former  chief 
of  the  U.S.  Drug  Enforcement  Agency,  as  well  as  lesser 
amounts  for  the  killing  of  other  law  enforcement  officials. 


“This  will  be  an  opportunity  for  the 
U.S.  news  media  to  show  some 
camaraderie  and  run  this  series  which 
will  detail  the  involvement  of  citizens  in 
their  own  back  yard.  Drugs  are  not  a 
Colombian  problem  alone,”  Santos 
observed. 


“The  arrest  of  Lehder  is  an  especially  important  blow,” 
said  Colombian  Justice  Minister  Eduardo  Suescun.  Sues- 
cun  noted  the  psychological  impact  of  Lehder's  arrest  by 
Colombian  authorities.  “It  gives  us  more  faith  in  the 
Colombian  justice  system,”  he  said. 

Francisco  Santos  said  the  influence  of  Colombian 
traffickers  —  said  to  be  the  suppliers  of  80%  of  the 
cocaine  in  the  worldwide  market  and  riding  high  atop  a  $2- 
billion-a-year  industry  in  Colombia  —  is  experienced  in 
his  country  through  intimidation  or  corruption  in  the  mili¬ 
tary,  the  judicial  system,  the  police,  and  the  Congress. 

The  strongest  critics  of  the  drug  traffickers  have  been, 
historically,  Santos’  own  El  Tiempo  and  the  Cano  family’s 
El  Espectador. 

Santos  said  the  drug  dealers  have  retaliated  against  the 
independence  and  the  crusade  of  the  newspapers  by  killing 
22  journalists  since  1977  and  by  assassinating  Cano. 

“Even  today  our  reporters  are  afraid  to  cover  the  trial  of 
three  alleged  cocaine  dealers  down  in  Cali  [Colombia],” 
said  Santos.  “We  have  told  them  it  is  part  of  their  job. 
They  go  to  the  trials  anonymously  and  we  write  the  stories 
from  our  office  here  in  Bogota  without  a  byline  to  lessen 
the  danger  which  they  work  under.” 

“We  are  very  alert,”  said  his  brother  Rafael  Santos,  a 
deputy  editor  at  El  Tiempo.  “There  is  tension.”  He  said 
the  police  have  assigned  extra  units  as  a  way  of  offering 
protection  to  the  news  media  who  fear  retaliation  from  the 
drug  lords  for  the  outspoken  challenge. 

“Colombia  is  not  a  banana  republic,”  said  Francisco 
Santos,  “but  foreigners  have  to  realize  the  situation  here  is 
different  from  publishing  a  newspaper  in  the  U.S. A. 

“Not  only  do  we  have  to  deal  with  the  pressure  brought 
on  by  the  drug  situation,  but  we  have  to  deal  with  the 
threat  of  the  M-19  [the  April  19  leftist  movement]  —  the 
Communist  guerillas  who  would  like  to  overthrow  our 
government  and  present  system  of  democracy,”  he  said. 

“The  Communists  are  in  a  strange  alliance  with  the  drug 
dealers  and  together  these  two  forces  could  possibly  cause 
such  tremendous  chaos  that  our  government  would  col¬ 
lapse. 

“If  that  happens,  then  a  free  and  open  press  in  Colombia 
would  be  history,”  predicted  Santos.  “If  the  Communists 
or  the  drug  dealers  gain  political  control ,  there  would  be  no 


Modern  plant  and  office  building  of  El  Espectador  owned 
by  the  family  of  recently  assassinated  publisher/editor 
Guillermo  Cano.  El  Espectador  is  celebrating  its  centennial 
year  of  publication  by  producing  a  series  of  historical 
special  issues. 

more  private  ownership  of  news  media  or  no  more  free¬ 
dom  of  the  press  as  we  have  today.  The  Communists  and 
the  drug  dealers  would  control  the  news  media  and,  obvi¬ 
ously,  the  flow  of  information,  not  only  to  our  people  in 
Colombia  but  to  the  entire  world.” 

“Everybody  is  afraid  of  the  drug  traffickers;  they  have 
no  conscience,”  said  Maria  Teresa  Herran,  director  of  the 
Circle  of  Newspapers  of  Bogota,  that  capital  city’s  equiv¬ 
alent  to  the  Sigma  Delta  Chi  in  the  U.S.  “But  I  suppose 
that  is  part  of  life  and  part  of  our  work  here.” 

Herran  is  a  veteran  of  20  years  in  Colombian  journalism, 
most  of  it  as  a  reporter  and  columnist  for  El  Espectador. 
She  viewed  Cano  not  only  as  her  “boss”  but  as  a  friend 
and  was  crushed  by  his  murder. 

Before  his  death,  and  even  now,  she  wrote  columns 
about  the  drug  trade  for  the  newspaper  and  for  Gaceta  the 
monthly  organ  of  the  Circle.  The  articles  called  for  strident 
government  action  against  the  drug  dealers  in  Colombia 
and  for  unity  among  Colombian  journalists  in  the  face  of 
the  constant  murders  and  the  constant  threats  from  not 
only  the  drug  underworld,  but  from  the  right-wing  para¬ 
military  death  squads,  from  the  left-wing  M-19,  and  from 
officials  involved  in  public  corruption. 


“Colombia  is  not  a  banana  republic,” 
said  Francisco  Santos,  “but  foreigners 
have  to  realize  the  situation  here  is 
different  from  publishing  a  newspaper 
in  the  U.S.A.” 


“The  biggest  problem  journalists  have  in  Colombia  is 
that  there  are  not  only  so  many  threats  —  and  the  23 
murders  of  journalists  in  the  last  10  years  —  but  there 
seems  to  be  no  justice  or  no  conviction  of  anyone  for  these 
murders,”  she  lamented.  “So  the  best  way  we  journalists 
can  handle  this  problem  is  twofold:  to  continue  to  speak 
out  about  the  abuses  perpetrated  by  the  drug  dealers,  and 
others,  and  to  stand  together  as  a  unified  voice  in  our 
public  protestations. 

“1  think  it  is  very  important  for  the  news  media  and  the 
journalists  in  the  United  States  to  have  more  contact  with 
us  in  Colombia  about  this  problem,”  said  Herran.  “This  is 
not  just  a  Colombian  problem  we  are  talking  about.  This  is 
_ (Continued  on  page  32) _ 
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Estate  tax  dispute 

IRS  is  seeking  $3.6  miiiion  more  in  taxes  from  the  estate  of 
John  Cowies  Sr.;  the  estate  wants  a  refund  of  $615,000 


By  James  E.  Roper 

and  John  Consoli 

The  Internal  Revenue  Service  is 
asking  for  $3,654,571  additional 
estate  taxes  from  the  estate  of  John 
Cowles  Sr.,  the  co-founder  and  late 
chairman  of  the  Minneapolis  Star  and 
Tribune  Co. 

The  estate,  denying  that  it  owes 
anything,  has  appealed  to  U.S.  Tax 
Court  to  kill  the  IRS  claim  and, 
instead,  give  the  estate  a  refund  of 
$614,425. 

Cowles,  who  died  in  1983  at  the  age 
of  84,  was  the  son  of  Gardner  Cowles 
Sr.,  who  founded  the  Des  Moines 
Register  &  Tribune  Co.  and  other  suc¬ 
cessful  properties  of  the  Cowles 
media  dynasty;  and  the  brother  of 
Gardner  Cowles  Jr.,  who  co-founded 
the  Minneapolis  operation  and  even¬ 
tually  ran  the  other  Cowles  proper¬ 
ties. 

The  principal  issue  in  the  tax  case  is 
the  value  at  the  time  of  death  of  the 
John  Cowles  Sr.  holding  of  voting 
trust  certificates  representing  134,886 
shares  of  Cowles  Media  Co.  stock. 
The  estate  said  they  were  worth 
$1,131,174.  IRS  said  they  were  worth 
$9,281,000. 

IRS  has  denied  the  estate  a  refund 
of  $614,425  which  the  estate  said  it 
would  be  entitled  to  receive  if  it  were 
allowed  a  deduction  of  nearly  $1.4 
million  it  said  it  would  have  to  pay 
Minnesota  as  interest  on  state  estate 
taxes. 

IRS  notified  the  estate;  “No  addi¬ 
tional  deduction  is  allowable  because 
the  amount  of  potential  future  interest 
payments  is  not  ascertainable  and  no 
interest  payments  have  been  made  to 
the  state.” 

IRS  also  made  a  small  increase  in 
the  taxable  value  of  real  estate  known 
as  “Friar’s  Head”  in  Antigua,  West 
Indies,  in  which  he  shared  ownership 
50%-50%  with  his  daughter,  Morley 
Cowles  Ballantine. 

Details  of  the  dispute  became 
public  when  the  personal  representa¬ 
tives  of  the  estate,  John  Cowles  Jr. 
and  the  First  National  Bank  of  Min¬ 
neapolis,  appealed  to  Tax  Court  to 
overturn  the  IRS  claims.  Papers  they 
filed  with  the  court  showed  that  the 
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John  Cowles  Sr.  (left)  and  John  Cowles  Jr.  in  a  1968  photo  when  the  younger 
Cowles  was  named  president  and  chief  executive  officer  of  the  Minneapolis 
Star  and  Tribune  Co. 

No  longer  involved  in  an  executive  capacity  at  the  Cowles'  Minneapolis- 
based  operation,  John  Jr.  —  representing  his  father's  estate  —  is  appealing 
an  IRS  ruling  that  the  estate  owes  an  additional  $3.6  million  in  taxes. 


estate  had  set  its  value  at  $7.5  million, 
only  to  have  IRS  claim  it  was  worth 
$15.7  million. 

At  the  time  of  death  of  John  Cowles 
Sr.,  Cowles  Media  operated  the  Min¬ 
neapolis  Star  and  Tribune’,  the  Rapid 
City  (S.D.)  Journal’,  the  Great  Falls 
(Mont.)  Tribune’,  the  South  Idaho 
Press  in  Burley,  Idaho;  weekly  news¬ 
papers  in  Colorado;  a  tv  station  in 
Louisville,  Ky . ;  and  a  cable  system  in 
Buffalo,  N.Y. 

(The  corporate  name  of  the  Cowles 
family  holdings  based  out  of  Minnea¬ 
polis  was  changed  from  the  Minnea¬ 
polis  Star  and  Tribune  Co.  to  Cowles 
Media  in  1982.) 

In  arguing  for  a  lower  evaluation, 
the  estate  said  that  in  the  immediate 
years  preceding  Cowles'  death,  the 
then  separate  Minneapolis  Star  and 
Minneapolis  Tribune  had  once  been 
hit  by  a  strike,  overall  circulation  was 
down,  and  Minnesota  began  to  tax 
newsprint  and  ink.  It  also  noted  that 
Cowles  Media’s  profits  were  down 
and  family  members  had  disputed 
over  control  of  the  properties. 

The  estate  pointed  out  that  during 
the  five-year  period  prior  to  the  death 


of  John  Cowles  Sr.,  Cowles  Media 
earnings  declined  from  $12.2  million 
for  the  fiscal  year  ending  Feb.  24, 
1979,  to  a  loss  of  $2.5  million  for  the 
13-month  period  ending  April  2, 1983. 

The  estate  also  said  the  combined 
circulation  of  the  Star  and  Tribune 
declined  by  more  than  20%  from 
458,000  in  1979  to  362,015  in  early 
1983.  (In  April  of  1982,  the  continuing 
decline  of  circulation  at  the  previ¬ 
ously  profitable  evening  Star  led  to  its 
merger  with  the  morning  Tribune.) 

Describing  the  internal  manage¬ 
ment  turmoil,  the  estate’s  court 
papers  says  that  in  November  1982, 
John  Cowles  Jr.,  fired  Donald 
Dwight,  who  had  been  publisher  of 
the  Star  and  Tribune  since  1976  and 
appointed  himself  as  publisher. 

Two  months  later,  however, 
Cowles  Jr.,  who  had  been  chief 
executive  officer  of  Cowles  Media 
since  1968,  was  removed  as  president 
and  chief  executive  officer  by  unani¬ 
mous  vote  of  the  company’s  direc¬ 
tors,  including  his  sister,  Morley 
Cowles  Ballantine.  Cowles  Jr.,  was 
replaced  by  his  cousin  David  Kruidi- 
( Continued  on  pafte  74) 
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Murdoch  agrees  to  pay  $300  million  for  Harper  &  Row 


News  Corporation  Ltd.,  headed  by 
Rupert  Murdoch,  has  agreed  to 
acquire  Harper  &  Row  Publishers  for 
about  $300  million. 

The  acquisition,  at  $65  a  share, 
would  give  News  Corp.  the  capacity 
to  establish  a  global  book  publishing 
operation. 

News  Corp.  already  owns  several 
book  publishers,  including  Salem 
House,  Boston;  Times  Books,  Lon¬ 
don;  Wm.  Collins  &  Sons,  Glasgow; 
John  Bartholomew  &  Son,  Edinburgh 
and  Bay  Books,  Sydney. 

Harper  &  Row,  which  has  an  exten¬ 
sive  backlist  of  titles  by  leading 
American  and  foreign  authors,  is 
expected  to  become  a  separate  sub¬ 
sidiary  of  News  Corp. 

The  nearest  competing  bid  was  $50 
a  share,  submitted  by  Harcourt  Brace 


Jovanovich. 

Harper’s  stock  was  selling  at  $24.25 
on  March  9  when  the  bidding  for  the 
book  publisher  began  with  a  $34-a- 
share  offer  by  Theodore  L.  Cross,  its 
largest  single  shareholder  with  5.3% 
of  the  4.4  million  outstanding  shares. 

In  1981,  Harper  bought  back  its 
stock  from  Cowles  Media,  parent 
company  of  the  Minneapolis  Star  and 
Tribune  for  $20  a  share. 

But  after  factoring  in  a  stock  split, 
the  $65  offered  by  Murdoch  is  equiv¬ 
alent  to  an  offer  of  $97.50  for  the 
original  shares  for  a  gain  of  almost 
five  times  what  was  paid  to  Cowles. 

The  Harper  acquisition  comes  just 
weeks  after  Murdoch  successfully  bid 
about  $1.5  billion  to  acquire  Herald 
and  Weekly  Times  Ltd.  of  Mel¬ 


bourne,  making  News  Corp.  the 
dominant  newspaper  publisher  in 
Australia. 

Murdoch  has  also  recently  moved 
full  tilt  in  television  broadcasting  and 
programming  with  his  recent  acquisi¬ 
tions  of  six  Metromedia  tv  stations 
and  20th  Century  Fox  Film  Corp. 

News  Corp.’s  newspapers  include 
the  Times  and  Sunday  Times  of  Lon¬ 
don,  the  London  tabloids  News  of  the 
World  and  the  Sun,  the  San  Antonio 
Express  News  and  the  New  York  Post 
and  Boston  Herald. 

The  Herald  and  the  Post  must  be 
sold,  however,  as  a  result  of  News 
Corp.’s  purchase  of  television  sta¬ 
tions  in  Boston  and  New  York,  to 
satisfy  federal  regulations  prohibiting 
newspaper  and  broadcasting  cross¬ 
ownership  in  the  same  market. 


Analyst’s  advice  to  newspapers: 

‘Put  more  profits  back  into  the  product’ 


Newspapers  must  make  “strategic 
investments”  to  reverse  the  long¬ 
term  decline  in  readership  which  is 
the  major  problem  facing  newspapers 
today,  newspaper  analyst  John  Mor¬ 
ton  told  members  of  the  Texas  Daily 
Newspaper  Association  in  San  Anto¬ 
nio  last  week. 

These  investments  almost  surely 
will,  in  the  short  run,  result  in  lower 
profitability,  he  said,  but  will  be 
investments  in  a  healthy  future. 

He  said  declining  readership  has 
been  responsible  for  the  success  of 
shoppers  and  free  publications  that 
have  taken  significant  amounts  of 
price-and-item  advertising  from 
newspapers;  the  success  of  direct 
mail  has  the  same  roots;  and  the  suc¬ 
cess  of  local  television  in  pursuing 
local  retail  dollars  grows  out  of  the 
same  thing. 

“The  newspaper  industry  has  con¬ 
tinued  to  achieve  and  even  improve 
on  its  profitability  (two  to  three  times 
more  than  most  other  businesses) 
over  the  last  20  years  in  the  face  of 
clear  evidence  that  something  is 
wrong. 

“Year  after  year,  the  ratio  of  circu¬ 
lation  to  households  continued  to 
drop,  and  year  after  year  newspaper 
companies  continued  to  demonstrate 
how  they  could  make  even  more 
money  despite  the  dwindling 
readership  .  .  .  The  newspaper  busi¬ 
ness  has  been  coasting,  dazzled  by 
20%  margins  and  perhaps  blinded  by 


them  to  the  fact  that  probably  there  is 
a  connection  somewhere  between  all 
that  money  they’ve  been  making  and 
the  fact  that  proportic, lately  fewer 
and  fewer  people  are  reading  news¬ 
papers.” 

The  trouble  is  that  too  many  news¬ 
papers  are  too  set  in  their  ways  of 
going  about  business  and  too  timid,  or 
unwilling,  to  take  the  steps  necessary 
to  reverse  this  ominous  trend,  he  said. 


weakness  of  the  newspaper  in¬ 
dustry  —  its  weakness  in  readership. 

“Where  is  it  writen  that  a  newspa¬ 
per  should  make  200  to  300  on  the 
dollar?”  he  asked.  “At  some  news¬ 
papers  I  have  analyzed  it  has  been  400 
to  450.  If  the  price  of  this  level  of 
profit  is  a  decline  in  the  readership  of 
newspapers  and  a  rise  in  competition, 
then  the  price  is  too  high.  These  are 
current  profits  bought  dearly  at  the 


“Where  is  it  writen  that  a  newspaper  should  make 
200  to  300  on  the  dollar?”  he  asked.  “At  some 
newspapers  I  have  analyzed  it  has  been  400  to  450.” 


“This  quest  for  profits,  I  believe, 
has  had  a  direct  bearing  on  the  failure 
of  newspapers  to  maintain  their  hold 
on  readership  over  the  last  30  years. 

“Newspapers  did,  finally,  make 
sensible  investments  in  more  efficient 
production  technology,  which  con¬ 
tributed  mightily  to  profit  growth.  But 
a  defect  in  the  investment  philosophy 
that  has  driven  these  investments  has 
been  that  the  emphasis  has  been 
almost  solely  directed  toward  cost¬ 
cutting  and  profit  enhancement. 

“The  extra  money  produced  by 
these  efficiency  improvements  has 
not  been  directed  sufficiently  toward 
improving  the  major  continuing 


expense  of  the  future.” 

Morton  recommended  that  for  a 
healthy  future: 

•  Newspapers  should  make  a 
strategic  investment  in  better  pay, 
particularly  in  smaller  markets,  the 
entry  point  and  the  training  ground  for 
the  industry. 

•  They  should  make  strategic 
investments  in  newsprint  and  the 
efforts  required  to  put  more  news  in 
the  paper  and  not  cede  any  coverage 
area  to  other  media. 

•  They  should  invest  in  more  and 
better  special-interest  coverage  and 
sections. 

(Continued  on  page  74) 
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lAPA’s  semiannual  press  freedom  review 


tising,  and  asked  for  repeal  of  laws  providing  for  the 
confiscation  of  satellite  transmission  equipment  from 
independent  newspapers. 

The  board  also: 

•  Condemned  the  closure  of  La  Prensa  in  Managua  nine 
months  ago. 

•  Requested  the  Panamanian  government  to  restore 
Editora  Panama-America  to  its  lawful  owners  and  in¬ 
demnity  La  Prensa  for  damages  done  to  its  plant  when 
occupied  by  troops  in  1982. 

•  Condemned  the  closing  of  newspapers  and  radio  sta¬ 
tions  in  Paraguay. 

•  Reiterated  its  opposition  to  compulsory  licensing  of 
journalists  which  is  being  done  contrary  to  the  ruling  of  the 
Inter  American  Court  of  Human  Rights  in  the  Costa  Rica 
case. 

•  Asked  1 APA  members  to  support  the  Colombian  press 
in  their  fight  against  the  drug  cartel  in  that  country  (see 
related  story  on  page  12). 

•  Reiterated  its  opposition  to  an  obligatory  right  of 
reply. 

•  Asked  the  government  of  Mexico  to  repeal  its  expro¬ 
priation  of  equipment  for  the  transmission  or  reception  of 
satellite  signals. 


“Over  the  past  seven  years,  despotic 
governments  have  become  the 
exception  rather  than  the  rule,”  the 
committee  reported,  with  only  Cuba, 
Nicaragua,  Surinam,  Paraguay  and 
Chile  remaining  as  dictatorships. 
Panama  is  under  de  facto  military 
control.” 


In  its  traditional  semiannual  review  of  press  freedom  in 
this  hemisphere,  the  board  of  directors  of  the  Inter  Ameri¬ 
can  Press  Association  meeting  in  San  Antonio,  Texas,  last 
week,  was  told  by  its  Committee  on  Freedom  of  the  Press 
that  in  spite  of  continuing  attacks  on  press  freedom  “the 
situation  is  not  all  grim  by  any  means.” 

More  than  200  members  and  guests  attended  the  mid¬ 
winter  meeting. 

“Over  the  past  seven  years,  despotic  governments  have 
become  the  exception  rather  than  the  rule,”  the  commit¬ 
tee  reported,  with  only  Cuba,  Nicaragua,  Surinam,  Para¬ 
guay  and  Chile  remaining  as  dictatorships.  Panama  is 
under  de  facto  military  control.” 

At  least  13  journalists  have  been  killed  in  the  last  year, 
the  last  being  Guillermo  Cano,  editor  of  El  Espectador  of 
Colombia.  Assassination  is  the  ultimate  form  of  censor¬ 
ship,  it  has  been  stated,  and  just  as  newspaper  people  have 
been  killed  so  have  newspapers  and  radio  stations.  The 
committee  cited  as  “the  latest  flagrant  examples”  the 
suppression  of  ABC  Color  and  Radio  Nanuti  in  Paraguay 
and  La  Prensa  and  Radio  Catolica  in  Nicaragua. 

Also  on  the  negative  side  was  the  detention  and  expul¬ 
sion  of  Colombian  journalist  Patricia  Lara  from  the  United 
States  “which  raises  serious  questions  about  the  criteria 
for  denying  entry  to  that  country  of  legitimate  journal¬ 
ists.” 

In  Ecuador,  Venezuela,  El  Salvador  and  elsewhere,  it 
was  noted,  official  advertising  had  been  withheld  from 
newspapers,  which  “does  not  jibe  with  those  countries' 
democratic  image.” 

The  report  noted  the  sentencing  in  Venezuela  of  Victor 
Gonzalez,  editor  of  El  Espectador  de  Guyana,  to  three 
years’  imprisonment  “on  what  appear  to  be  spurious 
charges;”  in  Ecuador,  the  abuse  of  journalists  in  the 
course  of  the  kidnapping  of  President  Leon  Febres  Cor¬ 
dero;  in  supposedly  newly  democratic  Haiti,  a  new  press 
law  whose  restrictive  provisions  are  in  echo  of  the  old 
Duvalier  dictatorship  —  all  these  flout  the  principles  of 
freedom  and  democratic  rule,  it  was  charged. 

The  committee  reported  two  journalists  are  still  behind 
bars  in  Castro’s  Cuba:  Luis  Rodriguez  Rodriguez,  59,  who 
now  has  spent  25  years  in  Cuban  political  prisons;  and 
Guillermo  Rivas  Porta,  49,  who  has  spent  20  years  in 
prison. 

Among  some  promising  events  that  have  occurred  in 
countries  that  long  had  denied  press  freedom,  the  commit¬ 
tee  said:  “In  Guyana,  the  establishment  of  a  new  indepen¬ 
dent  weekly,  the  Stabroek  News,  has  been  allowed  by  the 
Desmond  Hoyte  government;  and  Father  Andrew  Morri¬ 
son  has  been  permitted  to  accept  the  gift  of  a  printing  press 
for  production  of  the  Catholic  Standard. 

“In  Chile,  publications  that  had  been  banned  in  the 
wake  of  an  attempt  on  the  life  of  President  August  Pino¬ 
chet  hive  been  allowed  to  reappear;  and  a  new  indepen¬ 
dent  daily  newspaper.  La  Epoca,  has  begun  publication.” 

Following  its  country-by-country  review  of  press  free¬ 
dom,  the  lAPA  board  of  directors  sent  a  protest  to  the 
U.S.  government  over  the  Lara  affair  asking  for  the  evi¬ 
dence  on  which  action  was  taken  against  her  and  urging  an 
improvement  of  the  immigration  and  naturalization  laws 
under  which  it  took  place. 

It  also  condemned  the  establishment  and  operation  of  a 
chain  of  official  newspapers  by  the  government  of  Mexico, 
requested  repeal  of  laws  establishing  censorship  of  adver¬ 


lAPA  president  Alejandro  Miro  Quesada,  El  Comercio, 
Lima,  Peru,  reported  to  the  board  that  in  defense  of 
freedom  of  the  press  the  lAPA  has  sent  54  protest  mes¬ 
sages  since  last  September  to  numerous  governments.  He 
also  reported  on  his  appearance  before  the  United  Nations 
Commission  on  Human  Rights  in  Geneva  asking  for  its 
intervention  in  Paraguay  and  Nicaragua  on  behalf  of  the 
newspapers  that  have  been  suppressed  there. 

At  the  end  of  November,  a  seven-member  mission  of  the 
Freedom  of  the  Press  Committee  headed  by  William  G. 
Landrey,  St.  Petersburg  (Fla.)  Times,  went  to  Chile  when 
five  publications  were  still  banned  under  the  state  of  siege. 
The  group  expressed  its  opposition  and  since  then  the 
state  of  seige  has  been  lifted  and  the  publications  have 
reappeared. 

In  a  discussion  of  “The  Censors  and  Telecommunica¬ 
tions,”  Kathleen  Criner,  director  of  Telecommunications 
Affairs  for  ANPA,  and  Tom  Pace,  communications 
counsel  for  Dow  Jones  &  Co. ,  warned  of  the  powerful  new 
tool  for  censorship  which  is  available  to  governments 
through  the  ownership  or  control  of  telecommunications, 
the  transmission  of  news  and  information  by  electronic 
means  including  satellites.  The  Mexican  government’s 
expropriation  of  all  telecommunications  equipment  was 
cited. 

( Continued  on  page  30) 
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Future  of  newspapers:  a  hot  topic  among  editors 

ASNE  to  launch  long-range  study  of  newspapers;  Burl  Osborne  will 
head  the  committee,  according  to  incoming  president  Katherine  Fanning 


By  Andrew  Radolf 

The  American  Society  of  Newspa¬ 
per  Editors  intends  to  launch  a  major 
effort  to  study  the  long-range  future  of 
newspapers. 

The  project  will  encompass  all  of 
ASNE’s  concerns,  including  credi¬ 
bility  issues,  hiring  of  minorities  and 
women,  impact  of  new  technology 
and  salaries,  according  to  Katherine 
Fanning,  editor  of  the  Christian  Sci¬ 
ence  Monitor  and  incoming  society 
president.  She  is  the  first  woman  to  be 
ASNE  president. 

The  Future  of  Newspapers  Com¬ 
mittee,  which  is  being  formed  to  carry 
out  the  project,  will  also  study  the 
effect  the  concentration  of  ownership 
is  having  on  newspapers,  particularly 
the  smaller  ones.  Fanning  said. 

Burl  Osborne,  publisher  of  the 
Dallas  Morning  News,  will  be  chair¬ 
man. 

ASNE  members  will  have  the 
opportunity  to  sign  up  for  this  and 
other  committees  during  the  group’s 
annual  convention  which  will  run 
from  April  7-10  in  San  Francisco.  The 
first  meeting  of  the  committee  is 
scheduled  for  April  9. 

Details  of  the  Future  of  Newspa¬ 
pers  project  will  be  revealed  at  the 
ASNE  convention’s  general  session 
on  Wednesday  morning  (April  8). 

Fanning  remarked  that  the  posting 
of  sign-up  sheets  for  ASNE  commit¬ 
tees  is  part  of  an  ongoing  effort  to 
broaden  the  participation  by  mem¬ 
bers  in  the  society’s  affairs.  Although 
ASNE  committees  have  always  been 
open  to  all  members,  she  said,  “there 
was  the  perception  that  they  were 
closed.” 

ASNE  also  will  conduct  “regional 
canvassing”  of  its  members  to  learn 
how  the  organization  “can  be  more 
useful  to  smaller  and  medium-sized 
newspapers,”  she  said. 

The  Future  of  Newspapers  Com¬ 
mittee  will  be  the  successor  to 
ASNE’s  Credibility  Committee 
which  studied  public  attitudes  tow¬ 
ards  newspapers  and  other  news 
media.  The  Credibility  Committee’s 
operations  will  be  “folded  into”  the 
Future  of  Newspapers  Committee, 
Fanning  said. 


Incoming  ASNE  president  Katherine 
Fanning 


“The  press  needed  to  look  at 
ourselves  as  others  others  saw  us,” 
she  said.  “Now  the  time  has  come  to 
turn  our  attention  to  the  quality  of 
what  we  do.” 

ASNE  “can’t  dictate”  quality  stan¬ 
dards,  Fanning  said,  but  it  “can  raise 
consciousness  about  the  kinds  of 
quality  that  enhance  credibility.  Hir¬ 
ing  and  promotion  policies,  news 
coverage,  the  size  of  the  news  hole  — 
it  all  goes  together  to  determine  qual¬ 


ity  and,  ultimately,  credibility.” 

The  new  committee  will  concen¬ 
trate  on  long-range  issues,  said  Fan¬ 
ning,  but  its  specific  agenda  will  be  set 
by  its  members. 

“It  won’t  simply  be  an  umbrella 
group,”  she  said.  “It  will  have  initia¬ 
tives  itself.” 

As  part  of  this  whole  look  at  the 
future  of  newspapers,  ASNE  will  be 
“revising  and  expanding”  its  annual 
publication. 

ASNE  will  be  much  more  active  in 
international  news  media  affairs.  Fan¬ 


ning  said. 

“We  will  approach  press  issues 
around  the  world  in  a  more  investiga¬ 
tive  way  to  see  how  ASNE  can  help 
air  problems,”  she  said. 

The  society’s  efforts  in  combating 
illiteracy  and  promoting  minority  hir¬ 
ing  will  also  continue,  she  said. 

Fanning  noted  that  the  percentage 
of  minorities  working  in  newspaper 
newsrooms  has  gone  up,  but  that  the 
growth  rate  is  still  slow. 

“It  is  improving  each  year,  but  we 
are  moving  forward  at  a  much  slower 
pace  than  we  would  hope,”  she  said. 
Fanning  declined  to  cite  current 
minority  employment  figures,  saying 
that  would  be  released  at  the  conven¬ 
tion. 

“We’re  talking  with  other  newspa¬ 
per  associations  about  doing  a  survey 
[of  minority  employment]  in  non¬ 
news  departments,”  she  added. 

The  recent  U.S.  Supreme  Court 
decision  upholding  affirmative  action 
programs  “is  a  very,  very  encourag¬ 
ing  sign,”  Fanning  believes,  and  will 
help  ASNE  in  its  efforts  “to  persuade 
publishers  and  editors  to  make 
minority  hiring  one  of  their  highest 
priorities.” 

ASNE  will  continue  its  studies  of 
journalism  salaries.  Fanning  said,  in 
order  to  “encourage”  better  pay. 


“The  whole  issue  of  educating  jour¬ 
nalists  and  attracting  the  best  and  the 
brightest  is  linked  to  salaries.” 

Although  ASNE  is  not  a  lobbying 
organization.  Fanning  said  it  will  be 
“monitoring”  legislation  “that  would 
inhibit  press  freedom.” 

She  noted  that  ASNE  “roundly 
protested”  the  Reagan  administra¬ 
tion’s  disinformation  campaign  last 
year  against  Libya  and  is  “strongly 
opposed”  to  current  efforts  in  Con¬ 
gress  to  ban  tobacco  advertising. 

“The  commercial  speech  issue  is  a 
big  one  this  year,”  she  commented. 


“The  press  needed  to  look  at  ourselves  as  others  saw 
us,”  she  said.  “Now  the  time  has  come  to  turn  our 
attention  to  the  quality  of  what  we  do.” 
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Preston  Moses 
Chatham  Star-Tribune 
Chatham,  Va. 


By  Ben  Beagle 

It  was  5 1  years  ago  Valentine’s  Day 
that  Preston  Moses  became  the  editor 
of  a  weekly  newspaper  in  this  south- 
side  Virginia  county  seat  that  appears 
to  have  been  designed  by  experts  in 
slow  and  easy  living. 

Old  Main  Street  storefronts  are 
well-kept  here,  and  Moses  sits  down 
regularly  in  front  of  an  old  Under¬ 
wood  typewriter  in  his  office  at  the 
Chatham  Star-Tribune.  There  are 
word  processors  for  the  other  staff 
members  but  Moses  has  stuck  to  his 
Underwood.  It  does  not,  he  said,  give 
him  back  strain. 

He  has  also  stuck  to  what  he  wrote 
in  a  front-page  editorial  5 1  years  ago 
in  what  was  then  the  Pittsylvania  Tri¬ 
bune:  “Above  everything  else  I  want 
to  make  the  Pittsylvania  Tribune 
mainly  a  local  and  county 
newspaper  ...” 

There  is  a  “society  page”  —  not 
“Style”  or  “Living”  —  in  the  Star- 
Tribune,  and  Moses  regularly  dedi¬ 
cates  his  Page  2  column  to  a  long  list 
of  names  of  county  residents  who 
have  distinguished  themselves. 

The  reporting  speaks  of  people  and 
little  things.  There  is  the  example  of 
the  district  court  trial  of  Ben  Petty, 
who  came  into  the  Kentuck  Baptist 
Church  out  of  a  rainy  Sunday  morning 
last  November  and  started  cooking  in 
the  kitchen. 

H.D.  Williams  testified  of  this  inci¬ 
dent:  “1  was  supposed  to  be  at  the 
church  at  6  a.m.  to  cook  breakfast. 
When  I  entered  the  kitchen,  Ben  was 
in  there  cooking.  The  main  burner  on 
the  stove  was  on  wide-open  and  he 
had  burned  a  pan.  1  believe  he  had 
eaten  four  or  five  hot  dogs.” 

The  headline  on  the  story  read, 
“Man  Receives  90  Days  in  Jail  for 
Cooking  Hot  Dog  at  Church.” 

Soon,  after  having  preserved  the 
somewhat  precious  essence  of  coun¬ 
try  newspapering  as  it  is  supposed  to 
be,  Preston  Moses  is  to  retire  as  editor 
of  the  Star-Tribune.  He  will  be  79 


(Beagle  is  a  staff  writer  for  the  Roa¬ 
noke  fVa.J  Times  &  World-News.  This 
story  originally  appeared  in  that  news¬ 
paper.) 


79-year  old  Preston  Moses  of  the 
Chatham  (Vo.)  Star-Tribune. 


when  he  does  so.  He  was  going  to  do  it 
when  he  sold  the  paper  back  in  1969, 
but  he  stayed  on  when  the  new  owner 
asked  him  to. 

Moses  does  not  look  79.  He  is  trim. 
There  is  little  gray  in  his  hair.  He  puts 
the  music  of  a  southside  Virginia 
accent  into  words  like  “courthouse,” 
wears  sweaters  when  he  visits  the 
office  and  leaves  his  collar  undone 
when  he  runs  an  errand. 


Fifty-one  years  in  the  newspaper 
business  have  not  always  been 
serene.  Moses  has  been  sued  several 
times  and  done  some  suing  of  his  own. 
There  is  a  pending  suit  brought  by  the 
county  prosecutor  relative  to  some  of 
Moses’  printed  comments  in  the  same 
column  that  praises  other  county  resi¬ 
dents. 

For  years,  he  has  been  a  member  of 
the  School  Trustee  Electoral  Board 
which  selects  county  school  board 


members. 

Once  he  was  sued  by  a  white  man 
for  naming  a  black  to  the  board 
instead  of  the  plaintiff. 

“Reverse  discrimination,”  Moses 
said,  summing  up  that  legal  action,  in 
which  he  prevailed. 

Of  suits  he  has  known,  Moses 
remarked,  “1  haven’t  lost  one  yet.” 

During  his  time  as  editor,  Moses 
has  also  served  in  the  Virginia  House 
of  Delegates  and  as  commissioner  of 
revenue  for  Pittsylvania  County. 

This  may  grate  on  the  sensibilities 
of  many  who  got  into  the  newspaper 
business  long  after  Preston  Moses 
and  it  does,  indeed,  raise  the  question 
of  conflict  of  interest. 

It  is  a  question  that  Moses  handles 
easily  and  innocently.  In  the  1940s, 
when  he  served  in  the  House  and  then 
in  the  courthouse  across  the  street,  he 
said,  “We  didn’t  even  know  what  it 
was." 

Conflict  of  interest  was  raised  again 
in  the  1980s  as  Moses  befriended  the 
idea  of  uranium  mining  in  the  county. 
It  was  said  that  he  had  signed  mineral- 
right  leases  with  the  mining 
company  —  thus  the  conflict. 

Moses  did  not  win  that  one.  There 
is  still  a  moratorium  on  that  kind  of 
mining  in  the  state  but  Moses,  and 
others,  insist  there  was  no  conflict. 

Although  he  scorned  “county 
environmentalists,”  for  opposing  the 


mining  of  a  very  modern  ore,  “Pres¬ 
ton  always  acknowledged  that  he  had 
leases,”  recalled  Rodney  Smith,  one¬ 
time  editor  of  the  Gretna  Gazette  and 
a  former  competitor. 

Smith  said  Moses’  was  the  only 
newspaper  in  town  and  couldn’t  have 
stepped  aside  very  easily.  Besides, 
Smith  said,  “he  printed  the  other 
side,”  although  some  said  during  the 
uranium  affair  that  it  was  hard  to  get 
(Continued  on  pafte  38) 


During  his  time  as  editor,  Moses  aiso  served  in  the 
Virginia  House  of  Deiegates  and  as  commissioner  of 
revenue  for  Pittsyivania  County. 
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Press  feels  good  about  itself 

Editors  give  their  newspapers  good  grades  for 
coverage  of  the  iran-Contra  arms  saie  scandai 


By  Garry  Boulard 

Despite  negative  reviews  from  the 
White  House  and  some  media  critics, 
many  reporters  and  editors  on  some 
of  the  nation’s  largest  dailies  believe 
the  press  has  done  a  good  job  report¬ 
ing  the  Iran-Contra  arms  sale  scandal. 

“I  know  some  people  aren’t  happy 
with  our  coverage  but,  all  in  all,  1 
think  we  should  all  feel  good  about 
how  the  story  has  been  reported,” 
said  Robert  Kaiser,  the  assistant  man¬ 
aging  editor  for  national  news  with  the 
Washington  Post,  which  has  led  the 
way  in  both  exclusives  and  the  num¬ 
ber  of  stories  devoted  to  the  scandal 
since  the  Contra  fund  diversion  was 
disclosed  in  late  November. 

Between  Nov.  26  —  when  Attor¬ 
ney  General  Edwin  Meese  announced 
the  discovery  of  the  Iran-Contra 
link  —  to  Dec.  31,  the  Post  ran  more 
than  90  front-page  stories  on  the  scan¬ 
dal,  sometimes  devoting  more  than  a 
dozen  pages  in  one  daily  issue  to  the 
story. 

“We’ve  given  it  as  much  attention 
as  we  could,”  said  Kaiser,  who  added 
that  “At  one  point  we  had  28  report¬ 
ers  on  the  story.” 

The  Post’s  emphasis  upon  the  scan¬ 
dal  surpassed  even  that  of  the  New 
York  Times,  which  gave  the  Meese 
announcement  a  banner  headline  on 
Nov.  26,  followed  by  73  front-page 
stories  from  that  date  until  Dec.  31. 

The  Times,  however,  gave  the  most 
coverage  of  all  metro  dailies  to  the 
report  of  the  Tower  Commission 
released  on  Feb.  26.  While  the  Post 
devoted  12  full  pages  to  transcripts  of 
the  report,  coupled  by  14  stories  in  the 
first  section  all  dealing  with  various 
aspects  of  the  Tower  Commission’s 
findings,  the  Times  gave  the  report  15 
pages  of  transcript  and  analysis,  as 
well  as  23  stories  on  the  political 
implications  of  the  report,  and  inter¬ 
national  reaction  besides. 

“You  really  can’t  cover  a  story  like 
this  too  much,”  said  Max  Frankel, 
executive  editor  of  the  New  York 
Times.  “This  is  a  historic  story  and 
we’re  responsible  for  reporting  as 


(Boulard  is  a  free-lance  writer  based 
in  New  Orleans.) 


much  of  it  as  we  can.” 

Some  critics,  the  most  vocal  of 
whom  has  been  Reed  Irvine  of  a  press 
watch-group  called  “Accuracy  in 
Media,”  have  complained  that  the 
press  is  giving  too  much  space  and 
attention  to  the  Iran-Contra  scandal 
in  an  attempt  to  embarrass  President 
Ronald  Reagan. 

Irvine,  who  has  appeared  on  a  num¬ 
ber  of  news  shows  since  the  scandal 
broke,  has  pointed  to  remarks  made 
by  Washington  Post  executive  editor 
Benjamin  Bradley  as  “typical”  of  the 
press  attitude  toward  the  White 
House. 

In  an  interview  shortly  after  the 
arms  sale  scandal  broke,  Bradley  was 
quoted  as  saying  that  he  and  his 
reporters  hadn’t  “had  this  much  fun 
since  Watergate.” 


Irvine  has  also  condemned  a 
Christmas  Week  edition  of  the  maga¬ 
zine  The  New  Republic,  in  which  that 
publication’s  columnist  known  as 
“TRB”  called  the  scandal  a  “Case  for 
Glee,”  adding,  “simple  honesty 
requires  any  Washington  type  to 
admit  that  this  is  the  kind  of  episode 
we  all  live  for.  The  adrenaline  is  flow¬ 
ing  like  Perrier.  .  .  .” 

Despite  such  criticisms,  the  Post’s 
Kaiser  believes  that  a  certain  amount 
of  exhileration  among  reporters  is 
inevitable. 

“‘Glee’  isn’t  the  right  word,”  said 
Kaiser,  “but  it’s  important  to  remem¬ 
ber  that  this  is  what  we  do.  This  is  the 
highest  part  of  the  journalist’s  calling, 
in  my  opinion,  to  cover  a  great  big 
story.  ...” 

Kaiser’s  sentiments  were  echoed 
by  Glenn  McCutchen,  managing  edi¬ 
tor  of  the  Atlanta  Journal  and  Consti¬ 
tution,  who  said  that  he  hoped  “all  of 
our  reporters  are  enthusiastic  about 
anything  they  are  writing  about,  on 
this  day  or  any  other  day,  whether  it’s 


a  school  board  meeting  or  the  Iran- 
Contra  scandal.  But  whether  we’re  a 
pack  of  wolves  who  have  suddenly 
gotten  a  whiff  of  blood.  .  .  that  1  don’t 
know.” 

Although  McCutchen  said  the 
scandal  is  a  “bigger  story  in  Washing¬ 
ton  than  it  is  in  Atlanta,”  the  Consti¬ 
tution  has  given  the  subject  promi¬ 
nent  play,  with  a  banner  headline  on 
the  day  of  the  Meese  disclosure  and 
more  than  50  front-page  stories  in 
November  and  December,  as  well  as 
a  handful  of  articles  on  the  Tower 
Commission  report  in  February. 

“The  story  is  hard  to  cover  because 
it  gets  so  very  confusing,”  said 
McCutchen.  “In  some  respects  the 
wire  services  and  the  newspapers 
have  to  get  out  ahead  of  the  various 
congressional  committees  investigat¬ 


ing  this,  and  that’s  where  it  gets  con¬ 
fusing.  You  have  to  be  on  top  of 
what’s  been  reported  and  what  hasn’t 
and  just  exactly  where  you  are  with 
what  is  essentially  a  very  complex 
story.” 

Added  McCutchen:  “And  if  some¬ 
thing  was  reported  in  the  press  a 
month  ago  and  then  a  committee 
comes  out  with  a  report  or  investiga¬ 
tion  based  upon  that  earlier  story,  that 
makes  it  a  new  story  all  over  again.” 

Although  Kaiser  with  the  Post  and 
Frankel  with  the  New  York  Times 
said  if  they  had  to  do  it  over  again  they 
would  essentially  cover  the  story  the 
same  way  their  respective  papers 
have  done  in  the  past  four  months, 
one  news  editor  from  a  major  metro 
daily,  Jim  Squires  with  the  Chicago 
Tribune,  said  he  would  do  some 
things  differently. 

“Our  timing  was  off,”  said  Squires. 
“If  I  could  change  anything  about  the 
way  the  story  developed,  it  would  be 
our  timing.” 

(Continued  on  page  77) 


“‘Glee’  isn’t  the  right  word,’’  said  Kaiser,  “but  it’s 
important  to  remember  that  this  is  what  we  do.  This  is 
the  highest  part  of  the  journalist’s  caiiing,  in  my 
opinion,  to  cover  a  great  big  story ...” 
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Good  news  for  those  who  value  privacy 


Congress  has  just  added  something  to  the  data  stored  in  every 
computer  in  America:  more  protection. 

Thanks  to  recent  legislation,  the  laws  that  cover  data  security 
now  cover  more.  There  are  stiff  new  penalties  and  new  protections. 
Prying  into  electronic  mail  is  now  as  criminal  as  opening  the  U.S.  Mail 
and  even  the  government  cannot  intrude  without  a  warrant. 

Private  citizens,  trade  associations,  civil  liherties  groups  and  the 
law  enforcement  community  all  worked  together  to  make  these  measures 
law.  Computer  firms,  with  a  special  concern  for  data  security,  were  also 
strong  supporters. 

The  right  to  keep  the  information  that  you  value  private  is  a 
precious  right.  Measures  that  protect  it  are  good  news  indeed.  ======  ^ 


C  IBM  Corporation  1987 


Circulation  scam  alleged 

28  employees  fired  by  San  Francisco  Newspaper  Agency  after  hidden 
cameras  show  alleged  fraud  by  drivers,  purchasing  department  employees 


By  M.L.  Stein 

The  San  Francisco  Newspaper 
Agency  fired  28  employees  last  week 
in  a  continuing  internal  investigation 
of  an  alleged  scam  involving  inflation 
of  the  number  of  newspapers  returned 


returned  copies  because  of  the  work 
involved  in  handling  them,  according 
to  Knight. 

The  Chronicle  sells  30%  of  its 


process. 

The  official  said  the  agency  was  in 
contact  with  the  Audit  Bureau  of  Cir¬ 
culations  on  the  matter  of  revising 


papers  in  street  racks  and  the  Exam-  circulation  figures  for  both  papers. 


iner  50%. 


He  declined  to  estimate  the  financial 


by  delivery  drivers. 

A  spokesman  for  the  agency,  which 
handles  distribution  of  the  San  Fran¬ 
cisco  Chronicle  and  San  Francisco 
Examiner,  told  E&P  the  suspected 
fraud  could  cost  the  company  thou- 

“Of  course  there  is  a  Big  Brother  aspect  to  it,  but  that 
factor  was  overridden  by  the  fact  that  the  incidence  of 
fraud  was  significant.” 

increase  current  circulation  figures. 

The  spokesman,  Jesse  Knight,  the 
agency's  vice  president  of  marketing, 
said  the  dismissed  workers  include  20 
Teamster  union  drivers  and  eight  peo¬ 
ple  in  the  purchasing  department  who 
are  members  of  the  Newspaper  Guild. 

Knight  added  that  hidden  cameras 
uncovered  the  scheme  in  which  driv¬ 
ers  allegedly  exaggerated  the  number 
of  unsold  papers  returned  to  the 
agency  for  credit.  Drivers  are  paid  for 

Knight  said  the  police  had  not  been 
called  in  as  of  last  week,  but  the  in- 
house  investigation  was  continuing. 

Of  those  fired,  Knight  stated:  “We 
showed  them  evidence  of  alleged 
improprieties  and  gave  them  one 
week  to  come  back  with  an  explana¬ 
tion.  When  they  failed  to  provide  a 
good  enough  response,  they  were  dis¬ 
missed.  We  are  cognizant  of  the 
severity  of  the  charges  and  want  to  be 
as  fair  as  possible  and  maintain  due 

loss. 

Doug  Cuthbertson,  executive  offi¬ 
cer  of  the  Northern  California  News¬ 
paper  Guild,  said  he  would  reserve 
comment  until  the  Guild  completed 
its  own  investigation  of  the  matter. 
He  acknowledged  that  eight  of  those 
fired  were  Guild  members. 

Bill  Addy,  vice  president  of  San 
Francisco  Teamsters  Local  921, 
would  only  comment  that  “our 
(Continued  on  page  69) 
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Suburban  Detroit  chain  offers  advertisers  money  back  guarantee 


By  Debra  Gersh 

The  Observer  &  Eccentric  News¬ 
papers  of  southeastern  Michigan  are 
offering  a  money-back  guarantee  to 
advertisers  if  redemption  rates  in  the 
12  community  papers  published  by 
the  company  are  not  proportionately 
higher  than  the  same  ad  running  in  the 
Detroit  News  and/or  the  Detroit  Free 
Press. 

The  idea  was  developed  by  Stone  & 
Simons  Public  Relations  and  Adver¬ 
tising  of  Southfield,  Mich . ,  after  inde¬ 
pendent  research  showed  very  high 
involvement  among  readers  of  the 
semiweekly  newspapers,  according 
to  Bob  Sorock,  the  company's  execu¬ 
tive  vice  president/client  services. 

“We  determined  if  the  readers  feel 
that  strongly  [about  the  newspapers], 
they  are  going  to  react  strongly  to  the 
advertising,"  Sorock  said. 

The  deal  says  advertisers  must  run 
an  ad  of  the  same  size  and  containing 
the  same  copy  and  art  as  an  ad  in  one 
or  both  of  the  two  Detroit  newspapers 


LOSE 


HTRODUCMGTW 
OBSERVER  &  ECCENTNC 
MONEY  BACK 
GUARANTEE. 


©h^rtitr 

Ircmtric 


One  of  the  ads  being  run  by  the 
Observer  &  Eccentric  Newspapers  to 
tout  their  money-back  ad  guarantee. 


on  the  same  day,  or  a  close  day,  as  it 
appears  in  the  O&E. 

The  community  newspapers  guar¬ 
antee  a  better  redemption  rate,  or  the 
total  media  cost  of  the  ad  will  be 
refunded,  he  explained,  adding  that 
the  O&E  buy  must  be  a  full  run  of  all 
12  editions  and  that  redemption  is 
measured  by  percentage  of  circula¬ 
tion. 

The  12  O&E  newspapers,  which 
are  published  on  Monday  and  Thurs¬ 
day  in  western  Wayne  and  Oakland 
counties,  are:  the  Birmingham- 
Bloomfield  Eccentric,  West  Bloom¬ 
field  Eccentric,  Troy  Eccentric, 
Rochester  Eccentric,  Southfield 
Eccentric,  Farmington  Observer, 
Livonia  Observer,  Bedford  Observer, 
Westland  Observer,  Garden  City 
Observer,  Plymouth  Observer  and 
Canton  Observer. 

Sorock  explained  that  the  papers 
cover  suburban  areas  around  Detroit 
with  high  income  and  buying  power. 

(Continued  on  page  69} 
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Starring  Sunday  April  ^ 
Boston  will  feel 
the  wallop  of  USA  WEEKEND! 

Starting  Sunday  April  5,  the  Boston  Herald  will  be  carrying  USA  WEEKEND, 
the  most  exciting  weekend  magazine  in  the  USA. 

USA  WEEKEND  will  delight  and  inform  Boston  Herald  readers  and  give  advertisers 
a  powerful  new  entree  into  the  USA's  sixth  largest  market! 

With  the  addition  of  the  Boston  Herald  the  total  circulation  of  USA  WEEKEND 
is  now  a  powerful  14,423,694 — and  the  parade  continues! 


WEEKEND 


the  truth 


Would  you  buy  a  new  car 
from  this  man?  Sure  you  would. 
Those  auto  ads  on  TV  featuring 
‘liar’  David  Leisure  have  been 
such  a  hit  that  new  ones  keen 


'We  welcome  the  addition  of  USA  WEEKEND 
to  the  Boston  Sunday  Herald.  USA  WEEKEND 
will  odd  o  new  dimension  in  reader  satisfaction 
to  on  increasingly  popular  and  expanding 
Sunday  package." 

John  Hoarty 

Vice  President/Circulation 


USA  WEEKEND  is  the  latest  addition 
to  an  exciting  string  of  improvements 
to  the  Sunday  Boston  Hera  Id. ..They 
make  the  Sunday  Herald  the  best  buy 
for  your  buck  in  New  England." 

Ken  Chandler,  Editor 
Boston  Herald 


USA  WEEKEND  is  exciting  news 
both  for  those  of  us  who  put  out  the 
paper  and  for  our  Sunday  readers 
and  signals  a  new  start  for  the 
Boston  Sunday  Herald." 

Pot  Purcell 
Publisher 


Sunday  Boclon  Herald 


ADVERTISING-  - 

Scarborough  to  offer  free  newspaper  research  data  to  agencies 


The  Scarborough  Research  Corpo¬ 
ration  has  announced  that  it  will  be 
making  hard  copies  of  its  1987  News¬ 
paper  Ratings  Study  available  to 
advertising  agencies  at  no  cost. 

In  addition,  on-line  access  will  cost 
a  flat  $1 ,000,  with  no  royalty  charges 
for  use,  which  usually  run  about  10%- 
15%,  according  to  Jeffrey  W.  Rod¬ 
gers,  Scarborough  vice  president/ 
newspapers  and  marketing. 

Rodgers  estimated  that  if  copies  of 
the  ratings  study  were  sold  to  agen¬ 
cies,  the  cost  would  be  about  $2,000 
to  $3,000. 

“As  Scarborough  did  in  1983,  our 
feeling  is  that  the  objective  of  this 


exercise  is  to  have  the  study  become 
the  accepted  research  vehicle  for 
newspapers,”  Rodgers  said.  “Even  if 
we  got  the  top  100  agencies  to  sub¬ 
scribe,  the  cost  is  relatively  small 
compared  to  what  the  newspapers 
pay. 

“We  decided  to  forego  the  incre¬ 
mental  revenue  and  get  the  study  into 
the  hands  of  as  many  agencies  as  pos¬ 
sible,”  he  said,  noting  that  the  com¬ 
pany  hopes  that  will  be  a  way  to 
induce  more  agencies  to  consider 
newspapers  as  an  advertising  vehicle. 
“If  they  do  that,  then  it  will  be  good 
for  the  newspaper  industry  and  even¬ 
tually  be  good  for  Scarborough  also,” 


he  added. 

According  to  Rodgers,  Scarbor¬ 
ough  mailed  letters  to  agencies  all 
over  the  country  telling  them  of  its 
offering,  and  so  far  has  received  a 
number  of  favorable  responses  from 
all  over  the  ountry. 

To  obtain  copies  of  the  study,  agen¬ 
cies  must  contact  Scarborough,  Rod¬ 
gers  said,  noting  that  the  offering  is 
only  to  agencies,  not  advertisers. 

Scarborough,  with  more  than  70 
subscriber  newspapers  to  its  study 
and  a  number  of  prospective  clients, 
is  still  projecting  a  June  release,  Rod¬ 
gers  said. 


FDIC  offers  banking  seminars  for  the  media 


To  help  journalists  better  report  on 
bank  closings,  the  Federal  Deposit 
Insurance  Corporation  has  begun 
what  it  hopes  will  be  a  series  of  semi¬ 
nars  with  local  media. 

The  first  was  recently  held  in 
Columbia.  Mo.,  in  cooperation  with 
the  business  journalism  program  of 
the  University  of  Missouri-Columbia. 

“We  think  it's  important  that 
reporters  know  what  happens  when  a 
bank  closes.”  said  Alan  Whitney, 
director  of  corporate  communica¬ 
tions  at  the  FDIC.  “People  have  a  lot 
of  fears  and  concerns  about  their 
money  and  what  the  closing  will 
mean.  We’ve  got  to  help  them  get 
through  that  trauma.” 

Preston  Filbert,  business  editor  of 
the  St.  Joseph  (Mo.)  News-Press 
Gazette,  agreed. 


“Often  people  are  very  worried,” 
said  Filbert,  who  has  covered  14 
closings  in  his  2.5  years  as  business 
editor  of  the  News-Press.  “Both  the 
media  and  the  FDIC  have  a  big 
responsibility  here. 

“I've  seen  a  lot  of  changes  in  how 
the  FDIC  and  state  division  of  finance 
handle  a  closing,”  Filbert  continued. 
“They’re  much  more  open  now.  At 
first  the  paper  and  1  had  to  tell  readers 
what  the  regulators  were  doing  and 
that  deposits  were  insured  up  to 
$100,000.  Now  the  FDIC  has  people 
there  to  explain  exactly  what’s  hap¬ 
pening.” 

Carmen  Sullivan,  division  of  liqui¬ 
dation  director  in  the  FDlC’s  Kansas 
City  regional  office,  said  educating 
reporters  and  consumers  is  a  key  goal 
of  her  operation. 


“We  want  to  have  a  good  relation¬ 
ship  with  you  [media]  at  a  closing,” 
Sullivan  said.  “It’s  important  to  help 
you  understand  what’s  happening  and 
to  help  you  tell  readers  what’s  going 
on.” 

Two  or  three  days  after  a  closing  in 
a  small  town,  the  FDIC  holds  a  com¬ 
munity  meeting  “to  explain  who  we 
are,  why  we’re  there,  etc.  Represen¬ 
tatives  of  the  area’s  congressmen,  the 
Farmers  Home  Administration,  uni¬ 
versity  extension  divisions  and  the 
media  also  usually  attend.” 

The  FDIC  is  interested  in  present¬ 
ing  other  regional  workshops  for 
reporters.  Those  interested  in  more 
information  on  organizing  a  work¬ 
shop  should  contact  Whitney  at  (202) 
898-6993. 


Editor’s  efforts  in  ‘educating’  poiice  pay  off 


By  M.L.  Stein 

Orange  County  (Calif.)  Register 
editor  Chris  Anderson  thought  he  saw 
an  opportunity  to  educate  police  after 
a  court  decision  that  widened  report¬ 
ers’  access  to  disaster  scenes. 

The  state  appellate  court  recent 
ruling  favored  a  television  photogra¬ 
pher,  who  sued  a  San  Diego  police 
officer  and  the  city  itself  after  he  was 
barred  from  the  scene  of  a  midair 
collision. 

The  court  said  the  media  should 
have  “complete  and  unfettered” 
access  to  a  disaster  scene  if  a  crime  is 
not  involved. 


Anderson  sent  a  copy  of  the  deci¬ 
sion  to  police  chiefs  of  the  county’s  26 
cities  and  the  county  sheriff. 

“There  has  been  a  very  positive 
response,”  Anderson  said.  “The 
sheriff  had  a  couple  of  his  people  get 
together  with  Register  people  so  we 
could  understand  their  problems  and 
they  could  understand  ours.” 

The  editor  said  some  police  chiefs 
responded  directly  and  others  dis¬ 
cussed  the  problem  of  access  infor¬ 
mally  with  beat  reporters. 

His  letter  has  had  one  concrete 
result,  Anderson  recalled.  When  Ful¬ 
lerton  police  blocked  Register  staffers 


from  the  scene  of  a  light  plane  crash,  a 
call  to  the  chief  got  them  in. 

Anderson,  who  is  president  of  the 
California  Society  of  Newspaper  Edi¬ 
tors,  said  the  letter  was  part  of 
CSNE’s  efforts  to  combat  a  growing 
trend  toward  secrecy  by  officials 
(E&P,  March  14,  page  9). 

He  noted  there  was  a  150%  increase 
in  freedom  of  information  calls  to 
CSNE’s  hotline  in  1986  over  1985. 
From  April  to  December  1986,  there 
were  94  calls. 

The  hotline  is  operated  by  the  Oak¬ 
land  law  firm  of  Crosby,  Heafey, 
Roach  and  May. 


24 


EDITOR  &  PUBLISHER  for  April  4,  1987 


You’re  on  deadline.  Suddenly  the  wire 
services  are  moving  an  important  story 
about  a  coup  halfway  around  the  world. 
Didn’t  The  Times  carry  a  piece  on  that 
general  last  fall?  Good  thing  you’re 
online  to  Nexis .  You  select  NYTBIO  from 
The  New  York  Times  Information  Bank 
menu  and  enter  his  name.  There  it  is. 
Solid  biographical  material  you’ll  run  as 
a  sidebar. 


Names  in  the  news.  Today’s  news.  More 
than  7,500  biographies  ...online.  And 
adding  2,500  each  year.  All  from 
NYTBIO  on  The  New  York  Times 
Information  Bank.  It  makes  you  look 
good.  And  your  newspaper  even  better. 

The  New  York  Times  Information  Bank 
via  Nexis  Call  for  details.  1-800-227-4908. 
Or  write  Mead  Data  Central,  P.O.  Bok 
1830,  Dayton,  OH  45401. 
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LEGAL 


U.S.  Supreme  Court  to  hear  ‘emotional  distress’  case 


The  U.S.  Supreme  Court  has 
agreed  to  decide  whether  evangelist 
Jerry  Falwell  can  collect  damages 
from  Hustler  magazine  for  “emo¬ 
tional  distress,”  even  though  the 
magazine  did  not  libel  Falwell. 

The  Supreme  Court’s  decision, 
expected  in  1988,  could  have  a  signifi¬ 
cant  impact  on  libel  laws  and  First 
Amendment  rights. 

Falwell  sued  Hustler,  published  by 
Larry  Flynt,  after  the  magazine 
printed  in  1983  and  1984  two  full-page 
parodies  of  then-current  ads  for  Com- 
pari  liquor  keyed  to  the  theme  of  “the 
first  time,”  with  strong  sexual  conno¬ 
tations. 

The  parody  ads  on  Falwell  quoted 
him  as  saying  his  first  time  was  in  an 
outhouse  with  his  mother  while  he 
was  drunk.  Small  print  in  the  displays 
said  they  were  “not  to  be  taken  seri¬ 
ously.” 

In  court  in  Roanoke,  Va.,  in  1984, 
Falwell  sought  damages  for  libel  and 
intentional  infliction  of  emotional  dis¬ 
tress.  The  jury  ruled  that  Hustler  had 
not  libeled  Falwell,  but  ordered  the 


magazine  to  pay  him  $100,000  for 
actual  damages  and  $100,000  for  puni¬ 
tive  damages  for  intentional  infliction 
of  emotional  distress. 

This  ruling  was  upheld  by  the  4th 
U.S.  Circuit  Court  of  Appeals,  which 
said,  “We  are  convinced  that  Fal- 


well’s  failure  to  recover  for  libel  does 
not,  as  a  matter  of  law,  prevent  him 
from  recovering  for  intentional  inflic¬ 
tion  of  emotional  distress.” 

Hustler  appealed  to  the  Supreme 
Court,  and  the  high  tribunal,  without 
(Continued  on  page  74) 


High  Court  will  not  hear 
appeal  by  Tampa  Tribune 


The  Tampa  (Fla.)  Tribune  has  lost  a 
legal  campaign  to  obtain  the  names  of 
unindicted  alleged  participants  in  cor¬ 
ruption  in  the  government  of  Hillsbor¬ 
ough  County. 

The  U.S.  Supreme  Court  refused 
last  week  to  consider  the  Tribune’s 
appeal  against  lower  court  rulings  that 
the  names  be  kept  secret. 

In  1985,  a  federal  grand  jury 
indicted  30  persons,  including  three 
county  council  members,  on  charges 
that  the  county  government  was  being 
run  as  a  bribe-fueled  criminal  enter¬ 


prise.  Other  persons  were  alleged  to 
have  participated  in  the  scheme,  but 
were  not  indicted. 

Since  then,  seven  persons,  includ¬ 
ing  two  county  commissioners,  have 
been  convicted.  Attorneys  for  defen¬ 
dants  obtained  the  names  of  unin¬ 
dicted  persons  who  allegedly  partici¬ 
pated  in  illegal  activities,  but  courts  at 
the  request  of  government  prosecu¬ 
tors  kept  the  names  from  the  public. 

The  Tribune  carried  the  case  to  the 
Supreme  Court,  but  the  high  tribunal, 
in  refusing  to  hear  the  case,  let  the 
secrecy  orders  stand. 


I  NAME  VRAHDT 

I  TELEPHONE  {309  i  76^-2j06>S 

I  _ life  f,  MBAcm 

NAME  x>Ay/^  - 

TELEPHONE  (309) 

1  telephone 


Need  to  find  out  what  it 
costs  to  insure  a  f iea  circus? 

Sorry.  We  can’t  heip. 

But  if  it’s  famiiy  insurance  - 
uto,  home,  heaith  or 
iife  -  you  have  a  question 
about,  we  probabiy  can. 


^  got  our  number(s). 
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Quality  and  commitment: 
The  best  in  foreign  coverage. 


“What  happens  in  Mexico  City 
affects  what  happens  in  Dallas, 
what  happens  in  New  York,  and 
vice  versa,”  says  Soli  Sussman, 
news  editor  in  the  Mexico  City 
bureau  of  The  Associated  Press. 

“You  have  to  keep  that  double 
perspective  of  being  familiar  enough 
with  Mexico  and  Central  America  to 
understand  what’s  going  on  there  but 
to  not  lose  sight  of  what  people  in  the 
United  States  need  to  hear  about." 

AP’s  reputation  for  a  commitment 
to  serious  international  reporting 
lured  Sussman  to  AP  eight  years 
ago.  A  Latin  America  specialist,  he 
has  spent  the  last  four  years 
reporting  about  that  region,  based 
in  Mexico. 


“What  we’re  not  doing  is  in-and- 
out  reporting;  we’re  not  popping  in 
for  a  day  or  two.  We’re  committed  to 
really  understanding  what’s  going 
on  and  to  being  everywhere.” 

Everywhere  means  AP  bases 
in  70  countries,  with  roving 
correspondents  extending  that 
reach.  AP’s  foreign  news  staffs  have 
a  mandate  to  bring  the  world  closer 
to  the  thousands  of  member 
newspapers  and  broadcasters  who 
own  AP. 

Like  Sussman,  the  2,850  people 
who  staff  AP’s  219  offices  around 


the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  — 
a  goal  that  is  a  continuing 
commitment  by  everyone  in  AP. 

“During  the  earthquake  last  year 
we  lost  our  bureau,  and  we  had  to 
cover  a  very  difficult  story  really  off 
the  cuff.  Everyone  in  the  AP  system 
cooperated.  We  had  help  from  LA 
and  from  Houston,  we  had 
incredible  support  from  the  New 
York  desks.  You  could  see  the 
quality,  capable  people  all  along 
the  line.” 

Associated  Press 

Quality.  Commitment. 


Soil  Sussman  greets  youngsters  at  an  orphanage,  Nuestros  Pequenos  Hermanos.  near  Cuernavaca,  Mexico  Bob  Daugheny 
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LEGAL  BRIEFS 


City  ordered  to 
turn  records  over 
to  newspaper 

The  city  of  Ketchikan,  Alaska, 
which  is  being  sued  by  the  local  news¬ 
paper  for  holding  closed  meetings  and 
withholding  records,  has  been 
ordered  by  a  judge  to  produce  1 ,600 
pages  of  documents  and  not  be  “tru¬ 
culent”  about  it. 

Superior  Judge  Thomas  Jahnke 
denied  the  Pioneer  Printing  Com¬ 
pany’s  motion  for  a  summary  judge¬ 
ment  favoring  its  Ketchikan  Daily 
News,  but  he  was  sharply  critical  of 
the  city  council’s  methods  in  retiring 
to  executive  sessions. 

In  a  memo,  the  judge  said  it  was 
apparent  that  the  council,  city  man¬ 
ager  and  other  city  officials  for  sev¬ 
eral  years  “had  quietly,  if  not  surrep¬ 
titiously,  obtained  information  and 
engaged  in  discussions”  concerning 
employee  compensation  and  other 
matters. 

“It  is  impossible  to  determine  from 
the  record  whether  the  fears  of 
adverse  consequences  of  public  dis¬ 
cussion  had  a  factual  basis  or  were 
completely  fanciful,”  Jahnke  wrote 
further.  “The  court  cannot  allow  val¬ 
uable  rights  to  be  dismissed  with  a 
talismanic  utterance  .  .  .  there  was 
virtually  no  discussion  or  debate 
regarding  the  motion  to  retire  to 
executive  session  .  .  .'there  was  no 
attempt  to  enumerate  subjects  within 
the  general  topic  that  might  be  dis¬ 
cussed  in  public...” 

The  judge  noted  also  that  no 
recording  or  minutes  were  kept  of  the 
secret  meetings. 

Pioneer,  which  charged  a  violation 
of  Alaska’s  open  meeting  and  open 
records  laws  in  filing  the  suit,  noted  in 
a  Daily  News  editorial  that  it  has  been 
battling  government  secrecy  in  the 
community  since  1974,  when  it  took 
on  the  school  board  and  won  in  court. 
In  1978  the  paper  fought  another  suc¬ 
cessful  open  meeting  battle  with  the 
Ketchikan  Gateway  Borough 
Assembly. 

Daily  News  publisher  Lew  M.  Wil¬ 
liams  Jr.  told  E&P  the  paper  is  cur¬ 
rently  seeking  to  have  the  city  council 
draw  up  guidelines  for  holding  execu¬ 
tive  sessions  or  withholding  docu¬ 
ments. 

“Now,”  he  said,  “the  council  gets 
up  and  leaves  the  room  for  an  hour  or 
more  without  telling  anyone  the  rea¬ 
son.” 

Judge  Jahnke  declared  that  he 
would  sustain  an  executive  session 
“if  the  council  acts  reasonably,  on  the 


basis  of  substantial  evidence,  in 
determining  that  a  topic  falls  into  a 
category  appropriate  for  an  executive 
session,  and  that  it  contains  insepar¬ 
able  matter  that  would  otherwise  be 
appropriate  for  public  debate.” 

To  the  city’s  argument  that  the 
council,  not  the  judiciary,  is  the  sole 
judge  of  whether  a  closed  meeting  is 
justified.  Judge  Jahnke  responded: 

“The  demise  of  that  claim  began  in 
1803,  if  not  before.” 

For  the  1 ,600  pages  demanded  by 
the  court,  the  city  must  state  “with 
reasonable  particularity”  why  each 
document  should  be  withheld  from 
public  view. 

—  M.L.  Stein 


Parents  can  decide 
whether  son’s  name 
can  be  published 

A  Jehovah’s  Witnesses  couple 
involved  in  a  custody  battle  over  the 
medical  care  of  their  infant  son  have 
the  right  to  decide  whether  his  name 
can  be  published.  Justice  Joanne  Veit 
of  the  Court  of  Queen’s  Bench  ruled 
in  Edmonton. 

Veit  overturned  a  family  court  deci¬ 
sion  on  an  appeal  by  the  Edmonton 
Journal,  and  allowed  publication  of 
the  names  of  Michael  and  Colleen 
Killins  and  their  son  Ryan. 

The  lower  court  judge  acted  on 
wrong  principles  in  not  recognizing 
that  openness  is  the  rule  in  the  judicial 
system  unless  overridden  by  another 
value,  Veit  said.  No  overriding  factor 
was  established  in  this  case,  she  said. 

The  Killins  supported  the  Journal’s 
application  in  family  court  and  did  not 
object  to  it  in  the  appeal. 

The  Alberta  child  welfare  branch 
has  obtained  an  apprehension  order 
and  a  treatment  order  for  six-week- 
old,  two-and-a-half-pound  Killins, 
who  was  born  prematurely  in  Peace 
River,  Alta.,  at  24  weeks’  gestation. 

The  family  court  order  gives  the 
welfare  branch  authority  to  continue 
medical  treatment,  including  blood 
transfusions  to  which  the  parents 
object  for  medical  and  health  reasons, 
Veit  said,  but  the  order  does  not  strip 
any  other  authority  from  the  parents. 

“It  would  seem  to  me  the  parents 
obviously  have  legal  authority  to 
decide  on  the  publication  of  identity 
matters.” 

She  said  the  case  is  not  the  kind  in 
which  a  publicity  ban  is  needed  unless 
the  parents  want  one.  Veit  rejected  a 
suggestion  by  the  child  welfare 
branch  that  the  baby  could  be  taunted 


when  he  grows  up  or  suffer  ostracism 
from  other  Jehovah’s  Witnesses. 

She  also  questioned  the  director  of 
child  welfare’s  right  to  appear  in  court 
on  the  issue:  “I’m  not  certain  why  the 
director  or  the  hospital  are  given  sta¬ 
tus  here  [in  family  court]  to  express 
opinions  on  this  issue.” 


Carrier  loses 
damage  suit 

A  carrier  who,  in  the  words  of  his 
circulation  director,  “set  up  his  own 
collection  standards,”  lost  a  $15-mil- 
lion  damage  suit  against  the  Newspa¬ 
per  Printing  Co.  of  Tulsa,  which  had 
fired  him. 

A  trial  judge  in  the  Oklahoma  City 
court  dismissed  the  suit,  denying  the 
plaintiffs  claim  that  the  company, 
which  publishes  the  Tulsa  Tribune, 
had  “wrongfully”  interfered  with  his 
business  relationships  with  subscrib¬ 
ers. 

Circulation  director  Jack  Hallman 
told  E  &  P  Ihe  dealer  was  cutting  off 
subscriptions  if  the  customer  had  not 
mailed  in  his  payment  by  the  last  day 
of  the  month. 

“We  were  losing  50  to  60  customers 
a  month,”  Hallman  said.  “The 
[carrier]  was  setting  up  his  own  col¬ 
lection  standard.  If  that  had  kept  up 
we  wouldn’t  have  had  any  subscrib¬ 
ers  at  all  in  that  area.” 

According  to  Hallman,  the  dealer’s 
route  was  in  an  affluent  neighborhood 
where  residents  always  pay  when  a 
collector  knocks  on  a  door.  The  $7 
monthly  charge  is  not  a  “big  deal”  to 
these  customers  and  they  tend  to 
overlook  it,  he  added. 

“We  had  to  send  out  managers 
from  the  office  to  collect  for  him,” 
Hallman  recalled. 

The  court  upheld  the  company’s 
contract  with  the  dealer,  which  pro¬ 
vided  it  could  terminate  its  relation¬ 
ship  with  him  on  30-day  notice.  The 
judge  concluded  that  the  employer 
owned  the  customer  list  and  that  sub¬ 
scribers  were  customers  of  the  news¬ 
paper. 

Hallman  said  the  carrier  was  fired 
when  he  refused  to  collect  the  arrear¬ 
age.  Moreover,  the  man  demanded 
that  the  district  manager  quit  calling 
him  at  home  to  discuss  his  delivery 
and  collection  obligations,  the  direc¬ 
tor  reported. 

The  court  ruled  that  the  company 
had  done  nothing  wrong  in  going  to 
the  customers  and  asking  them  to  pay 
what  they  owe  and  resubscribe. 
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THEY  OUSE  GNU’S 1572! 


So  did  the  San  Antonio  Light  and 
The  Tacoma  News  Tribune.  Other 
remanufactured  72P’s  have  been 
installed  at  the  Detroit  Free  Press,  Fort 
Worth  Star-Telegram,  Springfield 
(Mass.)  Republican,  Knoxville  Journal, 
Asheville  Citizen-Times,  Grand  Rapids 
Press  and  Little  Rock  Gazette. 


Why?  Because  of  GMA’s 
commitment  to  remanufacturing  48P 
and  72P  inserters  resulting  in  high 
speed  performance  improvements 
and  increased  production. 

Join  the  growing  family  of  GMA 
users  and  increase  your  inserting 
capabilities.  We  respond  to  the 
needs  of  the  newspaper  industry. 


Graphic 

.CaM  Management 

Associates,  Inc. 

The  Inserter  Company 


Headquarters  and  Sales 
1 1  Main  Street 
Southborough,  MA  01772 
617-481-8562 

Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
215-264-2460 


lAPA  review 

(Continued  from  page  17) 


Pace  said  a  world  administrative  telephone  and  tele¬ 
graph  conference  in  1988  under  the  auspices  of  the  Inter¬ 
national  Telegraph  and  Telephone  Consultive  Committee 
(CCITT)  will  discuss  the  extent  to  which  government 
agencies  may  or  should  regulate  telecommunications  and 
the  types  of  transmissions  to  be  made  available.  He 
warned  that  government  control  could  mean  government 
audits  and  scrutiny  of  records. 

It  is  encouraging,  he  said,  there  is  a  great  amount  of  talk 
in  Europe  over  the  privatization  of  government  postal 
telephone  and  telegraph  services  (PTTS)  which  has 
already  taken  place  in  Britain.  There  is  concern,  he  said, 
that  PTTS’  monopoly  control  over  telecommunications 
facilities  has  had  an  adverse  effect  upon  development  of 
news  services  and  technologies. 

Ambassador  Pablo  Barrios,  chairman.  Information 
Committee,  United  Nations,  New  York,  told  lAPA  “the 
expression  ‘New  World  Information  Order’  is  definitely  in 
retreat. 

“The  experience  of  the  Committee  on  Information  leads 
to  the  conclusion,”  he  said,  “that  it  is  very  possible,  as  in 
UNESCO,  that  a  moderate  line  is  being  consolidated 
within  the  77,  who  aspire  not  to  repeat  UNESCO’s  past 
excesses.  Therefore,  I  do  not  believe  that  we  are  on  the 
eve  of  a  renewal  of  the  debate  over  the  New  World 
Information  Order  in  New  York,  as  some  sectors  have 
noted.” 

Preceding  a  discussion  of  economic  conditions  in  Mex¬ 
ico  and  elsewhere  in  Latin  America,  Alejandro  Junco  de  la 


Vega,  El  Norte,  Monterrey,  Mexico,  commented: 

“We  are  in  the  communications  industry,  yet  don’t 
communicate  with  one  another.  This  is  why  between  our 
nations  communication  means  bureaucrats  from  one 
country  talking  to  bureaucrats  from  another  about  the 
problems  of  their  respective  bureaucracies,  but  very  little 
about  the  problems  of  you  and  I. 

“Even  in  those  newspapers  that  have  an  interest  in  the 
Americas,  there  are  still  too  many  with  ill-prepared  editors 
who  send  reporters  to  Latin  America  when  they  find 
someone,  anyone,  that  (a)  has  a  passport;  (b)  wants  to 
travel,  and  (c)  has  access  to  an  English-Spanish  dictio¬ 
nary. 

“Their  work  is  quite  predictable,  although  they  mean 
well.  They  either:  (a)  ask  the  wrong  questions;  (b)  accept 
false  hypothesis;  (c)  reject  true  ones,  or  (d)  do  all  of  the 
above,  plus  get  the  facts  wrong  and  put  delicate  news 
sources  in  trouble.” 


Circulation  guide  released 

An  eight-page  guide  entitled  “Measuring  Retention  and 
Circulation  Sales  Effectiveness”  designed  to  measure  and 
evaluate  the  effectiveness  of  newspaper  circulation¬ 
building  efforts  has  been  released  by  the  Newspaper 
Advertising  Bureau’s  Future  of  Advertising  Project’s  task 
force  on  readership  and  circulation  retention. 

The  guidelines  were  developed  for  Knight-Ridder  Inc. 
by  Donald  A.  Nizen,  vice  president/circulation,  and  Virgi¬ 
nia  Dodge  Fielder,  vice  president/news  and  circulation 
research,  and  were  refined  through  use  by  a  number  of 
Knight-Ridder  newspapers. 


Tax  reform,  chemical  waste  reduction,  international 
trade,  pharmaceuticals  -  -  just  a  few  of  the  complex 
topics  reporters  ask  about  when  they  call  Dow. 

Our  answers  come  from  experts. 


At  Dow,  we  try  to  put  reporters  in  quick  contact  with 
scientists,  financial  managers,  engineers  -  - 
experts  who  can  provide  background,  untangle  an 
issue  and  simplify  the  "eight  dollar"  words.  When 
you  call  with  a  question,  we'll  give  it  our  best. 


Dow  information  line  .  .  . 

For  news  media  only 

800-258-INF0 

(800-258-4636) 


Trademark  ot  The  IX>w  Chemical  Compan 


30 


EDITOR  &  PUBLISHER  for  April  4,  1987 


/ 


A  WORLDWIDE 
SAMPLE  OF  USERS 

The  Montreal  Gazette 

Montreal,  Quebec 

The  Press  Register 

Mobile,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Mail  Tribune 

Medford,  Oregon 

The  Times- News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

The  Daily  Town  Talk 

Alexandria,  Louisiana 

The  Journal-Star 

Lincoln,  Nebraska 

The  Windsor  Star 

Windsor,  Ontario 


The  Arkansas  Gazette 

Little  Rock,  Arkansas 

The  Globe  and  Mail 

Toronto,  Ontario 

The  Star-Telegram 

Fort  Wbrth,  Texas 

The  Patriot- News 

Harrisburg, 

Pennsylvania 

The  Herald-Ledger 

Lexington,  Kentucky 

Beacon  Publishing 
Company 

Acton,  Massachusetts 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times- Picayune 

New  Orleans,  Louisiana 

Fort  Wayne 
Newspapers 

Fort  Wayne,  Indiana 

The  Press 

Christchurch, 

New  Zealand 

Brabants  Nieuwsbiad 

Roosendaal,  Holland 


THE  HARRIS 
8300... AN 
INTEGRATED 
PRE-PRESS 
SYSTEM  THAFS 
AFFORDABLE 


The  Harris  8300  integrated  newspaper  ^stem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,ExL4100. 

Visit  us  in  New  York  at  TYPE-X  '87,  April  9-11,  Booth  12. 


Cooperate 

(Continued  from  page  14) 


not  just  a  drug  problem  we  are  talking  about.  This  is  a  very 
crucial  threat  to  the  entire  concept  of  a  free  press  as  a 
democratic  institution  not  only  in  Colombia  but  world¬ 
wide.  We  are  under  fire  and  threatened,  as  is  the  principle 
of  freedom  of  the  press  as  it  is  reflected  in  your  First 
Amendment  —  a  concept  we  share  here  in  the  democratic 
Republic  of  Colombia.” 

“The  newspaper  [El  Espectador]  is  afraid,”  said  Fer¬ 
nando  Plata,  68,  a  political  affairs  columnist  for  the  Cano 
periodical  since  1972. 

Plata  —  prior  to  launching  a  second  career  in 
journalism  —  was  a  prominent  Bogota  attorney,  the  presi¬ 
dent  of  the  Bogota  Stock  Exchange,  a  real  estate 
developer,  and  a  member  of  the  board  of  directors  of 
several  successful  local  businesses.  He  and  Guillermo 
Cano  grew  up  together  and  were  close  friends  even  before 
Plata  went  to  work  for  Cano  at  El  Espectador. 


‘We  are  afraid  because  the  threats 
contmue . . .  not  only  against  El 
Espectador  but  against  other  journals 
in  Colombia,”  he  said. 


“We  are  afraid  because  the  threats  continue  .  .  .  not 
only  against  El  Espectador  but  against  other  journals  in 
Colombia,”  he  said.  “What  Guillermo  Cano  wrote  about 
the  drug  Mafia  was  without  a  doubt  an  invitation  to  murder 
him  because  for  the  first  time  somebody  said  things 
clearly  —  who  they  are,  why  are  they  not  found  when 
everybody  knows  where  they  are,  the  protection  they  buy 
from  the  church,  the  judges  and  the  police,  and  their 
threats  and  cold-blooded  murder. 

“I  remember  in  1954  when  Colombia  was  under  its  last 
dictator  ...  El  Espectador  was  censored,  closed,  and 
eventually  burned  because  it  wrote  articles  and  editorials 
critical  of  the  government,”  he  said.  “Now,  in  many 
ways,  the  drug  Mafia  is  a  bigger  challenge. 

“This  drug  situation  is  our  biggest  challenge  as  news¬ 
papers,”  he  said.  “Unless  the  public  is  reacting  to  what  we 
are  printing,  then  we  are  not  successful.  But  we  know  that 
now  the  public  is  awakening,  thanks  to  all  the  news  media, 
but  it  is  the  newspapers  — especially  El  Espectador  and 
now  El  Tiempo  —  which  have  been  in  the  vanguard  in  this 
crusade  against  the  drug  trafficking.” 

Plata  pointed  out  that  there  is  also  a  very  deep  sense  of 
frustration  with  the  United  States  among  the  public,  as 
well  as  among  journalists  in  Colombia. 

“Here  in  Colombia  we  pay  with  blood  and  the  U.S. 
consumption  of  cocaine  goes  on  and  on  and  on,”  he  said. 
“The  market  for  cocaine  processed  and  smuggled  out  of 
Colombia  is  created  by  the  buyers  in  the  U.S. A.  and  in 
Europe.  The  U.S.  has  a  huge  potential  and  capacity  for 
buying  cocaine  which  we  feel  sometimes  makes  our  fight 
useless. 

“We  would  like  to  see  stronger  action  from  the  U.S.,” 
he  said.  “Not  only  in  more  detailed  and  comprehensive 
coverage  by  the  U.S.  news  media  of  the  problems  we  face 
in  Colombia  but  in  stronger  law  enforcement  by  the  U.S. 
in  its  own  country. 

“We,  in  Colombia,  are  fighting  the  drug  Mafia  like  no 
other  country,”  Plata  declared.  “We  either  fight  the  drug 
Mafia  and  destroy  them  or  they  will  destroy  us  .  .  .  will 


destroy  our  country  and  our  freedoms  as  we  know  them 
today. 

“The  unique  cooperation  started  in  January  by  many  of 
the  Colombian  news  media  has  three  purposes:  To  provide 
hard-hitting  coverage  of  narcotics  trafficking;  to  show 
professional  solidarity  amongjournalists,  and  to  lessen  the 
probability  of  revenge  by  making  it  difficult  for  the  drug 
Mafia  to  single  out  a  specific  offender. 

“The  murder  of  Guillermo  Cano  was  a  very  grevious 
shock  to  all  of  us  in  journalism,”  Plata  concluded,  “but  we 
have  never  stopped  our  crusade.  We  do  not  intend  to 
stop.” 

Contract  negotiations  continue 
beyond  deadline  in  New  York 

Representatives  of  New  York’s  newspaper  unions  and 
the  city’s  three  largest  dailies  are  continuing  to  negotiate 
despite  the  expiration  of  their  contracts  at  midnight  on 
March  30. 

The  employees  at  the  New  York  Times,  New  York  Daily 
News  and  New  York  Post  are  continuing  to  work  under  the 
terms  of  the  expired  pacts. 

The  drivers  union,  which  had  recently  warned  Daily 
News  management  that  the  talks  were  not  making  enough 
progress,  agreed  to  stop  the  clock  just  before  the  deadline. 

Currently,  negotiations  are  taking  place  between  the 
unions  and  the  financially  troubled  Daily  News,  which  is 
seeking  a  wage  freeze  and  further  concessions  that  would 
amount  to  annual  savings  of  $30  million. 

The  Post,  another  money-loser,  is  expected  to  seek 
similar  concessions  from  the  unions  after  the  News  talks 
are  completed. 

The  Times,  which  saw  record  profits  last  year,  is  the 
only  newspaper  likely  to  face  union  demands  for  wage  and 
benefit  increases.  Talks  at  the  Times  are  also  expected  to 
follow  the  Daily  News  negotiations. 

George  McDonald,  president  of  the  Allied  Printing 
Trades  Council  which  represents  all  the  unions  except  the 
drivers,  said  a  strike  against  the  News  is  unlikely.  The 
Tribune  Co.  of  Chicago,  which  owns  the  News,  will  not 
have  to  pay  any  severance  to  striking  workers  were  it  to 
decide  to  shut  down  the  tabloid,  according  to  McDonald. 

The  Tribune  Co.  also  would  not  have  to  honor  the 
guaranteed  contracts  of  the  typographers  and  stereotypers 
if  those  two  unions  were  to  strike  and  the  Tribune  Co.  then 
folded  the  News,  McDonald  said. 

However,  if  the  unions  and  Daily  News  fail  to  reach  an 
agreement,  the  unions  also  face  the  possibility  that  the 
newspaper  could  impose  work-rule  changes  unilaterally. 

“If  they  do  that,  the  paper  is  down,”  McDonald  said. 
“The  Tribune  will  close  it  and  they’ll  [management]  lose 
their  jobs.  I  don’t  think  Hoge  and  Thornton  want  to  lose 
their  jobs  either.” 

James  Hoge  is  publisher  of  the  News  and  Gregory 
Thornton  is  vice  president  for  industrial  relations. 


Linotype  Group  sold 

Allied-Signal  Inc.  has  sold  its  Linotype  Group  to  a  top 
West  German  bank  that  plans  to  take  the  100-year-old 
typesetting  company  public. 

The  sale,  for  an  undisclosed  price,  to  Commerzbank  AG 
set  in  motion  the  emergence  of  Linotype  from  years  of 
U.S.  corporate  ownership  into  an  independent,  publicly 
owned  company  headquartered  in  Frankfurt,  West  Ger¬ 
many,  and  traded  on  the  stock  exchange  there. 

Further  details  will  appear  in  next  week’s  E&P. 
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“We  chose  it 

because  of  the  superior  quaiity 
of  the  contributing  newspapers.” 

David  Cuzzolina,  editor 
ALTOONA  MIRROR 
Altoona,  PA 

{ 
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Call  John  Payne  for  more  information 

LOS  ANGELES  TIMES- 
WASHINGTON  POST  NEWS  SERVICE 

1 1 50  1 5th  St  NW,  Washington,  DC  20071  (202)  334-61 73 


N.J.  daily  expands  its  car-leasing  business 


The  Record,  an  afternoon  daily 
newspaper  in  Bergen  Co.,  N.J.,  has 
diversified  into  the  car-leasing  busi¬ 
ness. 

The  Record's  corporate  owner, 
Macromedia  Inc.,  has  formed  a  sub¬ 
sidiary,  Macromedia  Leasing  Corp., 
to  handle  the  small  leasing  business 
that  the  newspaper  had  been  operat¬ 
ing  for  10  years  out  of  its  fleet  opera¬ 
tions  garage. 

“It’s  not  something  new  for  us,  it’s 
more  emphasis,”  said  Michael 
Heath,  Record  president. 


The  venture  follows  the  implemen¬ 
tation  of  federal  tax  reform  laws  that 
eliminate  deductions  for  auto  financ¬ 
ing,  thus  making  car  ownership  more 
expensive  and  leasing  more  attrac¬ 
tive. 

The  leasing  corporation  will  oper¬ 
ate  out  of  Record  offices  and  will  util¬ 
ize  the  Record’s  garage  and  fleet 
maintenance  staff.  It  will  provide  any 
kind  of  vehicle  that  clients  choose  and 
will  offer  optional  maintenance  con¬ 
tracts,  free  replacement  vehicles  dur¬ 
ing  servicing  and  gasoline. 


Quirky  Guy 


Bob  Garfield’s  America 


Bob  Garfield  finds  quirks.  One  thinks  of 
the  lovely  roller  coaster  wedding  in 
Maryland...of  the  Montana  homeowner  who 
aimed  to  discourage  burglars  by 
boobytrapping  his  vacuum  cleaner  with 
dynamite...of  the  teenage  Virginia 
entrepreneur  who  pariayed  25  cents  into 
$16  million.. .of  the  Indiana  coroner  in  a  snit 
with  police  over  the  hammer  case.  The 
victim  had  died  of  32  clawhammer  blows  to 
the  head,  and  the  coroner  just  wouldn't  buy 
the  cops’  ruling  of  suicide. 

Garfield  crisscrosses  the  country  for 
Advertising  Age  in  search  of  the  offbeat. 
Garfield  turns  out  750  wry  words  twice  a 


week.  Thus,  he's  been  called  “Charles 
Kuralt  with  an  attitude  problem.” 

Let  us  send  you  samples  of  Garfield’s 
breezy,  colorful  work.  Call  Art  Mertz  in 
Chicago  at  (312)  649-5303.  Outside  of 
Illinois,  it’s  l-800«21-6877  toll  free. 

Bob  Garfield’s  columns  appear  in  these 
and  other  fine  newspapers: 

Philadelphia  Inquirer 
Sacramento  Bee 
Detroit  Hews 

Marin  Independent  Journal 
Minneapolis  Star  &  Tribune 
Wilmington  Hews  Journal 
Burlington  Free  Press 


CRAIN  NEWS  SERVICE 


To  head  the  new  operation.  Bill 
Herbst,  a  former  Hertz  Corp.  execu¬ 
tive,  has  been  hired  as  general  man¬ 
ager.  Two  or  three  people  have  been 
hired  to  administer  the  business  and 
extra  labor  costs  were  expected  from 
the  added  leasing  activity. 

Macromedia  Leasing  takes  over 
the  Record’s  approximately  100 
leased  cars.  The  new  company  hopes 
to  increase  business  to  several 
hundred  leased  cars  in  a  year  or  two. 
Heath  said. 

The  Record  14-person  fleet  opera¬ 
tions  staff  currently  works  two  shifts 
a  day  to  maintain  about  350  vehicles, 
including  60  delivery  trucks  and  the 
remainder  cars.  Heath  said. 

For  a  leasing  business  to  work  at  a 
newspaper,  it  takes  a  cheap  source  of 
money,  expertise  in  leasing  and  an 
existing  structure  such  as  an  ongoing 
fleet  operation  with  which  to  share 
overhead  costs.  Heath  said. 

Many  newspapers  choose  not  to  get 
involved  in  owning  and  maintaining 
vehicles,  opting  instead  to  lease  deliv¬ 
ery  trucks  or  to  contract  for  delivery. 

Macromedia  Inc.,  which  owns  the 
News  Tribune  in  Woodbridge,  N.J., 
and  and  four  broadcasting  stations, 
also  may  get  into  the  real  estate  devel¬ 
opment  business.  It  has  recently  been 
reported  that  Macromedia  chairman 
Malcolm  Borg  plans  to  build  housing 
on  a  multi-acre  plot  not  far  from  Rec¬ 
ord  headquarters. 


Condom  classifieds 

A  new  form  of  business  opportun¬ 
ity  classified  advertising  seems  to  be 
on  the  rise  —  distributorships  for 
condom  vending  machines. 

According  to  C.  Dean  Welch,  vice 
president/group  classified  advertising 
for  the  New  York  Times  Regional 
Newspaper  Group,  a  number  of  the 
group’s  papers  have  been  receiving 
inquiries  for  such  ads. 

“When  Tuscaloosa,  Ala.,  gets 
inquiries  from  three  different  sources 
advertising  these  distributorships,  it’s 
a  pretty  going  thing,”  Welch  com¬ 
mented. 

The  distributorships  being  adver¬ 
tised  operate  much  the  same  way  as 
they  do  for  soda  and  other  vending 
machines,  Welch  explained,  adding 
that  the  condom  machines  are  placed 
in  such  locations  as  rest  rooms,  hotels 
and  restaurants. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technologyto  work  in  your  mailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togethertoprotectyouroriginal  invest¬ 
ment. 

Ferag's  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferdg  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  for*your  mailroom 


F'E'R'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 
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ADVERTISING 


Outdoor  advertising  revenues  rose  4.4%  in  1986 


Sales  for  the  standardized  outdoor 
advertising  industry  rose  to  $1.3  bil¬ 
lion  during  1986,  a  4.4%  increase  over 
the  previous  year,  according  to  the 
Institute  of  Outdoor  Advertising. 

That  4.4%  growth,  however,  actu¬ 
ally  implies  a  soft  year  in  sales 
because  of  across-the-board  rate 
increases  of  6-8%  by  outdoor  compa¬ 
nies,  the  lOA  reported. 

The  tobacco  and  distilled  spirits 
categories  have  been  the  most  notable 
and  vulnerable  areas  of  declining 
sales,  as  the  revenues  of  outdoor 
advertising  have  been  linked  to  sales 
in  those  two  categories  —  which 
have  been  declining  steadily. 

According  to  the  lOA,  outdoor 
advertising  sales  in  tobacco  dipped 
7.2%  to  $349.4  million  during  1986, 
and  revenues  in  the  distilled  spirits 
category  fell  27.1%  to  $81.9  million 
during  the  same  period. 

“Moderation  in  drinking  and  a  shift 
to  lighter,  specialty  drinks  such  as 
wine  coolers  which  can  and  do  devote 
the  lion’s  share  of  their  ad  budgets  to 
the  broadcast  media  have  precluded 
real  growth  for  the  outdoor  advertis- 

Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 

These  public  relations 
specialists  can  get 
answers  for  you: 


Bill  Adams 
Dan  Harrison 
Jere  Smith 
Steve  Milbum 


(918)  661-5224 
(918)  661-5204 
(918)  661-4982 
(918)  661-4987 


Call  or  write:  Public 
Relations  Department, 
16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 


The  Performance  Company 


ing  medium  in  this  area,”  the  lOA 
reported.  “Tobacco  firms  have  been 
stepping  up  their  moves  into  other, 
more  diversified  industries  and  have 
not  automatically  shifted  ad  dollars 
for  their  other  types  of  products  into 
outdoor  advertising.” 

Bill  Wilkins,  lOA  president,  noted, 
“Our  industry  is  not  taking  these  cut¬ 
backs  lightly.  Nineteen  eighty-six 
was  an  eventful  year  for  us  in  terms  of 
change.  The  largest  sale  ever  of  an 
outdoor  advertising  company  was 
consummated  during  the  last  quarter, 
and  the  Outdoor  Network  USA, 
barely  a  year  old,  made  siginificant 
headway  in  broadening  the  medium’s 
category  base.” 


outdoor  co-op  increased  100%,  the 
number  of  different  products  using 
the  medium  mushroomed  to  2,553  and 
outdoor’s  share  of  household  co-op 
dollars  spent  increased  by  5 1%  during 
1986.  Total  sales  in  co-op  by  Creative 
Marketing  Services’  member  compa¬ 
nies  was  $58,539,078  in  1986,  com¬ 
pared  with  $29,213,054  for  the  previ¬ 
ous  year. 

In  terms  of  broadening  the  co-op 
base  for  outdoor  advertising,  the 
Creative  Marketing  Services’  study 
indicated  that  outdoor  co-op  sales  in 
the  automotive  category  increased  to 
$10.9  million  in  1986  from  $6.3  million 
the  year  before,  yet  its  share  as  a 
category  of  total  outdoor  advertising 


“Let’s  face  it,”  Wilkins  predicted,  “1987  is  going  to 
be  a  real  challenging  year.  We  are  aware  that  even 
more  severe  cutbacks  are  going  to  take  place  in 
tobacco  and  distilled  spirits.” 


The  lOA  explained  that  on  Sept. 
30,  1 986,  the  Patrick  Media  Group 
acquired  the  country’s  largest  out¬ 
door  advertising  firm,  Foster  and  Kle- 
sier,  in  a  $710  million  acquisition. 
With  that  purchase,  Patrick  restruc¬ 
tured  corporate  and  branch  manage¬ 
ment,  instituted  a  longer  workday  and 
hired  many  new  salespeople  through¬ 
out  their  offices. 

Outdoor  Network  USA,  according 
to  the  lOA,  is  a  consortium  of  34 
independent  outdoor  companies 
which  cover  80%  of  the  top  300  mar¬ 
kets  under  the  aegis  of  Gannett  Out¬ 
door. 

The  lOA  further  reported  that  one 
very  healthy  area  for  the  outdoor 
advertising  industry  in  1986  was  in 
local  sales  and  targeted  media  efforts 
by  national  advertisers.  While  large 
outdoor  advertising  markets  were  hit 
especially  hard  with  national  revenue 
losses,  smaller  and  middle  markets 
with  strong  local  sales  bases  fared 
better. 

An  indication  of  the  strong  local 
sales  can  be  seen  in  the  co-op  area, 
the  lOA  report  continued.  A  recently 
released  report  by  Creative  Market¬ 
ing  Services  of  Augusta,  Ga.  — which 
tracks  outdoor  advertising  co-op 
expenditures  and  specializes  in  sales 
training  and  local  sales  —  found  that 
of  100  outdoor  advertising  companies 
that  subscribe  to  its  services,  sales  in 


co-op  dollars  declined  13.7%.  Similar 
increases  in  revenues  yet  concomi¬ 
tant  lowering  of  share  occurred  in 
other  categories  as  well,  such  as 
beverages  and  food,  reported  the 
lOA. 

Growth  was  also  continued  in  the 
health  care  category,  as  outdoor 
advertising  revenues  in  health  care 
rose  70%  to  $20.7  million,  according 
to  the  lOA.  Lower  gas  prices  and  the 
emphasis  on  domestic  travel  caused 
partially  by  the  fear  of  international 
terrorism,  helped  boost  several 
categories  for  outdoor  advertising  in 
1986. 

Income  from  hotels  and  resorts 
rose  37%  last  year  and  auto  dealers 
increased  their  spending  by  32%,  the 
lOA  noted,  adding  that  deregulation 
played  a  large  role  in  savings  and  loan 
associations  upping  their  spending  by 
41%  on  outdoor  advertising  last  year. 

“Let’s  face  it,”  Wilkins  predicted, 
“1987  is  going  to  be  a  real  challenging 
year.  We  are  aware  that  even  more 
severe  cutbacks  are  going  to  take 
place  in  tobacco  and  distilled  spirits. 
Despite  that,  major  efforts  are  being 
mounted  to  lure  package  goods  adver¬ 
tisers  into  the  medium.  Companies 
such  as  Campbell’s,  Bristol  Myers 
and  Nestle’s  have  already  made  siz¬ 
able  commitments.  Changes  in  soci¬ 
ety  lifestyles  and  media  usage  con¬ 
tinue  to  help  us.” 
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The  Motion  Picture  Guide 
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BEmC  THERE .  (1979)  130m  LonmarUA  c 

Peter  Sellers  fChoncei.  Shirlev  MacLairre  f£ye  Rand).  Melvyn  Douglas  (Ben;amin 
Rand).  Jack  Warden  (President  Bobby).  Richard  Dysart  (Dr  Robert  Ali^by). 
RKhard  Basehart  (VIodmir  Skropinou).  Ruth  Attaway  (Louise).  Dave  Clen^ 
(Thomas  Franklin).  Fran  Bnll  (So/Zy  Hayes).  Denise  DuBarry  (Johanna  Frartkhn}. 
Oleii  Burbndge  (Loh).  Ravenell  Keller  III  (Abbaz).  Bnan  Comgan  (Pohceman). 
Alfredine  Brown  (Old  Woman).  Donald  Jacob  (Oaind).  Ernest  M  McClure  (Je^Zery) 
Kenneth  Patterson  (Butler).  RKhard  Venture  (Wiison),  Arthur  Grundy  (Arthur). 
WC  "Mutt'  Burton  (Lewis).  Henry  B  Dawkins  (Billings).  Georgirre  Ha>l  (Mrs 
Aubrey).  Nell  Leaman  (Constance).  Villa  Mae  Barkley  (Teresa).  AIkc  Hirson  (First 
Lady).  James  Noble  (Kaufman).  Sandy  Ward  (Sen  Slipshod).  Danna  Hansen  (Mrs 
Slipshod).  Mitch  Kreindel  (Dennis  Wotson).  Kathenne  De  Hette  (Kinney).  Sam 
Weisman  (Colson).  Ely^  Baskin  (Karpatov).  Thann  Wyenn  (Ambassador  Gau/rxii) 


O 

o 


Perfection  Never  have  two  hours  arxl  ten  minutes  gone  by  so  quKkIy  Sellers  is  an 
innocent  illiterate  who  has  lived  in  a  house  with  an  old  man  ever  since  he  can 
remember  The  old  man  dies  and  Sellers  must  leave  the  cocoon  He  has  rvever  been 
in  the  real  world  and  orrly  krKiws  of  it  through  watching  television,  his  one  and  all 
consuming  passion  On  the  streets,  he  is  hit  by  a  limousine  owned  by  MacLaine  who 
IS  mamed  to  a  kingmaker,  a  man  behind  all  the  President's  men  (Douglas)  Sellers' 
honesty  is  charming  and  his  prosaK  answers  seduce  Douglas  and  MacLaine  and 
eventually  (he  President  (Warden  in  a  sensational  performarKe)  Sellers  becomes  a 
national  celebniy  by  appeanng  on  his  favonte  medium,  television  His  answers  to 
complex  questions  are  beautiful  We.  the  audierKe.  realize  that  he  is  talking  about 
gardening  (he  had  been  a  gardener  at  his  former  residerKe)  but  the  audierKe  in  the  rP 
film  finds  all  sorts  of  hidden  meanings  to  his  simple  words'  His  truthfulness  attracts 
the  policy  makers  in  the  polibcal  party  arxl  by  the  film's  erxl  they  are  senously 
considenng  Sellers  as  a  presidential  nominee  That,  in  a  nutshell,  is  the  story,  yet  the 
.details  would  take  many  nutshells  to  cover  Sellers  hadn't  been  this  gotxl  since  his 
early  Bntish  comedies  MzxLaine  is  sirxere  and  funny  as  the  sex  starved  wife 
Douglas  is  such  a  presence  on  screen  that  it's  difhcult  to  look  at  anyone  else  in  a 
scene  if  Dou^s  is  there  The  movie  was  made  in  Los  Arvgeles.  Washington.  D  C 
and  at  The  Biltmore.  Vanderbilt's  irxredible  North  Carolina  mansion  As  in  the  case 
of  ONE  FLEW  OVER  THE  CUCKCX)  S  NEST.  BEING  THERE  took  many  years  to 
get  done  It  was  worth  the  wait  Though  o^ensibly  labeled  a  comedy.  BEING 
THERE  goes  way  beyond  coirtedy.  beyond  satire,  arxl  out  into  a  world  of  its  own 


p.  Andrew  Braunsberg.  d.  Hal  Ashby,  w.  Jerry  Kosinski  (based  on  his  rK>vei).  ph. 
Caleb  Deschanel  (Technxolor).  m.  Jc^n  Mandel.  ed.  Don  Zimmerman,  art  d.  James 
Schoppe.  set  d.  Robert  Benton,  makeup.  Charles  Schram.  Frank  Westrrxire 

Comedy  Cas.  (PR;C  MPAA:PG) 

O  O  O  O 
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Note: 

Thf  typt'  si/.u 
.shown  in  this 
sample  is  smaller 
than  that  of 
The  Motion 
Picture  Guide. 


For  promotions,  tie-ins,  contests  and  quizzes  or  just 
plain  fascinating  copy,  you  can't  beat  movies.  Now  they’re 
all  yours. 

The  final  word  in  film  enc\cl()pcdia.s  has  arrived  —  an  absolutely 
essential  reference  set  for  everyone  who  works  in  films  or  with  films, 
or  uses  films  as  a  .source  for  ideas,  inspiration  or  facts.  If  films  are 
important  in  \our  business,  you  cannot  afford  to  be  without  this 
12-volume  masteqiiece  from  CineBooks. 

The  Motion  Picture  Guide  is  the  most  comprehensive  film 
resource  ever  produced.  Vt  ith  entries  on  5().()(M)  films,  it  covers 
\  irtually  every  English-language  film  ever  made  as  well  as  a  large 
selection  of  foreign  films  and  the  films  of  the  Silent  Era. 

Gonipared  to  any  other  film  reference  work  on  your  shelf  or  on 
the  market  today  .  The  Motion  Picture  Guide  gives  you  more. 

.More  casts,  roles,  credits  and  vital  statistics.  .More  historical  back¬ 
ground  and  anecdotal  information. 

Included  in  the  set  is  a  two-volume  Index  listing  more  than 
ISO.OOO  performers  and  production  people  —  every  name  that 
appears  in  exery  cast  and  credit  listing  throughout  the  .set! 
Each  entry  is  cross-referenced  to  e\ery  film  w  ith  which  the  person 
was  inxohed.  By  itself,  the  Index  is  the  most  comprehensive 
filmography  axailahle  anywhere! 

Supplement  \olumes,  ax  ailable  annually,  will  keep  your  set  up 
to  date. 

Order  yours  today  .  For  fxst  sen  ice  call  1-800-62-4-628.^  Or  use 
the  mail-in  coupon.  The  price  of  The  Motion  Picture  Guide  is 
S~S0.  Shipping  is  free  throughout  the  United  States. 

“A  film  lover’s  treasure. . .  a  definitive  reference  ivork.” 

—  Roger  Ebert,  co-host.  "Siskel  &  Ebert  &  The  .Movies."  and  Pulitzer 
Prize-winning  film  critic  for  the  Chicago  Sun-Times. 


. .  the  most  comprehensive  film  encyclopedia  in  print.  ” 

—  Charles  Champlin.  Los  .Angeles  Times 


For  Gistest  service  call  us  toll-free  at  1-800-62-4-628.4 
In  Iowa  call  collect  at  51v24'’-7S(K)  Ext.  489 

Or  send  to: 

CineBooks,  Inc. 

P.O.  Box  11.46" 

CineBooks 

□  Please  send  me  the  complete  12-volume  .Motion  Picture  Guide 
on  the  pay  ment  basis  indicated  below.  If  I  am  not  completely  satisfied, 

1  understand  that  I  can  return  the  set  within  40  day  s  and  receive  a  full 
refund  of  the  purchase  price. 

I  would  like  to  utilize  the  following  luatk  purchase  option: 

□  $64  — volume  per  month  □  $"50— entire  set  in  one  shipment 

(Outside  of  the  United  States  add 
Method  of  payment:  for  surface  post. ) 

□  Enclosed  is  a  check 

□  Please  charge  to  my  credit  card: 

□  .\merican  Express  □  MasterClard  □  MSA 

Illinois  residents  add  correct  sales  tax. 


Cndil  Card  Sunilxr  Kxpiralkm 
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□  .Send  more  information  on  The  Motion  Picture  Guide  before  I 
decide  to  buy. 


Name  HiowNo 
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Cilv  Suite  Zip 

Allow  six  weeks  for  delivery  .  tvpv*' 
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Weekly  editor 

(Continued  from  page  19} 

the  “other  side"  in  the  Star-Tribune. 

Moses  says  today  that  he  was 
cooperating  with  the  mining  people 
for  the  best  interests  of  the  county. 

There  is  other  lore  that  has 
enveloped  Preston  Moses  in  51  years 
as  an  editor.  Some  of  this  developed 
from  his  role  as  a  radio  commentator 
on  Danville’s  WBTM  in  the  1940s.  On 
a  show  called  “Country  Editor,” 
Moses  regularly  attacked  a  “court¬ 
house  clique”  in  Chatham,  and  he 
carried  the  same  message  in  his 
newspaper  —  although  he  spelled 
clique  c-l-i-c-k. 

He  spelled  it  that  way,  Moses  said 
40  years  later,  because  his  audience 
were  mostly  country  folk  and  they 
probably  grasped  that  spelling  more 
readily. 

There  was  an  advertiser  on  the 
Danville  station  who  specialized  in 
one-line  spots  and  Moses  recalled 
that  one  of  these  was:  “The  court¬ 
house  clock  doesn’t  go  tick-tick-tick, 
it  goes  click-click-click.” 

Later,  Moses  would  not  have  all 
that  much  to  say  about  courthouse 
“clicks,”  but  it  is  still  the  stuff  of  local 
immortality  in  Pittsylvania  County. 

The  Star-Tribune  has  refused  to  be 
dull.  Former  Circuit  Court  Judge 
Langhorne  Jones  is  known  to  have 
been  distressed  some  years  ago  when 
Moses  ran  a  pre-trial  picture  of  the 
suspects  in  a  brutal  murder-robbery 
peering  through  the  bars  of  a  cell  and 
grinning. 

Moses  ran  a  picture  of  one  of  these 
defendants  in  a  casual  pose  with  a 
deputy  in  front  of  the  courthouse. 
This  also  made  the  judge  unhappy  and 
the  defendant  sued,  unsuccessfully, 
for  violation  of  privacy. 

Did  the  judge,  who  is  Moses’  neigh¬ 
bor,  get  that  angry?  “What’re  you 
talking  about?”  rejoined  Moses.  “He 
sure  did.”  When  judges,  or  others, 
get  angry  with  you,  Moses  said,  you 
write  “something  good  about  them,” 
and  it  all  evens  out. 

Moses  once  attacked  a  school 
superintendent  for  letting  a  coal  con¬ 
tract  to  a  relative,  and  there  was  a 
note  in  the  office  door  one  morning 
saying  something  about  the  possibil¬ 
ity  of  the  editor  being  found  in  a  ditch 
if  he  didn’t  relent. 

In  the  middle  and  late  1950s,  when 
Virginia  was  torn  apart  by  the 
desegregation  of  public  schools, 
Moses  took  a  peculiar  stand  for  a 
southside  editor.  Members  of  the 
Byrd  organization  called  for  “mas¬ 


sive  resistance”  to  the  mixing  of  races 
in  the  schools.  Moses  called  for  “free¬ 
dom  of  choice”  —  a  step  the  General 
Assembly  eventually  took  to  the  con¬ 
sternation  of  the  late  U.S.  Senator 
Harry  Byrd  Sr. 

There  were  several  residents  who 
wrote  to  say  they  were  canceling  their 
subscriptions. 

Moses  is  proud  that  a  big-city 
reporter,  back  in  the  1950s,  discov¬ 
ered  that  the  newspaper  was  running 
pictures  of  black  brides  in  the  society 
section.  The  reporter,  he  recalled, 
wrote  that  Moses  was  “the  only  edi¬ 
tor  he  found  in  the  South  that  carried 
black  brides.” 

Moses  said  he  realized  that  racial 
good  will  “would  be  much  better  for 
Pittsylvania  County.  We  have  had  no 
problems  in  this  county  at  all.” 

Henry  Hurt,  a  Chatham  native  and 
successful  national  writer,  recalled 
that  “here  in  the  county,  there  was 
never  a  whole  lot  of  trouble”  during 
the  time  Virginia  struggled  with  inte¬ 
gration  of  the  public  schools  and  other 
civil  rights  issues.  “I  think  Mr.  Moses 
had  a  lot  to  do  with  that.” 

Generally,  Hurt  said,  Moses  “has 
been  skilled  in  making  absolutely 
everybody  mad  at  him  at  the  same 
time.”  But,  he  noted,  Moses  has 
blunted  collective  anger  by  “jumping 
on  everybody’s  enemies  once  in  a 
while.” 

Moses,  he  said,  “runs  one  of  the 
last  genuine  country  weeklies 
around.  .  .  He  just  looks  like  he  was 
born  knowing  how  to  do  what  he 
does.” 

Hurt  struck  a  theme  that  is  common 
when  questions  are  asked  about 
Moses:  That  he  is  responsible  for  a  lot 
of  what  is  good  about  government  in 
his  home  county.  He  is.  Hurt  said,  a 
kind  of  Pittsylvania  County  Mike 
Royko. 

Mark  Lazenby,  now  in  corporate 
public  relations  in  Richmond,  first 
met  Moses  when  he  started  reporting 
for  the  Danville  Register,  and  another 
smaller  legend  was  born. 

Lazenby  was  new  to  reporting  and 
the  countryside,  “but  a  couple  of 
times  1  would  score  a  few  scoops.” 

When  this  happened,  Lazenby 
would  appear  in  Moses’  column  as 
“Big,  Blond  and  Pretty,  the  Reporter 
From  the  Big  City.”  Lazenby  is  tall 
and  blond.  Although  “we  got  a  big 
kick  out  of  it,”  he  recalled,  the  refer¬ 
ence  did  give  the  impression  that  “I 
was  probably  worthless  despite  the 
fact  that  I  had  a  presence.” 

Moses,  he  said,  “is  the  quintessen¬ 
tial  small-town  newspaper  editor” 
and  an  educator  as  well.  Moses  and 
Rodney  Smith,  late  of  the  Gretna 
Gazette  and  now  in  Richmond  public 
relations  himself,  gave  Lazenby  “one 


of  my  major  post-college  educations 
in  journalism.  .  .  The  journalism 
fraternity  was  not  always  the  frater¬ 
nity  1  had  imagined.” 

“You  might  say  he’s  a  prototype,” 
Smith  said  of  Moses,  who  knew  the 
editor  through  competition.  It  is,  he 
said,  an  often  disheartening  exercise 
“competing  with  someone  who 
knows  everyone.” 

He  said  Moses  attended  every 
meeting  of  the  county  board  of  super¬ 
visors,  and  when  there  was  a  tough 
decision  “a  lot  of  eyes  would  look  at 
Preston  Moses  ...  to  say  that  he  had 
a  large  hand  in  establishing  the  gov¬ 
ernment  would  be  understatement.” 

Moses,  he  said,  practices  “partici¬ 
patory  journalism.” 

Preston  Moses  and  his  wife  Minnie, 
who  has  done  a  great  deal  of  newspa- 
pering  herself,  plan  to  travel  upon  his 
imminent  retirement  and  he  may  still 
write  something  every  now  and  then. 

Moses  says  he  is  conservative  but 
sometimes  that  seems  an  illusion. 

In  a  column  written  the  day  his 
retirement  plans  appeared  on  the 
front  page,  he  seemed  medieval, 
writing  that  back  in  1936  “closets 
were  for  clothes  and  not  for  coming 
out  of.  A  gay  person  was  lighthearted 
and  happy.” 

And,  aching  for  better  days  that  are 
gone,  he  wrote:  “Back  in  1936, 
women  didn’t  smoke  in  public,  drink 
out  of  bottles,  pluck  their  eyebrows. 
The  women  wore  dresses  .  .  .  and 
got  married  first  and  then  lived 
together  with  their  husband  .  .  .  and 
women  stayed  home  and  raised  chil¬ 
dren,  divorce  was  almost  non-exis¬ 
tent.  Nobody  talked  about  sex  dis¬ 
crimination  or  women’s  lib.” 

This  is  the  conservative  Moses  who 
steadfastly  avoids  the  word  proces¬ 
sor,  but  if  you  give  him  the  chance  to 
get  nostalgic  about  the  pre-offset 
Linotype  machine  that  used  to  lumber 
and  spit  in  the  back  shop,  he  gets 
modern  and  declines  the  opportunity: 
“No,  the  Linotype  I  had  —  there  was 
always  something  wrong  with  it.” 

Ellis  gives  $10,000 
for  UA  endowment 

Elmo  Israel  Ellis,  retired  Atlanta 
broadcast  executive,  has  given 
$10,000  to  the  School  of  Communica¬ 
tion  at  the  University  of  Alabama  to 
establish  the  Elmo  Ellis  Professional- 
in-Residence  Endowed  Fund. 

The  fund  will  bring  leading  media 
practitioners,  scholars  and  writers  to 
the  school  for  extended  visits.  Ellis  is 
a  1940  Phi  Beta  Kappa  graduate  of 
UA  who  majored  in  journalism. 
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Mutual 

protects  you  against 
paper  cuts. 


Telling  the  whole  stoiy  sometimes  means  taking  risks, 
but  with  libel  suits  becoming  more  common  (as  well  as 
more  expensive  for  winners  and  losers  alike),  it  might  be 
tempting  to  cut  questionable  stories  in  order  to 

reduce  those  risks.  _ 

The  Mutual  Insurance  Company  of  Hamil- 
ton,  Bermuda,  believes  that  newspapers  need  to 
be  secure  in  their  reporting.  So,  for  more  than 
twenty-five  years.  Mutual  has  provided  newspa-  ▼ 
pers  throughout  the  United  States,  Canada,  and 
the  Caribbean  with  the  financial  protection  they  k  A 

need  to  endure  lengthy  and  expensive  libel  suits.  ^  M 

During  those  twenty-five  years.  Mutual  has 


handled  more  than  4,500  suits  in  the  libel  field.  It  is  this 
kind  of  experience  that  makes  Mutual  the  insurance  com¬ 
pany  of  choice  for  newspapers  that  want  to  protect  them¬ 
selves  against  the  unpleasant  fact  of  libel  suits. 

_  Mutual  offers  ANPA-member  publications 

libel  insurance  that  provides  punitive  damage 
coverage  across  the  United  States.  A  policy  from 
Mutual  pays  up  to  10  million  dollars  per 
occurence,  rather  than  an  annual  aggregate. 
With  low  deductibles  to  minimize  your  loss,  a 
libel  insurance  policy  from  Mutual  is  your  best 
protection  against  libel  litigation,  the  unkindest 
cut  of  all. 


The  Mutual  Insurance  Company 
OfHamiltony  Bermuda 

Providing  Protection  F6r  The  Press 

P.O.  Box  1179,  Hamilton  5,  Bermuda  ■  (809)  292-7633  ■  Send  all  mail  via  OVERSEAS  AIRMAIL 
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FEBRUARY 
Advertising  Data 

FEBRUARY  1987/1986 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y.. 

Times-Union-m 

ROPloco! .  28.134  31,924 

Preprint  Locol .  28,630  21,310 

ROPNotionol .  4,833  5.520 

Classified  53,522  46,934 

Total .  115,119  105,688 

News-e 

ROP  Local .  12,559  18,016 

Preprint  Local .  20,650  19,030 

ROPNotionol .  4,816  5,519 

Classified  27,944  26,710 

Total .  65,969  69,275 

News-S 

ROP  Local .  23,408  23,139 

Preprint  Local .  44,600  36,742 

ROP  Notional .  1,989  3,189 

Preprint  Notional .  10,910  11,590 

Classified .  29,818  24,276 

Totol .  110,725  98,936 

GRAND  TOTAL .  291,813  273,899 

YEAR  TO  DATE .  574,047  515,592 

AUBURN,  WASH. 

Globe  News-m 

ROP  Local .  14,290  16,222 

ROPNotionol .  444  706 

Classified .  17,596  18,091 

GRAND  TOTAL .  32,330  35,019 

YEAR  TO  DATE .  62,988  62,097 

AUGUSTA,  ME. 

Kennebec  Journol-m 

ROP  Local .  23,631  23,435 

Preprint  Local .  30,259  265  27,019  3,627 

ROPNotionol .  1,185  1,009 

Preprint  National .  220 

Classified .  17,465  _  14,394  _ 

GRAND  TOTAL .  72,540  265  66,077  3,627 

YEAR  TO  DATE .  147,334  265  131,597  3,962 

BANGOR,  ME. 

Daily  News-m 

ROP  Local .  18.649  4,429  19,273  3,941 

Preprint  Locol .  13.389  14.685  15,844  7,997 

ROPNotionol .  1,992  2,004 

Classified .  13,750  _ ^  13,041  _ 

Total .  47,780  19,364  50,162  11,838 

Doily  News-S 

ROP  Local .  9.078  861  8,167  633 

Preprint  Local .  2,349  2,673  486  4,106 

ROPNotionol .  381  612 

Pr^rint  Nationol .  8,262  8,222 

Ctossified .  9,622  _  7,415  _ 

Total .  29,692  3,534  16,680  12,961 

GRAND  TOTAL .  77,472  22,898  66,842  24,799 

YEAR  TO  DATE .  149,176  41,500  137,612  36,376 

BEATRICE,  NEB. 

Doily  $un-e 

ROP  Locol .  12,145  1,105  11,699  1,460 

Preprint  Locol .  17,028  5,547  14,964  4,386 

ROPNotionol .  1,354  1,442 

Preprint  Nationol .  516  516 

Classified .  3,812  m  3,828  4^ 

GRAND  TOTAL .  37,474  7,140  33,107  6,277 

YEAR  TO  DATE .  70,949  10,696  62,917  10,376 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BEDFORD,  IND. 

Times-Moil-m 

ROP  Local .  19,047  17,123 

ROPNotionol .  1,044  2,258 

Classified  13,202  13,456 

GRAND  TOTAL .  33,293  32,837 

YEAR  TO  DATE .  66,360  66,259 


BIRMINGHAM  ALA. 

Post-Herald-m 

ROP  Local .  25.791  25,298 

Preprint  Local .  3,835  4,572 

ROP  National .  3,608  4,240 

Preprint  Notional .  201 

Classified  40,087  37,595 

Total .  73,522  71,705 

News-e 

ROP  Local .  36,418  38,555 

Preprint  Local .  7,241  9,105 

ROPNotionol .  3,937  4,154 

Preprint  Nationol .  264 

Classified  41,131  38,964 

Total .  88,991  90,778 

News-S 

ROP  Local . 31,482  29,886 

Preprint  Local .  9,361  10,182 

ROPNotionol .  4,961  4,651 

Preprint  Notionol .  3,441  4,394 

Classified  27,286  24,085 

Total .  76,531  73,198 

GRAND  TOTAL .  239,044  235,681 

YEAR  TO  DATE .  460,759  21,257  461,102  19,464 


BOSTON,  MASS. 

Herold-m 

ROP  Local .  17,223  11,353 

Preprint  Local .  550 

ROPNotionol .  9,455  10,713 

Classified  53,484  _  28,190  _ 

Total .  80,162  34,485  67,637  21,701 

Herold-S 

ROP  Local .  5,631  3,940 

Preprint  Local .  33,935  21,701 

ROPNotionol .  3,287  3,181 

Preprint  Notionol .  647  1,620 

Clossified .  10,353  _  8,620  _ 

Total .  19,918  33.935  1  7,361  21,701 

GRAND  TOTAL .  100,080  34,485  67,637  21,701 


YEAR  TO  DATE:  N/A 


News-o/d 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol . 

Classified . 

BUFFALO. 

27,953 

6,864 

6,417 

33,133 

,  N.Y. 

24,750 

330 

29,245 

13,464 

6,598 

32,104 

11,418 

Total . 

74,367 

25,080 

81,411 

11,418 

News-S 

ROP  locol . 

20,257 

17,627 

Preprint  Local . 

4,752 

20,320 

11,880 

14,850 

ROP  Notional . 

2,978 

2,464 

Preprint  Nationol . 

6,534 

5,082 

2,112 

Classified . 

11,721 

11,831 

Total . 

39,708 

26,854 

48,884 

16,962 

GRAND  TOTAL . 

114,075 

51,934 

130,295 

28,380 

YEAR  TO  DATE .  227,604  99,322  255,559  53,592 


BURLINGTON,  VT. 

Free  Press-m 


ROP  Local . 

33,814 

34,219 

Preprint  Local . 

21,503 

14,611 

ROP  Notional . 

3,188 

2,948 

Preprint  Notional . 

34 

58 

Classified . 

21,979 

18,927 

Total . 

80,518 

70,763 

1987  1986 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Free  Press-S 

ROP  Local . 

9,968 

9,189 

Preprint  Local . 

8,079 

7,065 

ROP  Nationol . 

296 

578 

Preprint  Notionol . 

7,328 

8,591 

Clossified . 

6,121 

4,817 

Total . 

31,792 

30,240 

GRAND  TOTAL.... 

...  112,310 

101,003 

YEAR  TO  DATE... 

...  198,561 

179,310 

CALGARY 

,  ALTA. 

Herald-mS* 

ROP  Local . 

996,658 

1,116,121 

Preprint  Local . 

482,029 

542,498 

ROP  Nationol . 

432,476 

495,237 

Preprint  Notional . 

58,242 

22,518 

Classified 

728,758 

668,675 

GRAND  TOTAL . 

..  2,698,163 

2,845,049 

YEAR  TO  DATE . 

,.  5,306,445 

5,556,850 

*Note:  Figures  given  in 

modulor  agate  lines. 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  Local . 

40,718 

46,870 

Preprint  Local . 

65,016 

57,147 

ROP  Notional . 

1,720 

1,949 

Preprint  Notional . 

12,384 

11,739 

Classified 

29,060 

25,527 

GRAND  TOTAL . 

148,898 

143,232 

YEAR  TO  DATE . 

273,470 

10,320 

275,627 

1,290 

CHARLOTTE,  N.C. 

Observer-mS 

ROP  local . 

74,952 

63,452 

73,859 

59,750 

Preprint  Locol . 

4,178 

33,581 

1,846 

28,252 

ROP  Nationol . 

7,292 

14 

6,349 

214 

Preprint  Nationol . 

6,606 

6,878 

Classified. 

100,524 

26,737 

93,083 

22,975 

GRAND  TOTAL . 

193,552 

123,784 

182,015 

111,191 

YEAR  TO  DATE . 

380,365 

217,569 

362,836 

199,443 

Daily  Herold-m 

CHICAGO. 

III. 

ROP  Local . 

51,006 

22,174 

52,009 

22,289 

Preprint  Locol . 

5,730 

43,906 

4,828 

35,513 

ROP  Nationol . 

Classified 

1,056 

39,513 

459 

808 

36,038 

346 

GRAND  TOTAL . 

97,305 

66,539 

93,683 

59,148 

YEAR  TO  DATE . 

201,095 

116,569 

193,085 

112,477 

Tribune-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notionol . 

Classified . 

CHICAGO,  ILL. 

59,995  91,616 

4,490  11,400 

20,080  3,129 

450  1,238 

40,930  159,247 

59,399 

2,750 

21,349 

39,288 

91,524 

13,203 

5,571 

157,016 

TOTAL... 

125,945 

266,630, 

122,786 

267,314 

Tribune-S 

ROP  Local . 

32,326 

34,288 

31,156 

41,226 

Preprint  Locol . 

14,115 

29,892 

15,825 

22,925 

ROP  National . 

13,302 

762 

14,743 

1,586 

Preprint  National . 

12,038 

3,375 

11,475 

2,700 

Clossified 

70,999 

12,673 

65,636 

10,906 

TOTAL... 

142,780 

80,990 

138,835 

79,343 

GRAND  TOTAL . 

268,725 

347,620 

261,621 

346,657 

YEAR  TO  DATE . 

585,389 

700,301 

574,874 

702,783 

COOKEVILLE,  TENN. 


Herold-Citizen-eS 


ROP  local . 

13,437 

14,031 

Preprint  Local . 

18,720 

24,570 

ROP  National . 

1,103 

647 

Preprint  Notional . 

130 

130 

Classified . 

347 

5,479 

GRAND  TOTAL . 

33,737 

44,857 

YEAR  TO  DATE:  N/A 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DENVER, 

COLO. 

The  Denver  Post-mS 

ROP  local . 

75,105 

89,067 

Preprint  Lxol . 

69,692 

43,394 

63,287 

6,799 

ROP  Notional . 

9,419 

12,178 

Preprint  Notional . 

7,919 

3.919 

Classified.. 

79,219 

78,624 

GRAND  TOTAL . 

241,354 

43,394 

238,975 

6,799 

YEAR  TO  DATE . 

499,475 

68,987 

506,762 

20,968 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

43,953 

20,321 

39,835 

17,892 

Preprint  Locol . 

21,871 

6,686 

ROP  Notionol . 

7,843 

336 

8,517 

146 

Classified . 

47,013 

3,600 

43,247 

5,337 

Total . 

98,809 

46,128 

91,599 

30,061 

Free  Press-S 

ROP  Local . 

20,786 

1,425 

17,186 

1,505 

Preprint  Local . 

562 

23,743 

1338 

15,454 

ROP  Notional . 

5,147 

356 

3,725 

174 

Preprint  Notional . 

8,568 

8,596 

Classified. 

24,357 

23,427 

322 

Total . 

50,852 

34,092 

45,676 

26,051 

GRAND  TOTAL . 

149,661 

80,220 

137,275 

56,112 

YEAR  TO  DATE:  N/A 

DCTROIT, 

MICH. 

New$-o/d 

ROP  local . 

47,306 

19,794 

43,303 

27,768 

Preprint  Local . 

4,754 

15,418 

3,285 

12,792 

ROP  Notional . 

8,127 

587 

6,307 

421 

Preprint  Notional . 

90 

Clossified. 

54,523 

58,343 

Totol . 

114,710 

35,889 

111,238 

40,982 

News-S 

ROP  Local . 

27,730 

2,593 

30,776 

1,471 

Preprint  Local . 

7,876 

16,284 

3,768 

13,384 

ROP  Notional . 

4,591 

15 

4,388 

Preprint  Notional . 

7,609 

577 

6,713 

2,095 

Classified 

31,845 

33,385 

Total . . 

79,652 

19,469 

79,030 

16,950 

GRAND  TOTAL . 

194,361 

55,358 

190,268 

57,932 

YEAR  TO  DATE . 

407,863 

117,111 

412,518 

118,545 

DOVER, 

,  DEL. 

State  News-m 

ROP  local . 

44,078 

46,318 

ROP  Notional . 

910 

1,247 

Clossified. 

27,678 

20,431 

GRAND  TOTAL . 

72,666 

67,996 

YEAR  TO  DATE . 

139,941 

131,552 

EAU  CLAIRE,  WIS. 

Leoder-Telegrom-e 

ROP  locol . 

38,816 

33,575 

Preprint  Local . 

31,322 

9,687 

28,640 

2,498 

ROP  Notional . 

1,957 

1,946 

Preprint  Notionol . 

6,776 

2,992 

Clossified. 

26,991 

25,950 

IL  DORADO,  ARK. 


NewS'Times-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified.. 

GRAND  TOTAL- 


PORT  LAUDERDALE,  FLA. 

News-Sun-Sentinel-mS 

ROP  Local .  168.909  96,723  1 

Preprint  Local .  57,295  49,391 

ROP  Notional  20,104  400 

Preprint  Notional .  9,377  940 

Classified.  179.357  56,735 


168,909 

96,723 

187,106 

81,725 

57,295 

49,391 

49,057 

31,494 

20,104 

400 

18,106 

441 

9,377 

940 

8,776 

792 

179,357 

56,735 

176,120 

25,728 

435,042 

204,189 

439,165 

140,180 

909,235 

405,631 

926,029 

287,106 

Stor-Telegram-r 

ROP  Locol . 

Preprint  Local.... 
ROP  Notional . 


PORT  WORTH,  TEX. 


70,825  23,515  72,990 

28,855  7,573  27,240 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


105,862  9,687  93,103 

201,108  17,677  173,391 

EDMONTON,  ALTA. 


Joumol-m* 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified. 

GRAND  TOTAL.. 


Note:  Figures  given  in  modular  ogate  lines 

EDMONTON,  ALTA. 

Sun-m 

ROP  Local .  53,381 

ROP  Notionol  7.949 

Clossified  36,195 

GRAND  TOTAL .  97.525 


*lndicates  newspapers  reporting  figures  in 
lines. 
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Total . 

Star-Telegrom-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified. . 

248,724 

51,264 

28,855 

6,539 

1D4.108 

31,088 

23,515 

7,573 

259,970 

54,697 

27,240 

6,916 

113,609 

58,087 

30,317 

28,770 

Total . 

190,796 

31,088 

204,462 

59,087 

Stor-Telegrom-S 

ROP  Local . 

32,716 

30,112 

34,450 

40,527 

Preprint  Locol . 

15,578 

12,176 

23,160 

9,180 

ROP  National . 

1,469 

2,668 

Preprint  Notionol . 

11,570 

780 

20,880 

360 

Clouifled 

58,168 

66,337 

Total . 

119,501 

43,068 

147.495 

50,067 

GRAND  TOTAL . 

559,021 

105,244 

611,927 

168,241 

YEAR  TO  DATE . 

.  1,120,687 

202,162 

1,224,079 

349,679 

OREENSBURG.  PA. 

Tribune-Review-m 

ROP  local . 

21,703 

23,063 

Preprint  Locol . 

11,414 

7,382 

14,024 

260 

ROP  Notionol . 

1,782 

2,490 

Classified 

24,340 

22,490 

Total . 

59,239 

7,382 

62,067 

260 

Tribune-Review-S 

ROP  local . 

29,081 

28,522 

Preprint  Locol . 

15,163 

9,340 

15,298 

8,552 

ROP  Notionol . 

1,127 

584 

Preprint  Notionol . 

6,369 

1,300 

Clossified 

15.186 

13,266 

Total . 

66,926 

9,340 

58,970 

8,552 

GRAND  TOTAL . 

126,165 

16,722 

121,037 

8,812 

YEAR  TO  DATE . 

230,772 

28,114 

230,999 

14,012 

HENDERSON,  KY. 

Gleoner-mS 

ROP  Local . 

17,840 

17,068 

Preprint  Local . 

21,743 

832 

28,251 

ROP  Notional . 

1,069 

1,547 

Preprint  Notionol . 

129 

129 

Clossified 

14,590 

12,356 

GRAND  TOTAL . 

55,371 

832 

59,351 

YEAR  TO  DATE . 

105,479 

3,670 

118,310 

516 

HOUSTON,  TfX. 

Houston  Chronicie-a/d 

ROP  locol . 

100,361 

8,534 

105,114 

11,795 

Preprint  Local . 

9,500 

50,161 

11,652 

39,737 

ROP  Notional . 

26,524 

1,856 

27.269 

89 

Preprint  Notional . 

7,536 

242 

9,002 

874 

Clossified 

210,665 

5,410 

212,461 

6,069 

GRAND  TOTAL . 

354,586 

66,203 

365,498 

58,564 

YEAR  TO  DATE . 

705,298 

109,866 

729.124 

109,912 

ROP  locol . 

19,491 

20,104 

ROP  Notional . 

444 

981 

Classified . 

17,596 

18,091 

GRAND  TOTAL . 

37,531 

39,176 

YEAR  TO  DATE . 

72,628 

67,787 

KERRVILLE,  HX. 

Daily  Times-eS 

ROP  local . 

22,831 

27,907 

Preprint  Locol . 

4,200 

5,000 

ROP  Notionol . 

90 

177 

Preprint  Notionol . 

200 

Clossified . 

29,300 

32,330 

GRAND  TOTAL . 

56,421 

65,614 

YEAR  TO  DATE . 

111,360 

126,054 

LA  GRANDE,  ORE. 

Observer-e 

ROP  Local . 

10,630 

11,182 

ROP  National . 

150 

389 

5,619 

5,785 

GRAND  TOTAL . 

16,399 

17,356 

YEAR  TO  DATE . 

33.950 

34,636 

LAKE  COUNTY,  OHIO 

News-Herald-eS 

ROP  locol . 

42,604  1,775 

44,407 

1,390 

Preprint  Locol . 

6,942 

5,310 

ROP  Notionol . 

1,484 

1,404 

Preprint  Notionol . 

1,959 

1,724 

Clossified.. 

43,969 

37,969 

GRAND  TOTAL . 

96,958  1,775 

90,814 

1,390 

YEAR  TO  DATE . 

189,282  3,779 

176,944 

2,502 

ROP  Local . 

Preprint  Local.. 


YEAR  TO  DATE......  237,007 


L0P40VIEW,  WASH. 


Preprint  Local.. 
ROP  National... 


Classified . 

GRAND  TOTAL.. 


Courier-Joumol-r 

ROP  Local . 

Preprint  Locol . 


Times-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified. 

Totol . 

Courier  Joumal-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Classified 

Totol . 

GRAND  TOTAL.. 


53,030 

26,937 

49,533 

18,661 

17,597 

10,369 

3,134 

3,795 

31,286 

1,455 

30,173 

87,450 

45,989 

83,501 

29,044 

24,915 

17,218 

49,443 

27,755 

12,860 

10,440 

1,475 

3,496 

17,452 

1,892 

29,909 

3,232 

43,842 

31,970 

82,848 

41,427 

36,537 

741 

41,290 

583 

33,236 

37,459 

1,894 

88 

1,588 

237 

8,016 

8,403 

19,261 

19,015 

57,692 

42,081 

61,893 

46,682 

188,984 

120,040 

228,242 

117,153 

405,371 

257,533 

457,969 

240,664 

Note;  Feb.  14, 1987,  was  the  lost  day  of  publication  for  the  Louisville  Times,- 
the  Courier-Joumol  is  now  on  oil-day  publicotion. 
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1987  1986 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MEMPHIS, 

TENN. 

Commerciol  Appeal-m 

ROP  Local . 

50.191 

29,598 

52,547 

33,263 

Preprint  Locol . 

11,827 

35,875 

11,365 

22,289 

ROP  Nottonol . 

5,141 

4,396 

4,779 

924 

Preprint  Notionol . 

374 

Clossified . 

59,826 

4,026 

47,559 

Total . 

126,985 

74,269 

116,250 

56,476 

Commercial  Appeol-S 

ROP  Local . 

22,968 

23,543 

Preprint  Local . 

24,260 

6,848 

19,845 

7,286 

ROP  Notional . 

2,701 

3,038 

Preprint  Notional . 

9,756 

9,276 

Classified . 

31,092 

29,146 

Total . 

90,777 

6,848 

84,848 

7,286 

GRAND  TOTAL . 

217,762 

81,117 

201,098 

63,762 

YEAR  TO  DATE .... 

431,582 

158,666 

397,367 

140,925 

MIDDLETOWN,  N.Y. 

Herold-Record-eS 

ROP  Local . 

99,737 

94,099 

Preprint  Local . 

36,474 

31,280 

28,752 

19,884 

ROP  Notionol . 

855 

1,288 

Preprint  National . 

15,480 

18,540 

Classified . 

78,402 

65,725 

GRAND  TOTAL . 

...  230,948 

31,280 

208,404 

19,884 

YEAR  TO  DATE ... 

...  396,824 

50,816 

357,200 

33,540 

MONTEREY 

,  CALIF. 

Peninsula  Herold-m 

ROP  Locol . 

30.305 

31,087 

Preprint  Local . 

44,172 

,1,040 

39,612 

260 

ROP  Notional . 

3,702 

3,619 

Classified . 

26,806 

27,338 

Total . 

104,985 

1,040 

101,656 

260 

Peninsula  Herold*S 

ROP  Local ... 

7,623 

8,416 

Preprint  Local . 

26,328 

21,420 

ROP  Notional . 

561 

434 

Preprint  National . 

260 

Classified . 

8,974 

9,326 

Total . 

43,746 

39,596 

GRAND  TOTAL.... 

...  148,731 

1,040 

141,252 

260 

YEAR  TO  DATE  ... 

...  290,248 

6,354 

280,778 

4,664 

MONTREAL,  QUE. 

Gazette-m* 

ROP  Locol . 

....  822,740 

788,791 

Preprint  Local . 

734,814 

697,312 

ROP  Notional . 

430,147 

438,447 

Preprint  National . 

53,708 

24,857 

Classified . 

604,560 

540,653 

GRAND  TOTAL... 

....  2,645,969 

2,490,060 

YEAR  TO  DATE .. 

....  5,322,329 

4,913,599 

Note:  Figures  given  in  modular  ogote  lines. 

MUNCIE 

,  IND. 

Courier-Journal-m 

ROP  Local ... 

18,290 

20,069 

Preprint  Locol . 

2,105 

2,446 

ROP  Notional . 

1,694 

1,966 

Preprint  Notionol . 

51 

Clossified . 

11,285 

11,784 

Totol . 

33,374 

36,316 

Press-e 

ROP  Local . 

23,642 

23,099 

Preprint  Local . 

5,250 

5,509 

ROP  Notionol . 

1,765 

1,966 

Clossified . 

13,357 

12,180 

Total . 

44,014 

42,754 

Star-S 

ROP  Locol . 

6,568 

6,736 

Preprint  Local . 

4,674 

4,182 

ROP  Notional . 

267 

249 

Preprint  National . 

538 

235 

Classified . 

4.129 

3,682 

Total . 

16,176 

15,084 

GRAND  TOTAL... 

93,564 

94,154 

YEAR  TO  DATE .. 

....  178,934 

176,617 

‘Indicates  newspapers  reporting  figures  in 
lines. 


NASHUA,  N.H. 

Register-S 

Telegraph-e 

ROP  Local . 

40,269 

37,785 

ROP  Local . 

45.913 

57,941 

Preprint  Local . 

30,618 

24,822 

26,712 

21,924 

ROP  National . 

2,271 

4,727 

ROP  National . 

1,948 

3,308 

38,854 

35,343 

Preprint  National . 

12,852 

12,726 

TAtnl 

Classified . 

20,456 

14,771 

Total . 

106,143 

24,822 

95,302 

21,924 

Telegraph-S 

GRAND  TOTAL . 

275,174 

44,169 

245,456 

37,204 

ROP  Locol . 

16,442 

ROP  Nationol . 

1.165 

YEAR  TO  DATE . 

534,915 

89,023 

490,961 

68,116 

Classified . 

8,436 

Totol . 

26,043 

GRAND  TOTAL.. 

.  113,081 

98,011 

NEWPORT  NEWS,  VA. 

YEAR  TO  DATE . 

.  212,918 

179,777 

Doily  Press-m 

ROP  Locol . 

45,815 

45,473 

Note:  Effective  April  1986,  the  Telegraph  began 

a  Sunday  publication,- 

Preprint  Local . 

4,224 

10,291 

9,504 

5,682 

consequentlv,  there  ore  no  comporabie  1986  figures. 

ROP  National . 

Preprint  Nationol . 

384 

384 

NASHVILLE,  TENN. 

Classified . 

49,461 

43,471 

Tennessean-m 

Total . 

102,377 

10,291 

102,176 

5,682 

ROP  Local . 

42,473 

45,938 

Preprint  Locol . 

13,557 

16,199 

Times-Herold-e 

ROP  National . 

4,458 

3,562 

ROP  Local . 

33,972 

34,800 

Preprint  Nationol . 

30 

Preprint  Locol . 

4,224 

10,295 

9,504 

5,576 

30,01 1 

27,079 

ROP  Nationol . 

2,330 

3,227 

90,499 

92,808 

Preprint  Nationol . 

384 

384 

Classified . 

35,107 

31,692 

Banner-e 

Total . 

76,017 

10,295 

79,607 

5,576 

ROP  Local . 

42,375 

45,600 

Preprint  Locol . 

13,557 

15,899 

Daily  Press-S 

4,328 

ROP  Locol . 

30,281 

20,131 

Preprint  National . 

30 

Preprint  Local . 

6,400 

18,575 

5,184 

32,273 

Classified . 

29,517 

26,638 

ROP  National . 

345 

398 

89,777 

91,855 

Preprint  National . 

9,024 

9,446 

Classified . 

17,883 

15,669 

Tennessean-S 

Totol . 

54,909 

27,599 

41,382 

41,719 

ROP  Local .... 

27,877 

29,719 

GRAND  TOTAL . 

233,303 

48,185 

223,165 

52,977 

Preprint  Local . 

19,140 

13,441 

ROP  National . 

1,498 

1,542 

YEAR  TO  DATE . 

517,020 

107,250 

500,894 

101,312 

Preprint  Notional . 

9,222 

8,239 

Classified . 

22,369 

19,539 

Total . 

80,106 

72,480 

NORFOLK,  VA. 

GRAND  TOTAL.. 

.  240,664 

257,143 

Virginia-Pilot-m 

ROP  Locol . 

39,480 

9,886 

45,338 

7,946 

YEAR  TO  DATE. 

.  509,563 

525,662 

Preprint  Locol . 

5,810 

2,971 

7,045 

5,367 

ROP  Notional . 

5,258 

56 

6,002 

214 

NEW  BRUNSWICK,  NJ. 

Preprint  Notional . 

212 

56 

176 

Home  News-o/d 

Classified . 

60,751 

7,990 

58,166 

6,468 

20,727 

19,605 

111,511 

20,959 

116,551 

20,171 

Preprint  Local . 

25,720 

17,992 

ROP  Notionol . 

982 

1,281 

Ledger-Star-e 

Preprint  Notionol . 

176 

88 

ROP  Locol .... 

37,101 

34,558 

39,936 

29,724 

Clossified . 

20,515 

17,239 

Preprint  Local . 

5,437 

638 

6,242 

275 

Total . 

70,541 

58,377 

ROP  National . 

5,219 

131 

5.727 

200 

Preprint  Nationol . 

212 

Telegroph-S 

Classified . 

60,792 

37,740 

56,464 

25,834 

ROP  Locol . 

27,796 

29,384 

Totol . 

108,761 

73,067 

108,369 

56,033 

ROP  Local . 

7,780 

7,632 

ROP  Notionol . 

2,426 

3,552 

Preprint  Nationol . 

88 

88 

Virginian-Pilot/Ledger-Star-S 

Clossified . 

27,325 

26,594 

ROP  Local . 

38,065 

23,940 

32,353 

21,109 

Total 

74,049 

76,877 

10,521 

305 

10,503 

147 

GRAND  TOTAL. 

.  144,590 

135,254 

ROP  National . 

1,033 

65 

1,860 

38 

Preprint  Notional . 

8,775 

10,858 

YEAR  TO  DATE:  N/A 

Classified . 

31,650 

6,873 

28,524 

6,870 

Total . 

80,044 

31,183 

84,098 

28,164 

NEW  CASTLE,  PA. 

News-e 

Virginlon-Pilot/Ledger-Star-Sat. 

ROP  Local . 

28,649 

30,705 

ROP  Local . 

8,613 

9,070 

Preprint  Local . 

16,512 

18,447 

ROP  National . 

403 

311 

ROP  Notional . 

1,556 

1,591 

Clossified . 

18,326 

16,332 

Preprint  Notional . 

516 

Totol . 

27,342 

25,713 

GRAND  TOTAL . 

327,658 

160,903 

334,731 

104,368 

GRAND  TOTAL. 

62,718 

64,768 

— 

_ 

YEAR  TO  DATE:  N/A 

517,020 

107,250 

500,894 

101,312 

YEAR  TO  DATE 

.  117,003 

121,105 

OlEAN,  N.y. 

NEW  HAVEN,  CONN.  Herald  e 


Journal-Courier-m 

ROP  Local . 

23,522 

23,548 

ROP  Local . 

46,153 

47,218 

Preprint  Local . 

41,280 

24,252 

Preprint  Local . 

2,268 

504 

1,373 

1,740 

ROP  Nationol . 

6,396 

5,415 

Classified... 

10,242 

9,225 

Total . 

79,026 

2,268 

73,100 

504 

GRAND  TOTAL . 

76,417 

58,765 

YEAR  TO  DATE . 

135,664 

107,160 

Register-e 

ROP  Local... 

47,953 

9,598 

42,711 

8,440 

Preprint  Local . 

2,520 

7,434 

3,780 

6,300 

ROP  Notional . 

6,339 

47 

5,634 

36 

Classified . 

33,193 

24,929 

Total . 

90,005 

17,079 

77,054 

14,776 

(Continued  on  page  4S) 
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EDITOR  &  PUBLISHER  for  April  4,  1987 


The  Population  Institute 


Global  Media  Awards 

FOR  EXCELLENCE  IN  POPULATION  REPORTING 


1987  Call  For  Entries 


I 


I 


„J  Media  Awards 

Presented  by  His  Majesty,  the  King  of  Nepal,  in  Kathmandu 


Best  Columnist 
Edward  Elattan 
Global  Horizons  vSyndicate 
Washington,  D  C. 


Best  Individual 
Reporting 
Olivia  Ward 
The  Toronto  Star 
T)ronto,  Canada 


Best  International  Daily 
Newspaper 
hiiertuuiotud  Herald 
Irihune 

Charles  Mitchelmore* 
Paris,  France 


Best  Periodical 
Cambio  16 
Ricardo  Herren* 
Madrid,  Spain 


Best  Editorial 
The  Wichita  Eaf>le-lieacoti 
David  Awbrey 
Wichita,  Kaasas 


Best  Radio  Program 
Miclxiel  /ackson  SImw 
ABC 

Lyle  Gregory* 

lits  Angeles,  California 


Best  TV  Documentary 
Zuvites  Deatcl.KV 
Eeniselwn 
Harald  Jung 
Mainz,  VCfest  Germany 


Best  Sunday  Magazine 
llje  Philadelphia  hu/nirer 
Magazine 
Robert  Ro.senthal 
Philadelphia,  Pennsylvania 


Best  Team  Reporting 
Effort 

Walter  MillcT* 

Cox  New.spapers 
Atlanta,  Georgia 


Best  Population  Journal 
l^ople  Magazine 
International  Planned 
Parenthood  Federation 
Jeremy  Hamand* 
London,  England 


Best  Global  Series 
Kristin  Itelmore 
The  Cdiristian  Science 
Monitor 

BosU)n,  Massachusetts 


Honorees 


Best  Cartoonist 
D.K.  Kailam 
Navbhardt  Times 
(Times  of  India) 
Bombay,  India 


Best  Population  Journal 
China  Health  Daily 
Wang  Liancheng* 
Beijing,  China 


Best  Individual  Reporting 
Zuheida  Mustafa 
Anjum  Niaz* 

Dawn 

Karachi,  Pikistan 


’Accepting 


Additional 

Winners 


Best  Major  Daily 
USA  Today' 
Arlington,  Virginia 


Best  Cartoonist 
Riclxird  Locljer 
Tile  Chicago  Tribune 
Chicago,  Illinois 


Most  Conscientious 
News  Service 
Associated  ITess 


Best  Team  Reporting 
Effort 

Andreiv  Alexander,  Jeff 
Nesmith,  Josefrb  Albright, 
Cateshy  High,  Steiv 
Weingarten 
Cox  Newspapers 
Atlanta,  Georgia 


Special  Country  Award 
Rising  Nefral 
Kathmandu,  Nepal 


Additional 

Honorees 


Best  Major  Daily 
Zambia  Daily  Mail 


Best  TV  Documentary 
lUmer  Bnxidcasting 
System 


Best  Columnist 
Donella  Meadoivs 
Global  Citizen 
Hanover,  New  Hampshire 


This  Call  For  Entries  is  in  the  April 
1987  issues  of  Editor  &  Publisher  and 
Broadcasting  magazines. 


/ 


Global  Media  Award  GuideL** 


Award’s  Purpose  Categories 

The  Population  Institute  Media  1.  Best  Columnist 

Awards  are  devoted  to  draw-  2  Rest  Maior  Dailv 


X  Awards  are  devoted  to  draw¬ 
ing  attention  to  worldwide 
population  issues.  The  awards  are 
given  to  honor  those  who  have 
contributed  to  creating  awareness 
of  population  problems  through 
their  journalistic  or  electronic 
media  endeavors  in  a  meritorious 
manner. 

The  Population  Institute  is  dedicat¬ 
ed  to  making  population  an  inter¬ 
national  priority  by  creating  aware¬ 
ness  of  population  problems  and 
their  relationship  to  resources  and 
the  environment  and  developing 
strong  leadership  prepared  to  de¬ 
sign  and  implement  rational  and 
humane  solutions  to  the  popula¬ 
tion  problems  throughout  the 
world. 

The  R)pulation  Institute,  a  private 
non-profit  public  interest  group,  is 
interested  in  encouraging  individ¬ 
ual  editors,  news  directors  and 
journali.sLs  to  acquire  a  more  in- 
depth  knowledge  of  population  is¬ 
sues,  as  well  as  helping  stimulate 
high  .standards  of  journalism. 

Guidelines 

1.  The  awards  for  media  excel¬ 
lence  in  population  reporting 
and  coverage  are  made  by  a 
distinguished  Panel  of  Judges. 
The  judges  exercise  their 
independent  and  collective 
judgement. 

2.  Entries  may  be  made  by  any  in¬ 
dividual  or  organization  from 
material  appearing  in  the  print 
and  electronic  media. 

3.  Entries  must  be  submitted  in 
writing  to  the  R)pulation  Insti¬ 
tute  and  accompanied  by  ju.stifi- 
cation  for  entry  and  a  photo  of 
the  nominee. 

4.  Eligible  works  mu.st  have  been 
published  or  aired  between  Sep¬ 
tember  15, 1986  and  September 
15,  1987. 

5.  Any  media,  including  previous 
winners,  are  eligible  for  con¬ 
sideration  each  year. 


1.  Be.st  Columni.st 

2.  Best  Major  Daily 

3.  Best  Individual  Reporting 
Effort 

4.  Best  International  Daily 
Newspaper 

5.  Best  Periodical 

6.  Best  Cartooni.st 

7.  Most  Conscientious  News 
Service 

8.  Best  Editorial 

9.  Best  Radio  Program 

10.  Be.st  Television  Mini-.series 

11.  Be.st  TV  Documentary 

1 2.  Be.st  Sunday  Magazine 

1 3.  Be.st  Team  Reporting  Effort 

14.  Be.st  Population  Journal 

15.  Be.st  Global  Series 

16.  Special  Country  Award 

All  awards  are  given  for  distin¬ 
guished  examples  of  reporting  on 
population  issues.  Nominees  for 
the  awards  include  institutions  or 
journalists.  All  works  are  to  be 
characterized  by  a  high  quality  of 
writing  and  factual  reporting. 
Multiple  awards  may  be  given 
within  certain  categories.  It  is  the 
intent  of  the  Panel  of  Judges  to 
recognize  work  in  all  categories. 

ilow  To  Submit 

Intries  mu.st  be  submitted  in 
writing  and  addressed  to  the 
Secretary'  of  the  Media  Awards  Pro¬ 
gram,  The  Population  In.stitute,  1 10 
Maryland  Avenue,  N.E.,  Washing¬ 
ton  b.C.  20002.  Each  entry  shall  be 
accompanied  by  a  statement  as  to 
why  the  nominator  believes  that 
this  particular  entry'  merits  a  Media 
Award.  Entries  mu.st  also  be  ac¬ 
companied  by  an  exhibit  as  pub¬ 
lished,  screened  or  broadcast,  in¬ 
cluding  the  name  of  the  media  and 
the  date  of  its  u.se.  No  entry'  fee 
required. 

For  more  information  call  the  Pop¬ 
ulation  Institute  (202)  544-3300. 

THE 

POPULATION 
L.#*  INSTITUTE 

1 10  Maryland  Ave.  NE 
Washington  DC  20002 
(202)  544-3300 


Toil 


Each  winner  will  receive  an  ex¬ 
pense  paid  2-week  .study-tour  in 
Brazil  from  November  2"’  tt)  De¬ 
cember  12,  1987. 

Deadline 

The  deadline  for  entries  is  Septem¬ 
ber  15.  1987.  All  eligible  works 
must  have  been  publidjed  or  aired 
between  .September  15,  1986  and 
September  15,  1987. 
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Denmark 
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I  ®  ^  I  VCferner  Fornos 

t  -Zi)  I  I  President  of  The  Population  Institute 


s  soMi:oNi-;  who  has  been  both  a  newsman  and  a  legislator,  I  believe 
unequivocally  that  reporting  and  interpreting  the  news  are  at  least  as  much  of  a 
public  trust  as  making  laws.  Accuracy,  objectivity  and  compassion  are  corner- 
1  .stones  of  re.sponsible  lawmaking  and  responsible  journalism.  At  its  be.st,  the 
pre.ss  holds  the  mo.st  complex  i.ssues  up  to  the  light  for  public  .scrutiny  and 
I  provides  an  e.s.sential  contribution  to  the  decision-making  proce.s.s. 

,  Virtually  all  critical  global  concern.s — from  unemployment  to  urban  dete- 
i  rioration,  from  environmental  degradation  to  development  planning — 
dovetail  into  the  central  challenge  of  balancing  population  growth  with  re- 
.sources  and  environment.  Although  characterized  as  an  i.ssue  .second  in  signifi¬ 
cance  only  to  the  threat  of  thermonuclear  war,  global  overpopulation  should 
be  an  even  greater  concern.  While  the  be.st  minds  of  our  age  work  day  and  night 
to  prevent  the  ravages  of  a  nuclear  holocaust,  rapid  population  growth  is  more 
than  an  ominous  threat:  it  is  a  .stark  reality.  Yet  relatively  little  attention  is 
fiK'u.sed  on  this  monumental  problem. 

Our  world  grows  by  one  million  people  every  four  to  five  days,  87  million 
in  1986.  l\)pulation  has  doubled  in  the  la.st  35  years;  it  is  projected  to  double 
again  in  the  next  40.  Many  experts  doubt  the  world’s  ability  to  feed  an  additional 
five  billion  people  in  the  next  four  decades.  Others  offer  convincing  ev'idence 
that  the  earth’s  carrying  capacity  is  already  .strained  to  its  limits.  Meanwhile,  500 
million  people  around  the  world  need  and  want  family  planning  services  but 
I  lack  acce.s.s  or  means  to  obtain  them. 

j  Moreover,  family  planning  .saves  lives.  Ninety  percent  of  the  world’s  popru- 
j  laiittn  growth  occurs  in  the  Third  VWtrld  where  10  million  infants  die  each  year, 
i  A  major  expansion  of  family  planning  .serv  ices  could  reduce  tho.se  deaths  by 
half  or  more.  An  estimated  5{K),(K)0  women  in  the  Tliird  World  die  each  year  as 
I  the  result  of  pregnancy  and  childbirth  complications.  Alxtut  one  cjuarter  could 
be  saved  if  unwanted  pregnancies  could  be  avoided. 

An  informed  citizenry  cannot  be  underestimated  as  an  engine  for  change. 
The  public  must  fully  understand  the  ramifications  of  unchecked  population 
I  growth;  it  must  recognize  that  universal  acce.ss  to  voluntary  family  planning 
j  .services  can  defuse  the  population  bomb.  Only  then  will  it  demand  that  our 
i  leaders  take  appropriate  actions  to  .solve  this  critical  worldwide  problem. 

For  the.se  rea.son.s,  the  l\)pulation  In.stitute  challenges  the  pre.s.s,  through 
the  1987  Global  Media  Awards  for  Excellence  in  I\)pulation  Reporting,  to  shed 
!  greater  light  on  population  i.ssues.  With  Wtrld  Rtpulation  Awareness  VCtek 
i  coming  up,  April  20-25,  to  encourage  all  of  us  to  reflect  on  the  con.sequences  of 
a  world  of  five  billion  people,  there  will  be  ample  opportunity  to  explore 
global  demographic  issues  from  a  variety  of  perspectives. 

(xwerage  of  population  news  in  past  years  has  been  gratifying  to  tho.se  of 
us  concerned  with  increasing  the  awarene.s.s  of  rapid  population  growth  and  its 
consequences.  Hut  much  more  mu.st  be  done  to  alert  the  public  and  its  leaders 
to  the  magnitude  of  the  problem.  I  have  utmo.st  confidence  in  the  ability  of  the 
press  to  respond  to  this  challenge  w  hich  w  ill  shape  the  kind  of  world  tiiat  will 
exi.st  tomorrow  and  for  generations  to  come. 


For  up-to-date,  accurate  information 
on  the  world  population  crisis,  call: 
POPLINE  (202)  544-3300. 


The  l\)pulatit)n  In.stitute  is  a  501(c)(3).  All  contrihutions  are  tax  deductible. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

OTTAWA, 

ILL. 

Times -e 

ROP  local 

17,155 

17,417 

Preprint  Local . 

20,451 

16,669 

ROP  Notionol . 

1,366 

703 

Preprint  Notionol . 

321 

209 

Classified 

6,209 

5,519 

GRAND  TOTAL... 

45.502 

40,517 

YEAR  TO  DATE:N/A 

PHOENIX,  AftIZ. 

Arizona  Republic*m 

ROP  Local 

93,899 

2,928 

106,007 

4,049 

Preprint  Locol . 

37,825 

10,386 

37,279 

5,484 

ROP  Notionol . 

7,240 

6,997 

Preprint  Notional . 

88 

Clossified 

97,310 

993 

106,090 

1,645 

Total . 

....  236,274 

14,307 

256,461 

11,178 

Gazette-e 

ROP  Locol . 

85,375 

2,919 

97,018 

4,079 

Preprint  Locol . 

37,825 

10,386 

37,279 

5,484 

ROP  Nationol . 

7,240 

6,997 

Preprint  Notionol . 

88 

Classified . 

97,310 

993 

106,090 

1,645 

Totol 

236,274 

14,307 

256,461 

11,178 

Arizona  Republic-S 

ROP  Local . 

64,601 

60,911 

Preprint  Local . 

26,643 

30,711 

ROP  National . 

2,786 

3,683 

Preprint  National . 

9,058 

10,140 

Classified 

60,908 

62,051 

Totol . 

163,996 

167,496 

GRAND  TOTAL... 

.  627,092 

28,633 

670,783 

22,411 

YEAR  TO  DATE .. 

.  1,198,173 

55,287 

1,278,210 

47,918 

PORTLAND 

,  ME. 

Press  Herold-m 

ROP  Local . 

29,319 

27,870 

Preprint  Locol . 

17,416 

14,594 

ROP  Notionol . 

3,422 

2,643 

Clossified 

21,282 

18,890 

Total . 

71,439 

63,997 

Express-e 

ROP  local 

25,387 

28,692 

Preprint  Local . 

16,043 

12,738 

ROP  Notional . 

2.813 

2,340 

Classified . 

18,126 

16,462 

Totol . 

62,369 

60,232 

Telegrom-S 

ROP  Local . 

18,254 

19,329 

Preprint  Local . 

14,022 

12,295 

ROP  National . 

987 

1,414 

Preprint  National . 

4,050 

3,543 

Clossified . . 

23,305 

17,537 

Totol.... 

60,618 

53,845 

GRAND  TOTAL.., 

194,426 

178,074 

YEAR  TO  DATE. 

.  387,251 

359,173 

PORTLAND, 

ORE. 

Oregonion-od/S 

ROPLoiol 

83,247 

10,553 

85,196 

10,082 

Preprint  Local . 

62,668 

49,778 

ROP  Notional . 

17,308 

364 

16,039 

310 

Preprint  Notional . 

9,634 

9,074 

Clossified 

110,874 

102,214 

GRAND  TOTAL.. 

.  183,721 

10,917 

161,301 

10,392 

YEAR  TO  DATE . 

.  456,059 

18,260 

423,867 

19,311 

PROVIDENCE,  R.l. 

ioumol-m 

ROP  local . 

42,179 

12,585 

37,703 

13,396 

Preprint  Local . 

8,478 

51,888 

6,535 

43,575 

ROP  Notionol . 

5,296 

4,641 

Preprint  Notionol . 

3,643 

2,090 

Classified . 

28,069 

840 

24,603 

1,142 

Total .  . 

84,022 

68,956 

73,482 

60,203 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Bulletin-e 

ROP  Local . 

40,1X 

12,585 

36,008 

13,396 

Preprint  Locol . 

8,478 

51,888 

7,295 

43,575 

ROP  Nationol . 

5,057 

4,547 

Preprint  Notionol . 

3,643 

2,090 

Clossified . 

23,189 

840 

20,617 

1,142 

Total . 

76,824 

68,956 

68,467 

60,203 

Journal'S 

ROP  Local . 

38,142 

34,766 

Preprint  Local . . 

28,722 

44,487 

27,594 

23,594 

ROP  Notional . 

3,233 

4,712 

Preprint  Nationol . 

8,835 

313 

8,818 

Classified 

15,918 

12,293 

Totol . 

94,850 

44,810 

88,183 

23,594 

GRAND  TOTAL . 

255,969 

182,722 

230,132 

144,000 

YEAR  TO  DATE  ... 

484,187 

328,762 

444,334 

272,275 

READING,  PA. 

Eogle-Times*e 

ROP  Locol . 

34,555 

34,941 

Preprint  Locol . 

20,480 

9,355 

ROP  Notionol . 

2,904 

2,944 

Classified . 

31,020 

26,964 

Total . 

88,959 

74,207 

Eogle-S 

ROP  Local . 

29,732 

32,849 

preprint  Local . 

6,450 

8,860 

3,280 

14,030 

ROP  Notionol . 

1,960 

2,648 

Preprint  National . 

8,550 

9,000 

Classified 

15,075 

11,942 

Total . 

61,767 

8,860 

59,719 

14,030 

GRAND  TOTAL . 

150,726 

8,860 

133,926 

14,030 

YEAR  TO  DATE.... 

290,063 

13,590 

264,008 

21,340 

RENO, 

NEV. 

Gazette*  Journol-mS 

ROP  Local . 

55,666 

62,509 

Preprint  Local . 

76,793 

79,872 

ROP  National . 

3,325 

3,748 

Preprint  Notionol . 

8,046 

8,480 

57,685 

55,388 

GRAND  TOTAL . 

..  201,515 

209,997 

YEAR  TO  DATE..., 

..  448,239 

456,337 

RENTON, 

WASH. 

Record  Chronicle-m 

ROP  Locol 

13,811 

17,796 

ROP  Nationol . 

444 

981 

Clossified 

17,596 

18,091 

GRAND  TOTAL . 

31,851 

36,868 

YEAR  TO  DATE .... 

63,529 

64,935 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local . 

39,215 

39,904 

Preprint  Local . 

13,322 

693 

14,831 

1,347 

ROP  National . 

5,341 

5,182 

Preprint  Nationol . 

266 

167 

Clossified 

31,143 

31,860 

Total . 

89,287 

693 

91,944 

1,347 

News-Leoder*e 

ROP  Local 

28,893 

3,016 

28,366 

Preprint  Local . 

10,973 

648 

11,167 

1,184 

ROP  National . 

5,416 

4,932 

Clossified 

28,888 

28,101 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1 3,396  Press-Enterprise-mS 

43,575  ROP  Locot . 

Preprint  Locol . 


Classified . 

GRAND  TOTAL.. 


59,930 

17,339 

64,226 

14,549 

85,340 

82,174 

8,090 

7,648 

13,803 

12,126 

69,333 

153 

67,433 

112 

236,496 

17,492 

233,607 

14,661 

480,995 

33,115 

470,048 

29,558 

23,594  *Note:  All  figures  in  SAU  inches  except  9-colufnn  classified  inches. 

SACRAMENTO,  CALIF. 

Bee*mS 

ROP  Local .  87.852  9,666  86,136  7 

Preprint  Local .  77.462  2,950  66,830  12 


Post-Dispotch-nr 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Classified 


ROP  Local . 

Preprint  Local.. 
ROP  National... 


Daily  Press-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Classified . 

GRAND  TOTAL.. 


Times-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol... 

Classified 

Total..., 

Times-S 

ROP  Locol . 

Preprint  local . 

ROP  Notionol . 

Preprint  Nationol .. 
Classified . 


Sun-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National.. 
Classified . 


87,852 

9,666 

86,136 

7,864 

77,462 

2,950 

66,830 

12,448 

17,935 

17,386 

13,065 

14,300 

195,153 

588 

170,426 

391,467 

13,204 

355,078 

20,312 

779,316 

29,876 

744,778 

42,060 

ST.  LOUIS 

,  MO. 

43,977 

29,841 

41,316 

28,433 

5,M5 

5,785 

5,613 

262 

4,370 

145 

54,723 

45,301 

109,318 

30,103 

96,772 

28,578 

34,429 

37,344 

21,653 

23,541 

3,406 

4,090 

9,690 

8,727 

42,201 

33,792 

111,379 

107,494 

220,697 

30,103 

204,266 

28,578 

431,649 

60,598 

405,779 

56,690 

ST.  MARYS,  PA. 

9,802 

10,485 

7,095 

4,773 

515 

435 

2,725 

2,599 

20,578 

18,681 

43,026 

36,536 

.  PETERSBURG,  FLA. 

78,535 

193,600 

78,624 

96,040 

30,967 

16,209 

29,581 

17,901 

4,038 

520 

5,439 

904 

70,918 

64,755 

70,851 

58,186 

184,458 

275,084 

184,495 

173,031 

40,936 

66,424 

48,417 

28,650 

24.088 

6,022 

23,871 

5,380 

2,101 

31 

2,800 

168 

9,026 

280 

9,540 

396 

22,506 

10,411 

22,148 

8,655 

98,657 

83,168 

106,776 

43,249 

283,115 

358,252 

291,271 

216,280 

557,267 

616,155 

596,638 

425,244 

SAN  BERNARDINO,  CALIF. 


GRAND  TOTAL .  211,631 

YEAR  TO  DATE .  447,502 


‘Indicates  newspopers  reporting  figures  in 
lines. 


Times-Dispotch-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Classified . 

Totol . 

GRAND  TOTAL.. 


SAN  MATEO,  CALIF. 


22,197 

ROP  Local . 

21,764 

25,637 

1,231 

1,586 

Preprint  Locol . 

51,600 

56,244 

7,053 

ROP  Notional . 

7,766 

7,783 

22,334 

Preprint  Notional . 

5,934 

6,966 

88,450 

Clossified . 

20,228 

22,792 

4,357 

252,960 

2,531 

GRAND  TOTAL 

107,292 

119,422 

7,235 

498,551 

3,035 

YEAR  TO  DATE . 

240,131 

250,100 

EDITOR  &  PUBLISHER  for  April  4,  1987 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SANTA  MONICA,  CALIF. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  Local . 

21.380 

22,956 

Preprint  Local . 

2,987 

7,673 

ROP  Notional . 

7,569 

6,600 

Preprint  Notional . 

638 

Clossified . 

35,051 

37,490 

GRAND  TOTAL . 

66,987 

75,357 

Spokesman-Review-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Classified 

Total.... 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TORRANCE.  CALIF. 


SCOTTSBLUFF,  NEB. 


Stor-Herald-od/S 

ROP  Locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

GRAND  TOTAL.. 


166,363 

327,336 

SYRACUSE.  N.Y. 


24,589 

27,838 

Post-Stondard-m 

8,805 

12,812 

7,308 

16,856  ROP  Local 

32,256 

1,510 

1,442 

Preprint  local . 

29,615 

610 

92 

777 

ROP  Notional . 

3,375 

8,874 

7,749 

Preprint  Notionol . 

44,388 

12,904 

45,114 

16,856  Closs'f'«l . 

_  Totol  ... 

20,716 

85,962 

84,098 

22,695 

89,147 

26,664 

ROP  Locol . 

48,790 

53,837 

Preprint  local . 

61,342 

56,277 

ROP  Notional . 

15,564 

13,347 

Preprint  Notionol . 

416 

1010 

Classified . 

59,581 

154 

62,301 

134 

Total . 

123,935 

61,912 

129,485 

57,421 

Seattle  Times-e 

ROP  locol . 

31,633 

28,672 

Preprint  Local . 

36,258 

29,399 

ROP  Notionol . 

14,787 

11,704 

Preprint  Notionol . 

217 

Classified . 

37,850 

36,779 

Totol..., 

84,270 

36,475 

77,155 

29,399 

Times/Post-Intelligencer- 

s 

ROP  Local . 

19,812 

22,724 

Preprint  Locol . 

14,588 

2,094 

11,024 

2,817 

ROP  Notionol . 

5,781 

5,288 

Preprint  Notional . 

7,768 

7,573 

Classified . 

33,988 

30,844 

Total . 

81,937 

2.094 

77,453 

2,817 

GRAND  TOTAL . 

290,142 

100,481 

284,093 

89,637 

YEAR  TO  DATE . 

568,591 

189,612 

562,811 

178,975 

Herald-Joumal-e 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.... 


Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 


GRAND  TOiAL... 
YEAR  TO  DATE.. 


4,952  35,012 

31,019 


Tribune-nt 

ROP  Local . 

Preprint  Local.. 


SHREVEPORT,  LA. 


ROP  Local . 

54,986 

56,122 

Preprint  Locol . 

24,077 

16,220 

34,750 

12,314 

ROP  Notional . 

3,153 

3,810 

Preprint  Notional . 

7,742 

8,067 

1,100 

Clossified . 

47,446 

46,514 

Totol . 

137,404 

16,220 

149,263 

13,414 

Journol-e 

ROP  Local . 

27,842 

18,766 

Preprint  Local . 

13,105 

3,340 

17,224 

2,964 

ROP  Notionol . 

2,049 

2,663 

Preprint  National . 

1,100 

Clossified . 

36,737 

34,401 

Total . 

79,733 

3,340 

73,054 

4,064 

GRAND  TOTAL . 

„  216,737 

19,560 

222,317 

17,478 

YEAR  TO  DATE .... 

..  468,662 

44,496 

485,543 

17,478 

SPOKANE. 

WASH. 

Spokesmon-Review-m 

ROP  Local . 

26,166 

25,860 

Preprint  locol . 

9.549 

8.789 

ROP  Notional . 

3,811 

4,707 

Preprint  Notiool . 

45 

Classified . 

31,699 

33,003 

Total . 

71,270 

72,359 

Spokone-Chronicle-e 

ROP  Local . 

24,631 

23,521 

Preprint  Locol . 

6,067 

5,787 

ROP  National . 

3,721 

4,632 

Classified . 

23,078 

25,577 

Totol . 

57,497 

59,517 

Tribune-S 

ROP  locol . 

Preprint  Local . 

ROPt  Notional . 

Preprint  Notional.. 
Classified 
Totol . 


Preprint  Local.. 
ROP  National... 
Classified . 


92,259 

4,952 

88,301 

4,432 

19,955 

531 

22,572 

303 

37,367 

21,170 

716 

689 

9,420 

10,764 

16,663 

15,624 

84,121 

531 

70,819 

303 

262,342 

16,797 

242,81 1 

16,356 

520,396 

28,616 

468,324 

31,700 

TAMPA, 

FLA 

77,079 

38,422 

82,623 

31,530 

23,310 

23,594 

25,650 

24,030 

6,551 

1,260 

8,591 

810 

48,896 

27,141 

48,893 

15,249 

155,836 

90,417 

165,757 

71,619 

29,230 

36,938 

20,916 

24,705 

3,431 

3,455 

10,584 

11,745 

270 

33,034 

30,916 

97,195 

107,759 

270 

253,031 

90,417 

273,516 

71,889 

Daily  Breeze-e 

ROP  locol .  59,261 

Preprint  local .  51,814 

ROP  Notionol .  8,438 

Preprint  Notional .  13,042 

Clossifted  „  76,782 

GRAND  TOTAL .  209,337 

YEAR  TO  DATE .  419,607 


World-m 

11,621  ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

_  Classified 

11,621  Total . 

Tnbone-e 
4,432  ROP  Locol 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional 
Classified . 


World-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol 

Clossified . 

Total . 


44,563 

2,578 

49,065 

7,739 

6,138 

2,560 

5,540 

2,110 

3.121 

2,684 

177 

34,976 

37,704 

88,798 

5,138 

95,170 

9.849 

44,649 

2,578 

49,611 

9,403 

6,138 

2,560 

5,683 

2,110 

3,091 

2,680 

177 

30,846 

37,388 

84,724 

5.137 

95,539 

11,517 

21,635 

22,165 

6,849 

7,045 

1,634 

2,015 

3,964 

3,725 

14,963 

20,024 

49,045 

54,974 

222,590 

10,276 

245,683 

21,366 

454,145 

17,540 

500,819 

32,300 

TWIN  FALLS.  IDAHO. 


Times-News-m 

ROP  Local . 

Preprint  Local 

ROP  Notional . 

Preprint  Notional.. 
Classified 


Observer-Reporter-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 


501,714  164,663  537,038 

TOLEDO.  OHIO 


1 39,321  Observer-Reporter-S 

ROP  local . 

Preprint  Locol . 

ROP  Notionol . 

Classified . 

Total . 

GRAND  TOTAL 


26,013 

31,302 

15,408 

19,737 

2,198 

2,425 

516 

20,855 

21,586 

64,990 

75,050 

7,042 

11,868 

151 

6,708 

25,769 

90,759 

75,050 

169,708 

133,264 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

Totol . 

GRAND  TOTAL.. 


Note:  Effective  April  6, 1986,Observer  Reporterbegona  Sondoypublicotion, 
consequently,  there  ore  no  comporoble  1986  figures 


WEST  PALM  BEACH.FLA. 


‘Indicates  newspapers  reporting  figures  in 
lines. 
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ROP  Local . 

.  1.092,407 

1,058,504 

Preprint  locol . 

39,812 

35,999 

ROP  Notionol . 

160,544 

158,640 

Preprint  Notionol . 

21,459 

1,050 

Clossified 

987,375 

726,452 

GRAND  TOTAL.. 

.  2,301,597 

1,980,645 

YEAR  TO  DATE . 

.  4,483,422 

4,065,509 

Note:  Figures  given  ir 

1  modulor  ogote  lines. 

ROP  Locol . 

97,194 

19,818 

99,215 

33,718 

Preprint  Locol . 

39,410 

44,855 

ROP  Notionol . 

6,153 

78 

5,244 

9 

Preprint  Notional . 

1069 

514 

Classified 

83,563 

69,551 

962 

Totol . 

...  227,389 

19,896 

219,379 

34,689 

Evening  Times-e 

ROP  Local . 

83,835 

2,996 

84,803 

2,007 

Preprint  Locol . 

38,600 

44,855 

ROP  Notional . 

6,089 

20 

5,188 

Preprint  Notionol . 

1069 

514 

Classified 

56,036 

48,605 

255 

Totol . 

185,629 

3,016 

183,965 

2,262 

(Continued  on  puffe  50) 
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1987 


1986 


1987 


1986 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Post-S 


ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol  .  . 
Classified 

61,735 

37,035 

3,132 

8,606 

29,723 

13,594 

68 

68,240 

27,910 

3,621 

8,494 

24,148 

17,043 

65 

461 

Total 

140,231 

13,662 

132,913 

17,569 

GRAND  TOTAL  ... 

...  553,249 

34,574 

536,257 

54,520 

YEAR  TO  DATE ... 

...  1,064,477 

69,824 

1,054,057 

108,186 

Quil-e 

ROP  Local . 

ROP  Notional . 

Classified . 

WEST  PLAINS,  MO. 

11,759 

516 

2,611 

12,175 

891 

2,739 

GRAND  TOTAL... 

14,886 

16,347 

YEAR  TO  0ATE:N/A 

WILMINGTON,  DEL. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-Journol-S 


ROP  Locol . 

24,958 

29,923 

Preprint  Locol . 

81,214 

50,700 

ROP  Mationol . 

1197 

1,775 

Preprint  Notionol . 

9,513 

9,562 

Clossifiea . 

21,202 

16,379 

Total . 

138,084 

108,339 

GRAND  TOTAL . 

301,918 

260,032 

YEAR  TO  DATE . 

532,461 

499,872 

WINDSOR,  ONT. 


Stor-e* 


ROP  Local . 

651,175 

655,026 

Preprint  Local . 

545,593 

447,477 

ROP  Notional . 

188,052 

187,470 

Preprint  Notional . 

34,875 

22,734 

Classified . 

321,281 

308,361 

GRAND  TOTAL . 

.  1,740,976 

1,621,068 

YEAR  TO  DATE . 

.  3,436,054 

3,320,423 

Note:  Figures  given  in  modulor  agate  lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Journol-S 

ROP  Local .  18,049  19,760 

Preprint  Locol .  3,543  13,213  2,180  7,910 

ROP  National .  1,125  1,113 

Preprint  Notionol .  6,686  9,106 

Clossified .  14,062  13,549  _ 

Totol .  43,465  13,213  45,708  7,910 

GRAND  TOTAL .  133,617  45,127  135,090  32,918 

YEAR  TO  DATE .  264,973  80,228  274,585  64,751 

WORCESTER,  MASS. 

Telegram-m 

ROP  Locol .  19,127  19,520 

Preprint  Local .  2,930  15,086  3,290  14,364 

ROP  Notionol .  4,366  4,130 

Clossified .  23,219  19,758  _ 

Total .  49,642  15,086  46,698  14,364 

Gazette-e 

ROP  Locol .  20,178  21,918 

Preprint  Local .  2,930  15,539  3,290  14,404 

ROP  Notional .  4,601  4,045 

Preprint  Notional .  370 

Classified .  20,215  17,282  _ 

Total .  47,925  15,539  46,535  14,404 


Nev^sJournal-me 


ROP  Local . 

52,071 

54,657 

Preprint  local . 

37,882 

32,045 

ROP  Notional . 

3,724 

3,335 

Preprint  Notional . 

92 

182 

Classified . 

70,065 

61,474 

Totol  . 

163,834 

151,693 

*lnclicates  newspapers  reporting  figures  in 
lines. 


Journol-m 

WINSTON-SALEM,  N.C. 

Telegrom-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

ROP  local . 

.  42,474 

10,505 

45,670 

5,661 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol... 
Clossified . 

1,970 

3,122 

352 

.  42,234 

21,409 

2,031 

3,642 

176 

37,863 

19,347 

Total . 

GRAND  TOTAL . 

Totol . 

.  90,152 

31,914 

89,382 

25,008 

YEAR  TO  DATE . 

19,834 

19,855 

3,170 

38,720 

8,520 

30,254 

2,072 

2,913 

3,234 

8,460 

2,555 

9,160 

18,734 

14,438 

47,044 

47,180 

48,281 

39,414 

144,611 

77,805 

141,514 

68,182 

288,533 

147,954 

284,311 

128,063 

IN  BRIEF 


Independent  adds 
two  Texas  papers 

Two  Texas  weeklies,  with  a  com¬ 
bined  circulation  of  76,0(K),  are  the 
newest  additions  to  the  Independent 
News  Corp.  of  West  Warwick,  R.l. 

The  Southwest  Advocate  and  the 
Fort  Bend  Advocate  will  become  part 
of  Houston  Community  Newspapers, 
a  subsidiary  of  Independent  News, 
which  now  owns  nine  newspapers  in 
Texas  and  three  in  Rhode  island. 

The  two  Texas  newspapers  joining 
Independent’s  stable  were  acquired 
from  FNCO,  a  Minnesota  communi¬ 
cations  company. 

UNR  updates  its 
master’s  program 

A  master's  degree  program  in  Jour¬ 
nalism  that  combines  research  with 
media  consulting  to  prepare  students 
to  work  toward  careers  of  media  lead¬ 
ership  has  been  developed  by  the 
Donald  W.  Reynolds  School  of  Jour¬ 
nalism  at  the  University  of  Nevada- 
Reno. 

The  program  updates  the  Reynolds 
school’s  long-standing  master’s  pro¬ 


gram  and  is  aimed  at  both  practicing 
journalists  and  students  of  diverse 
academic  and  professional  back¬ 
grounds  and  interests.  Trevor  Brown, 
dean  of  Indiana  University’s  School 
of  Journalism,  has  been  brought  in  as 
a  consultant. 

The  new  program  has  a  33-credit 
curriculum,  including  a  12-credit  core 
comprising  analytic  reporting,  media 
technologies,  mass  media  research 
and  media  dynamics  in  society. 

Police  credit  twins 
for  saving  neighbor 

Police  are  crediting  a  12-year-old 
Indianapolis  News  carrier  and  his 
twin  sister  with  saving  the  life  of  an 
elderly  man  who  fell  in  his  repair  shop 
and  lay  ill  for  five  days  without  food 
or  water. 

E.  Lloyd  Cullen,  75,  was  rescued 
by  police  from  his  shop  after  the  twins 
notified  them  of  the  man’s  condition. 
Cullen  lives  in  an  apartment  above  the 
shop,  which  he  has  owned  for  25 
years. 

The  alert  sixth-graders,  Sean  and 
Shannon  Hoover,  had  worried  about 
their  neighbor  for  several  days,  after 
noticing  that  his  daily  newspapers  and 
mail  kept  piling  up,  according  to  their 


mother,  Susan  K.  Hoover,  who  called 
the  authorities. 

Cullen,  who  said  he  had  fallen  from 
a  chair  and  was  too  weak  to  get  up, 
was  reported  in  stable  condition  at 
Winona  Memorial  Hospital. 

“It’s  good  that  the  paperboy  and 
the  little  girl,  that  somebody  keeps  an 
eye  on  him,’’  said  Patrolman  Richard 
Craig.  “I’d  say  he  wouldn’t  have 
lasted  much  longer.’’ 

Ex-Dallas  T-H 
execs  form 
media  company 

Two  former  Dallas  Times  Herald 
executives  and  a  weekly  newspaper 
publisher  have  teamed  up  to  form 
Trinity  Media  Group  Inc.  for  the  pur¬ 
pose  of  acquiring  medium-  to  large¬ 
sized  newspapers  and  media  firms. 

The  new  firm  will  concentrate  pri¬ 
marily  on  the  Sunbelt,  but  will  con¬ 
sider  media  properties  in  other  areas. 

The  principals  of  Trinity  are  Tom 
McCartin,  former  publisher  of  the 
Times  Herald;  former  Times  Herald 
retail  advertising  director  Jim  Wilson; 
and  Reid  Slaughter,  publisher  and 
editor  of  a  Texas  weekly  Park  Cities 
People,  which  he  founded. 
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Banking  paper 
publisher  starts 
national  weekly 

American  Banker  Inc.,  publisher  of 
the  daily  American  Banker  and  Bond 
Bayer  newspapers,  has  introduced  a 
new  weekly  paper  in  the  financial  ser¬ 
vices/banking  field  called  Banking 
Week. 

The  first  issues  of  the  16-page 
national  weekly  tabloid  appeared  in 
early  fall  during  a  series  of  subscrip¬ 
tion  tests  in  select  areas  of  the  bank¬ 
ing  and  financial  services  field.  Initial 
circulation  has  been  set  at  I5,(XK). 

In  addition,  American  Banker 
recently  published  a  special  150th 
anniversary  edition  examining  bank¬ 
ing’s  past  and  the  future  of  financial 
services. 

The  192-page  magazine-style  edi¬ 
tion  spotlighted  some  of  the  indus¬ 
try’s  leaders  and  included  a  section  on 
the  evolution  of  banking  over  the  past 
150  years,  a  “how-to”  section  show¬ 
ing  corporate  institutions  how  to  pre¬ 
serve  their  leaders’  oral  histories  and 
a  section  on  the  banking  industry’s 
future. 

The  special  edition  was  mailed  to 
the  newspaper’s  24,(KX)  subscribers, 
members  ot  Congress,  state  gover¬ 
nors,  universities  and  senior  officials 
at  the  top  1,000  corporations. 


Ousted  Calif,  judge 
blames  press,  gov. 

A  former  California  Supreme  Court 
justice  who,  with  two  colleagues,  was 
voted  out  of  office  in  a  controversial 
election  over  the  death  penalty, 
blamed  the  press  for  his  defeat  along 
with  the  governor  and  the  organized 
bar. 

In  an  interview  with  the  Lo.s 
Anfieles  Daily  Joarnal,  Cruz  Reynoso 
said  that  while  Gov.  George  Deuk- 
mejian  and  other  “partisan  politi¬ 
cians"  bear  the  greatest  responsibil¬ 
ity  for  politicizing  the  court  in  the 
minds  of  voters,  they  could  not  have 
succeeded  without  cooperation  from 
the  press  and  state  bar  associations. 

In  the  article,  Reynoso  criticized 
the  press  for  being  a  “partner  in  the 
efforts  to  mislead  the  public,” 
reporting  “misleading”  attacks  and 
“untruths”  about  the  court’s  rulings. 

Chief  Justice  Rose  Bird,  Reynoso 
and  Justice  Joseph  Grodin  lost  their 
seats  in  the  Nov.  4  election,  during 
which  they  came  under  fire  for  their 


reversals  in  death  penalty  sentences. 
The  defeat  of  three  state  Supreme 
Court  justices  in  a  single  election  was 
unprecedented  in  California. 

Reynoso  was  quoted  in  the  Jan.  28 
article  as  saying,  “If  reporters  knew 
what  is  being  said  is  untrue,  then  they 
have  a  duty  either  to  not  report  or 
report  the  whole  truth.  To  do  what 
they  have  done,  to  report  only  the 
attacks  as  if  they  were  true,  is  to  mis¬ 
lead  their  entire  readership,  and  1 
think  that  was  done  over  and  over 
again.” 

Reynoso,  now  in  private  practice, 
termed  the  press  a  “willing  partner” 
in  his  defeat. 

“No  matter  what  reasoning  the 
press  had,  no  matter  what  their  tradi¬ 
tions  are,  if  their  traditions  did  not 
serve  the  purpose  of  reporting  the 
truth  to  their  readers,  they  thereby 
misled  the  readers,  and  I  think  the 
press  has  to  take  responsibility  for 
it,”  he  said. 


Paper  sponsors 
opera  program 
for  students 

On  Jan.  2 1 ,  more  than  2,800  Orange 
County,  Calif.,  fourth-grade  and  spe¬ 
cial-education  students  attended  a 
New  York  City  Opera  presentation. 
The  program  was  the  second  of  two 
such  presentations  of  “Stage  One:  An 
Arts  Adventure  for  Children,”  spon¬ 
sored  by  the  Lo.'i  Angeles  Times, 
Times  Mirror  and  the  Orange  County 
Performing  Arts  Center. 

The  presentation  was  the  first  such 
education  program  to  be  conducted 
by  the  New  York  City  Opera  on  the 
West  Coast.  In  addition,  a  teacher 
workshop  was  conducted  at  the  Cen¬ 
ter  on  Jan.  15  by  Joseph  Colaneri,  the 
New  York  City  Opera’s  chorus  mas¬ 
ter. 

Seattle  Times  hosts 
two  public  forums 

The  Seattle  (Wash.)  Times  recently 
sponsored  two  public  forums  entitled 
“Who  Cares  About  Seattle?”  and 
“Who  Cares  About  the  Suburbs?” 

Collaborating  in  the  events  were 
the  newspaper’s  editorial  department 
and  the  Seattle-King  County  Munici¬ 
pal  League,  a  citizens’  good-govern¬ 
ment  group. 

The  forums,  which  featured  the 
mayors  of  Seattle  and  surrounding 
communities,  as  well  as  county  offi¬ 


cials,  were  moderated  by  Times  asso¬ 
ciate  editor  Richard  Larson  and  Walt 
Crowley  of  the  League.  They  dealt 
with  such  issues  as  water,  sewage, 
garbage,  transportation  and  social 
services. 

The  Times  also  cooperated  with  the 
University  of  Washington’s  Graduate 
School  of  Public  Affairs  in  another 
conference,  entitled  “Washington's 
Economic  Crossroads:  The  Fiscal 
Dimension.”  Among  the  participants 
was  Gov.  Booth  Gardner. 

Excerpts  of  the  conferences  were 
carried  in  the  paper’s  Sunday  Issues 
section,  and  more  such  forums  are 
likely  in  the  future. 


Syracuse  names 
De  Fleur  professor 

Melvin  Lawrence  De  Fleur  has 
been  named  the  new  John  Ben  Snow 
Professor  of  Newspaper  Research  at 
Syracuse  University’s  S.I.  New- 
house  School  of  Public  Communica¬ 
tions. 

De  Fleur,  who  is  currently  profes¬ 
sor  of  sociology  and  communications 
at  the  University  of  Miami,  will 
assume  his  new  post  Sept.  I. 


Steroid  series  sent 
to  NFL  membership 

Two  years  ago,  when  New  Orleans 
(La.)  Times-Pieayune  sportswriter 
Marty  Mule  attended  a  conference  on 
steroids,  he  never  suspected  he  was 
on  the  edge  of  a  major  sports  story 
that  would  reach  the  attention  of  War¬ 
ren  Welch,  director  of  security  for  the 
National  Football  League. 

Mule  developed  the  issue  into  a 
nine-part  series  on  steroids,  which 
was  later  packaged  into  a  small  book 
by  the  newspaper. 

Initially  distributed  in  1985  to  New 
Orleans  and  Baton  Rouge  high 
schools  and  university  athletic 
departments,  the  book  generated  a 
good  deal  of  interest,  and  word-of- 
mouth  promotion  resulted  in  order 
requests  from  across  the  country. 

Then  the  NFL  called,  prompting  a 
reprint  of  5,000  copies  for  distribution 
to  its  members.  Welch  later 
expressed  his  thanks  to  executive 
sports  editor  Bob  Roesler,  noting, 
“The  NFL  is  indebted  to  you  and 
your  newspaper  for  your  spirit  of 
cooperation  with  this  real  health 
issue.” 
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IN  BRIEF 


Winter  residents 
get  Fla.  paper 
when  out  of  town 

To  maintain  contact  with  the  thou¬ 
sands  of  Fort  Lauderdale  (Fla.) 
NewsISun-Sentinel  subscribers  who 
head  north  at  the  end  of  the  winter, 
the  paper  this  year  will  begin  a  special 
“Postcard  Edition”  that  will  be 
mailed  once  a  week  to  the  summer 
homes  of  subscribers. 

The  Postcard  Edition  will  be  avail¬ 
able  weekly  from  May  to  October, 
and  subscribers  can  choose  the  weeks 
during  which  they  want  to  receive  the 
paper.  The  broadsheet  edition  is 
expected  to  run  16  pages,  with  some 
10  pages  of  advertising. 

The  paper  will  carry  a  50-cent  cover 
charge.  With  an  introductory  offer, 
however,  a  13-week  subscription 
costs  $3.25  ($7.80  to  Canada)  and  mail 
delivery  for  14  to  26  weeks  costs  $6.50 
($15.60  to  Canada). 

The  edition  will  follow  the  general 
format  of  the  daily  News/Sun-Sen- 
tinel,  but  will  concentrate  on  local 
news  and  columnists,  as  well  as 
sports,  business,  lifestyle  and  enter¬ 
tainment.  On  the  front  cover  will  be  a 
centerpiece  color  photograph,  and  in 
the  upper  left  corner  will  be  a  scenic 
postcard-type  picture. 


Lake  County  paper 
fights  lack  of  jobs 

The  Lake  County  News-Chronicle, 
a  3,000-circulation  rural  weekly  in 
Two  Harbors,  Minn.,  dedicated  two 
pages  of  its  Jan.  14  edition  to  helping 
fight  unemployment  in  northeast  Min¬ 
nesota. 

Lake  County  suffers  from  a  21% 
unemployment  rate  as  a  result  of  the 
depressed  taconite  mining  industry. 

On  Page  3  of  the  issue,  a  full-page 
was  donated  by  the  newspaper  for 
free  position-wanted  ads.  But 
because  there  are  very  few  job  open¬ 
ings  in  the  county,  the  paper  went  one 
step  further  and  mailed  100  extra 
copies  to  major  employers  across  the 
nation.  On  Page  4  of  the  same  issue,  a 
full-page  ad  was  developed  and 
donated  by  the  newspaper  encourag¬ 
ing  those  same  companies  to  consider 
moving  to  the  county. 

Robin  Washington,  former  editor 
and  publisher  of  the  News-Chronicle, 
who  left  the  paper  to  take  a  fellowship 
at  WGBH-tv  in  Boston,  conceived 


and  developed  the  pages.  Robert 
Allen,  who  succeeded  Washington, 
bolstered  the  appeal  with  an  editorial 
in  the  Jan.  14  issue.  Allen  said  he 
would  run  the  appeal  again  next  sum¬ 
mer. 

Weekly  paper  helps 
high  school 
paper  win  award 

The  Franklin  Publishing  Co.  of 
Rockland,  Mass.,  home  of  the  weekly 
South  Shore  News  (circulation 
76,000),  and  George  E.  Davis,  one  of 
its  two  owner-publishers,  were  cited 
recently  for  their  community  service 
in  connection  with  a  school  newspa¬ 
per,  The  Gull’s  Nest,  put  out  by  the 
students  at  Martinson  Junior  High 
School  in  the  nearby  Plymouth 
County  community  of  Marshfield. 

The  recognition  accompanied  the 
announcement  that  The  Gull’s  Nest  is 
winner  of  a  first-place  “All  Colum¬ 
bian”  rating,  earning  900  out  of  1 ,000 
possible  points,  in  the  1986  annual 
Contest/Ciritique  conducted  by  the 
Columbia  Scholastic  Press  Associa¬ 
tion  at  Columbia  University  in  New 
York  City. 

The  honor  followed  scrutiny  by  a 
board  of  judges  of  two  of  last  year’s 
Gull’s  Nest  in  all  areas,  including  con¬ 
tent  and  scope,  writing  and  editing, 
and  makeup. 

Paul  J.  Reale,  the  newspaper’s 
adviser  with  an  extensive  background 
of  newspaper  work,  says  Franklin 
Publishing  and  Davis  represent  the 
particularly  significant  part  of  the 
effort. 

As  a  community  service,  the  com¬ 
pany  permits  the  students  use  of  its 
facilities  at  no  expense,  and  Davis 
joins  Reale  in  instructing,  keeping 
equipment  in  top  running  order,  and 
giving  all  work  a  going  over.  Since  the 
facilities  are  occupied  by  the  regular 
Franklin  Publishing  work  force 
through  the  week,  the  setting  of  copy 
and  layout  of  pages  for  The  Gull’s 
Nest  is  accomplished  on  weekends. 

Conference  chairs, 
two  board  members 
chosen  by  the  ABC 

William  J.  Cora,  national  retail 
advertising  manager  for  Sears  Mer¬ 
chandise  Group,  Sears  Roebuck  and 
Co.,  and  Roger  W.W.  Baker,  man¬ 
ager  of  corporate  print  advertising  for 


IBM  Corp.,  were  elected  to  the  Audit 
Bureau  of  Circulations  board  of  direc¬ 
tors  at  the  ABC  board  meeting  Feb. 
23  in  Rancho  Mirage,  Calif. 

Both  Cora  and  Baker  were  elected 
to  fill  advertiser  director  vacancies. 

In  addition,  the  Audit  Bureau 
announced  that  R.  David  Threshie, 
publisher  of  the  Orange  County 
(Calif.)  Register,  has  been  named 
chairman  of  its  1987  conference  and 
annual  meeting.  Conference  vice 
chairman  is  Bruce  L.  Drane,  vice 
president-consumer  magazines  for 
Maclean  Hunter  Limited. 

The  conference  is  slated  to  take 
place  Nov.  11-13  at  the  Fairmont 
Hotel  in  San  Francisco,  Calif. 

Net  Income  up 
for  Quebecor 

Quebecor  Inc.  of  Montreal  recently 
announced  that  revenues  in  the  first 
quarter  reached  $133,950,000,  an 
increase  of  25%  over  last  year. 

Net  income  increased  by  18%  to 
reach  $5,331,000  or  $0.30  per  share 
compared  with  $4,516,000  or  $0.29 
per  share  in  the  first  quarter  of  1986. 

The  major  growth  over  the  corre¬ 
sponding  period  of  last  year  is  partly 
due  to  the  contribution  of  acquired 
businesses  and  the  improved  profit¬ 
ability  of  most  of  Quebecor’s  operat¬ 
ing  centers. 

The  board  of  directors  also 
announced  that  it  is  in  an  agreement 
with  the  establishment  of  a  Share 
Purchase  Option  Plan  for  the  benefit 
of  certain  key  executive  employees  of 
the  company,  whereby  Class  B  Sub¬ 
ordinate  Voting  Shares  will  be 
reserved.  The  terms  of  the  plan  will  be 
determined  and  approved  at  the  next 
board  of  directors  meeting. 

Caps  ‘on’  to 
Giants  In  N.J. 

Giants  fever  swept  through  the 
offices  of  the  Ashury  Park  (N.J.) 
Press,  as  employees  from  every 
department  saluted  New  Jersey’s 
Super  Bowl  favorite  by  sporting  spe¬ 
cially  produced  “Go  Giants”  press¬ 
man’s  caps. 

The  paper  caps  were  printed  as  part 
of  the  Press’  Jan.  23  Super  Bowl  XXI 
special  edition,  and  extra  copies  were 
made  available  to  Press-employed 
Giants  fans.  The  16-page  Super  Bowl 
edition  ran  in  conjunction  with  the 
paper’s  regular  sports  coverage, 
which  featured  a  series  of  articles  by 
Giants  safety  Kenny  Hill. 
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XEROX 


Even  geniuses  make  mistakes. 


Oh  dear.  Only  four  sentences  into  a  letter  home  and  that  genius  of  geniuses. 
Leonardo  da  Vinci,  has  misused  our  brand  name  four  times.  He  misused  it  in 
connection  with  a  product  that  isn't  ours  (we  don't 
make  “rooms");  he  used  it  as  a  noun  in  both  the 
singular  (“the  Xerox")  and  plural  (“hundreds  of 
Xeroxes")  and  as  a  verb  (“the  other  day.  1  Xeroxed"). 


To  be  charitable.  Leonardo  could  be  forgiven— 
four  and  a  half  centuries  of  jet  lag.  understandable 
difficulties  with  our  language  and  the  excitement  of 
finding  a  new  idea  But  we'd  like  other  mortals  to  under¬ 
stand  that  the  Xerox  brand  name  is  a  registered  trademark 
of  Xerox  Corporation  and  is  properly  used  only  to  identify 
products  of  Xerox.  As  a  brand  name.  Xerox  should  be  used 
as  a  proper  adjective  followed  by  the  noun  describing 
the  product,  as  in  Xerox  copier  or  Xerox  printer. 


So  please  use  our  name  correctly.  It  doesn't  take 
a  lot  of  genius,  just  a  little  thought. 


NEWSPEOPLE  IN  THE  NEWS 


David  Evans,  a  former  U.S.  Ma¬ 
rine  Corps  officer,  has  been  named 
military  affairs  writer  for  the  Chicago 
Tribune  effective  April  6.  He  will 
work  out  of  the  Washington  bureau 
and  contribute  columns  to  both  the 
Op-Ed  pages  and  the  Sunday  Per¬ 
spective  section,  and  his  work  will  be 
syndicated  by  Tribune  Media  ser¬ 
vices. 

The  naming  of  Evans  follows  15 
years  in  which  the  Tribune  had 
assigned  no  one  to  that  specific  beat. 

Evans  retired  last  year  as  Lt.  Col., 
after  serving  in  Vietnam  and  having 
two  tours  of  duty  in  Okinawa.  In  1984 
he  was  assigned  to  the  Pentagon  as 
director.  Manpower  Planning. 

In  another  move  affecting  the 
Washington  bureau,  Elaine  S. 
PoviCH  was  named  a  Washington  cor¬ 
respondent,  concentrating  on  con¬ 
sumer  and  trade  issues.  She  joins  the 
Tribune  from  12  years  with  United 
Press  International,  the  last  nine  in 
Washington,  most  recently  as  Capitol 
Hill  reporter. 

*  *  * 

John  Grieman,  controller  of  both 
the  Minneapolis  Star  and  Tribune  and 
Cowles  Media  Company,  was  pro¬ 
moted  to  the  new  position  of  vice 
president,  chief  financial  officer,  the 
Star  and  Tribune.  He  continues  as 
corporate  vice  president  for  Cowles, 
assisting  in  strategic  planning. 

*  *  * 

Lois  Pittman  Coley  has  assumed 
the  position  of  assistant  managing  edi¬ 
tor/administration  for  the  Dallas 
Times  Herald.  Prior  to  Dallas,  she 
worked  for  12  years  at  the  Orlando 
Sentinel,  most  recently  as  manager, 
editorial  administration/budget. 

*  *  * 

At  the  lirookville  (Fla.)  Daily  Sun-. 
Sentinel,  Nancy  E.  Hill  has  been 
named  general  manager,  and  Thed 
Wells,  advertising  manager. 

Hill  was  with  the  Florida  Division 
of  Independent  Newspapers,  Inc.,  as 
a  publisher,  and  Wells  was  a  sales 
representative  at  the  Ocala  (Fla.) 
Star-Banner. 


Richard  E.  Masotta  Larry  D 

Richard  E.  Masotta  as  been 
appointed  to  the  newly-created  posi¬ 
tion  of  division  sales  manager  for 
administration  in  the  Boston  Globe 
advertising  department.  He  has  over¬ 
all  responsibility  for  the  department’s 
computer  systems.  Masotta  previ¬ 
ously  held  positions  as  travel  clerk 
and  advertising  display  desk  make¬ 
up. 

He  joined  the  Globe  part  time  as  a 
messenger  in  1973,  while  a  college 
student,  and  became  employed  full 
time  following  graduation  from  Bos¬ 
ton  College  with  a  bachelor’s  degree 
in  business  administration. 

*  *  * 

New  employees  joining  the  news¬ 
room  staff  of  the  Washington  Post 
include: 

Bill  Broadway,  to  the  Home  staff 
as  a  copy  editor,  moving  from  the 
Atlanta  Journal  and  Atlanta  Consitu- 
tion. 

Retha  Hill,  to  the  Metropolitan 
staff,  as  a  reporter  in  the  Prince 
George’s  County,  Md.,  bureau  cov¬ 
ering  government  and  politics.  Hill 
was  with  the  Charlotte  Observer  and 
prior  to  that,  the  Detroit  Free  Press', 

Nancy  Watkins,  to  the  Metropoli¬ 
tan  desk  as  a  copy  editor.  Watkins 
worked  on  the  local,  national  and 
headline  desks  of  the  Chicago  Tri¬ 
bune,  and  prior  to  that  was  with  the 
Miami  Herald. 

*  *  * 

Randel  Grigsby,  publisher  of  the 
Yukon  (Okla.)  Review,  is  the  new 
president  of  Suburban  Associated 
Newspapers,  Inc.,  Oklahoma  City, 
succeeding  Don  Ferrell,  publisher 
of  the  Chandler  (Okla.)  Lincoln 
County  News. 

J.  Leland  Gourley,  publisher  of 
Oklahoma  City  Friday,  is  the  new 
vice  president,  and  Phil  Cowan, 
publisher  of  the  Bethany  (Okla.)  Tri¬ 
bune,  was  re-elected  secretary-trea¬ 
surer  of  the  corporation. 


Marbert 


Glen  Nardi 


Newly  named  vice  presidents  of 
production  at  Philadelphia  Newspa¬ 
pers  Inc.  are  Glen  Nardi  and  Larry 
D.  Marbert. 

Nardi  joined  PNI  in  1984  as  produc¬ 
tion  director  after  four  years  at  the 
Miami  Herald  in  production  manage¬ 
ment  positions.  A  graduate  of  the 
U.S.  Naval  Academy,  he  served  at 
sea  and  as  an  instructor  at  the 
Academy,  and  holds  a  master’s 
degree  in  personnel  management 
from  George  Washington  University. 

Marbert,  director  of  production  for 
the  parent  corporation,  Knight-Rid- 
der  Inc.,  in  Miami  since  1983,  began 
his  career  as  an  instructor  and  consul¬ 
tant  at  Auburn  University,  where  he 
received  a  master’s  degree  in  manage¬ 
ment  science.  He  has  held  positions  in 
personnel  and  production  operations. 

Joseph  M.  Powell,  currently  vice 
president  of  production,  plans  to 
retire  on  June  1  and  will  serve  as 
consultant  to  the  department  until 
that  time. 


Promotions  in  the  advertising 
department  of  the  Dallas  Morning 
News  include: 

Marvin  Veal  to  assistant  adver¬ 
tising  director  from  director  of  classi¬ 
fied  advertising  and  director-adver¬ 
tising  information  systems; 

Tommy  Sandoz,  formerly  retail 
advertising  manager,  to  retail  adver¬ 
tising  director; 

Jim  Fernandez,  general  advertis¬ 
ing  manager  to  general  advertising 
director; 

Rick  Starks,  from  classified 
advertising  manager  to  classified 
advertising  director. 

♦  *  * 

John  Instone  is  the  new  metro  cir¬ 
culation  manager  for  the  Rochester 
(N.Y.)  Times-Union.  He  moved  from 
circulation  director  of  the  Amsterdam 
(N.Y.)  Recorder. 
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—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Matthew  Kennedy,  special 
assignments  editor  at  the  Pittsburgh 
Press,  was  promoted  to  the  new  posi¬ 
tion  of  assistant  to  the  editor/adminis¬ 
tration. 

Kennedy  will  continue  to  head  the 
special  assignments  team  which  pro¬ 
duces  investigative  and  in-depth  sto¬ 
ries  and  take  charge  of  staff  recruit¬ 
ment  and  development. 

He  began  at  the  Press  in  1977  as  a 
suburban  reporter,  moved  to  general 
assignment,  and  was  promoted  to  his 
present  position  in  1984. 

*  *  * 

Michael  J.  Esses,  formerly  vice 
president  for  sales  and  marketing  for 
Lehman  Newspapers  of  Longmont, 
Colo.,  has  joined  Pioneer  Press,  Wil¬ 
mette,  Ill.,  as  director  of  marketing. 

Esses  will  oversee  regional  and 
national  advertising  sales,  promotion, 
research  and  the  coordinated  mar¬ 
keting  effort  through  the  four  pub¬ 
lishing  groups  of  Pioneer,  which  is 
owned  by  the  Field  Corporation  of 
Chicago. 

He  began  his  career  with  the  Chi¬ 
cago  Tribune  in  advertising  and  then 
joined  Knight-Ridder,  where  he 
worked  at  the  Miami  Herald  and  the 
Boulder  (Colo.)  Daily  Camera  before 
joining  Lehman  in  1985. 

*  *  * 

Steve  Reinstein  has  been  pro¬ 
moted  to  manager  of  the  co-op  adver¬ 
tising  department  of  the  Orange 
County  Register,  Santa  Ana,  Calif., 
after  nearly  seven  years  as  assistant 
manager. 

Before  joining  the  co-op  depart¬ 
ment  which  was  initiated  and  devel¬ 
oped  by  retiring  manager  George 
Browne,  Reinstein  was  a  sales  rep¬ 
resentative  for  the  newspaper. 


William  W.  Lawrence  was 
named  executive  editor  of  the  Spring- 
field  (Pa.)  Press,  succeeding  Ellen 
Simon,  who  has  retired.  Lawrence 
remains  executive  editor  of  the 
County  Press  and  Haverford  Press, 
sister  papers  in  Delaware  County. 

Also  at  the  Press,  Dottie  Koet- 
ZEL,  a  staff  editor  for  15  years,  was 
promoted  to  managing  editor. 

*  *  * 

Margaret  Kane  is  manager  of  the 
new  circulation  services  department 
within  the  Sacramento  Bee'%  circula¬ 
tion  division.  The  service  manager  is 
Bud  Hills  and  training  manager  is 
Duffy  Ruffin,  while  Jerry  Newton 
is  administrative  assistant. 
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Matthew  Kennedy 


Michael  J.  Esses 


Carolyn  S.  Kelly 


New  staff  changes  at  the  Atlanta 
Journal  and  Atlanta  Consititution 
announced  recently  include  Dudlf;y 
Clendinen  being  named  assistant 
managing  editor  for  features;  Wen¬ 
dell  Rawls,  assistant  managing  edi¬ 
tor  for  local  news,  and  John  Mashf:k, 
Washington  bureau  correspondent. 

Also,  Ralph  K.  Patrick,  copy 
desk  chief  in  the  newspapers'  features 
department  since  1983,  has  been 
named  city  editor. 

Clendinen  has  been  a  national  cor¬ 
respondent  for  the  Southern  bureau 
of  the  New  York  Times  since  August 
1985.  Rawls,  a  1977  Pulitzer  Prize 
journalist  and  most  recently  with  the 
New  York  Times,  has  been  a  free¬ 
lance  author  since  1983.  Mashek 
joined  the  newspapers  from  U.S. 
News  &  World  Report,  where  he  has 
been  national  political  correspon¬ 
dent. 

*  *  * 

Paul  Nowell  has  been  appointed 
Associated  Press  correspondent  in 
Charlotte,  N.C.  He  has  been  a  news¬ 
man  in  St.  Louis  since  1982. 

Also,  Alan  Sayre,  day  supervisor 
in  Dallas,  was  named  correspondent 
in  Baton  Rouge,  La.  After  joining  AP 
in  Austin  in  1979,  he  transferred  to 
Dallas  and  served  as  state  broadcast 
editor. 


Carolyn  S.  Kelly,  formerly  mar¬ 
keting  services  manager  of  the  Seattle 
Times,  has  been  named  to  a  new 
department  head  position  of  market¬ 
ing/new  business  director. 

In  addition  to  marketing  services, 
sales  promotion,  research  and  public 
relations,  she  is  responsible  for  iden¬ 
tifying  new  business  opportunities  in 
connection  with  current  business 
activities  and  also  for  coordinating 
new  business  or  product  projects  in¬ 
volving  multiple  department  participa¬ 
tion. 

*  *  * 

Suzanne  Garment,  formerly  asso¬ 
ciate  editor  of  the  editorial  page  of  the 
Wall  Street  Journal,  has  been 
appointed  a  resident  scholar  of  the 
American  Enterprise  Institute  for 
Public  Policy  Research,  Washington. 
D.C.  At  the  institute.  Dr.  Garment's 
research  and  writing  will  be  concen¬ 
trated  on  contemporary  American 
politics,  including  a  book  on  the  poli¬ 
tics  of  scandal  from  Watergate  to  the 
present. 

*  *  * 

Raymond  M.  Stafford,  publisher 
of  the  Oroville  (Calif.)  Mercury- 
Register,  recently  moved  to  general 
manager  of  the  Pinole  (Calif.)  West 
County  Times. 


newspaper  sales  negotiations 

Robert  N.  Bolitho 
James  C.  Sterling  ^  ^ 


Robert  Bolitho 


BROKERS*APPRAISERS 

CONSULTANTS 

64  Years  Continuous,  Discreet, 
and  Reliable  Service 


lames  Sterling 


Bolitho-Sterling  Newspaper  Service 


4210  johnson  Drive,  Suite  100A 
Fairway,  KS  66205 
(913)  236-5400 


P.O.  Box  492 
Bolivar,  MO  65613 
(417)  326-8700 
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NEWSPEOPLE  IN  THE  NEWS 


Pat  Finn  is  heading  the  newly 
named  display  advertising  depart¬ 
ment  of  the  Toledo  Blade  following 
the  merger  of  the  newspaper’s  retail 
and  general  advertising  departments. 
Finn  has  been  retail  manager  since 
1966. 

Bob  Murphy,  formerly  assistant 
retail  manager,  has  a  new  position, 
that  of  advertising  sales  development 
manager,  and  reports  to  advertising 
director,  Ben  Magdovitz. 

Appointed  to  head  divisions  in  the 
new  department  are  Lloyd  Berlin,  to 
retail  division  sales  manager,  and  Don 
Earnhart,  general  division  sales 
manager.  Both  have  responsibilities 
for  retail  and  general  advertising  rep¬ 
resentatives. 

Also  joining  the  supervisory  team 
as  sales  supervisor,  general  advertis¬ 
ing  is  David  N.  Rathke,  who  joined 
the  general  advertising  department  in 
1967  with  a  variety  of  account  respon¬ 
sibilities. 

*  *  * 

William  B.  Brown  has  been 
appointed  executive  editor  of  the 
Montgmery  Advertiser  and  the  Ala¬ 
bama  Journal,  Montgomery. 

Managing  editor  of  the  Advertiser 
since  last  July,  he  earlier  was  a 
reporter  and  editor  at  the  St.  Peters¬ 
burg  Times',  city  editor  and  assistant 
managing  editor  of  the  Tallahassee 
Democrat',  managing  editor  of  the 
Columbus  (Ga.)  Enquirer,  and  execu¬ 
tive  editor  of  the  Columbus  (Ga.)  Led¬ 
ger-Enquirer. 

*  ♦  ♦ 

Richard  D.  Huguley  has  been 
named  vice  president  of  circulation 
for  the  Atlanta  Journal  and  Atlanta 
Constitution.  He  was  circulation 
director  of  The  State  and  Columbia 
(S.C.)  Record,  where  he  had  served 
as  sports  writer,  sports  editor,  news 
editor  and  personnel  director. 

HONG  KONG 

FOR  ALL  information 
CALL 

PETER  RANDALL 
HONG  KONG  ECONOMIC 
AFFAIRS  OFFICE 
126  EAST  56TH  ST 
NEW  YORK,  NY  10022 
(212)  355-4060 

OR  MELINDA  PARSONS 
180  SUTTER  ST 
SAN  FRANCISCO,  CA  94104 
(415)  397-2215 


Michael  K.  Hirten  has  joined  the 
Phoenix  Gazette  as  assistant  manag¬ 
ing  editor  for  news  and  administra¬ 
tion.  He  previously  was  an  assistant 
managing  editor  of  the  Baltimore  Eve¬ 
ning  Sun. 

Hirten  has  a  background  in  elec¬ 
tronic  news  production,  having 
served  as  project  administrator  in  the 
Sun’s  acquisition  of  a  new  computer 
system.  He  began  his  career  as  a  gen¬ 
eral  assignment  reporter  for  the 
Oneonta  (N.Y.)  Daily  Star  in  1972 


Wallace  R.  Biggs,  82,  who 
headed  the  department  of  journalism 
at  the  University  of  Wyoming  from  its 
founding  in  1948  to  1968  and  then 
reorganized  the  Wyoming  Press 
Association  in  1950  and  served  as  its 
first  secretary/manager  until  1965, 
died  March  3  in  Laramie  after  a  short 
illness. 

In  1952,  Biggs  and  his  wife  Janice 
founded  the  'Wyoming  Newspaper 
Clipping  Service  which  was  sold  to 
the  Wyoming  Press  Association  in 
1983. 

He  had  worked  at  the  Indianapolis 
Times,  and  taught  at  a  number  of  col¬ 
leges  and  directed  the  Lehigh  Univer¬ 
sity  journalism  division  before  mov¬ 
ing  to  Laramie  to  teach  English. 

*  *  ♦ 

William  T.  Fleming,  85,  longtime 
newsman  who  had  been  affiliated 
with  the  Lowell  (Mass.)  Sun,  the 
defunct  Philadelphia  Record,  and 
other  newspapers,  died  March  12  in 
Arlington,  Mass. 

*  ♦  ♦ 

Harry  McCarthy,  62,  a  newspa¬ 
per  and  television  journalist  for  nearly 
40  years,  died  March  18  after  suffer¬ 
ing  a  heart  attack  at  his  desk  in  the 
Boca  Raton  headquarters  of  Globe, 
the  tabloid  he  had  served  as  a  senior 


and  joined  the  Sun  in  1976  as  financial 
editor. 

The  appointment  of  Hirten  allows 
assistant  managing  editor  Bob  Craw¬ 
ford  to  concentrate  on  electronic 
page  design  and  normal  daily  produc¬ 
tion. 

Crawford,  president  of  Arizona 
Associated  Press  News  Editors, 
began  his  Gazette  career  more  than  20 
years  ago  as  sports  copy  desk  chief 
and  served  as  sports  reporter  and 
assistant  sports  editor/columnist. 


editor  and  writer  since  1982. 

McCarthy  joined  United  Press  in 
1948  and  worked  in  the  South  and 
New  York  and  Washington  and  as 
foreign  correspondent  in  Korea. 

In  1955-61,  he  was  a  writer,  editor 
and  field  producer  for  the  NBC  Today 
program  and  later  was  an  associate 
editor  at  Newsweek  magazine,  a 
writer-producer  for  ABC  News  and 
an  executive  producer  with  National 
Educational  Television. 

After  stints  as  a  copy  editor  for  the 
New  York  Times  and  the  New  York 
Daily  News,  he  became  co-owner  and 
editor  of  the  Greenwich  (Conn.) 
Light.  In  1982,  he  moved  to  Florida 
and  joined  Globe. 

*  *  * 

William  R.  Owens,  77,  former  edi¬ 
tor  and  publisher  of  the  Potter  County 
News,  Gettysburg,  S.D.,  died  March 
10  of  a  massive  stroke  at  St.  Alexius 
Medical  Center,  Bismark,  N.D. 

He  began  working  in  1942  at  the 
Meade  (Kan.)  Globe  News  and  later 
purchased  the  paper.  He  sold  it  and 
moved  to  Gettysburg  in  1954,  where 
he  owned  and  operated  the  Potter 
County  paper  and  also  acquired  the 
Eagle  Butte  News  and  the  West  River 
Progress,  Dupree.  In  1975,  he  sold  his 
publishing  business  and  retired. 
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W^orn^  FACES,  a  caricature  service,  adds  style 
and  substance  to  nearfy  100  papers  in  the  U.S.  and 
abroad,  like  Atlanta  C(mtitutk^  Auckland  Herald^ 

Boston  Globe,  Chicago  Tl’ilmne,  Dallas  Morning  News, 
Ottawa  Citizen  and  San  Enndsco  Chronicle,  lb 
receive  an  initial  file  of  160  fecesp/ws  a  mininmm  of  three 
new  faces  every  weA:— all  beautiftdfy  crafted  for  high 
quality  reproduction— call  Chronicle  Features  today. 

870  Market  Street,  San  Francisco,  CA  94102 
(415)777-7212 


IN  BRIEF 


Indiana  papers  to 
combine  in  April 

The  Anderson  (Ind.)  Herald  and 
the  Anderson  Daily  Bulletin  will  com¬ 
bine  on  Sunday,  April  5,  to  become 
the  Anderson  Herald-Bulletin,  a 
seven-day  morning  newspaper. 

The  Herald  published  Tuesday 
through  Sunday  mornings  and  the 
Bulletin  published  Monday  through 
Saturday  evenings. 

The  business  and  advertising 
departments  of  the  newspapers  have 
been  combined  since  1949,  when  the 
two  papers  joined  to  form  Anderson 
Newspapers  Inc.,  which  was  pur¬ 
chased  last  fall  by  Ingersoll  Newspa¬ 
pers  Inc.  of  Princeton,  N.J. 

Northeast  Times 
debuts  redesign 

The  Northeast  Times,  a  weekly 
community  newspaper  serving 
northeast  Philadelphia,  Pa.,  has  intro¬ 
duced  a  redesigned  front  page,  as  well 
as  easier-to-read  graphics  through  out 
the  paper. 

In  addition,  the  paper  has  begun  a 
“newsweekly”  approach  to  its  cover¬ 
age,  providing  more  in-depth  exami¬ 
nations  of  issues  affecting  the  area. 

The  redesigned  front  page  features 
a  new,  two-color  “Northeast  Times/ 
Newsweekly”  logo  on  the  nameplate, 
several  pluggers  to  highlight  inside 
stories,  and  a  large  photo  and/or  a 
lead-in  to  a  major  story  of  the  week. 
The  second  color  on  the  front  page 
will  be  changed  each  week  to  differen¬ 
tiate  between  issues,  and  a  lighter, 
more  stylish  typeface  replaces  the 
Gothic  headlines  throughout  the 
paper. 

An  expanded  index  on  Page  4  will 
guide  readers  to  the  paper’s  features, 
including  revamped  Lifestyle  and 
Entertainment  sections. 

ATHENA  calls 
for  entries 

It’s  that  time  of  year  again,  as  the 
Newspaper  Advertising  Bureau  has 
issued  its  annual  call  for  entries  in  the 
ATHENA  competition  for  creative 
excellence  in  newspaper  advertising. 

Hank  Simons,  NAB  creative  direc¬ 
tor,  said  the  Bureau  wants  “to  see  the 
best  of  everything  from  the  smallest 
of  small-space  ads  to  the  multi¬ 
pagers,  from  black  and  white  to  multi¬ 


color.  Classifieds,  inserts,  special 
sections,  ads  that  ran  in  the  news 
sections,  everything,  just  as  long  as 
you  loved  them  and  they  ran  in  a  daily 
or  Sunday  paper  published  between 
June  3,  1986  and  May  15,  1987.” 

The  winning  ads  will  appear  in 
Creative  Newspaper  12,  which  will  be 
sent  to  copywriters,  art  directors  and 
account  managers  at  numerous  ad 
agencies,  as  well  as  to  creative  and 
marketing  management  people  of 
leading  retail  and  national  advertis¬ 
ers. 

Entries  should  be  sent  or  delivered 
to:  Creative  Newspaper  12,  Newspa¬ 
per  Advertising  Bureau,  1 180  Avenue 
of  the  Americas,  New  York,  N.Y. 
10036.  There  is  no  fee  for  entries,  but 
each  slick  or  tearsheet  must  be 
attached  to  an  entry  blank  or  photo¬ 
copy. 

Record  eliminates 
rate  differential 

While  many  newspapers  across  the 
country  are  weighing  the  pros  and 
cons  of  joining  the  movement  to 
reduce  the  differential  between 
national  and  retail  advertising  rates 
on  packaged  goods.  The  Record  of 
Bergen  County,  N.J.,  says  it  has 
already  reduced  its  rate. 

The  paper  realized  a  few  years  ago 
that  the  problem  of  national  rates  ver- 
sus  retail  rates  needed  to  be 
addressed. 

“We  have  been  gradually  working 
toward  one  rate,”  said  Frank  J. 
Savino,  vice  president/marketing  for 
The  Record.  “This  year  we  achieved 
this  goal.  At  most  levels,  the  national 
rate  is  exactly  the  same  as  the  retail 
rate  with  only  the  agency  commission 
added.  There  are  a  few  levels  where  it 
rises  just  slightly  above  that,  but 
nowhere  does  The  Record  have  the 
tremendous  rate  differential  that  pre¬ 
vails  at  other  newspapers.” 

lAPA  cites  human 
rights  abuses 

The  Inter  American  Press  Associa¬ 
tion  cited  closure  of  the  newspapers 
ABC  Color  of  Paraguay  and  La  Pren- 
sa  of  Nicaragua  as  examples  of  gov¬ 
ernmental  abuse  of  human  rights  dur¬ 
ing  a  recent  session  of  the  United 
Nations  Commission  on  Human 
Rights  meeting  in  Geneva. 

lAPA  president  Alejandro  Miro 
Quesada,  editor  of  El  Comercio  in 


Lima,  Peru,  said,  “The  free  flow  of 
information  is  a  basic  human  right 
[which]  does  not  always  receive  the 
attention  it  should,  being  the  basis 
upon  which  a  system  like  the  United 
Nations  Human  Rights  Commission 
can  function  effectively. 

“If  the  independent  communica¬ 
tions  media  are  closed  down  in  its 
country,  a  government  that  violates 
fundamental  human  rights  has  the 
possibility  of  hiding  its  wrong¬ 
doings,”  he  said. 

With  the  closure  of  the  only  inde¬ 
pendent  newspapers  in  Nicaragua 
and  Paraguay,  “citizens  of  these 
countries  have  been  left  to  rely  on 
information  filtered  through  the  pro¬ 
paganda  machines  of  their  govern¬ 
ments  and  its  supporters,  including 
their  natural  desire  to  cover  up  their 
own  abuses  of  human  rights,”  Miro 
Quesada  said. 

Students  receive 
Globe  art  awards 

Nearly  6,000 junior  and  senior  high 
school  students  from  across  Massa¬ 
chusetts  recently  competed  in  the 
37th  annual  Boston  Globe  Scholastic 
Art  Awards,  while  almost  600  stu¬ 
dents  from  New  Hampshire  took  part 
in  the  same  awards  for  the  first  time  in 
that  state. 

Close  to  300  students  were  awarded 
Blue  Ribbons,  enabling  them  to  enter 
the  national  Scholastic  Art  Awards  in 
New  York  City,  sponsored  by  Scho¬ 
lastic  Inc.  In  addition  to  sponsoring 
the  program,  the  Boston  Globe  also 
awarded  $1,000  scholarships  to  high 
school  seniors  with  the  best  portfo¬ 
lios. 

Wash,  daily  to 
publish  in  a.m. 

The  Tacoma  (Wash.)  News  Tri¬ 
bune  will  begin  morning  publication 
on  Monday,  April  6. 

The  decision  to  change  to  morning 
publication  was  made  after  several 
years  of  study  and  consideration.  The 
change  to  morning  will  put  the  News 
Tribune  to  readers  by  6:30  a.m.  week¬ 
days  and  7:30  a.m.  on  weekends. 

Founded  in  1883,  the  News  Tribune 
has  served  Tacoma  and  Pierce 
County  for  over  75  years  as  an  eve¬ 
ning  newspaper.  The  paper,  which 
was  sold  last  year  to  McClatchy 
Newspapers  of  Sacramento,  Calif., 
has  a  daily  circulation  of  1 10,800  and 
123,000  on  Sunday. 
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Minn.  News  Council 
elects  four  to  board 

The  Minnesota  News  Council,  a  24- 
member  independent  group  that  hears 
complaints  against  the  news  media, 
has  announced  the  election  of  four 
new  board  members  to  three-year 
terms. 

The  new  members  are;  Steve  Dorn- 
feld,  deputy  metro  editor  for  the  St. 
Paul  Pioneer  Press-Dispatch', 
Laverne  Orwoll,  a  Rochester-area 
civic  activist;  Thomas  H.  Swain, 
retired  executive  vice  president  of  St. 
Paul  Companies  Insurance;  and  Mar¬ 
shall  H.  Tanick,  a  Minneapolis  attor¬ 
ney. 

13th  paper  debuts 
for  Golden  West 

Golden  West  Publishing  Inc.  of 
Mission  Viejo,  Calif.,  launched  its 
13th  newspaper  with  publication  of 
the  Rancho  Santa  Margarita  News. 

Golden  West  decided  to  publish  a 
unique  product  in  Rancho  Santa  Mar¬ 
garita  because  of  the  success  of  the 
new  planned  community  and  its 
developer’s  plans  to  create  a  strong 
sense  of  community.  Eventually,  it 
will  be  home  to  more  than  50,000  resi¬ 
dents. 

The  News  has  a  unique  front  page 
and  sometimes  a  jump  page,  with  the 
rest  of  the  paper  being  a  pickup  from 
Golden  West’s  nearby  Saddleback 
Valley  News.  As  the  community 
grows,  a  greater  number  of  pages  will 
be  devoted  to  Rancho  Santa  Marga¬ 
rita  until  a  completely  unique  publica¬ 
tion  can  be  spun  off. 

Penn  State  receives 
$1  million  for  chair 

The  Pennsylvania  State  Universi¬ 
ty’s  School  of  Communications  will 
get  a  $1  million  endowed  chair  in  tele¬ 
communications  from  donors  James 
and  Barbara  Palmer  of  State  College, 
Pa. 

The  Palmers  gave  Penn  State  $3.5 
million  in  C-COR  Electronics  Inc. 
stock  in  April  1986.  They  specified 
that  $1  million  should  endow  a  profes¬ 
sorial  chair.  Income  from  the  endow¬ 
ment  will  also  be  used  to  fund  the 
Palmer  Lecture,  to  be  given  annually 
by  a  prominent  scholar  or  practitioner 
in  the  telecommunications  field. 

Appointment  to  the  Palmer  chair, 
the  first  since  the  school  was  estab¬ 
lished  less  than  two  years  ago,  will  be 
made  in  the  1987-88  academic  year 
after  a  national  search  for  candidates. 
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The  newly  revised  and  expanded  edition  of  the  Insurance 
Handtxx)k  for  Reporters  gives  you  the  facts  and  background  on 
today's  increasingly  complex  world  of  insurance. 
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NEWS/TECH 

PC-based  electronic  darkroom 

Reuters  tests  its  own  model  that  is  aimed  at  its  photo 
subscribers  and  possibly  other  interested  newspapers 


By  George  Garneau 

Reuters  is  testing  its  own  personal 
computer-based  electronic  dark¬ 
room,  aimed  at  its  400  picture  service 
subscribers  and  possibly  others. 

A  prototype  terminal  recently 
began  limited  tests  and  debugging  at 
Reuters’  Washington,  D.C.,  bureau. 
It  is  scheduled  to  be  introduced  later 
this  year  at  a  basic  price  $35,000  — 
$45,000  for  the  deluxe  model  with 
larger  memory.  Testing  is  scheduled 
before  that  at  an  undisclosed  newspa¬ 
per.  It  will  be  available  for  rent, 
according  to  a  Reuters  executive,  and 
may  be  marketed  commercially. 

The  move  fits  into  a  trend  toward 
electronic  delivery  and  manipulation 
of  pictures  now  received  by  newspa¬ 
pers  on  paper  from  receivers.  UPl 
recently  announced  its  prototype 
electronic  darkroom,  and  AP  has 
been  using  its  own  electronic  dark¬ 
rooms  internally  for  years.  But  news¬ 
papers  have  yet  to  embrace  the  tech¬ 
nology,  despite  several  commercially 
available  darkrooms. 

“Our  object  is  to  be  prepared  for 
front-end  delivery  of  pictures  into 
newspaper  pagination  systems,” 
according  to  Mitch  Koppelman, 
assistant  pictures  editor  for  Reuters  in 
North  America.  “Newspapers  are 
moving  very  quickly  toward  pagina¬ 
tion.  We  would  like  to  be  ready  for 
that.” 

Koppelman,  noting  that  the  way 
news  pictures  are  delivered  today 
dates  essentially  from  the  1930s,  pre¬ 
dicted  an  “explosive”  market  for 
electronic  darkrooms  as  pagination 
becomes  reality  in  the  near  future. 

But  Reuters  is  designing  a  dark¬ 
room,  called  the  Reuter  News  Pic¬ 
tures  Terminal,  for  current  as  well  as 
future  conditions.  Based  on  a  modi¬ 
fied  NCR  PC-8  personal  computer,  it 
will  be  able  to  handle  analogue  infor¬ 
mation,  which  currently  predomi¬ 
nates  news  picture  transmissions,  as 
well  as  the  digital  form  that  is 
expected  to  dominate  within  a  few 
years.  It  uses  analogue  input  now  and 
is  scheduled  to  include  digital  input 
within  18  months.  It  will  also  be  com¬ 
patible  with  the  Associated  Press, 
United  Press  International  and  the 


Reuters  plans  to  introduce  its  PC- 
bosed  electronic  darkroom  to  subscrib¬ 
ers  later  this  year. 

European  picture  transmission  stan¬ 
dards,  Koppelman  said. 

The  Reuter  News  Picture  Terminal 
is  being  developed  by  the  London- 
based  news  agency  that  has  devel¬ 
oped  terminals  for  its  financial  infor¬ 
mation  services.  It  is  designed  to 
replace  six  Muirhead  electronic  dark¬ 
rooms  in  use  at  Reuters  bureaus  in 
Washington,  D.C.,  Brussels  and 
Hong  Kong. 


Long-term  plans  call  for  the  termi¬ 
nals  to  be  installed  with  all  400  world¬ 
wide  picture  service  subscribers  and 
for  transmission  eventually  to  be  in  all 
digital  form. 

Reuters  has  signed  three  U.S. 
subscribers  —  the  New  York  Times, 
New  York  Post  and  Newsday  —  to  its 
non-U. S.  picture  operations,  bought 
from  UPI  in  1984.  (Trials  are  sched¬ 
uled  at  other  papers.)  The  sale 
included  a  10-year  arrangement  in 


which  Reuters  distributes  UPI's  U.S. 
photos  overseas  and  UPl  distributes 
Reuters'  non-U. S.  photos  in  this 
country. 

Electronic  darkrooms  generally 
allow  newspapers  greater  control 
over  wire  service  pictures.  Pictures 
can  be  previewed  on  a  computer 
screen,  enhanced  by  changing  gray¬ 
scale  relationships,  cropped,  sized,  or 
killed  if  they  have  no  use.  They  can 
cut  costs  by  reducing  camera  work 
and  by  saving  materials  now  used  to 
print  all  pictures,  whether  wanted  or 
not. 

As  described  by  Koppelman,  the 
Reuter  terminal  uses  a  single  screen 
that  can  display  scaled-down  versions 
of  16  pictures  at  a  time,  plus  text.  It 
uses  a  310-megabyte  Wichester  disk 
drive  and  a  central  processing  unit 
based  on  an  Intel  chip.  The  basic 
model  can  store  120  pictures,  240  on 
the  big  model. 

Koppelman  explained  other  cur¬ 
rent  features  and  future  plans  for  the 
darkroom.  It  will  have  four  ports,  two 
for  input  and  two  for  output.  But  they 
will  be  adjustable  so  that  three  ports 
can  accept  photos  from  three  sources 
simultaneously,  the  object  being  to 
receive  photos,  such  as  from  staff 
photographers,  without  interrupting 
the  flow  of  wire  photos. 

Using  programmable  keys,  users 
can  create  boxes  in  sizes  used  by  their 


newspaper  and  crop  and  size  the  pic¬ 
ture  to  fit  the  space  they  want  before 
printing  it. 

With  a  single  screen  and  keyboard, 
users  can  search  key  words  describ¬ 
ing  photos  in  order  to  preview  avail¬ 
able  photos  on  a  personality,  a  sport 
or  any  classification,  such  as  sports/ 
tennis,  news/domestic,  feature/for¬ 
eign,  Davis  Cup/Borg. 

The  terminal  is  being  designed  to 
(Continued  on  page  77) 


“Our  object  is  to  be  prepared  for  front-end  delivery 
of  pictures  into  newspaper  pagination  systems,” 
according  to  Mitch  Koppelman,  assistant  pictures 
editor  for  Reuters  in  North  America. 
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Any  color  scanner  makes  separations. 

This  one  makes 
4f^41mes.  < 
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j  Good  news!  Now  there’s  a  scanner  that  can 
^  handle  the  daily  grind  of  producing  the  daily 
paper. 

Our  extremely  reliable  SG-608  is  truly  a 
workhorse  of  a  different  color.  That’s  because 
it  features  a  unique  red-laser  dot  generator 
for  greater  on-the-job  dependability  and  up  to 
twice  the  service  life  with  less  downtime  and 
fewer  maintenance  headaches.  i 

I'he  SCj-6()8  lets  you  routinely  handle  the 
quick  turnarounds  and  high-volume  production 
that  are  a  way  of  life  in  the  newspaper  busi¬ 
ness.  And,  unlike  most  scanners,  you  don’t 
have  to  be  a  genius  with  computers  to  set  up 
and  operate  one. 


The  economically  priced  SG-6()8  is  prob¬ 
ably  all  the  scanner  you’ll  ever  need.  But  it’s 
also  the  logical  place  to  start  if  you’re  consider¬ 
ing  a  complete  page  make-up  system  later  on. 

When  we  designed  the  S(j-6()8,  we  had 
one  thing  in  mind -reliability.  That’s  because 
we  understand:  If  you  don’t  get  your  paper  out 
today,  there  may  not  be  a  tomorrow. 

DS  America 

A  subsidiary  uf  I  )ainippon  Screen  Mf^;.  Co.  I.td.  SCREEN 
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NEWS  TECH  - 

Honolulu  Advertiser  installs  electronic  darkroom 


By  George  Garneau 

The  Honolulu  (Hawaii)  Advertiser 
has  installed  an  electronic  picture 
desk,  the  centerpiece  of  a  planned 
fully  electronic  black-and-white  pic¬ 
ture  processing  system. 

The  $175,000  project,  with  the 
Crosfield/Muirhead  unit  of  Crosfield 
Electronics  Inc.,  was  not  working  in 
March  because  of  problems  interfac¬ 
ing  equipment.  But  it  appears  to  be 
the  first  electronic  darkroom  at  a  U  .S. 
newspaper  and  a  highly  ambitious 
effort  to  handle  photos  electronically. 

“We  hope  in  a  month  to  have  it 
running,”  Mike  Middlesworth, 
Advertiser  general  manager,  said  of 
the  experimental  project.  “If  it 
works,  we  are  going  to  plow  ahead 
with  it.” 

To  date  electronic  darkrooms  have 
been  used  by  the  wire  services.  Sev¬ 
eral  have  been  available,  mainly  from 
European  companies,  but  they  have 
not  been  used  by  newspapers  here. 
But  United  Press  International  has 
announced  a  system  it  intends  to 
install  at  facilities  of  subscribers  to  its 
picture  service,  and  Reuters  is  plan¬ 
ning  a  similar  move. 

More  broadly,  electronic  process¬ 
ing  of  pictures  is  just  one  step  as  tradi¬ 
tional  silver-based  photography, 
practiced  by  photojournalists  for 
decades,  is  drawn  into  the  wave  of 
computer  technology  affecting  pub¬ 
lishing. 

“PZverybody’s  working  at  it  but 
nobody  has  managed  to  get  it  all 
together,”  Middlesworth  said  of  a 
total  electronic  photo  handling  sys¬ 
tem. 

He  said  the  Advertiser  is  experi¬ 
menting  with  electronic  picture  han¬ 


dling  “because  we’re  looking  down 
the  road  at  what  we're  going  to  do 
with  pictures  .  .  .  the  picture  desk 
will  be  a  big  help  if  we  get  into  pagina¬ 
tion.” 

Benefits  of  such  systems  include 
savings  on  film,  chemicals  and  paper 
used  in  making  pictures  and  in  han¬ 
dling  wire  photos;  ease  of  processing 
photos;  improved  quality,  and  the 
ability  to  create  an  electronic  photo 
library. 


The  project  has  been  delayed  (the 
Muirhead  equipment  arrived  last 
August),  partially  because  linking  the 
picture  desk  to  diverse  peripheral 
equipment  was  pushing  it  beyond 
what  it  was  designed  to  do,  Middles¬ 
worth  said. 

Middlesworth  said  the  paper  would 
use  an  Autokon  scanner  to  print  sized 
and  screened  pictures  after  process¬ 
ing  on  the  Muirhead  Picture  Desk,  a 
proven  picture  handling  system  used 
by  the  Reuters  international  picture 
service  for  two  years.  The  Autokon 
also  will  scan  locally  produced  pic¬ 
tures  into  digital  form  for  entry  into 
the  electronic  darkroom  for  process¬ 
ing. 

In  a  dramatic  departure  from  tradi¬ 
tional  newspaper  photography  — 
and  what  could  be  a  precursor  of 
future  photojournalism  —  the  Adver¬ 


tiser  plans  to  try  shooting  pictures 
with  a  Sony  video  camera.  Using  a 
frame-grabbing  device,  pictures  from 
staff-shot  video  —  or  from  breaking 
news  footage  broadcast  on 
television  —  could  be  isolated  and 
moved  to  the  Muirhead  device  for 
processing. 

Video  offers  the  prospect  of  cap¬ 
turing  thousands  more  pictures  of,  for 
example,  a  sports  event  than  would 
be  possible  with  a  still  camera.  A  still 


video  camera  recently  introduced  by 
Canon  also  is  planned  for  tests. 

The  poor  resolution  of  pictures 
taken  from  video  has  been  the  main 
deterrent  to  newspapers  using  video 
images.  Video  carries  a  small  fraction 
of  the  picture  information  in  a  tradi¬ 
tional  photograph. 

The  picture  desk  alone  is  expected 
to  save  the  newspaper  several 
hundred  dollars  a  month  on  facsimile 
supplies  currently  used  to  print  all 
arriving  wire  photos,  Middlesworth 
said. 

Another  important  aspect  of  the 
system  is  the  potential  for  an  elec¬ 
tronic  photo  library  to  replace  perish¬ 
able  wire  photos  and  existing  files  of 
photo  prints,  which  have  to  be  pro¬ 
cessed  mechanically  to  be  used  again. 
Middlesworth  said  he  is  looking  at 
several  write-only  laser  disk  record¬ 
ing  devices  for  storing  pictures  in  digi¬ 
tal  form. 

However,  as  is  often  the  case  with 
new  technology,  the  change  to  video 
cameras  is  expected  to  rankle  more 
than  a  few  newspaper  photographers, 
who  fear  it  will  relegate  them  to  being 
no  more  than  mechanized  camera 
pointers. 

A1  Miller,  Advertiser  photo  man¬ 
ager,  said  the  photo  staff  is  about  split 
on  the  idea  of  using  video  equip¬ 
ment  —  half  “enthused  and  willing  to 
give  it  a  try”  and  half  “indifferent.” 

“Personally,”  he  said,  “I  look  at  it 
as  something  that’s  unavoidable.” 


i 


upgrade  Your  Letterpress  Equipment  for  a 
Fraction  of  the  Cost  and  Get  Most  of  the 
Benefits  of  a  New  Press! 

For  More  information  Contact: 


Crabtree  Vickers  Incorporated 
(201)  568-5980 
120  Charlotte  Place 
Englewood  Cliffs,  NJ  07632 
A  Vickers  Company 


The  picture  desk  alone  was  expected  to  save  the 
newspaper  several  hundred  dollars  a  month  on 
facsimile  supplies  currently  used  to  print  all  arriving 
wire  photos,  Middlesworth  said. 


62 


EDITOR  &  PUBLISHER  for  April  4,  1987 


I 


By  the  time  you  read 
the  words  on  this  page. 


transmit  the 
pictures 
around  the  world. 


The  Canon  Still  Video  System  is  an  entirely 
new  and  complete  system  for  creating,  storing, 
accessing  and  electronically  transmitting  high 
quality  black  &  white  or  color  images.  A  photog¬ 
rapher’s  dream. 

The  Canon  RC-701  Still  Video  Camera 
works  like  a  35mm  SLR  with  motor  drive,  record¬ 
ing  up  to  fifty  pictures  on  a  2"  video  floppy  disk 
at  up  to  10  fps.!  No  processing  is  required,  so 
you  can  access  the  image  a  moment  after  creat¬ 
ing  it.  In  addition  to  its  own  exclusive  lens  sys¬ 
tem,  you  can  use  nearly  60  Canon  FD  lenses  for 
even  greater  flexibility. 


The  RT-971  Still  Video  Transceiver  con¬ 
nects  to  ordinary  telephone  lines  to  transmit 
these  images  to  another  RT-971  or  to  most  stan¬ 
dard  wirephoto  machines — or  to  your  existing 
“electric  darkroom”  printing  equipment.  A 
black  &  white  image  can  be  transmitted  in  only 
ninety  seconds.  Color  in  three  minutes.  Making 
“impossible  deadlines”  possible.  And  multiple 
images  can  be  combined  to  give  editors  thou¬ 
sands  of  miles  away  a  choice  of  several  shots. 

But  this  is  no  dream.  The  Canon  SVS 
equipment  shown  here  is  available  right  now. 
Let  us  show  you  how  it  can  enhance  your  opera- 


RT-971  Still  Video  Transceiver 


RC-701  Still  Video  Camera 


SV  System  Lenses 


For  more  information  call  Toll-Free: 


RR-551  Still  Video  Recorder 


RP-601  Color  Video  Printer 


Enjoy  easy  exterxJed  payments 
with  the  Canon  Ciedd  Card  Ask  for  details 
at  partcoalmg  Carxxi  dealers  and  relariers 
Available  only  n  US 


Industrial  Photographic  Products  Division 
8  6700/100  Park  Blvd  .  Itasca,  IL  60143  (312)  250  6200/5625  Oakbrook  Parkway.  Norcross.  GA  30093  (404)  448  1430 
3200  Regent  Btvd  .  Irving,  TX  75063  (214)  830  9600/123  Paularino  Ave  ,  East,  Costa  Mesa.  CA  92626  (714)  979  6000 


STILL  VIDEO  SYSTEM 
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Photo  caretakers 

Bettman  Newsphotos  has  spent  more  than  $100,000  on  improvements  to 
the  operation  that  manages  more  than  13  miiiion  UPi  and  Reuters  pictures 


By  George  Garneau 

Caretakers  of  United  Press  Interna¬ 
tional’s  photo  collectioo  have  added  a 
computerized  index  and  are  organiz¬ 
ing  prints  and  negatives  of  more  than 
13  million  pictures. 

Bettman  Newsphotos,  a  division  of 
the  Bettman  Archive,  has  spent  more 
than  $100,000  on  improvements  to  the 
operation  that  manages  UPI  and  Reu¬ 
ters  pictures,  according  to  David 
Greenstein,  director  of  the  Bettman 
Archive.  An  expanded  color  dark¬ 
room  was  installed  recently  to  accom¬ 
modate  greater  demand  for  color 
prints. 

Bettman  assumed  management  of 
the  UPI  photo  archive  in  1984  in  a  20- 
year  deal  that  called  for  an  advance 
royalty  payment  to  the  news  agency’s 
previous  owners.  (The  collection  was 
not  sold,  as  E&P  incorrectly  reported 
June  30.) 

Bettman  Newsphotos  also  man¬ 
ages  pictures  from  Reuters,  the  Brit¬ 
ish  news  agency  that  bought  UPI’s 
non-U. S.  photo  operations  in  1984  for 
$5.76  million  and  began  operating  in 
1985.  Under  the  management 
arrangements,  Bettman  shares  royal¬ 
ties  with  the  agencies  when  it  licenses 
pictures. 

The  UPI  collection  includes  pic¬ 
tures  of  some  of  the  most  famous 
people  and  events  of  the  20th  century 
and  encompasses  collections  from 
picture  services  such  as  International 
News  Photos  (1912-1958),  Acme 
Newspictures  (1923-1960),  Pacific  & 
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7501  Coarsey  Dr.,  Tampa,  FI.  33604 
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Atlantic  Photos  (1925-1930)  and  from 
UPI  since  1907. 

The  collection’s  value  is  hard  to 
estimate,  but  it  was  listed  in  bank¬ 
ruptcy  papers  as  UPI’s  largest  asset, 
Greenstein  said. 

The  newsphoto  collection,  sepa¬ 
rate  from  the  Bettman  Archive,  is 
housed  in  a  10,000-square-foot  space 
on  East  21st  Street  in  New  York  City. 
There  are  hundreds  of  cardboard 
boxes  and  metal  filing  cabinets  con¬ 
taining  indexes,  prints  and  negatives 
in  a  variety  of  formats.  Some  nega¬ 
tives  are  on  glass  plates. 


Since  its  formation,  Bettman 
Newsphotos  has  been  reorganizing 
the  UPI  collection,  which  was 
“approaching  disarray’’  when  it  was 
moved  during  a  weekend  operatior(, 
Greenstein  said.  In  the  decline  before 
its  bankruptcy  and  sale,  the  UPI  col¬ 
lection  had  no  computer  index,  half  a 
staff  and  a  two-year  backlog,  Green¬ 
stein  said. 

A  system  of  indexing  all  negatives 
was  installed  to  operate  on  an  IBM 
System  36  computer  in  1985.  The  sys¬ 
tem  allows  indexing  by  key  words 
describing  the  photo,  people  in  it  and 
the  photographer. 

Files  containing  prints  of  pictures 
of  personalities  have  been  edited  and 
consolidated.  Also,  subject  indexes, 
which  list  various  elements  in  pic¬ 
tures  and  are  now  found  in  as  many  as 
seven  index  files,  are  being  overlayed 
with  Bettman’s  index  system. 

Currently  the  newspicture  opera¬ 
tion  takes  in  about  100  pictures  a  day 
from  both  agencies,  makes  some 
6,500  black-and-white  prints  a  month 
and  fills  50  to  70  orders  a  day. 

The  expanded  color  darkroom  is 
required  because  about  a  quarter  of 
all  orders  are  for  color  prints,  for 
which  demand  is  expected  to  rise. 

Additionally,  Reuters  has  installed 


a  direct  computer  link  to  improve 
communications  between  its  bureaus 
and  its  photo  archive. 

Bettman  Newspictures  employs  30 
people  and,  except  for  some  weekend 
hours,  when  staffers  are  on  call,  it  is 
always  open,  since  it  must  service 
UPI  and  Reuters,  plus  their  picture 
service  subscribers,  around  the 
world.  Subscribers,  who  order  about 
20%  of  the  archive’s  work,  pay  $40 
and  $50,  respectively,  for  each  black- 
and-white  and  color  picture .  They  can 
use  pictures  indefinitely. 

Other  clients  such  as  publishers, 


broadcasters  and  advertising  agen¬ 
cies  license  limited  use  of  pictures  and 
pay  a  complex  schedule  of  fees,  into 
the  thousands  of  dollars,  depending 
on  factors  involved  in  the  use. 

“We  get  requests  from  the  sublime 
to  the  ridiculous,”  said  Mindy  Hug¬ 
gins  Clay,  manager  of  newsphotos. 
Some  requests  seek  pictures  of  Fed¬ 
eral  Reserve  chairman  Paul  Volcker 
with  his  trademark  cigar,  some  with¬ 
out.  She  said  seven  different  pictures 
were  sent  out  when  Andy  Warhol 
died  recently. 

N.Y.  News  names 
James  Longson 
to  tech  post 

The  New  York  Daily  News  has 
appointed  James  N.  Longson  as  vice 
president/facilities  and  systems 
development. 

Longson,  40,  is  responsible  for 
planning  and  coordinating  systems 
and  technology  improvements  and  for 
overseeing  various  projects  for  the 
Tribune  Co.  newspaper. 

Longson  is  a  veteran  of  17  years 
with  the  Tribune  Co. 


The  collection’s  value  is  hard  to  estimate,  but  it  was 
listed  in  bankruptcy  papers  as  UPTs  largest  asset, 
Greenstein  said. 
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Newsprint  prices  expected  to  rise  again  —  by  5%  to  7% 


Producers’  efforts  to  hike  news¬ 
print  prices  July  1  —  nine  months 
after  the  last  increase  —  appear 
likely  to  succeed  amid  tightening  sup¬ 
plies  and  growing  demand. 

Abitibi-Price  Inc.,  the  world’s  big¬ 
gest  newsprint  maker,  told  customers 
(March  19)  it  would  raise  the  price  of  a 
metric  ton  of  standard  newsprint  by 
1%  to  $610  from  $570. 

The  announcement  followed  a 
similar  move  by  Macmillan  Bloedel 
Ltd.,  a  smaller  Vancouver-based  pro¬ 
ducer  that  raised  list  prices  5%  to 
$600.  However,  a  cut  in  its  unofficial 
discount  rate  drove  the  actual  price 
up  1%  to  $552  a  ton. 

“My  feeling  is  they  are  going  to  get 
support  from  the  other  producers,”  a 
buyer  for  a  major  newspaper  said. 

The  increases  came  earlier  than 
some  big  newsprint  buyers  expected. 
They  budgeted  for  increases,  but  later 
in  the  year,  because  the  last  price  hike 
took  effect  just  last  October  and 
because  raises  were  not  anticipated 
until  after  a  settlement  with  unionized 
paper  workers,  whose  contracts 
expire  April  30. 


In  the  same  week,  the  Canadian 
Paperworkers  Union  chose  Abitibi- 
Price  as  the  target  of  its  campaign  for 
15%  raises  over  two  years  for  30,000 
workers  at  more  than  20  paper  com¬ 
panies. 

Robert  Johnson,  a  vice  president  of 
Abitibi-Price  Sales  Corp.  in  New 
York,  said  the  reason  for  higher 


prices  was  to  produce  a  better  return 
for  investors. 

The  increase  last  October  of  6.5% 
was  the  first  since  1984,  but  it  took 
some  eight  tries  before  it  was 
accepted,  due  mainly  to  plentiful  sup¬ 
plies  of  newsprint  and  the  strong 
value  of  the  U.S.  dollar. 


Abitibi  reports  earnings  increase 


Abitibi-Price  Inc.  has  reported  1986 
net  earnings  of  $107  million  (Cana¬ 
dian),  or  $1.46  a  common  share. 

The  results  include  a  charge  from 
the  sale  of  a  kraft  pulp  plant  and  the 
writedown  of  a  closed  sawmill.  They 
compare  with  earnings  in  1985,  when 
there  were  no  extraordinary  charges, 
of  $100  million,  or  $1.42  a  share. 
Earnings  for  1986  benefited  by  250  a 
share  as  a  result  of  new  accounting 
standards  for  pension  costs. 

Net  1986  sales  were  reported  at 
$2.8  billion,  up  from  $2.5  billion  a  year 
earlier. 

Fourth-quarter  sales  rose  to  $698 


million,  from  $673  million  a  year  ear¬ 
lier,  but  earnings  dropped  to  $28.9 
million,  from  $29.8  million  a  year  ear¬ 
lier.  Fourth-quarter  earnings  were 
hurt  by  reduced  capacity  resulting 
from  modernization  work,  inventory 
writedowns  from  new  product  devel¬ 
opment  and  integration  of  acquired 
operations. 

Bernd  Koken,  president  and  chief 
executive,  said  improvements  in  pro¬ 
duct  mix  and  productivity  plus  cost 
reductions  were  largely  offset  by 
competition.  He  said  a  “firming”  of 
the  newsprint  market  in  late  1986  was 
expected  to  continue. 


JOM  THE  GREATS 

It's  not  only  that  more  U.S.  newspxapers  use  VU/TEXT  as 
their  electronic  library  service  than  all  others  combined— it's  that 
more  of  the  best  newspapers  use  us.  Join  them  and  we'll  do 
the  same  fast,  cost-efficient  job  for  you.  With  our  stand-alone  and 
service  bureau  options,  we  provide  a  complete  solution  for 
all  newspapers  regardless  of  size.  And  if  you're  not  in  the  market 
for  an  electronic  library,  you'll  still  want  VU/TEXT— the  information 
retrieval  VU/TEXT— so  your  reporters  can  access  the  other  greats. 

For  more  information,  call  Joe  DiMarino  800-323-2940. 

In  PA,  (215)  574-4400. 
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Toledo  Blade 
merges  two 
ad  departments 

The  retail  and  general  advertising 
departments  of  the  Toledo  (Ohio) 
Blade  have  merged  to  form  the  dis¬ 
play  advertising  department. 

Heading  this  is  Pat  Finn  as  display 
advertising  manager.  Finn  has  been 
retail  advertising  manager  at  the 
paper  since  1966.  Bob  Murphy,  for¬ 
merly  assistant  retail  manager,  will 
take  over  the  new  position  of  adver¬ 
tising  sales  development  manager, 
where  he  will  help  coordinate  sales  of 
both  the  display  and  the  classified 
advertising  departments. 

Two  new  appointments  to  head 
divisions  in  the  new  display  depart¬ 
ment  are  Lloyd  Berlin  as  retail  divi¬ 
sion  sales  manager,  formerly  director 
of  advertising  for  the  Tri-County 
Newspapers  in  the  Cleveland  area; 
and  Don  Earhart  as  general  division 
sales  manager,  formerly  assistant 
general  advertising  manager.  Both 
have  responsibility  for  retail  and  gen¬ 
eral  advertising  representatives. 


El  Paso  daily 
has  a  new  design 

The  El  Paso  (Tex.)  Herald-Post  has 
announced  a  new  design,  a  staff  reor¬ 
ganization  and  a  new  content  plan. 

The  redesign  is  aimed  at  making  the 
paper  more  convenient  to  read  and 
more  aesthetically  pleasing.  It 
includes  more  color  photos,  more 
multicolor  graphs  that  sum  up  infor¬ 
mation  at  a  glance  and  greater  use  of 
highlight  and  sideline  boxes. 

The  staff  reorganization  is  intended 
to  streamline  operations  and  amplify 
the  paper’s  coverage  of  the  city  and 
region  through  a  new  beat  system. 

Other  new  features  include:  a  daily 
briefs  column  on  Page  1;  a  special 
report  article  on  Page  1  every  Wed¬ 
nesday  exploring  a  topical  issue  with 
explanatory  graphics;  a  Washington 
briefs  column  that  will  run  no  fewer 
than  three  times  a  week;  a  border 
briefs  column  containing  such  news 
as  births,  deaths,  arrests,  courts  and 
City  Hall;  a  revamped  stock  page;  a 
number  of  new  features;  a  revised 
editorial  page;  a  full-page  entertain¬ 
ment  guide  on  Fridays;  a  Monday 
scoreboard;  a  new  weekly  Sports 
Special  page  and  a  number  of  new 
sports  page  columns. 

To  promote  the  new  design,  the 


paper  told  readers  what  was  planned 
in  front-page  stories  a  week  before  the 
paper  hit  the  streets,  held  a  news  con¬ 
ference,  bought  spots  on  the  city’s  top 
six  radio  stations,  had  circulation 
employees  stage  a  demonstration 
promoting  the  paper  and  gave  away 
Herald-Post  sweatshirts  promoting 
the  new  redesign. 


Staff  changes  at  III. 
paper,  radio  station 

Changes  in  corporate  structure  at 
the  News-Gazette  of  Champaign- 
Urbana,  Illinois,  and  radio  station 
WDWS  were  recently  announced  by 
their  owner,  Marajen  Stevick  Chi- 
nigo. 

Chinigo  will  turn  over  her  manage¬ 
ment  and  administrative  duties  to 
John  C.  Hirschfeld,  who  has  assumed 
the  title  of  president  and  chief  execu¬ 
tive  officer  at  both  companies. 
Hirschfeld,  a  Champaign  attorney, 
has  been  chief  legal  counsel  for  the 
two  media  outlets  for  12  years,  and 
vice  president  of  the  corporations  for 
about  two  years.  Chinigo  will  remain 
as  publisher  of  the  News-Gazette  and 
hold  the  title  of  chairman  of  the  board 
at  both  the  paper  and  radio  station. 

John  Bowman,  the  paper’s  editor 
and  general  manager,  will  assume  the 
new  role  of  assistant  publisher,  vice 
president  and  general  manager.  Jim 
Turpin,  currently  station  manager  at 
WDWS,  will  become  vice  president 
and  general  manager  there. 

Mike  Ovca,  now  the  paper’s  comp¬ 
troller,  will  become  vice  president 
and  chief  financial  officer.  Linda 
Bauer,  general  manager  of  the  Tele¬ 
view  cable  tv  station,  will  join  the 
News-Gazette  as  director  of  corpo¬ 
rate  communications. 

Connie  Vogt,  assistant  station  man¬ 
ager  and  director  of  national  accounts 
for  WDWS,  will  become  administra¬ 
tive  assistant  to  Chinigo  at  both  the 
newspaper  and  the  radio  station. 

Jack  Foreman,  the  paper’s  manag¬ 
ing  editor,  will  assume  Bowman’s  for¬ 
mer  job  as  editor  in  chief.  He  will  also 
join  Chinigo,  Hirschfeld,  Bowman, 
Ovca  and  former  editors  Chuck  Flynn 
and  Willard  Hansen  on  the  paper’s 
.seven-member  board  of  directors. 
Foreman  will  be  succeeded  as  man¬ 
aging  editor  by  John  Beck,  now  the 
paper’s  news  editor. 

On  the  financial  side  of  the  news¬ 
paper’s  operations,  some  day-to-day 
activities  now  handled  by  Ovca  will 
be  turned  over  to  business  manager 
Judy  Wood  and  staff  accountant 


Keith  West. 

In  addition,  Ben  Crackel,  who  had 
been  the  paper’s  public  affairs  direc¬ 
tor,  retired  Jan.  21. 


Movie,  tv  units  help 
Murdoch  company 
to  show  a  profit 

News  Corp.  Ltd.  reported  that  its 
net  income,  before  extraordinary 
items,  increased  30%  in  its  second 
fiscal  quarter  ended  Dec.  31,  1986  to 
$80.3  million  from  $65.6  million  a  year 
earlier. 

Revenues  for  the  quarter  increased 
to  $837.1  million  from  $653.7  million, 
a  36%  increase. 

Extraordinary  gains  for  the  quarter 
were  $7.3  million,  compared  to  $6.4 
million  a  year  earlier. 

The  company  attributed  the  income 
gains  to  earnings  from  Twentieth 
Century  Eox  Corp.,  which  became  a 
wholly  owned  subsidiary  in  Dec.  1985 
and  from  Fox  Television  Stations  as 
well  as  improved  earnings  from  its 
United  Kingdom  publishing  opera¬ 
tions. 

For  the  six  months  ended  on  Dec. 
31,  earnings  came  to  $115.4  million, 
before  extraordinary  items  of  $4.5 
million,  compared  to  $90.4  million  a 
year  earlier,  before  $3.8  million  in 
extraordinary  gains. 

Revenues  for  the  six  months 
improved  to  $1.7  billion  from  $1.2 
billion. 


Special  section 
returns  as  weekly 

The  Dispatch  of  Union  City,  N.J. 
has  reversed  itself  and  resumed 
weekly  publication  of  its  Spanish-lan- 
guage  section  y4/iora,  after  reader  pro¬ 
tests  following  a  decision  to  make  the 
supplement  a  monthly. 

Publisher  Richard  J.  Vezza  told 
readers  that  he  was  surprised  by  the 
outpouring  of  support  from  the  His¬ 
panic  community  for  Ahora. 

The  Dispatch,  part  of  North  Jersey 
Newspapers  Inc.,  will  study  ways  of 
improving  distribution  and  marketing 
the  special  section,  including  distrib¬ 
uting  it  “so  only  those  readers  inter¬ 
ested  in  receiving  it  actually  get  it, 
something  we  can’t  do  right  now 
because  of  mechanical  limitations  of 
our  press,"  he  added. 
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ANPA 

1987  Convention 


If  you  were  on  the  dais  at  the  ANPA  Convention  . . . 
how  would  you  use  that  important  moment? 


You  have  that  special  chance.  Yon  have  the  oppor¬ 
tunity  to  tell  these  important  people  about  your 
newspaper,  products,  or  services.  Vt  hen  vou  adver¬ 
tise  in  E&P’s  May  2  ANPA  CONVEN TI()N  ISSUE, 
your  ad  message  w  ill  he  seen  hy  publishers  and  other 
newspaper  exees  from  all  over  the  country  who  are 
attending  the  ANPA  Conveiition  in  New  \  ork  (]ity. 
E&P  will  distribute  its  May  2  issue  at  the  eoiiveii- 
tion,  in  addition  to  regular  eireulatioii  that  will 
reach  those  not  attending  this  major  event  and  eager 
for  news  about  it. 

Plus  —  at  Post  Convention  time  —  you  have  yet 
another  opportunity  to  sell  your  newspaper,  pro¬ 
ducts,  or  services.  When  vou  advertise  in  E&F*’s 
May  9  ANPA  POST-CONVENTION  ISSUE,  you 
will  be  part  of  the  follow-up  on  the  events  and  hap¬ 


penings  of  convention  week.  This  issue  is  a  record  of 
significant  activities  and  other  newspaper  news  for 
the  eonventioneer  and  for  those  w  ho  didn’t  get  to  the 
convention. 

Call  us.  Reserve  space  to  eommunieate  with  these 
important  industry  leaders.  (]all  your  E&P  repre¬ 
sentative  at  one  of  the  locations  below.  Make  your 
presence  felt  during  one  of  the  most  important 
events  in  both  newspaperiug  and  in  general  in¬ 
dustry. 


May  2  issue  closes  April  1 7 
May  9  issue  closes  April  24 


New  York 

Chicago 

Los  Angeles 

San  Francisco 

Toronto 

11  West  19th  Street 

303  East  Ohio  Street 

Suite  500,  3700  Wiishire  Blvd. 

Suite  505,  433  California  St. 

148  King  Road,  E. 

New  York,  NY  10011 

Chicago,  IL  6061 1 

Los  Angeies,  CA  90010 

San  Francisco,  CA  94104 

King,  Ontario  LOG  1K0 

(212)  675-4380 

(312)  645-0123 

(213)  382-6346 

(415)  421-7950 

(416)  833-6200 

^  Editor  &  Publisher 
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IN  BRIEF 


Newsday  launches 
auto  ad  promotion 

Beginning  with  a  full-page  adver¬ 
tisement  on  Sunday,  Feb.  15,  News- 
day  launched  an  advertising  and 
promotion  campaign  designed  to 
increase  traffic  in  automobile  dealers’ 
showrooms. 

The  promotion,  called  Auto  Carni¬ 
val,,  revolves  around  a  contest  offer¬ 
ing  $10,000  in  cash  prizes.  During  the 
five  weeks  of  the  promotion.  News- 
day  expects  to  spend  over  $140,000  in 
ad  space,  promotional  materials, 
prizes  and  radio  spot  advertising  on 
about  20  local  stations. 

A  $1,000  prize  will  be  offered  to  a 
person  visiting  a  showroom  of  a  par¬ 
ticipating  dealer  each  week  in  a  ran¬ 
dom  drawing,  and  the  grand  prize 
from  all  entries  is  $5,000.  Dealers  are 
provided  with  free  posters  and  con¬ 
test  entry  materials. 


Papers  urged  not 
to  cooperate  with 
South  African  govt. 

The  chairman  of  the  World  Press 
Freedom  Committee  sent  letters  to 
top  executives  at  23  South  African 
newspapers  expressing  concern  that 
some  of  them  may  be  cooperating 
with  the  government  in  its  efforts  to 
censor  competing  publications’ 
coverage  of  the  country’s  racial  strife. 

The  letter,  by  Harold  W.  Andersen, 
publisher  of  the  Omaha  World-Her¬ 
ald,  went  to  publishers,  managers  and 
editors  at  the  newspapers. 

“1  was  privileged  to  serve  as  chair¬ 
man  of  the  World  Conference  on  Cen- 
sorhip  held  in  London,  Jan.  16-18,” 
Andersen  began.  “The  conference 
requested  that  I  convey  to  leaders  of 
South  African  news  media  the  very 
serious  concern  expressed  by  a  num¬ 
ber  of  participants  about  the  possibil¬ 
ity  of  news  media  cooperating  with 
government  in  a  way  that  could 
restrict  the  rights  of  competing  media. 

“Speakers  at  the  censorship  con¬ 
ference  expressed  deep  concern  that 
if  any  major  news  media  should  be  co¬ 
opted  by  any  such  agreement  with 
government,  it  could  leave  other 
news  organizations  in  an  isolated 
position  and  more  vulnerable  to  gov¬ 
ernment  sanctions,  including  possible 
closure.  Speakers  from  a  number  of 
countries,  including  Nigeria  and 
India,  indicated  that  censorship  in 
their  experience  had  only  been  fully 


obtained  through  the  cooperation  of 
some  news  organizations  .  .  .  .The 
strategy  of  divide  and  conquer  is  not 
new,  and  in  some  places  it  has 
worked.  The  clear  consensus  of  the 
World  Conference  on  Censorship  was 
to  support  those  South  Africans  who 
are  striving  to  assure  that  this  strategy 
does  not  prevail.” 

Andersen  pointed  out  in  his  letter 
that  the  Declaration  of  London  set  out 
general  principles  in  opposition  to 
censorship  but  did  not  deal  with  the 
situation  in  any  particular  countries. 

He  said  the  conference  decided  that 
sending  the  letter  would  be  a  more 
effective  way  “to  express  our  very 
serious  concern.” 


Fifth  paper  born 
within  10-mile  area 

The  birth  of  a  newspaper  in  North¬ 
ern  Solano  County,  California,  makes 
it  the  fifth  newspaper  published 
within  a  10-mile  radius. 

The  Solano  Express,  a  community- 
oriented  tabloid  published  every 
other  Friday  for  Vacaville,  Fairfield 
hnd  Suisun  residents,  made  its  debut 
with  a  16-page  edition.  Supported 
solely  by  advertising  revenue,  the 
newspaper  is  being  mailed  free  to  all 
the  4^000  homes  in  the  three  cities. 

Sharing  the  market  with  the  Solano 
Express  are  two  morning  dailies:  the 
Daily  Republic,  a  Fairfield-based 
publication  with  a  circulation  of  more 
than  16,000;  and  the  Reporter,  a 
Vacaville-based  newspaper  with  a  cir¬ 
culation  over  13,000. 

Two  weeklies  are  based  in  Suisun: 
the  Suisun  Breeze,  published  on 
Thursdays,  and  the  Suisun  Press 
Democrat,  published  Fridays  and 
delivered  Sundays. 

Other  publications  in  Solano 
County  include:  the  Vallejo  Times- 
Herald,  the  county’s  largest  daily 
which  serves  both  Solano  and  Napa 
counties;  the  Dixon  Tribune,  pub¬ 
lished  Thursdays  in  Dixon;  the  Rio 
Vista  River  News  Herald,  published 
Wednesdays  in  Rio  Vista;  and  the 
Benicia  Herald,  published  Sundays, 
Wednesdays  and  Fridays  in  Benicia. 

In  addition,  the  county  has  three 
military-based  newspapers  —  the 
Tailwind  at  Travis  Air  Force  Base, 
and  the  Mare’s  Tail  and  the  Grape¬ 
vine  at  Mare  Island  Naval  Yard  — 
and  three  entertainment-oriented 
publications  based  in  Benicia  — 
Portfolio,  Sights  and  Sounds  and  In 
and  Around  Benicia. 


Literacy  Challenge 
awards  12  grants 

Innovative  state-level  projects  to 
expand  adult  literacy  services  perma¬ 
nently  in  12  states  and  Puerto  Rico 
won  grants  totaling  $1.25  million  in 
the  Literacy  Challenge,  a  program  of 
the  Gannett  Foundation  and  USA 
Today. 

The  Literacy  Challenge  —  now 
$2.25  million  over  two  years  instead 
of  the  originally  announced  $2 
million  —  was  set  up  to  stimulate 
cooperative  state-level  leadership 
among  adult  literacy  groups  and  agen¬ 
cies. 

The  goal  is  to  make  adult  literacy 
services  and  resources  permanently 
available  in  all  parts  of  a  state,  and  to 
help  literacy  groups  more  effectively 
teach  adults  to  read  and  write. 


Press  Council: 
Herald  should 
have  apologized 

The  Calgary  Herald  should  have 
apologized  for  a  story  that  said  city 
aldermen  were  offered  unlimited,  free 
tickets  to  the  1988  Winter  Olympics, 
the  Alberta  Press  Council  said 
recently. 

According  to  a  Canadian  Press  dis¬ 
patch,  the  story  was  published 
recently  on  the  newspaper’s  front 
page  with  the  headline,  “Unlimited 
free  tickets  offered  aldermen.” 

The  first  paragraph  said  alderman 
were  offered  unlimited  access  to  free 
Olympic  tickets  for  themselves  and 
their  families  weeks  in  advance  of 
general  public  sales. 

In  fact,  CP  reported,  the  city 
offered  to  pay  for  aldermen’s  ticket 
requests  up  front  and  seek  reimburse¬ 
ment  later. 

The  story  appeared  when  many 
Calgarians  were  in  an  uproar  over  a 
succession  of  Olympic  ticket  prob¬ 
lems,  especially  reports  of  preferen¬ 
tial  treatment  for  insiders. 

The  Herald  refused  requests  for  a 
retraction,  and  the  city  council  filed  a 
complaint  with  the  Press  Council,  an 
independent  body  which  adjudicates 
complaints  from  the  public  about  the 
province’s  newspapers. 

In  its  ruling,  the  Press  Council  said 
the  headline  and  first  paragraph  of  the 
story  were  inaccurate  and  unfair.  It 
said  a  correction  and  an  apology 
should  have  been  made  the  next  pub¬ 
lishing  day. 
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Guarantee 

(Continued  from  page  22) 


To  get  the  message  out  to  advertis¬ 
ers,  the  O&E  ran  inserts  in  business 
publications  geared  toward  advertis¬ 
ing  decision  makers,  he  continued. 
Publications  in  which  the  ad  ran 
included  Crain’s  Detroit  Business, 
Adcrafter  and  the  SRDS  publication. 
In  addition,  selected  radio  aimed  at 
the  target  audience  was  employed. 

Although  the  campaign  broke  just 
two  days  before  Sorock  spoke  to 
E&P,  he  said  there  had  already  been 
some  good  response  from  both  cur¬ 
rent  and  new  advertisers. 

“This  is  a  very  big  undertaking,  but 
we  feel  very  confident  in  doing  it, 
because  of  the  response  our  own 
advertising  gets  in  the  newspapers 
and  the  reader  response,”  Sorock 
said. 

Cost  of  an  average  ad,  which  for  the 
guarantee  must  be  a  half-page  or 
larger,  is  about  $5,000,  he  said.  No 
funds  are  being  held  in  reserve  to  pay 
advertisers  who  show  proof  that  the 
O&E  papers  did  not  meet  the  chal¬ 
lenge,  but  Sorock  said  the  principals 
involved  feel  strongly  enough  that 
little  or  no  money  will  need  to  be 
returned. 


The  offer  is  good  until  Dec.  31 ,  and 
the  ads  must  contain  some  form  of 
measurement,  such  as  coupons, 
sweepstakes,  entry  forms  and  the 
like. 


Fired 

(Continued  from  page  22) 


lawyers  are  looking  into”  the 
charges. 

An  agency  executive,  who  was 
involved  in  the  decision  to  place  the 
hidden  cameras  in  certain  areas  of 
the  plant,  said,  “Of  course  there  is  a 
Big  Brother  aspect  to  it,  but  that  fac¬ 
tor  was  overridden  by  the  fact  that  the 
incidence  of  fraud  was  significant.” 

Star-Bulletin  prints 
Hawaiian  Year  issue 

The  Honolulu  Star-Bulletin  celebrat¬ 
ed  the  “Year  of  the  Hawaiian’’  with  a 
special  160-page  edition  Feb.  17,  the 
largest  special  edition  the  paper  has 
ever  published. 

Covering  the  years  from  1887  to 
1987,  the  edition  included  four  full- 
color  covers,  each  by  an  artist  of 


Hawaiian  ancestry. 

The  first  section  of  the  Gannett 
paper,  “Year  of  the  Hawaiian,” 
included  contributions  from  more 
than  50  educators,  artists,  business 
people  and  others,  who  discussed 
important  issues  facing  the  state. 

There  were  also  other  sections  on 
“Action  in  Paradise,”  concerning 
recreation  and  entertainment; 
“Echoes  of  the  Past”;  and  “Islands 
of  the  Future,”  which  looked  ahead 
to  the  year  2000  and  beyond. 

John  Budd  selected 
for  PR  News  award 

John  F.  Budd  Jr.,  senior  public 
relations  officer  of  the  Emhart  Corpo¬ 
ration,  has  been  voted  the  1987  PR 
Professional  of  the  Year  by  the  read¬ 
ers  of  PR  News,  an  international 
weekly  newsletter. 

Budd,  an  Emhart  senior  vice  presi¬ 
dent,  is  the  26th  individual  to  receive 
the  award  since  its  inception  in  I%2. 
He  will  be  feted  May  8  at  the  Pierre 
Hotel  in  New  York  during  an  event 
that  will  also  honor  217  public  rela¬ 
tions  and  communications  executives 
who  in  1986  advanced  to  vice  presi¬ 
dent  and  higher. 


MICHAEL 

KINSLEY 

His  journalism  for  The 
New  Republic  earned 
him  AD  WEEK'S  Editor 
of  the  Year  award. 


JACK 

ANDERSON 
He  broke  the  Iran  story, 
which  won  him  the 
Sigma  Delta  Chi 
Service  Award. 


MISS 

MANNERS* 

The  most-quoted, 
most-read  authority 
on  etiquette,  by 
Judith  Martin. 


For  more  information 
call  Brad  Bushell  at 
1-800-221-4816 
(in  New  York, 

212-692-3700). 

United  Media  Canada, 
416-821-0661. 

^  UNITED  FEATURE 
i!i  SYNDICATE 

200  PARK  AVENUE 
NEW  YORK,  NY  10136 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMPANY 


URBAN 
LEDGENDS 
by  Jan  Harold  Brunvand. 
Stories  too  good  to 
be  true.  Fact  or  fiction? 


BODY 

WORRY 

by  Remar  Sutton. 
Chronicles  his  journey 
from  chunk  to  hunk. 


SYNDICATES 


Contracts  are  a  hot  topic  of  discussion 

Ownership  rights  and  the  iength  of  agreements  are  taiked  about 
at  ‘How  to  Become  Syndicated’  conference  in  Caiifornia 


By  David  Astor 

The  topic  of  the  Cartoon  Art 
Museum’s  March  28  conference  was 
“How  to  Become  Syndicated.”  And, 
indeed,  most  of  the  125  attendees  at 
the  West  Coast  event  came  for  tips  on 
how  they  might  interest  a  major  fea¬ 
ture  distributor  in  their  work. 

But  for  the  lucky  few  who  do 
receive  a  syndication  offer,  there  is  an 
important  matter  to  deal  with  before  a 
feature  begins  winging  its  way  to 
newspapers:  signing  a  contract.  And 
that  matter  was  discussed  quite  a  bit 
by  speakers  at  the  conference, 
although  contracts  weren’t  on  the 
agenda  per  se. 

Syndication  contracts  are  a  hot 
topic  nowadays.  One  prime  reason 
for  this  is  the  recent  formation  of  Cre¬ 
ators  Syndicate,  which  has  promised 
to  offer  all  its  talent  ownership  rights 
to  their  features  as  well  as  shorter 
contracts. 

CS  founder  Richard  S.  Newcombe 
was  one  of  the  panelists  at  the  Univer¬ 
sity  of  California/Berkeley  March  28, 
and  he  polled  the  audience  about 
whether  they  would  opt  to  retain  own¬ 
ership  of  their  creations  if  they  ever 
became  syndicated.  The  show  of 
hands  was  something  like  124-1  or 
123-2  in  the  affirmative. 

Newcombe  said  he  was  “shocked” 
when  he  first  discovered  that  many 
creators  did  not  own  the  rights  to  their 
own  features. 

The  CS  president/chief  executive 
officer  observed  that  cartoonists 
could  create  a  comic  based  on  their 
own  friends  and  family,  do  it  day  after 
day  for  10  years,  and  then  conceiv¬ 
ably  be  told  that  they  could  be 


Richard  Newcombe 


Mell  Lazarus  at  the  conference.  (This 
and  other  story  photos  by  David  Astor.) 


replaced  by  another  artist  if  they  did 
not  renew  their  contract  on  the  syndi¬ 
cate’s  terms. 

“Own  your  own  creation,  ’  advised 
“Momma”  and  “Miss  Peach”  car¬ 
toonist  Mell  Lazarus  of  North  Amer¬ 
ica  Syndicate.  “This  is  very  impor¬ 
tant.” 

Newcombe  suggested  that  creators 
sending  their  work  to  syndicates  ask 
each  company  for  a  copy  of  their  con¬ 
tracts  for  comparison  purposes. 

Other  speakers  noted  that  some 
syndicates  besides  CS  allow  their  cre¬ 
ators  to  keep  ownership  rights.  Trib¬ 
une  Media  Services  Western  sales  rep¬ 
resentative  Patricia  Weber,  for 
instance,  said  this  has  been  the  case  at 
TMS  for  the  past  14  years.  And  Uni¬ 
versal  Press  Syndicate  vice  president/ 
editorial  director  Lee  Salem  noted 
that  “our  people  own  their  own  prop¬ 
erties.” 

“I  can’t  imagine  calling  [‘Doones- 
bury’  creator]  Garry  Trudeau  and 
telling  him  he  was  being  replaced,” 
said  Salem  with  a  smile. 

Copley  News  Service  also  does  not 
own  rights  to  its  creators’  features, 
said  marketing  director/editorial  man¬ 
ager  Nanette  Wiser,  who  added  that 
the  syndicate  also  offers  contracts 
lasting  only  two  or  three  years. 

“Everyone  should  own  their  own 
feature,”  said  former  News  America 
Syndicate  director  of  feature  develop¬ 


ment  .lack  Prahl,  who  will  soon 
become  a  TMS  sales  rep.  “But  I  don’t 
like  short-term  contracts.  Syndicates 
invest  a  lot  of  money  in  a  feature”  — 
including  the  expenditures  needed  to 
pay  a  sales  force  to  sell  it. 

Lazarus,  however,  stated  that  he 
favored  short  contracts,  with  “five 
years  tops”  for  new  creators. 

But  Weber,  who  said  she  could  see 
the  rationale  for  shorter  agreements 
when  it  comes  to  established  features, 
stated  that  longer  contracts  can  pro¬ 
tect  creators. 

San  Diego  Union  and  Copley  edito¬ 
rial  cartoonist  Steve  Kelley,  how¬ 
ever,  observed:  “In  any  standard 
contract,  there’s  always  an  out  clause 
for  the  syndicate.  But  there’s  rarely 
one  for  the  creator.” 

Kelley  said  he  himself  has  a  clause 
in  his  contract  allowing  him  to  switch 
syndicates  if  he  gets  a  better  offer  and 
Copley  doesn’t  match  it. 

Several  speakers  stressed  the 
importance  of  creators  hiring  a  lawyer 
or  agent  to  represent  them  in  the  con¬ 
tract  process.  United  Media  senior 
vice  president/editorial  director 
David  Hendin  was  one  of  the  panel¬ 
ists  advising  this,  but  he  said  creators 
should  make  sure  their  lawyer  or 
agent  only  charges  a  one-time  fee  — 
not  10%  of  all  earnings  for  the  life  of  a 
feature. 

Los  Angeles  Times  Syndicate  com¬ 
ics  editor  David  Seidman  said  he 
might  give  more  attention  to  a  submis¬ 
sion  from  an  agent,  figuring  the  agent 
could  also  have  other  creator  clients. 

“Don’t  represent  yourself,”  stated 
Lazarus.  “Get  a  good,  tough,  killer 
lawyer.  And  don’t  look  at  what  they 
call  a  standard  agreement.  Every- 


Lew  Little 
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Lee  Salem 

declared  Little.  “Syndicates  are 
carving  up  a  shrinking  piece  of  the 
pie.” 

Other  speakers  observed  that  syn¬ 
dicates  (which  are  increasingly  turn¬ 
ing  to  non-newspaper  endeavors  like 
licensed  products  to  make  money) 
now  also  have  intense  competition 
from  supplemental  news  services. 

Little,  during  his  closing  remarks, 
also  said  he  hoped  Newcombe  would 
not  be  a  “pirate”  and  just  “raid” 
talent  from  other  syndicates  to  build 
CS. 

Lazarus  took  issue  with  this 
remark.  He  noted  that  creators  “have 
the  ability  to  make  their  own  deci¬ 
sions,”  and  only  switch  syndicates  if 
they  want  to. 


Jack  Prahl 

thing  is  negotiable.”  He  added; 
“Learn  to  say  no.  If  they  want  you, 
they’ll  call  you  back.” 

Lazarus  reported  that  he  was 
dissatisfied  with  the  syndicate  con¬ 
tract  he  was  offered  when  first  start¬ 
ing  “Miss  Peach”  about  30  years  ago, 
and  walked  out.  The  syndicate  asked 
him  to  return  the  next  day. 

He  also  said  contracts  should  call 
for  the  syndicate  to  pay  for  postage 
and  other  expenses  connected  with  a 
feature,  should  allow  the  creator  the 
right  to  work  for  another  syndicate  if 
he  or  she  so  desires,  and  should  not 
automatically  assign  a  creator  to 
another  syndicate  if  the  company  is 
sold. 

“The  people  you  work  with  and 


love  could  be  gone,”  Lazarus  com¬ 
mented. 

CS  vice  president/general  manager 
Doris  Richetti  Nolan  said  contracts 
should  also  allow  creators  to  maintain 
some  control  over  licensing  spinoffs. 

Kelley  said  one  thing  cartoonists 
and  writers  have  in  their  favor  when 
dealing  with  syndicates  is  that  fea¬ 
ture-distributing  companies  are  “dog 
meat”  (nothing)  without  creators. 

One  audience  member,  after  hear¬ 
ing  all  the  panelist  comments, 
observed  that  creators  seem  to  have 
“a  love-hate  relationship”  with  syn¬ 
dicates. 

Program  chairman  Lew  Little  told 
the  audience  at  the  end  of  the  confer¬ 
ence  that  he  thought  some  of  the  panel 
speakers  were  too  hard  on  syndi¬ 
cates.  He  said  syndicates  generally  do 
a  very  good  job,  and  that  they  don’t 
take  advantage  of  creators  the  way 
they  might  have  25  years  ago. 

The  Lew  Little  Enterprises  presi¬ 
dent  also  noted  that  syndicates  have  it 
tougher  today  because  there  are  much 
fewer  truly  competitive  papers  to  sell 
features  to. 

“It’s  not  an  expanding  market,” 

Next  week's  E&P  will  feature 
another  story  on  the  conference  and 
more  photos. 
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*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 


You1l  get  a  lot  of  mileage  out  of  our  Travel  package  features 
and  art.  Including  five  travel  stories  themed  by  destination 
and  vacation.  Highlighted  by  maps  and  graphics.  And  written 
by  Philip  Sousa,  Evelyn  Kieran,  Loreen  Arbus,  Norm  Fox 
and  others. 

Walt  Miller's  RV  Travel  steers  your  readers  in  the  right 
directions.  Chris  Barnett's  Business  Travel  advises  on-the-go 
professionals.  While  Ann  and  Carl  Purcell's  Vacation  Camera 


focuses  on  taking  great  travel  photography. 

Forkful  of  Trave/ dishes  up  international  best  bites.  FYI  Travel 
Tips  and  Travel  Watch  infographics  give  bargain  hunters  a  break. 
And  Fred  Ferretti's  Travels  with  Fred  tops  the  ticket  with  travel 
highlights- and  pitfalls. 

So  call  toll-free  800-445-4555*  for  a  free  sample  of  our  Travel 
mini,  complete  with  our  exclusive  ColorFoto  service.  There's  a 
world  of  readership  packed  inside. 
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Columnist  provides  his  readers  with  ‘The  Real  Dirt’ 


A  gardening  column  called  “The 
Real  Dirt”  has  been  introduced  by 
Tribune  Media  Services. 

Mike  Klingaman’s  weekly  feature 
includes  tips,  facts,  his  personal 
experiences,  and  “strange-but-true 
gardening  stories”  —  such  as  one 
about  a  woman  who  keeps  slugs  as 
pets  and  another  about  a  man  who 
grew  a  pumpkin  large  enough  to  hold 
a  person. 

Speaking  of  strange  growths, 
Klingaman  wrote:  “Once  I  had  a 
tomato  with  a  nose,  and  a  potato  that 
looked  like  a  duck.  I  have  the  pic¬ 
tures,  if  you’d  like  to  see  them.  Per¬ 
haps,  someday.  I’ll  stumble  onto 
some  new  hybrid  and  make  $10,000 
like  the  lady  who  grew  the  first  white 
marigold.  I’d  rather  my  discovery  had 


Some  prize  winners 

Roger  Simon  of  the  Baltimore  Sun 
and  Los  Angeles  Times  Syndicate  has 
won  the  1987  National  Headliner 
Award  for  column  writing. 

Also,  self-syndicated  “Business 
Computer”  columnists  Franklynn 
Peterson  and  Judi  K-Turkel  recently 
won  the  National  Press  Club’s  Distin¬ 
guished  Consumer  Journalism  Award 
for  the  second  year  in  a  row. 

The  columnists  —  who  plan  to 
spend  one  day  a  year  speaking  to  edi¬ 
tors,  advertisers,  and  others  in  every 
city  which  carries  their  feature  —  are 
based  at  P/K  Associates,  4343  W. 
Beltline  Hwy.,  Madison,  Wis.  5371 1- 
3860. 

Another  recent  award  winner  was 
self-syndicated  “Ethics  &  Religion” 
columnist  Michael  J.  McManus,  who 
was  named  “Man  of  the  Month”  by 
the  Morality  in  Media  antipornogra¬ 
phy  group. 
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some  noble  culinary  future,  such  as  a 
pre-salted  cucumber,  or  pre-buttered 
corn  .  .  .  .” 

Klingaman  has  been  a  Baltimore 
Evening  Sun  gardening  columnist  and 
special  projects  reporter  for  the  past 
two  years.  Prior  to  that,  the  two-time 
Pulitzer  Prize  nominee  covered 
sports  at  the  Sun  for  15  years. 

The  38-year-old  West  Virginia  Uni¬ 
versity  graduate  is  a  Baltimore  native 
who  lives  on  a  three-fifths-of-an-acre 
site  crammed  with  60  trees  and  a  large 
garden. 

Klingaman's  “Real  Dirt”  clients 
include  the  Arkansas  Democrat,  Min¬ 
neapolis  Star  and  Tribune,  Knoxville 
News-Sentinel,  and  Milwaukee  Jour¬ 
nal. 


McManus  —  whose  feature  was 
recently  picked  up  for  32  New  York 
Times  Company  papers,  giving  him 
about  160  clients  —  is  based  at  85 
Halliwell  Dr.,  Stamford,  Ct.  06902. 

More  travel  material 

Copley  News  Service  has  expanded 
its  “Travel  Mini-Package,”  which  is 
available  weekly,  every  other  week, 
or  monthly. 

The  package  now  includes  “The 
Business  Traveler”  by  Chris  Barnett, 
“RV  Travel”  by  Walt  Miller, 
“Travels  With  Fred”  by  Fred  Fer- 
retti,  “FYI  Travel”  by  Barbara  Har- 
tung,  and  features  by  Phil  Sousa, 
Evelyn  Kieran,  Loreen  Arbus,  and 
others. 

There  are  also  maps,  graphics,  and 
color  art  from  Copley’s  “Colorfoto 
Travel  Service”  as  well  as  monthly 
“Colorfoto”  stories  by  Ann  and  Carl 
Purcell. 

Watterson  parodied 

Bill  Wattcrson’s  “Calvin  and 
Hobbes”  comic  was  introduced  by 
Universal  Press  Syndicate  only  back  in 
late  1985,  but  it  has  already  been  par¬ 
odied. 

“Lir  Dracula  and  Hell-Dog,”  as 
the  spoof  is  called,  appears  in  the 
fourth  issue  of  the  monthly  Splat! 
magazine. 

The  fifth  issue  of  the  publication  — 
based  at  P.O.  Box  931389,  Holly¬ 
wood,  Calif.  90093  —  has  an  inter¬ 
view  with  Dayton  Daily  A^cvvs/United 
Feature  Syndicate  editorial  cartoonist 
and  Tribune  Media  Services  “Mother 
Goose  and  Grimm”  comic  creator 
Mike  Peters. 


Mike  Klingaman 


Film,  tv  happenings 

Police  Academy  creator/producer 
Paul  Maslansky  is  developing  a  com¬ 
edy  film  for  Warner  Brothers  based 
on  a  column  by  Art  Buchwald  of  the 
Los  Angeles  Times  Syndicate,  accord¬ 
ing  to  Newsday.  The  piece  dealt  with 
an  African  king  who  comes  to  Amer¬ 
ica  for  a  daylong  visit  and  learns  he 
has  been  deposed. 

In  other  movie  news,  the  work  of 
editorial  cartoonist  Don  Wright  of  the 
Miami  News  and  Tribune  Media  Ser¬ 
vices  was  featured  in  the  recently 
released  From  the  Hip  movie  starring 
Judd  Nelson  and  John  Hurt.  The 
Pulitzer  Prize-winning  Wright  also 
appeared  recently  on  Entertainment 
Tonight. 

Another  Pulitzer  winner,  editorial 
cartoonist  Mike  Peters  of  the  Dayton 
Daily  News  and  United  Feature  Syndi¬ 
cate,  displayed  his  work  on  the  March 
23  Today  show.  He  also  showed  sev¬ 
eral  of  his  TMS-distributed  “Mother 
Goose  and  Grimm”  strips. 

And  “Dear  Abby”  columnist  Abi¬ 
gail  Van  Buren  of  Universal  Press  Syn¬ 
dicate  appeared  on  television’s  Holly¬ 
wood  Squares  the  week  of  March  23. 

‘Beetle’  wins  survey 

“Beetle  Bailey”  by  Mort  Walker  of 
King  Features  Syndicate  was  the  win¬ 
ner  of  a  recent  St.  Louis  Post-Di.s- 
patch  comics  poll  that  attracted  over 
1 1 ,000  reader  responses. 

The  next  four  finishers  were 
“Bloom  County”  by  Berke  Breathed 
of  the  Washington  Post  Writers 
Group,  “Mother  Goose  and  Grimm” 
by  Mike  Peters  of  Tribune  Media  Ser- 
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Astrology  columnist  Sydney  Omorr 
(seated)  was  honored  recently  for 
reaching  his  25th  anniversary  with  the 
Los  Angeles  Times  Syndicate.  With 
him,  from  left  to  right,  were  actress 
Julie  Newmor,  LATS  president  Lou 
Schwartz,  LATS  chairman  Willard  Col¬ 
ston,  and  'Love  Boot'  tv  series  creator 
Jeroldine  Saunders.  Omorr,  o  former 
newsman  for  UPl  and  CBS  radio,  was 
also  the  recent  recipient  of  the  1986 
American  Federation  of  Astrologers 
Award. 


vices,  “Hi  and  Lois”  by  Walker  and 
Dik  Browne  of  King,  and  “Sally 
Forth”  by  Greg  Howard  of  North 
America  Syndicate. 

Anti-apartheid  show 

A  photo  exhibit  on  the  anti-apar¬ 
theid  movement  in  the  U.S.  and 
South  Africa  is  being  held  at  The 
Brecht  Forum,  151  W.  19th  St., 
Seventh  Floor,  New  York  City. 

The  exhibit  kicks  off  April  10  with 
the  showing  of  the  Oscar-nominated 
Witness  to  Apartheid  film,  and  lasts 
until  May  8. 

Exhibit  co-sponsors  are  Brecht  and 
the  Brooklyn-based  Impact  Visuals 
photo  and  graphics  agency  (see  E&P, 
May  17  and  September  27). 


‘Ai’  feature  expands 

“Ask  Al,”  a  weekly  feature  by  a 
recovering  alcoholic  who  answers 
questions  about  drinking  problems, 
has  expanded  to  discuss  drug  prob¬ 
lems  as  well.  And  the  column  is  also 
offering  more  advice  aimed  at  families 
and  friends  of  alcoholics  and  drug 
abusers. 

The  home  paper  of  the  column, 
which  began  in  1979,  is  the  Arizona 
Daily  Star. 

AT&T  offers  column 

A  free  weekly  telecommunications 
advice  column  is  being  offered  by  the 
AT&T  company. 

“Keeping  in  Touch”  —  which  car¬ 
ries  the  byline  of  AT&T  vice  presi¬ 
dent-consumer  marketing  Robert  J. 


Ranalli  —  covers  topics  such  as  how 
to  select  a  long-distance  company, 
technological  innovations,  answering 
machines,  overseas  calling,  toll-free 
numbers,  and  training  children  to  use 
a  phone. 

AT&T  is  represented  by  Burson- 
Marsteller,  230  Park  Ave.  South, 
New  York,  N.Y.  10003. 

‘Stover’  creator  dies 

Retired  cartoonist  Bill  Holman  — 
creator  of  the  pun-filled  “Smokey 
Stover”  comic,  which  starred  a  nutty 
firefighter  —  has  died  in  New  York 
City  at  the  age  of  84. 

The  former  National  Cartoonists 
Society  president’s  strip  was  distrib¬ 
uted  for  over  40  years  by  what  is  now 
Tribune  Media  Services. 

Syndicate  exec  dies 

Publishers  Syndicate  founder 
Eugene  P.  Conley,  whose  company 
was  the  first  to  offer  the  Gallup  Poll  as 
well  as  comics  like  “Mary  Worth” 
and  “Rex  Morgan,  M.D.,”  died  ear¬ 
lier  this  year  in  Florida  at  the  age  of 
91 .  Publishers  eventually  became  part 
of  what  is  now  North  America  Syndi¬ 
cate. 


Syndication  material ! 

The  current  issue  of  Cartoonist 
Profiles  magazine  includes  interviews 
with  Richard  S.  Newcombe  on  his 
new  Creators  Syndicate,  Sid  Goldberg 
of  United  Media  on  international  syn¬ 
dication,  editorial  cartoonists  Bob 
Gorrell  and  Gary  Brookins  of  North 
America  Syndicate  on  their  Asterisk 
Features-distributed  “Cobwebs” 
comic.  Bob  Taylor  of  NAS  on  edito¬ 
rial  cartooning,  and  Nicole  Hollander 
on  her  self-syndicated  “Sylvia”  strip. 

CP  —  based  at  P.O.  Box  325,  Fair- 
field,  Conn.  06430  —  also  has  a  piece 
on  milestones  in  the  history  of  the 
King  Features  Syndicate-distributed 
“Prince  Valiant.” 

‘Popcorn-Plus’  book 

A  13-part  series  excerpted  from  Dr. 
Joel  Herskowitz's  The  Popcorn-Plus 
D/>/  (Pharos  Books)  will  be  offered  by 
Newspaper  Enterprise  Association 
beginning  April  15. 

And  five  1 ,400-word  excerpts  from 
Bowie  Kuhn’s  Hardball:  The  Educa¬ 
tion  of  a  Baseball  Commissioner 
(Times  Books)  are  being  offered  by 
the  New  York  Times  Syndication  Sales 
Corporation.  Photos  are  available. 


688  PAPERS 
ARE  RUILDING  PROFITS 
WITHOUT  LAYING  OUT  A  CENT 
NOW  WE’VE  GOT  PLANS  FOR  YOU. 


If  you  could  increase  revenue 
and  readership  without  spending 
company  money,  wouldn’t  you 
do  it? 

I’-BILI),  the  world’s  best  and 
most  widely  syndicated  series  of 
“do-it-yourself  ”  columns,  does  it 
every  day.  When  you  run  a 
L’-BILD  editorial  or  classified 
column,  we  rebate  25%  of  the 
project  sales  it  generates  directly 
to  you.  .And  since  1948,  L'-BILD 
columns  have  been  consistent 
winners. 

\\  it’n  over  1, ()()()  woodworking 
and  handicraft  projects  already 
developed  (and  more  to  come),  we 
have  plans  to  suit  every  kind  of 


P.O.  Box  2383  •  Van  Xuys,  CA  91409  •  (818)  785-6368 


reader.  Easy  and  inexpensive  to 
build,  U-BILD’s  popular  designs 
range  from  “period  ”  to  modern, 
home  improvement  to  toys. 

I'here’s  no  contract  to  sign  — 
you  run  when  you  want,  in  the 
format  you  want.  We  write  the 
copy,  provide  artwork,  receive 
orders  directly,  handle  all 
customer  service,  and  provide  a 
written  accounting  of  orders 
received.  You  just  sit  back  and 
let  the  commissions  pour  in. 

Call  818-785-6.368  for  more 
details,  or  write  us  at  the  address 
below.  We’ve  got  designs  on  your 
profit  plans. 
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Lacked  facts 

(Continued  from  page  9) 


Editor  &  Publisher  criticizing  an 
Arizona  Newspapers  Association 
committee  for  rescinding  the  Master 
Editor-Publisher  Award  that  had 
been  presented  to  Darrow  “Duke” 
Tully. 

The  undersigned  brought  up  the 
issue  at  the  ANA  annual  meeting  last 
fall.  After  some  discussion,  then- 
president  Ed  Dulin  said  that  since  the 
Master  Editor-Publisher  Committee 
had  made  the  award,  it  should  decide 
whether  or  not  to  revoke  it.  He  did  not 
allow  the  members  to  vote. 

The  award  is  given  to  an  editor  or 
publisher  for  outstanding  service  to 
the  journalism  profession  and 


Arizona  newspapers.  It  is  awarded  to 
a  person  who  set  high  standards  of 
ethics  and  integrity. 

In  considering  the  possible  revoca¬ 
tion,  the  committee  decided  that 
Tully  had  not  qualified  for  the  award 
because  the  had  lied  about  his  military 
career  and  had  built  his  reputation 
partly  on  fabrication.  Because  of  this 
we  felt  that  he  had  not  lived  up  to  the 
ethical  standards  of  the  award  and 
had  won  it  under  false  pretenses. 

Woestendiek  says  that  “the  organi¬ 
zation  has  been  hurt  by  the  ugly 
action  taken  by  a  handful  of  ‘little’ 
people.”  As  two  of  the  “little 
people”  —  and  where  does  your 
quote  come  from.  Bill?  —  we  ques¬ 
tion  that  any  damage  was  done  to 
ANA. 

The  former  ANA  president,  who 
referred  the  issue  to  the  committee 


rather  than  allowing  a  vote  at  the 
annual  meeting,  was  critical.  The 
committee  was  composed  of  five  pre¬ 
vious  award  winners,  and  the  vote 
was  unanimous.  The  response  that  we 
received  from  other  ANA  members 
and  the  community  was  generally 
favorable. 

Woestendiek  is  an  experienced 
journalist,  but  in  this  case  he  did  not 
do  his  homework. 

Jonathan  Marshall 

(Marshall  is  editor  and  publisher  of  the 
Scottsdale  Progress,  a  past  president  of 
ANA  and  a  Master  Editor-Publisher 
Award  winner.) 

Frank  Johnson 

(Johnson  is  formerly  executive  editor 
of  the  Arizona  Daily  Star  in  Tucson,  a 
past  president  of  ANA  and  a  Master 
Editor-Publisher  Award  winner.) 


Estate  tax 

(Continued  from  page  15) 

nnier,  who  was  then  board  chairman 
and  publisher  of  the  Des  Moines 
Register  and  Tribune  Co.  —  also  a 
company  then  owned  by  Cowles  fam¬ 
ily  members. 

Cowles  Media  did  have  one  bit  of 


good  fortune  during  this  period  of 
time.  In  March  1983,  the  U.S. 
Supreme  Court  reversed  the  Minne¬ 
sota  Supreme  Court  decision  on 
newsprint-use  tax,  entitling  Cowles 
Media  to  a  $5.2  million  refund. 

In  August  1983,  six  months  after 
the  death  of  Cowles  Sr.,  Cowles 
Media  selected  two  brokerage  firms 
to  serve  as  intermediaries  between 
buyers  and  sellers  of  Cowles  Media 


stock. 

The  first  transactions  occurred 
from  September  through  December 
1983  at  approximately  $25  per  share. 

The  value  of  $9  per  share  reported 
on  the  estate  tax  return  was  based  on 
an  independent  evaluation  analysis 
by  Duff  &  Phelps,  Inc. 

In  its  “notice  of  deficiency,”  the 
IRS  placed  an  approximate  value  on 
the  stock  of  $70  per  share. 


Distress  case 

(Continued  from  page  26} 


comment,  announced  March  30  that  it 
would  review  the  case.  The  time 
required  for  routine  handling  of  the 
dispute  means  that  a  final  decision 
probably  will  not  come  until  1988. 

Media  interests  have  expressed 


alarm  at  the  progress  the  Falwell  suit 
has  made  in  the  courts.  They  see  it  as 
a  threat  to  open  political  debate. 
Among  petitions  asking  for  a 
Supreme  Court  reversal  of  the  “emo¬ 
tional  distress”  award  was  one  from 
two  Virginia  newspapers,  the  Rich¬ 
mond  Times-Dispatch  and  the  Fred¬ 
ericksburg  Free  Lance-Star. 

They  said  opinions  often  distress, 
provoke  and  disturb  “often  in  emo¬ 


tionally  incendiary  language,  but 
opinions  do  not  forfeit  their  First 
Amendment  protection  merely 
because  they  are  harsh,  indecent  or 
indecorous. 

“Punishment  of  speech  because  it 
is  intended  to  cause  emotional  dis¬ 
tress  threatens  the  country’s  long 
tradition  of  robust  political  and  social 
satire,”  the  newspapers’  petition 
said. 


Advice 

(Continued  from  page  16) 


•  They  should  develop  better 
research  and  present  it  better  because 
it  still  lags  behind  television  and 
magazines  in  this  area. 

There  is  a  general  lack  of  editorial 
aggressiveness,  he  said.  Aside  from  a 
relatively  small  number  of  truly  dis¬ 
tinguished  newspapers,  he  said,  else¬ 
where  newspapers  are  too  bland. 

Morton  said  there  is  an  ingrown 
tendency  to  cut  costs  when  faced  with 
pressure  on  profits.  A  decline  in  read¬ 
ership  and  a  rise  in  competition  may 
bring  a  reduction  in  profits  in  the 
future. 


“The  great  danger  is  that  when 
faced  with  this  kind  of  profit  squeeze, 

many  newspapers  will  respond  by 
blindly  cutting  costs,  especially  in 
non-revenue-producing  departments 
like  editorial,  when  instead  invest¬ 
ments  in  product  quality  should  be 
stepped  up.  It  is  illogical  to  respond  to 
loss  of  market  share  by  reducing 
product  quality,  which  can  only  result 
in  loss  of  more  market  share.”  he 
concluded. 

Jay  Ambrose,  president  and  editor 
of  the  El  Paso  (Tex.)  Herald-Post, 
urged  Texas  newspapers  to  join  him 
in  the  battle  against  illiteracy. 

He  warned  that  newspapers  that  sit 
idly  by  and  allow  illiteracy  to  flourish 
will  witness  the  demise  of  the  printed 


word.  A  society  that  shuns  reading 
not  only  damages  the  newspaper  busi¬ 
ness,  it  weakens  the  community,  he 
said. 

Mario  Vazquez-Raha,  chairman 
and  chief  executive  of  United  Press 
International,  told  the  publishers  his 
news  service  is  back  from  the  brink  of 
bankruptcy  and  on  the  road  to  recov¬ 
ery. 

William  E.  Dozier,  Jr.,  publisher 
and  editor  of  the  Kerrville  Daily 
Times,  received  the  Pat  Taggart 
Award  for  being  selected  the  1986 
Texas  Newspaper  Leader  of  the  year. 
Ginger  Munsch,  national  editor  of  the 
Dallas  Morning  News,  was  presented 
the  John  H.  Murphy  Award  for 
excellence  in  copy  editing  and 
received  a  plaque  and  $1,000. 
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Each  week, 


52  times  a  year,  Editor  &  Pub¬ 
lisher  brings  you,  the  journalist,  the  latest  news  about  the  news  busi¬ 
ness — the  news  of  the  industry  as  it  happens.  And  every  week  we 
bring  you  exclusive  features  (new  ones  are  created  and  introduced  all 
year)  to  keep  you  up-to-date  in  the  fast-changing  world  of  newspa- 
pering. 

Whether  it’s  FOI,  government  and  the  press,  the  right  to  privacy, 
information  on  industry  leaders — or  fascinating  features  on  news¬ 
paper  reporting  and  editing,  meetings,  events,  finance,  production, 
PR  and  advertising — we  serve  you  with  unsurpassed  timeliness. 

Plus  —  our  subscribers  get  the  added  benefit  of  these  special  feature 
and  event  issues  throughout  the  year:  Business  Review  and  Forecast, 
America  East  Conference,  Newspaper  in  Education  Week,  ASNE  Con¬ 
vention,  ANPA  Convention,  ANPA  Operations  Management  Confer¬ 
ence  Planning  Issue,  E&P  Annual  Linage  Issue,  ANPA  Operations 
Management  Conference,  E&P  Annual  Syndicate  Directory,  NNA 
Convention,  E&P  Color  Issue,  SNPA  Conference,  E&P  Special  Trade¬ 
mark  Section,  E&P  Journalism  Awards  and  Fellowships  Directory  .  .  . 
and  more!  Plus,  our  classified  columns  are  the  most  extensive  among 
newspaper  trade  publications. 

Order  your  own  subscription  to  Editor  &  Publisher  now,  and  receive 
52  issues  for  less  than  77C  a  week!  Use  the  convenient  bind-in  card  in 
this  issue! 
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Shop  Talk 

(Continued  from  page  88) 


letes.  Were  you  aware  of  that  meet¬ 
ing?” 

Clements:  “I’m  not  sure  that  that’s 
correct  and  I  don’t  know  where  they 
get  their  information  and  exactly  what 
officials  they’re  talking  about.  Who’s 
making  the  payments?  Certainly  the 
school’s  not.” 

Riggs:  “The  alumni.  Were  you 
aware  that  there  was  a  decision  for  the 
alumni  to  keep  making  the  pay¬ 
ments?” 

Clements:  “No,  1  don’t  have  any 
recollection  of  that  sort  of  thing,  and  I 
just  question  whether  that’s  really 
correct  or  not.” 

It  was  the  juxtapostion  of  that  ques¬ 
tion  and  answer  with  Clements’ 
admission  a  week  later  that  he  had 
known  of  and  condoned  the  payments 
that  made  the  situation  seem  so 
devastating.  A  story  about  the  two 
statements  was  developed  by  WFAA 
as  part  of  a  package  about  the  whole 
affair  for  the  opening  of  a  half-hour 
national  broadcast  on  the  SMU  mat¬ 
ter  on  ABC’s  “Nightline.” 


By  the  time  Clements’  next  weekly 
press  conference  rolled  around  on 
March  10,  capitol  reporters  were  up 
to  speed  on  their  facts  concerning  the 
SMU  situation.  To  a  governor  whose 
image  during  his  first  term  had  been 
that  of  a  tough-minded  businessman 
who  would  shoot  straight,  tell  the 
truth  and  take  the  consequences, 
whose  campaign  television  ads  in 
1986  had  portrayed  Democrat  White 
as  a  “prevaricator,”  Clements’ 
admission  that  he  had  condoned  the 
continuing  payments  and  then  lied 
about  it  was  a  huge  blow  to  his  credi¬ 
bility. 

Clements  rescued  some  of  the  situ¬ 
ation  by  starting  the  press  conference 
March  10  by  reading  a  statement  in 
which  he  apologized  for  condoning 
the  continued  payments. 

“In  hindsight,  it  was  clear  we  were 
wrong,”  Clements  said.  He  said  the 
system  should  have  stopped  immedi¬ 
ately,  but  after  the  payments  were 
discovered,  “we  decided  to  phase  the 
system  out.  To  those  rightfully  upset 
and  angry  about  the  decision,  I  am 
truly  sorry.” 

Clements  was  asked  why,  in  1985, 
he  had  not  told  the  NCAA  that  he  had 
discovered  additional  payment  viola¬ 


Several  reporters  placed  Bibles  under  or  beside  their 
tape  recorders  when  they  placed  items  on  the 
governor’s  lectern  at  the  press  conference. 


Kneeland  on  March  3  asked  Clem¬ 
ents  if  he  knew  about  the  payments 
and  agreed  to  honor  them,  and  he 
answered  in  essence  that  he  had.  The 
press  conference  moved  on  to  other 
questions.  Later,  in  what  turned  out 
to  be  the  last  question  of  the  press 
conference,  Kneeland  asked  Clem¬ 
ents:  “Governor,  do  you  think  it’s 
right  to  continue  payments  to  SMU 
football  players  at  any  time,  because 
it  was  always  against  NCAA  policy?” 

Clements  responded:  “Carole, 
Carole,  let  me  make  one  thing  very 
clear.  We  —  a  capital  We  —  We 
made  a  considered  judgment  decision 
over  several  months  that  the  commit¬ 
ment  had  been  made,  and  in  the  inter¬ 
est  of  the  institutions,  the  boys,  their 
families,  and  to  comply  with  the 
NCAA  that  that  program  would  be 
phased  out  and  we  would  comply 
with,  in  a  full  sense  of  integrity,  all  the 
rules  and  regulations.  We  made  that 
judgment,  and  in  the  meantime,  the 
rules  were  changed  and  the  death  pen¬ 
alty  imposed  after  that  judgment  was 
made.  So  I  think  I’ve  answered  the 
question.  .  . 


tions  to  25  players  beyond  the  pay¬ 
ments  to  Sean  Stopperich  that  the 
NCAA  had  uncovered. 

“I  said,  ‘We  are  cleaning  up  the 
program.’  .  .  .  That  is  an  absolute, 
true  statement.  We  were  cleaning  up 
the  program.  And  I  defy  you  or  any¬ 
one  else  to  ever  give  a  quote  wherein  I 
said,  ‘This  program  is  now  clean.  We 
have  done  everything  we  know  to  do 
and  the  program  is  clean.’  I’ve  never 
said  anything  like  that.  I  said  ‘We  are 
cleaning  up  the  program.’ 

“Now,  every  one  of  you  are  good 
writers.  And  you  know  that  is  in  the 
present  and  future  tense.  It’s  not  that 
we  have  accomplished  our  purpose. 
We  are  working  on  it.  And  I  never  told 
the  NCAA  anything  but  that.” 

Later  in  the  press  conference, 
Clements  was  asked  if,  at  the  time  he 
told  the  NCAA  that  SMU  was  going 
to  run  a  clean  program,  he  had  also 
told  them  that  he  was  winding  the 
payment  program  down. 

Clements  told  us  that  the  NCAA 
investigators  “are  not  naive.  They  are 
professionals  in  their  business.  And 
certainly,  with  100-plus  athletes  out 


there  on  that  [SMU]  squad,  they 
absolutely  were  knowledgeable  that 
Mr.  Stopperich  —  who  had  never 
played  a  down  for  SMU  and  was  an 
incoming  freshman  —  was  not  the 
only  bad  apple  in  the  barrel.  They 
undoubtedly  knew  that.  And  so, 
when  I  talked  in  terms  that  we  are 
cleaning  up  the  program  and  we  will 
return  SMU’s  program  to  absolute 
integrity,  which  I’ve  said,  I  am  con¬ 
vinced  in  my  mind  that  they  knew 
exactly  what  I  was  talking  about.” 

It  was  at  that  point  that  I  wondered 
whether  Clements  had  honored  the 
rest  of  the  oath  usually  administered 
to  witnesses  in  court  cases. 

“Do  you  think  it  was  the  whole 
truth  and  nothing  but  the  truth?”  I 
asked. 

“Well,  you  know,  we  weren’t  oper¬ 
ating  like  inaugural  day  with  the 
Bible,  Dave,”  the  governor  replied. 
“There  wasn’t  ever  a  Bible  present.” 

It  was  that  remark,  from  the  gover¬ 
nor  who  had  headed  up  the  board  of 
governors  for  a  church-related 
school,  that  made  us  reporters  think, 
partly  from  pique  and  partly  in  jest 
tinged  with  seriousness,  to  underline 
the  new  ground  rules  for  Clements’ 
press  conferences. 

At  the  news  conference  March  17, 
several  reporters  showed  up  with 
Bibles  —  some  just  New  Testa¬ 
ments,  some  the  full  works.  I  had  my 
King  James  version  from  my  child¬ 
hood  tucked  underneath  my  arm. 
Several  reporters  placed  Bibles  under 
or  beside  their  tape  recorders  when 
they  placed  items  on  the  governor’s 
lectern  at  the  press  conference. 

Clements,  probably  fortunately, 
displayed  some  of  the  first  humor  he 
has  shown  since  the  SMU  situation 
blew  up.  Picking  up  one  of  the  Bibles, 
Clements  said  to  us  reporters: 

“I  know  that  none  of  you  were 
capable  of  bringing  Bibles,  so  whose 
is  it?” 

When  reporters  laughed,  Clements 
said,  “I’m  glad  y’all  haven’t  lost  your 
sense  of  humor.” 

Gartner,  Gerlach 
sell  Minn,  daily 

The  Worthington  (Minn.)  Daily 
Globe  has  been  sold  by  Midwest 
Newspapers  of  Des  Moines  to  Lin¬ 
coln  Publishing,  Inc.,  a  subsidiary  of 
Thomson  Newspapers. 

Midwest  Newspapers,  owned  by 
former  Des  Moines  Register  execu¬ 
tives  Michael  Gartner  and  Gary  Ger¬ 
lach,  purchased  the  Globe  in  Dec. 
1985. 

Gartner  is  now  editor  of  the  Louis¬ 
ville  Courier-Journal,  while  Gerlach 
is  publisher  of  the  Ames  (Iowa)  Tri¬ 
bune,  owned  by  Midwest. 


76 


EDITOR  &  PUBLISHER  for  April  4,  1987 


Family  feud 

(Continued  from  page  II) 


Costello  admitted  his  views  were 
often  “controversial,”  but  he  dis¬ 
puted  the  contention  that  they  were 
an  “embarrassment”  to  the  Sun. 

“I  have  never  been  a  slave  of  con¬ 
vention,”  he  said.  “I  made  the  paper 
what  it  was  —  a  strong  voice,  an  indi¬ 
vidualistic  voice,  an  influential 
voice.” 

Although  he  is  satisfied  with  the 
amount  of  money  he  received,  Cos¬ 
tello  stated  that  the  Sun’s  $32  million 


Arms  deal 

(Continued  from  page  20) 


Squires  noted  that  several  of  his  top 
national  reporters  worked  on  a  series 
examining  the  arms  sale  network  and 
how  it  related  to  the  military  backing 
of  the  Contras  in  Nicaragua. 

“I’m  satisfied  with  the  way  we  cov¬ 
ered  the  story,”  added  Squires.  “I 
just  wish  we  could  have  been  the  ones 
to  break  it  open.  We  were  very,  very 
close  to  doing  just  that.  The  series  we 
ran,  which  I  thought  was  a  very  good 
series,  came  out  about  one  week 
before  Meese  made  his  announce¬ 
ment.” 

Besides  the  special  series,  the  Chi¬ 
cago  Tribune  gave  the  Iran-Contra 
scandal  more  than  40  front-page  sto¬ 
ries  in  November  and  December,  as 
well  as  a  banner  headline,  four  full 
pages,  and  seven  lengthy  articles  on 
the  day  of  the  Tower  Commission 
report. 

Not  all  large  newspapers,  though, 
have  given  the  matter  top  priority.  In 
New  Orleans,  the  Times-Picayune 
devoted  slightly  more  than  30  .front- 


Darkroom 

(Continued  from  page  60) 


print  on  the  Cilas  Alcatel  Digifax,  a 
laser  dry-silver  photo  receiver  capa¬ 
ble  of  producing  a  picture  from  digital 
signal  in  45  seconds,  as  opposed  to 
eight  to  nine  minutes  required  on  cur¬ 
rent  wire  service  picture  receivers, 
Koppelman  said.  It  will  also  be  com¬ 
patible  with  AP  and  UPI  receivers. 

The  Reuter  terminal  will  allow  con¬ 
trast  to  be  adjusted  independently  in 
different  areas  of  the  gray  scale,  and 
changes  to  be  previewed  on  screen 
before  being  printed. 

For  color  pictures,  programs  will 
enable  newspapers  to  adjust  prints 


debt  “is  too  much  money  for  anybody 
to  owe  anybody  else  in  the  state  of 
Massachusetts.  Under  the  best  of  cir¬ 
cumstances  it  would  take  the  com¬ 
pany  about  15  years  to  wipe  out  that 
debt.  If  hard  times  come,  it  will  take 
twice  that  long.” 

Costello  contended  that  the  debt 
will  cost  the  Sun  “$3  million  to  $4 
million  a  year  after  taxes  for  years  to 
come.  Rarely  has  the  newspaper 
made  as  much  money  as  that  in  any 
year  in  the  past.” 

However,  O’Hearn  said  Costello’s 
claims  on  the  debt  payments  were 
“nonsensical.  Interest  is  a  before-tax 


page  stories  to  the  scandal  —  some 
60  less  than  the  amount  offered  by  the 
Washington  Post  —  in  late  Novem¬ 
ber  and  throughout  December. 

On  the  day  of  the  Tower  Commis¬ 
sion  report,  the  Times-Picayune  put 
the  story  on  the  front  page,  but 
beneath  a  lead  piece  on  weather  pre¬ 
dictions  for  the  city’s  annual  Mardi 
Gras  carnival. 

“We’ve  tried  to  balance  the  story 
with  our  local  coverage,”  said 
Charles  Ferguson,  the  paper’s  editor, 
who  in  December  noted  that  the  con¬ 
troversy  was  not  of  “consuming 
interest  to  the  readers  of  our  paper.” 

Ferguson  added  that  although  the 
Times-Picayune  has  a  Washington 
bureau,  none  of  the  paper’s  reporters 
has  worked  on  the  Iran-Contra  scan¬ 
dal.  “We’re  getting  our  copy  on  this 
story  from  the  wire  services.” 

While  the  press  has  been  the  target 
of  a  certain  amount  of  criticism  for 
their  handling  of  the  story,  members 
of  the  print  media  also  have  their  own 
complaints  when  it  comes  to  how  the 
Iran-Contra  affair  has  been  handled, 
and  most  of  their  remarks  were 
directed  at  the  White  House. 

“I  have  not  understood  the  White 


automatically  to  their  respective  pro¬ 
duction  methods,  Koppelman  said, 
but  that  is  in  the  development  stages. 
Plans  also  call  for  the  darkroom  to 
interface  with  the  major  computer¬ 
ized  color  makeup  and  black-and- 
white  pagination  systems. 

A  color  monitor  is  planned  to  be 
added  within  a  year  to  the  monochro¬ 
matic  screen  currently  in  use  so  that 
pictures  can  be  previewed  in  color. 

Further  plans  call  for  adding 
another  PC  in  order  to  expand  the 
number  of  ports  available  to  receive 
photos  and  possibly  linking  the  termi¬ 
nals  on  a  network  to  a  central  photo 
data  base.  Such  a  system  would  allow 
several  departments  such  as  sports, 
several  news  units,  business  and  fea¬ 
tures  to  work  off  the  central  file. 


O’ Hearn  continued  that  the  banks 
would  not  have  lent  the  money  if  they 
had  questions  about  the  Sun’s  ability 
to  pay. 

“The  company  can  handle  it  with 
no  strain,”  he  said.  “It’s  a  matter  of 
looking  at  cash  flow.  That’s  what  the 
banks  look  at  and  they  made  up  their 
minds  there  is  no  problem.” 

The  Sun  does  not  plan  on  imple¬ 
menting  any  major  cost  reductions  as 
a  result  of  the  buyout,  said  O’Hearn. 

“We  plan  to  expand  the  news  prod¬ 
uct,”  he  said.  “Circulation’s  been 
stagnant.  We  think  the  [new  editorial 
direction]  is  going  to  help.” 


House’s  handling  of  this  problem 
from  the  beginning,”  remarked 
McCutchen  of  the  Atlanta  Journal 
and  Constitution.  “From  a  public 
relations  standpoint,  it  has  been  a 
poor  operation  from  the  White 
House.  They’ve  only  revealed  bits 
and  pieces  of  information,  a  little  bit 
at  a  time.” 

Kaiser  at  the  Washington  Post 
believes  that  although  the  Iran-Con¬ 
tra  story  “isn’t  going  to  go  away,” 
President  Reagan’s  attitude  toward 
the  press  is  a  “natural  result”  of  his 
changing  political  fortunes. 

“Obviously  a  guy  who  had  a  70% 
approval  rating  in  the  polls  and  has 
had  an  extraordinary  run  of  popular- 
ity  and  essentially  friendly 
treatment  —  when  you  consider  the 
press  coverage  of  Richard  Nixon  or 
Jimmy  Carter  —  to  have  this  sud¬ 
denly  and  dramatically  change  over¬ 
night  the  way  it  has,  will  carry  a  hell  of 
an  impact.  It  will  affect  his  attitude 
toward  the  press.  I  don’t  think  you 
can  measure  what  this  has  done  to 
him.” 

Added  Kaiser:  “The  press  may  just 
be  an  inevitable  target  and  offshoot 
for  his  frustrations.” 


Editors  chosen  for 
Emhart  News  board 

William  B.  Dickinson  Jr.,  managing 
editor  of  the  Washington  Post  Writers 
Group,  John  Finney,  a  former  news 
bureau  editor  for  the  New  York 
Times,  and  Robert  A.  Hatch,  editor 
and  publisher  of  the  Lakeville  (Conn.) 
Journal,  have  been  named  to  the  1987 
editorial  advisory  board  of  the 
Emhart  News,  a  monthly  tabloid 
publication  of  the  Emhart  Corp.  of 
Farmington,  Conn.,  that  is  distrib¬ 
uted  to  shareholders  and  employees 
in  30  countries. 

Each  year,  a  group  of  three  profes¬ 
sional  advisers  critiques  each  issue  of 
the  News,  evaluating  its  writing, 
editing,  layout  and  pictorial  content. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 


_ BUSINESS _ 

FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


_ GENERAL _ 

ATTENTION  WEEKLIES  Original  and 
new.  “Coping  in  ’86",  "Ain’t  it  the 
truth”,  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  OK  74101. 


_ HUMOR _ 

FUNNY,  philosophical  column  about 
farm,  family,  and  everyday  frustrations. 
Written  and  published  weekly  for  past  25 
years.  $50  monthly  price.  Free 
samples.  Liz  Stewart,  R.  1,  Box  8,  Prin- 
ceville,  IL  61559, 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  Nv  10940;] 
(914)692-4572. 


_ HEALTH _ 

"HEALTH  PERSPECTIVES”-RE  News, 

ACC  news,  NFTA  Magazine,  147  avail¬ 

able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 

H.L.N.  Anderson,  Box  4277,  Ingle 

wood,  CA  90309,  (213)  382-6654, 


"SENIOR  CLINIC".  A  health  column 

exclusive  for  your  50  plus  readership  by 

geriatric  specialist.  Weekly,  600  words, 

30  newspapers.  Now  in  6th  year.  Free  4 

week  trial.  Samples,  rate,  Frank  Macln- 

nis,  M.D.,  P.O.B.  307,  Edmonton, 

Alberta,  Canada  T5J  2J7  (403) 

973-2361. 


_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 

science  young  (11-17)  reader  column. 

Topical,  accurate,  timely,  fun.  Reader 

response.  Fourth  year.  Samples;  Dr, 

Crystal,  PO  Box  3514,  Brooklyn  NY 

11202.  (718)  253-5832. 


_ SINGLES _ 

SINGLES  HOTLINE  is  a  weekly  Q  &  A 
column  addressing  more  than  60  milion 
single  adults  in  America.  Radio  person¬ 
ality  Dick  Syatt  writes  with  insight  and 
wit  about  dating,  single  parenting  and 
the  single  life.  Advertisers  love  this 
column  in  The  Boston  Herald,  Tucson 
Citizen,  Sun  Bulletin,  Palm  Beacher 
and  others.  Free  four  week  trial  and 
rates  available  upon  request,  Dick 
Syatt,  PO  Box  302,  Sudbury,  MA 
01776.  (617)  443-3956. 


(212)  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr,, 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


J.F.  HICKS  MEDIA  SERVICE 
31  M.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


76-year-old  weekly  with  radio  station 
and  job  printing.  Located  in  its  own 
market  near  SE  metro  area.  Profitable. 
Asking  $750,000.  1.5x  gross.  Very 
nice.  Dick  Briggs,  Box  579,  Landrum, 
SC  29356.  (803)  457-3846. 

BOSTON  area  English  language  ethnic 

weekly  at  $100,000.  Maine  coastal 

region  semi-weekly  at  $30,000.  Massa¬ 

chusetts  semi-weekly  at  $100,000. 
Web-offset  printing  plant  at 

$4,000,000.  Please  write:  BARRY 

FRENCH,  Broker-Appraiser.  Ashlawn 

Road,  Assonet,  MA  02702.  (617) 

644-5772. 


BUSINESS  PUBLICATION 
FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
business-to-business  magazine  for  sale. 
Circulation  7,800.  Principals  only. 
Purchase  price  $42,000. 

Write  for  Details  to: 

Box  1874,  Editor  &  Publisher. 


CALIFORNIA  WEEKLIES 
County  seat,  $465,000  gross, 
$500,000.  Suburban,  $243,000 
gross,  $210,000.  Small  group,  press, 
$1,000,000  gross. 

BRUCE  WRIGHT 
MEDIA  CONSULTANTS 
Box  910,  Orangevale,  CA  95662 
(916)  988-8959 


CENTRAL  Texas  weekly,  asking  $70K. 
Owner  financing, 

PAID  north  central  Texas  weekly  and 
shopper.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


MAJOR  ALTERNATIVE  weekly  in  top  5 
market.  Respected,  influential.  Box 
1915,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  NEWSPAPERS  for  sale  in 
Colorado,  Nebraska,  Iowa,  South  Dako¬ 
ta.  Gross  range  from  $85,00  to 
$185,000.  Priced  as  low  as  75%  of 
gross,  and  $20,000  down.  For  details 
call: 

Hicks  Media  Service 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks,  (307)  684-5750. 


NEWSPAPERS  WANTED 

FAMILY  MAN... 

...NEWSPAPER  MAN 
wants  to  purchase  small  daily/large 
weekly  that  provides  challenge  and 
continues  to  be  of  service  to  communi¬ 
ty.  Work  experience  is  100%  newspap¬ 
ers.  Quality  orientated  and  people  moti¬ 
vator.  Zones  1,2, 5, 7.  Terms  to  be 
consideration.  Box  1914,  Editor  & 
Publisher. 


HARD  WORKING  couple  who  enjoy  the 
newspaper  industry  with  vast  experi¬ 
ence  in  very  competitive  market.  Willing 
to  work  with  owner  for  period  of  time  to 
demonstrate  ability.  Contact  at  PO  Box 
8920,  Benton  Harbor,  Ml  49022. 


NORTH  AMERICAN  newspaper  group 
with  37  daily  newspapers  is  seeking 
additional  properties  particulaiv  small 
dailies  to  15M  circulation.  (Jontact 
Arthur  Weeks  at  Sterling  Newspapers 
Ltd.  (604)  732-4403. 


WANTED-  Chart  area  six,  weekly  doing 
minimum  of  $300,000  gross.  (Jontact 
B.  Johnston  confidentially.  Address 
replies  3902  Haven  Pines  Drive,  King- 
wood,  TX  77345. 


PUBLICATIONS  FOR  SALE 

SHOPPER;East  Central  Kansas. 
$225,000,  terms,  $75,000  down, 
(jontact;  James  C.  Sterling,  Bolitho- 
Sterling,  Box  492,  Bolivar,  MO  65613. 


MAGAZINES  FOR  SALE 

MIDWEST  CITY  MAGAZINE  slick, 
successful,  profitable.  $795,000.  30% 
down,  terms.  Contact:  James  C.  Ster¬ 
ling,  Bolitho-Sterling,  Box  492,  Bolivar, 
MO  65613. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 

1971.  Probability  based  readership  and 

advertising  market  research.  Bob  Tarta- 

glione  (904)  338-1783. 


_ REAL  ESTATE _ 

EYE  ON  REAL  ESTATE  weekly  or 
monthly  covering  RE  news  &  trends. 
National  focus,  currently  carried  in  LA, 
Chicago,  others.  Samples,  4911 
Doman,  Tarzana,  CA  91356. 


BUSINESS  FOR  SALE 


MAJOR  newspaper  press  and  mailroom 
equipment  firm,  nationwide  contracts 
$3  million  assets,  32%  operating  profit 
on  $2.5  million  1986  gross,  (most 
years  profit  higher),  offers  24%  share  of 
firm  for  $350,000  investment.  Fully 
audited  financial  statements  available. 
Investor  may  join  firm  as  general  mana¬ 
ger  at  $1,000  per  week  plus  share  of 
profits.  For  details  contact,  Karl  Wray 
Broker,  2420  South  Ola  Vista,  San 
Clemente,  CA  92672.  (714)  492-5241 


E&P  CLASSIFIED 


(212)  675-4380 
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INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  CIRCULATION  MARKETING 
SERVICES  A  model  for  positive 
constructive  performances  by  your 
employees  and  organization.  (516) 
588-2735. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 
Toll  Free  1-800  (247)-2338 


PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s."  It  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCIJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 


_ CONSULTANTS _ 

INVESTIGATING  ELECTRONIC  COLOR 
PAGINATION  SYSTEMS?  Don't  make  a 
move  until  you  talk  to  the  team  that 
started  it  all.  Gary  Moore  formerly  direc¬ 
tor  of  sales-publishing  for  SCITEX  has 
recently  formed  Media  Solutions  Inc. 
who's  mission  is  to  provide  consulting 
services  for  newspapers,  magazines  and 
catalogs.  Call  or  write  to  us:  Gary 
Moore,  Media  Solutions,  2  Elm  St., 
Musgrove  Bldg.,  Andover,  MA  01810. 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

OMEGA  ELECTRONICS 
Electronics  servicing  and  consultants  in 
press  and  mailroom  equipment.  We 
specialize  in  TKS  and  Ferag  board 
repairs.  We  can  repair  and  return  most 
boards  to  you  in  3  weeks.  For  more 
information  call  (201)  843-7054  or 
write  us  at  161  West  Central  Ave, 
Maywood,  NJ  07607. 


STAFF  DEVELOPMENT.  Your  Staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact-  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


WEB  SPECIALIST-press  repair,  reloca¬ 
tion,  erection.  Personnel  training  and 
Start-ups.  Reasonable  rates.  Hank 


INDUSTRY  SERVICES 


WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven't  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


EQUIPMENT 


&  SUPPLIES 


_ PLATEMAKING _ 

20  X  24  SST  Nuarc,  $3,250.  Chemco 
Marathon  20  x  24  roll  film  ascro  lights 
$2,000.  (408)  289-1400. 


LETTERFLEX  290As 
FOR  SALE 

Three  (3)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  labeler  Model  523-C  built 
for  newspapers.  Bargain.  (703) 
521-1089.  Curtis,  Box  2387,  Arling¬ 
ton,  VA  22202. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844.  _ 

INSERTER  McCain  600  four  heads  with 
auto  loader  and  conveyor.  Excellent 
condition.  George  Willard  (313) 
469-4510. 


MULLER  MARTINI  INSERTER,  3  into 
1,  excellent  condition,  used  only  1500 
hours,  model  227  E/103.  Reasonable. 
Call  Ken  Walski  (616)  669-5210. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WANTED/Quarter  folding  machine  for 
newspaper  broadsheets,  up  to  24 
pages.  Must  be  rotary/suction  feeder, 
and  fold  using  a  knife  and  fold  rollers. 
Muller  Martini  preferred.  Write  to 
Distribution  Dept.,  PO  Box  1511, 
Wenatchee,  WA.  98801. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


Bustos  (301)  521-5178. 

EDITOR  &  PUBLISHER  for  April  4 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 

,  1987 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

CAMERA  AND  DARKROOM 
KcxJak  Versamat  5A-N  Black  and  white 
processor  with  extra  parts.  Write  Dick 
Mantz,  The  Morning  Call,  PO  Box 
1260,  Allentown,  PA  18105.  Or  Call 
(215)  820-6744. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


1-CG  TRENDSETTER  88  w/spare 
parts,;  6  CG  MDT  350  Terminals;  2  CG 
Comp  IV  TG;  2  CG  Compuwriter  4B; 
5-CG  7200,  2  spare  parts  kits;  1-CG 
7201;  1-CG  Kwickdry  Drier;  8  CG 
2961,  3  spare  parts  kits;  4  CG  Perfora¬ 
tors;  1-AKI,  3-Teletype  &  1-Fairchild 
Perforators  w/spare  parts;  Addresso- 
graph  plate  maker,  addressing  machine 
and  storage  cabinet  on  wheels.  Contact 
Mr.  Nickel,  Crowley,  LA.,  (318) 
783-3450. 


2  Auto  logic  ATS  5 — 100  CRT  photo¬ 
typesetters,  SN27  and  SN271  5  years 
old,  available  6'7/87  upgrade  to  10  MB 
disc,  additional  supply  cassette,  PIO 
on-line  interface,  1600  bpi  MTU  w/L13 
controller,  auto  media  cutter  and  dark 
room  adapter  kits.  Call  Bob  Paluga, 
First  Chicago  Leasing  Corp.,  (312) 
407-1717. 


AM  VARITYPER  5810,  Preview, 
extended  memory,  11  fonts  $7,950. 
The  Observer,  Smithfield,  Rl  (401) 
949-2700. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


MICROCOMPUTER/INNERFACES/ 
TYPESETTERS.  Systems  intergration 
between  new  and  used  equipment  to 
produce  optimum  results  in  typeset¬ 
ting.  D/C  prices  on  parts  and  boards  for 
most  CG  equipment.  Call  Graph-X  (215) 
439-1942. 


SURPLUS  EQUIPMENT  FOR  SALE- 
Compugraphic  Unified  Terminal  system 
with  1210  upgrade,  12  terminal  confi¬ 
guration,  serial#131.  Minimum  bid  of 
$10,000.  Also  for  sale,  high  range 
Compugraphic  Unisetter,  serial 
#1390,  with  spare  parts  kit,  14  font 
strips,  width  cards  and  font  cabinet; 
and  Compugrahic  MDR  mini-disk  read¬ 
er,  serial  #247;  and  Compugraphic 
Compukwik  II  Sll  processor  with  dryer. 
To  obtain  the  official  bid  document. 
Bowling  Green  State  University  Bid 
#8958,  please  call  (419)  372-8411, 
write,  or  stop  by  the  Purchasing  Depart¬ 
ment,  Bowling  Green  State  University, 
Bowling  Green,  Ohio  43403.  Deadline 
for  requesting  the  bid  document  will  be 
May  15,  1987. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6  -  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Color  King,  with  KJ6  folder. 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC  located  in  small 
daily  paper 

6  Unit  SSC,  1983  21  1/2",  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  unit  -  U-731 

1  Harris  V-15A  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1978  vintage 

2  Unit  V25  with  JF25  folder 

4  Unit  Harris  V25  with  JFIO  folder 

8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

Baldwin  Count-O-Veyors,  Imprinter, 
Amal  Splicers,  3-knife  trimmer 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS' 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  42362 


USED  TYPESETTING  EQUIPMENT  TKS  8  units  21  1/2"  c/o  (43"  circum- 
Nationwide  Brokers-10%  Sales  ference)  2  jaw  folders,  pasters  1977. 
Commission.  We  remove  the  risk  when  IPEC  INCORPORATED 

buying  or  selling  between  individuals.  97  Marquardt  Dr. 

Bob  Weber,  (216)  831-0480  Wheeling  (Chicago)  IL  60090 

(3 1 2)  459-9700  Telex  206766 

TWO  GOSS  COMMUNITY  units  with 
li^abyte  Pertech  Drive.  Must  be  in  circumferential  and  sidelay 


good  running  condition. 

Contact  Roy  Halpin 
Asbury  Park  Press 
(201)  922-6000  Ext.  2321 
Between  9AM  &  5PM  weekdays 

THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet^ 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TECl  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4",  4  units,  1  deck 
Metro,  23  9/16",  14  units,  8 
decks 

Cosmo,  22  3/4",  5  units 
Urbanite,  22",  7  units 
Urbanite,  22  3/4",  6  units 
Urbanite,  ‘1000’  series  folder 
Suburban  1500,  4  units  4  MEGS 
Suburban  1000,  8  units 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community,  3  units,  1978 
Upper  formers:  SC  Urbanite 
Harris,  1650,  5  units,  1979 
V25,  8  units,  JF25,  1972-84 
V15D,  4  units,  JF25 
King,  KJ8  folder,  1980 
TEC  Model  C  dryer,  8  ft.  chills 
Enkel  '2000'  auto-splicer 
Butler  4042-8  splicer 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


5  unit  Suburban,  double  parallel,  cross 
perf  folder.  Model  1000,  6  position  roll 
stand,  electric  hoist  (408)  289-1400. 


HARRIS 

Harris  V25,  4  units,  JFIO  folder  w/h.q. 
double  parallel  fold. 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


ATF  36"  3  unit,  double  parallel  and 
cross  perf.  folder,  2  position  roll  stands 
(408)  289-1400. 


FOLDERS  FOR  SALE 
Five  (5)  Goss  Headliner  Mark  II  Imperial 
3:2  Folders  at  $250,000  each. 
Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151. 

DOUBLE  PARALELL  CAPABILITY? 
Cole  CX102  easily  attaches  to  web 
press  folder.  Stationary  or  roll  away. 
Delivers  double  digest  fold  for  1  to  6 
webs.  Great  for  book.  Price  negotiable. 
(214)  963-8671  Clay  Stuart. 


1981  News  King  2  unit  KJG  folder, 
double  parallel,  40  HP,  electric  hoist, 
air  comp,  call  for  installed  price  (408) 
289-1400. 


ROLL  THE  PRESSES! 

If  you  have  a  used  press 
(or  other  equipment) 
standing  idly  by,  put  it 
back  into  production! 
Perhaps  you  can’t  use 
that  particular  equip¬ 
ment — but  we’ll  bet  you 
could  sure  use  the 
space  it  occupies.  Con- 
sider  the  dozens, 
perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at 
the  space  occupied  by 
each  single  piece  of 
equipment  on  this  page! 
Space  is  money — 
hundreds  of  dollars 
worth  of  your  space  can 
be  opened  up  for  as  lit¬ 
tle  as  $3.25  a  line  of  our 
space!  We’ll  put  that 
equipment  back  into 
production  for  you  in 
someone  else’s  plant — 
and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 

E&P 

CLASSIFIEDS 


EDITOR  &  PUBLISHER  for  April  4,  1987 


Enclose  this  card 
with  your  payment. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  oi  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  lor  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


1500  series  Suburban  4  units,  double 
parallel  folder,  75HP  upper  former. 
(408)  289-1400. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 


8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


2  unit  Suburban,  sub  add  on  units 
(408)289-1400. 


Baldwin  web  guides,  2  web  3  years  old 
in  storage  1  1/2  years.  Sell  new 
$18,000,  asking  $12,000  (408) 
289-1400, 


CHESWELLRAM  BUNDLER  1  year  old. 
New  $55,000.  Sacrifice  $30,000, 

Call  (609)  866-0032. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  Vx"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  (3oss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


INLAND  will  pay  "top  dollar"  for  your 
press.  Looking  for  Goss,  Harris  and  King 
equipment.  PO  Box  15999,  Lenexa,  KS 
66215. 

CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


EDITOR  &  PUBLISHER  for  April  4,  1987 


ASSOCIATE  or  assistant  professor  of 
journalism  to  teach  primarily  reporting, 
advertising,  public  relations  starting 
Aug  24.  Full-time  nine-month  tenure 
track.  Ph.D.,  teaching  and  media  exper¬ 
ience  required.  Salary  negotiable. 
Applications  from  women,  minorities 
encourged.  Send  resumne,  names  of 
three  references,  transcripts  to  Dr. 
Alfred  Delahaye,  Department  of 
Communication  Arts,  Nicholls  State 
University,  Thibodaux,  LA  70310. 
Thibodaux  is  an  hour's  drive  southwest 
of  New  Orleans. 


THE  MISSOURI  School  of  Journalism  is 
seeking  a  managing  editor  for  its  gener¬ 
al  eirculation  newspaper.  The  candidate 
will  supervise  news  coverage,  teach, 
and  help  maintain  relations  with  news¬ 
paper  management  experience  and  an 
ability  to  work  with  talented  colleagues 
and  students.  Advanced  degree  and 
teaching  experience  strongly  preferred. 
Tenure  track  appointment  begins 
August  1987,  Send  resume,  including 
references,  to  Byron  Scott,  Chair, 
Managing  Editor  Search  Committe, 
Missouri  School  of  Journalism,  Box 
1 838,  Columbia,  MO  65205.  Equal 
Opportunity  Emolover. 


ENGLISH:  Full-time  track  position 
beginning  August  15,  1987.  Equal 
consideration  will  be  given  to  holders  of 
a  Ph.D.  in  English  or  print  media  or 
journalism  and  holders  of  an  M.A.  in 
English  or  print  media  or  journalism. 
Journalism  experience  required. 
Commitment  to  undergraduate  teach¬ 
ing.  Salary  and  rank  competitive.  To 
teach  Freshman  writing  courses  and 
journalism  courses  for  journalism  minor 
and  communications  emphasis.  Send 
letter  of  intent,  resume  and  credentials 
containing  three  current  letters  of 
recommendation  to  Walter  Sanders, 
Chairperson,  Department  of  English, 
Mansfield  University,  Mansfield,  PA 
16933.  All  materials  must  be  received 
by  May  8,  1987. 

Mansfield  University  is  an  Affirmative 
Action.  Equal  Opportunity  Employer: 
Black  persons  and  other  minority 
persons  are  encouraged  to  aoplv. 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  TRAINEE 
Paper  in  weekly  group  in  the  lakes  and 
mountains  of  Maine,  New  Hampshire 
seeks  assistant  manager.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers  Inc.,  PO  Box  269,  Norway, 
ME  04268. 


WE’RE  LOOKING  for  a  seasoned  tele¬ 
marketing  manager  with  at  least  three 
(3)  years  of  experience  and  a  solid  track 
record  in  sales  to  lead  our  dynamic  and 
growing  telemarketing  division. 

The  person  we  are  looking  for  is  goal 
oriented,  personable  and  well  organized 
and  knows  how  to  motivate  and  inspire 
those  who  work  with  him/her. 

And  who  are  we?  Publishers  of  two  of 
the  most  exciting  and  successful 
nationally  distributed  monthly  maga¬ 
zines  in  America,  as  well  as  bimonthly 
catalog  and  two  (2)  annual 
publications. 

Our  executive  team  is  aggressive  and 
sales  oriented,  and  we’re  looking  for  a 
telemarketing  manager  who  will  add  a 
new  and  exciting  dimension  to  our 
publishing  group. 

Send  your  resume  to: 

Peter  M.  Gaviorno 
WGE  Publishing 
70  Route  202  North 
Peterborough,  NH  03458 


NEWSSTAND  EXECUTIVE 
We  have  a  number  of  nationally  distri¬ 
buted  consumer  publications  currently 
handled  through  two  major  distribution 
companies.  We  are  looking  for  a  news¬ 
stand  executive,  either  freelance  or 
employee  status,  who  has  the  necessary 
drive,  enthusiasm  and  experience  to 
maximize  our  newsstand  effeciencies. 

Experience  in  telemarketing  and  sales 
management  would  be  a  definite  advan¬ 
tage.  Our  company  is  situated  north  of 
Boston  in  a  good  school  area.  All  appli¬ 
cations  will  be  dealt  with  in  confidence. 

Please  send  resume  and  salary  history 
to  Jim  Connell,  Vice  President'General 
Manager,  Wayne  Green  Enterprises, 
Inc.,  70  Route  202  North,  Peterbor¬ 
ough,  NH  03458. 


ACCOUNTING 


HELP  WANTED 


ADMINISTRATIVE 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


ADVERTISING 


ADVERTISING  SALES  Person  for 
28,000  daily  in  Big  Ten  university 
town,  growing  market.  Ad  sales  experi¬ 
ence  required.  Salary  plus  commission, 
good  benefits.  Starts  mid-May.  Send 
resume  and  salary  requirements  to: 
Personnel  Dept.,  The  Herald-Telephone, 
PO  Box  909,  Bloomington,  IN  47402. 


ADVERTISING  DIRECTOR 
A  super  promotion  for  a  talented  indivi¬ 
dual  has  created  an  opening  at  the  helm 
of  our  advertising  department.  This 
opening  is  an  outstanding  opportunity 
for  some  other  highly  accomplished 
person. 

We’re  a  top  flight  19,000  PM  daily 
located  in  one  of  the  Midwest  premier 
university  communities.  We’ve  got  a  lot 
to  offer. 

If  you’re  a  capable  and  efficient  indivi¬ 
dual  prepared  to  take  the  reins  of  the 
staff;  if  you  have  the  leadership  skills  to 
guide  its  growth  with  an  expanding 
business  community;  if  you  personally 
are  prepared  to  see  your  reponsibilities 
broaden  into  other  facets  of  marketing 
for  print  and  electronic  media,  then 
we’d  certainly  like  to  know  about  you. 
Tell  us  why  your’e  the  new  leader  we’re 
seeking.  Send  a  letter  and  resume,  in 
complete  confidence,  to  Box  1918, 
Editor  &  Publisher. 


RETAIL  AD  MANAGER 
Excellent  opportunity  to  build  reputa¬ 
tion  and  linage  in  very  dynamic  Zone  1 
market.  The  Telegraph  is  a  30,000 
daily  and  Sunday  newspaper.  We  are 
looking  for  an  aggressive  goal  oriented 
individual  with  a  solid  ad  background 
who  can  manage  and  motivate  12 
outside  sales  representatives  in  a  highly 
competitive  market.  Applicant  should 
possess  strong  people  skills,  be  innova¬ 
tive,  work  well  under  pressure,  be  crea¬ 
tive,  possess  the  ability  to  teach  and 
plan  ahead.  We  offer  an  excellent  work¬ 
ing  environment  and  benefit  package. 
Send  resume  with  salary  history  to 
Personnel  Manager,  The  Telegraph,  PO 
Box  1008,  Nashua,  NH  03061. 


ACCOUNTING 


ACCOUNTING  MANAGER 

Do  you  want  to  begin  an  exciting  career  in  the  mass 
communications  field  with  a  company  that  offers  excel¬ 
lent  benefits  and  a  future?  Do  you  possess  the  following 
qualifications... 

•CPA 

•2-3  years  big  eight  accenting  experience  a  must 
•Understanding  a  financial  analysis  in  computer  systems 
•Ability  to  deal  with  people  at  all  levels 
•Industry  experience  a  plus 

If  interested  reply  with  resume  and  salary  history  to: 
THE  PALM  BEACH  POST 
The  Evening  Times 
PO  Box  24700 
West  Palm  Beach,  FL 
33416-4700.  EEO 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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_ ADVERTISING _ 

WE’RE  LOOKING  for  a  seasoned  tele¬ 
marketing  manager  with  at  least  3  years 
of  experience  and  a  solid  track  record  in 
sales  to  lead  our  dynamic  and  growing 
telemarketing  division.  The  person 
we’re  looking  for  is  goal  oriented, 
personable  and  well  organized  and 
knows  how  to  motivate  and  inspire 
those  who  work  with  him/her.  And  who 
are  we?  Publisher  of  2  of  the  most  excit¬ 
ing  and  successful  nationally  distri¬ 
buted  monthly  magazines  in  America  as 
well  as  a  bimonthly  catalogue  and  2 
annual  publications.  Our  executive 
team  is  aggressive  and  sales  oriented 
and  we’re  looking  for  a  telemarketing 
manager  who  will  add  a  new  and  excit¬ 
ing  dimension  to  our  publishing  group. 
Send  your  resume  to  Peter  M.  Gaviorno, 
WGE  Publishing,  70  Route  202  N., 
Peterborough.  NH  03458. 


ASSISTANT  CLASSIFIED  MANAGER 
The  most  respected  metropolitan  news¬ 
paper  on  Florida's  West  Coast  is  seeking 
an  innovative  and  creative  individual  to 
assist  in  the  day  to  day  operation  of  its 
classified  department  and  staff  of  100. 
Prior  management’s  last  supervisory 
background  in  classified  required. 
Emphasis  on  developing  the  professi- 
nalism  of  an  already  outside  sales  staff. 
This  vacancy  is  the  result  of  an  internal 
promotion.  Please  send  comprehensive 
resume  with  salary  history  in  confidence 
tO:  R.  Peterson,  Classified  Advertising 
Manager,  The  Tampa  Tribune.  PO  Box 
191,  Tampa,  FL  33601. 


WE  ARE  LOOKING  FOR  OUR  NEXT 
CLASSIFIED  MANAGER-The  Colum¬ 
bian  newspaper  in  Vancouver  Washing¬ 
ton  (47,000  daily  52,000  Sunday)  has 
a  great  career  opportunity  tor  you! 
Manage  our  staff  of  seasoned  profes¬ 
sionals  in  the  scenic  Pacific  Northwest. 
We  are  96  year  old  independently 
owned  newspaper  and  commerical 
printing  company  and  we’ve  done  the 
planning  to  keep  us  that  way.  This  gives 
you  the  opportunity  to  run  your  own 
department.  A  proven  track  record  of 
success  as  a  CLASSIFIED  manager  is 
required.  Salary  is  negotiable.  Full 
benefit  package  including  four  weeks 
paid  vacation  and  employee  stock 
ownership  plan. 

For  your  application  packet  please  call 
Ann  Michael,  The  Columbian  (206) 
694-3396  collect. 

Equal  Opportunity  Employer 


ADVERTISING 


A  REGIONAL  NEWSPAPER  GROUP  in 
the  Southeast  seeks  experienced  adver¬ 
tising  professionals  at  both  the  director 
and  manager  levels.  Candidates  must 
possess  competitive  market  experie¬ 
nce;  the  ability  to  translate  market 
knowledge  into  challenging  and  realis¬ 
tic  revenue  budgets;  the  ability  to 
achieve  successful  relationships  with 
employees;  and  the  ability  to  imple¬ 
ment  short  and  long  term  strategy  for 
continuing  revenue  growth.  Send  cover 
letter,  resume  and  salary  history  to  Box 
1909,  Editor  &  Publisher. 


ADVERTISING  SALESPERSON 
Immediate  opening  for  intelligent, 
aggressive,  ethical  salesperson  to  work 
out  of  NJ  office.  Excellent  company, 
compensation  package  and  company 
benefits.  Box  1923,  Editor  &  Publisher. 


WE  GUARANTEE  Confidentiality. 

Marketing-Advertising- 
Promotion  Manager-Print  Media 
We  need  the  best....  If  you  excel  in 
sales  management  and  have  a  proven 
record  in  print  media — we  want  to  talk 
to  you.  We  need  a  motivator,  manager, 
sales  person  with  endless  energy,  who 
wishes  to  grow  professionally  in  an 
atmosphere  that  encourages  creativity 
and  innovation.  We  want  a  joint 
commitment  with  the  right  person. 
Outstanding  financial  package — salary, 
incentive,  benefit  package.  This  is  an 
opportunity  for  growth  in  an  excellent 
organization.  Come  help  us  growl  Confi¬ 
dential  interview  assured.  Box  1910, 
Editor  &  Publisher. 


SALES  MANAGER  for  growing  Connec¬ 
ticut  urban  weekly.  Sales  management 
experience  preferred.  Send  resume 
along  with  salary  history  to:  Box  1912, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
We’re  a  growing  media  company  in 
beautiful  Zone  1  community  looking  for 
a  classified  advertising  genius  to  estab¬ 
lish  and  run  the  classified  ad  depart¬ 
ment  for  our  group  of  four  weeklies.  You 
should  be  enthusiastic,  creative  and  a 
leader  with  class  ad  and  telemarketing 
experience.  Competitive  compensation 
and  loads  of  opportunity.  Please  rush 
resume  and  cover  letter  with  salary 
expectations  to  Box  1866,  Editor  & 
Publisher. 


E&P  Classified 

A  news  center 
in  its  own  right  .  .  . 


Whether  you're  looking  for  an 
editor,  a  sales  rep,  an  ad 
manager,  reporter,  cartoonist, 
professor,  graphic  designer, 
pressman,  circulation  manager . . . 
you  will  reach  more  and  better 
prospects  with  an  advertisement 
in  the  classified  pages  of 
Editor  &  Publisher.  Thousands 
of  newspaper  people  get  together  here  — 
every  week! 


ADVERTISING 


CHESAPEAKE  PUBLISHING  is  looking 
for  an  advertising  director  to  lead  an  8 
person  department  in  Waldorf,  Mary¬ 
land  25  miles  southeast  of  Washington, 
DC.  Strong  marketing  background  and 
solid  sales  experience  required.  Demon- 
stated  management  ability  preferred. 
Two  weeklies  and  a  twice  weekly  paper 
are  served  by  this  department  in  a 
rapidly  growing  suburban  area.  New 
office  and  printing  plant,  competitive 
salary,  excellent  benefits.  Resume  to 
Mary  Ziegenhagen,  Publisher,  The 
Maryland  Independent,  7  Industrial 
Park  Circle,  Waldorf,  MD  20601. 


TELEMARKETING  SALES  MANAGER 
to  join  a  strong  team  of  ad  managers  at 
a  great  daily  newspaper.  You  will  direct 
an  expanding  retail  telemarketing  oper¬ 
ation  and  conduct  classroom  training  in 
phone  techniques  for  our  entire  ad 
staff.  If  your  track  record  demonstrates 
exceptional  creativity  and  leadership 
ability  send  resume  with  earnings 
history  to  Bob  Kellagher,  Marketing 
Director,  The  Times  Leader,  15  N.  Main 
St.,  Wilkes-Barre,  PA  18711  or  call 
(717)  829-7128. 


RETAIL  ADVERTISING  MANAGER. 
Solid,  84-year-old,  9,000  daily/Sunday 
with  37,000  TMC  needs  “people 
person"  to  lead  &  train  staff  of  4,  plan 
sections,  set  goals  etc.  Senior  manage¬ 
ment  is  progressive  &  open-minded. 
Great  community-rated  as  one  of  the 
best,  most  economical  places  in  the 
nation  to  live.  $17-$20,000  salary  & 
bonuses.  Write:  Al  Profant,  HERALD- 
CITIZEN,  PO  Box  2729,  Cookeville,  TN 
38502 


TIMES  GRAPHICS,  Gannett  subsidiary, 
has  immediate  opening  for  retail  sales. 
3-5  years  previous  newspaper  sales 
experience  required.  Salary  commensu¬ 
rate  with  experience  plus  excellent 
company  benefits.  Send  resume,  salary 
history/requirements  to  Sandy  Wicker, 
Times  Graphics,  PO  Box  1504,  Vine- 
land,  NJ  08360,  EOE. 


RETAIL  ADVERTISING  MANAGER  for 
progressive  Zone  3  46,000  daily  with 
TMC.  The  ideal  candidate  will  have 
previous  management  experience. 
Outstanding  opportunity  for  career 
minded  individual.  Excellent  compen¬ 
sation  and  benefits  package.  Send 
resume  and  salary  history  to  Box  1864, 
Editor  &  Publisher. 


ADVERTISING 


DISPLAY  ADVERTISING 
SALES  MANAGER 

Good  career  opportunity  available  in 
non-competitive  fast  growing  top  100 
California  market.  The  position  requires 
experience  and  a  thorough  knowledge  of 
newspaper  sales.  Salary  middle  5 
figure.  Excellent  benefit  package 
offered.  Send  resume,  salary  history  to 
W.A.  Keever,  Director  of  Personnel,  The 
Bakersfield  Californian,  PO  Box  440 
Bakersfield,  CA  93302.  EOE. 

CLASSIFIED  ADVERTISING  MANAGER 
needed  immediately  at  144  year  old 
family  owned  26,000  circulation  daily/ 
Sunday  newspaper,  located  in  Zone  4, 
Rome,  Georgia  (60  plus  miles  north¬ 
west  of  Atlanta)  looking  for  experienced 
leader  in  class  advertising  and  tele¬ 
marketing.  Renumeration  up  to 
$30,000  plus  based  on  degree  of 
experience  and  ability.  Attractive  bene¬ 
fits.  Rush  resume  to  H.  Wilson  Adams. 
Advertising  Director,  Rome  News- 
Tribune,  PO  Drawer  F,  Rome,  GA 
30161. 


ADVERTISING  DIRECTOR—  to  lead 
staff  of  5  and  be  responsible  for  classi¬ 
fied.  Proven  success  a  must.  This  posi¬ 
tion  offers  good  opportunity  for  right 
person  to  become  General  Manager. 
Small  daily  with  TMC,  and  shopper 
competition.  In  N.C.  to  35,000  yr.  Box 
1920,  Editor  &  Publisher. 


ARTIGRAPHICS 


NEWSROOM  ARTIST-The  La  Crosse 
Tribune  seeks  a  newsroom  artist  to 
provide  graphics  support  for  all  news 
sections  of  our  daily  and  Sunday  news¬ 
paper.  The  person  we  hire  will  contri¬ 
bute  through  free  hand  drawing,  paint¬ 
ing,  cartooning  and  other  artistic  tech¬ 
niques.  He  or  she  will  help  design 
section  covers,  work  with  maps  and 
charts,  be  knowledgeable  in  typography 
and  understand  newspaper  design 
involving  black  and  white  and  color 
photography.  She  or  he  will  be  comfort¬ 
able  and  creative  with  all  facets  of  full 

and  spot  color  technology - we  use 

much  and  want  to  use  it  better - and 

the  overall  production  process.  Experi¬ 
ence  with  computer  graphics  is  a  plus. 
If  you  are  the  right  person,  send  a  letter 
of  application,  resume  and  samples  to 
Human  Resources,  La  Crosse  Tribune, 
401  N.  Third  St.,  La  Crosse,  Wl  54601. 
No  phone  calls  please.  Application 
deadline  is  Friday,  April  24,  1987. 


ART  DIRECTOR  WANTED 
(This  is  a  hard  job) 

We  need  a  gifted  experienced  art  director  to  lead  a  team  of  3 
artists.  The  job  demands  you  to  juggle  a  heavy  load  of 
diverse  projects  under  tight  deadlines — all  the  while  main¬ 
tain  your  own  high  standards  and  setting  the  standards  for 
your  team.  You  have  to  know  a  lot  about  production  and 
graphics.  You  have  to  have  a  track  record  of  successfully 
managing  people.  You  have  to  have  a  great  book  of  samples. 
You  have  to  be  able  to  talk  to  suits  as  if  you  were  really  one  of 
them.  And  you  have  to  be  a  little  driven. 

What  you’ll  get  is  a  chance  to  build  a  great  art  shop  in  an 
environment  where  your  work  will  be  appreciated  and 
rewarded — with  the  security  and  benefits  that  come  with  a 
large  company. 

Please  send  5  of  your  best  samples  along  with  a  cover  letter 
and  resume  to: 

Personnel  Administrator 
The  Baltimore  Sun 
501  N.  Calvert  St. 

Baltimore,  MD  21278 
An  Equal  Opportunity  Employer.  M  F 
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_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Leadership.  Initiative.  The  ability  to 
motivate  and  direct  others.  The  poten¬ 
tial  for  personal  growth  as  a  team  player 
on  a  growing  PM  daily  in  an  exciting  and 
growing  Midwestern  university 
community. 

If  those  attributes  describe  you,  then 
perhaps  you’re  the  individual  who  can 
infuse  new  enthusiasm,  vitality  and 
professionalism  into  our  circulation 
department. 

What's  your  background?  Have  you 
supervised  youth  carriers?  Adults? 
Motor  route  drivers?  Are  you  adept  with 
postal  and  ABC  regulations?  Can  you 
handle  a  TMC  and  third  class  mail? 
What  CIS  experience  do  you  have?  What 
are  your  personal  ambitions,  and  what 
is  the  foundation  for  your  goals? 
Introduce  yourself  to  us.  Write,  in  confi- 
dence,  to  Box  1917,  Editor  & 
Publisher.  Include  a  resume  and  the 
names  of  people  we  can  contact  to  learn 
more  about  you. 


CIRCULATION  CHIEF 
Progressive  Zone  2  daily  seeks  sharp, 
ambitious  circulation  manager.  You 
must  have: 

5  years  or  more  on  a  daily 
experience  as  a  manager 
Track  record  of  circulation  gain 
College  degree  and  willingness 
to  take  role  in  a  total  newspaper 
management  team 
A  feel  for  detail  and  a  focus 
on  big  picture 

We're  a  36,000  circulation,  7-day  oper¬ 
ation  in  a  gorgeous  spot  in  upstate  New 
York.  If  you  are  career-minded  and  look¬ 
ing  for  an  uncommon  opportunity  rush 
us  a  resume.  Tell  us  how  you’ll  help  us 
g^ow  to  45,000.  Box  1910,  Editor  & 
Publisher. 


CIRCULATION  PROMOTION  MGR. 
200,000  plus  metro  newspaper  looking 
for  a  creative  person.  Must  have  a 
proven  record  with  good  follow  through. 
Excellent  benefits  with  salary  commen¬ 
surate  with  experience.  Send  resume  to 
Box  1879,  Editor  &  Publisher. 


AREA  SUPERVISOR 
One  of  the  nation’s  fastest  growing  dail¬ 
ies  seeks  an  aggressive,  career  oriented 
individual.  We  are  a  daily  only  product 
with  a  circulation  of  over  100,000.  The 
right  candidates  to  join  our  team  will  be 
mature,  have  some  adult  carrier  experi¬ 
ence  and  possess  a  strong  desire  tor 
advancement.  If  you  are  willing  to  relo¬ 
cate  to  the  most  imporant  metropolitan 
area  in  the  country  send  your  resume  in 
confidence  to 

Bob  Penick 

Home  Delivery  Manager 
The  Washington  Times 
3400  New  York  Avenue  NE 
Washington  DC  20002. 


CIRCULATION  DIRECTOR 
Aggressive,  growth-minded,  profession¬ 
al  needed  to  take  northern  Ohio  daily 
from  35,000  to  40,000  circulation.  In 
a  very  competitive  market.  Proven  sales 
and  promotion  experience  a  must. 
Strong  computer  background  and  P.I.A 
experience  helpful.  Salary  and  other 
benefits  based  on  experience,  success 
and  enthusiasm.  Send  resume  with 
salary  requirements  to  Box  1873, 
Editor  &  Publisher. 


CIRCULATION  SUPERVISOR 
Needed  for  Southwest  metro  daily.  Zone 
8.  Must  have  solid  background  with 
progressive  organization  and  proven 
ability  to  motivate  staff  toward  perma¬ 
nent  growth.  Supervise  team  of  district 
managers  in  sales,  service,  collection 
and  recruiting  young  merchants.  Excel¬ 
lent  starting  salary,  DOE  and  complete 
benefits  program.  Box  1858.  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


CREW  SALES  MANAGER 
The  Princeton  Packet  newspaper  group 
has  an  opening  for  crew  sales  manager 
in  its  circulation  department.  Responsi¬ 
bilities  include  outside  door  to  door 
crew  sales  activity,  recruitment,  train¬ 
ing,  monitoring,  motivating,  etc,  while 
running  own  crew  as  necessary.  This  is 
a  hands-on  situation  offering  salary  plus 
commision  and  excellent  benefits  pack¬ 
age.  If  you  have  good  door  to  door  sales 
experience  and  a  good  track  record, 
please  send  resume  to  Dan  Pitcher, 
Circulation  Sales  Manager,  The  Prince¬ 
ton  Packet,  PO  Box  350,  Princeton,  NJ 
08542.  Or  call  (609)  924-3244  Ext. 
171. 


HOME  DELIVERY  MANAGER 
Sunny  Southern  California’s  finest  has  a 
great  job  for  you  if  you’re  a  successful 
supervisor  and  ready  to  move  up.  If  you 
can  lead  through  motivation  and  good 
sense  rather  than  through  intimidation, 
send  your  resume  tO:  Tom  M.  Peterson, 
Circulation  Director,  The  Orange  County 
Register,  625  N,  Grand  Avenue,  Santa 
Ana,  CA  92711. 


LARGE  ZONE  6  daily  newspaper  has  an 
opening  for  a  highly  motivated  individu¬ 
al  with  proven  management  experience 
in  home  delivery  and  single  copy  sales. 
Individual  must  have  the  ability  to 
recruit,  train  and  motivate  independent 
contractors,  possess  solid  record  keep¬ 
ing  skills,  have  a  strong  sales  back¬ 
ground  and  be  able  to  work  in  a  compe¬ 
titive  market.  A  progressive  salary  and 
benefits  package  awaits  the  successful 
applicant.  Candidate  should  forward  a 
resume  to  Box  1900,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 

SYSTEMS  TECHNOLOGY  MANAGER 
(VAX  Systems  Programming)  Upon 
completion  of  6  months  employment 
you  will  receive  $1,000  bonus!  New 
Jersey’s  largest  PM  daily  newspaper 
seeks  Manager  of  Systems  Technology. 
Ten  years  experience  with  2-3  years  in 
active  management  with  large  VAX 
System  in  cluster  environment.  Respon¬ 
sible  for  supervision  and  coordination  of 
Systems  Technology  staff  including 
Systems  Programming  and  Production 
Systems  Support.  Evaluate,  recom¬ 
mend,  develop  and  implement  new 
software  and  hardware  systems;  resolve 
problems  arising  on  computer  systems. 
Direct  training  of  programmers,  opera¬ 
tors  and  users  in  use  of  software 
systems  and  counsel  user  departments 
in  specifying  and  selecting  software. 
Responsibility  for  monitoring  and 
tuning  existing  systems.  Salary  compat¬ 
ible  with  experience,  excellent  benefits 
with  2  profit  sharing  plans; 
100%-125%  tuition  reimbursement 
plan.  Send  resume  to  Lynn  Polle,  The 
Record,  150  River  St.,  Hackensack,  NJ 
07601. 


_ EDITORIAL _ 

CLASSICAL  MUSIC  CRITIC.  We  are 
looking  for  a  top-flight  journalist  to 
report  on  developments  and  review 
concerts  in  a  thriving  musical  commun¬ 
ity.  Coverage  area  includes  significant 
regional  symphony,  ballet  and  opera;  a 
wealth  of  visiting  concert  series;  and  a 
fertile  academic  and  professional  local 
music-dance  scene.  The  job  is  demand¬ 
ing  but  the  opportunity  is  tremendous. 
Minimum  2  years  news  reporting  or 
editing  experience  is  preferable  in  addi¬ 
tion  to  reviewing  experience,  musical 
knowledge  and  other  credentials.  Send 
resume,  clips  to  Robert  W.  Butler,  Arts 
&  Entertainment  Editor,  The  Kansas 
City  Star,  1729  Grand  Ave.,  Kansas 
City,  MO  64108. 


HELP  WANTED 


EDITORIAL 


BRIGHT  ENERGETIC  Sports  writer 
needed  to  report  on  high  school  and 
junior  college  athletics  and  assist  with 
routine  department  office  work.  Dead¬ 
line  for  applications:  April  15.  Send 
resume  and  writing  samples  to  Bert 
Gault,  Executive  Sports  Editor,  Water- 
town  Daily  Times,  260  Washington  St., 
Watertown,  NY  13601, 


BUREAU  MANAGER-Editor  for  growing 
AM  in  Hudson  Valley.  Responsible  for 
staff,  correspondents  and  local  news 
content  of  community  -  focused  edition. 
Excellent  salary,  benefits.  Write:  Sam 
Daleo,  Managing  Editor,  Daily  Freeman, 
79  Hurley  Ave.,  Kingston,  NY  12401. 
No  phone  calls. 


BUSINESS  WRITER 
Experienced  reporter  to  cover  business 
for  a  Knight-Ridder  newspaper  in  a 
booming  market.  Send  resume  and 
clips  to  Managing  Editor,  The  News,  PO 
Box  580,  Boca  Raton,  FL  33429. 


CENTRE  DAILY  TIMES,  a  Knight- 
Ridder  newspaper  in  central  PA,  seeks 
an  assistant  city  editor  with  sharp  local 
news  sense  and  flair  for  layout.  Super¬ 
visory  experience  a  plus.  Send  resume 
and  clips  to  Robert  Ashley,  Executive 
Editor,  PO  Box  89,  State  College,  PA 
16804,  EOE. 


COPY  EDITOR 

The  Lewiston  Tribune,  one  of  the  West 
best  small  dailies,  is  looking  for  an 
experienced  copy  editor  to  design,  edit 
and  learn  to  paginate.  Salary  DOE. 
Night  work.  Great  place  to  live  for  the 
outdoor  enthusiast.  Send  resume,  refer¬ 
ences,  5  work  samples  to  Paul  Emer¬ 
son,  Managing  Editor,  Po  Box  957, 
Lewiston,  ID  83501. 


CITY  EDITOR 

The  Times-News,  a  22,000  seven-day 
morning  daily  in  Southern  Idaho,  is 
looking  for  a  city  editor,  the  No.  2  posi¬ 
tion  in  the  news  operation.  Applicants 
should  have  exceptional  hard  news 
experience,  both  as  a  reporter  and  in 
newspaper  editing;  solid  management 
skills;  and  a  "feel"  for  life  in  the  Rocky 
Mt.  region.  Send  resume  to  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83303. 


COPY  EDITOR:  Pacific  Stars  and 
Stripes,  a  daily  newspaper  serving  US 
Forces  in  the  Asia-Pacific  region  and 
headquartered  in  Tokyo,  is  looking  for 
an  experienced  copy  editor  with  a  mini¬ 
mum  of  5  years  experience  on  a  metro¬ 
politan  daily  newspaper.  Candidate 
must  have  sound  news  judgment,  be  a 
solid  speller  and  grammarian  and  have 
excellent  headline,  editing  and  layout 
skills.  We  are  looking  for  someone 
special  to  help  us  build  for  the  future. 
The  position  starts  at  $22,500  per  year, 
with  a  tax-free  post  allowance,  free 
government  housing  and  utilities,  mili¬ 
tary  exchange  and  commissary  (shop¬ 
ping  and  food)  privileges,  medical, 
dental  and  retirement  plans,  liberal 
vacations  and  paid  home  leave  after 
three  yers  and  every  two  years  thereaf¬ 
ter.  Applicants  should  forward  Depart¬ 
ment  of  the  Army  Form  3433,  Applica¬ 
tion  for  Nonappropriated  Fund  Employ¬ 
ment,  or  a  Standard  Form  171, 
Personal  Qualifications  Statement, 
available  at  US  Federal  Government 
offices,  plus  a  separate  typewritten 
statement  on  plain  paper  giving  a  narra¬ 
tive  of  the  tasks  previously  performed.  If 
veteran’s  preference  is  to  be  claimed, 
appropriate  documentation  should  be 
mailed  along  with  application  to  reach- 
9th  Area  Support  Group  (Prov) 
(USAGH) 

ATTN:  AJGH-PA-PORP 
APO  San  Francisco,  96343-0064 
no  later  than  20  April  1987. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR  needed  to  join  enthu¬ 
siastic  staff  of  universal  desk.  This  is  an 
expansion  position  and  will  require  top 
notch  editing,  layout,  headline-writing 
skills  to  keep  up  with  our  veterans. 
Strong  PM  daily  in  city  that  is  fastest 
growing  in  U.S.  Stimulating  work  atmo¬ 
sphere,  lovely  Southwest  Florida  Gulf 
Coast  setting.  Good  pay,  benefits.  Send 
resume,  tearsheets  to  Executive  Editor, 
Naples  Daily  News,  Naples,  FL  33940. 

COPY  EDITORS 

Openings  created  by  promotions  at  a 
newspaer  of  quality.  Send  resume, 
cover  letter  and  work  samples  to  Paul 
Neely,  Managing  Editor,  Chattanooga 
Times,  PO  Box  951.  Chattanooga  TN 
37401. 


COURT  REPORTER 
CRITICAL-that  is  the  word  our  D.A. 
used  to  describe  a  court  system  with  24 
pending  first-degree  murder  cases.  Our 
court  reporter  is  leaving  for  a  “step  up.” 
We  critically  need  another  one.  Only  the 
best  need  apply.  Send  resume,  clips, 
salary  requirements  to  Luke  West,  News 
Editor,  The  Fayetteville  Times,  PO  Box 
849,  Fayetteville,  NC  28302, 


EDITOR  POSITION  available  in  historic 
New  Bern,  located  in  desirable  eastern 
North  Carolina.  The  Sun-Journal,  a 
16,000  circulation  daily,  needs  an  indi¬ 
vidual  with  good  management  skills, 
responsible  for  writing  local  editorial 
(some  knowledge  or  interest  in  the  liber¬ 
tarian  philosophy  helpful),  able  to 
establish  a  good  rapport  within  the  local 
community  and  the  ability  and  desire  to 
produce  a  good  quality  news  product. 
Send  resume  and  salary  requirements 
to  John  R.  Graham,  Publisher,  The  Sun- 
Journal.  PO  Box  1149,  New  Bern,  NC 
28560. 


AWARD-WINNING  Southwest  weekly 
has  opening  for  food  editor.  This  is  not  a 
restaurant  review  job.  Must  have  report¬ 
ing,  editing,  organizational  skills  to  plan 
and  produce  weekly  section  of  food-and 
cooking-related  features.  Food  back¬ 
ground  a  plus.  Writing  talent,  innovative 
thinking  are  musts.  This  publication, 
the  third  largest  alternative  weekly  in 
the  country,  is  recognized  locally  and 
nationally  for  its  writing  and  reporting. 
Send  resume  and  lists  of  sample  story 
ideas  to  Managing  Editor,  New  Times, 
PO  Box  2510,  Phoenix,  AZ  85002. 


COPY  EDITOR  Expanding  southwest 
AM  daily  looking  for  strong  word  editor, 
headline  writer  with  an  eye  for  layout  to 
work  on  18  person  copy  desk.  Experi¬ 
ence  on  wire  desk  and  with  color  and 
graphics  a  plus.  Letter,  resume:  Frank 
Lopez,  Assistant  Managing  Editor, 
Tribune  Newspapers,  120  W.  1st  Ave., 
Mesa,  AZ  85202. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING. 


Call  212  675-4380 


Editor  &  Publisher 
11  West  19  Street 
New  ymk,  N.Y.  10011 


EDITOR  &  PUBLISHER  for  April  4,  1987 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


DAILY  NEWSPAPER  seeks  general 
assignment  reporter  with  strong  writing 
skills,  and  2-4  years  experience  in 
covering  school  boards,  municipal 
governments,  fire  and  police.  Ideal 
candidate  has  a  flair  for  hard  news,  can 
spot  trends  and  knows  how  to  develop 
breaking  issues.  Knowledge  of  35mm 
camera  helpful.  Send  resume  to  John 
Moore,  Managing  Editor,  The  Daily 
Item,  Sunbury,  PA  17801. 


EDITOR 

Central  New  Jersey  20,000  circulation 
daily  needs  an  experienced  editor  with  a 
strong  background  in  community  jour¬ 
nalism.  Qualities  will  include  ability  to 
train,  motivate  and  direct  reporters  and 
copy  editors;  plan  news  coverage  of 
suburban  area  encompassing  17 
municipalities;  and  produce  exciting 
functional  layouts.  An  unusual  oppor¬ 
tunity  for  the  right  person.  Send  resume 
including  salary  history  to  Box  1882, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR 
Prosperous  prize  winning  fast  growing 
pair  of  community  weeklies.  Circulation 
35,000  in  New  York  metro  area  seeks 
enterprising  editor  to  manage  2  news¬ 
rooms.  High  standards,  wide  autonomy. 
Salary  in  30’s  plus  profit  participating. 
For  the  right  candidate  the  dream  job. 
Experienced  applicants  only  please. 
Send  resume  and  clips  to  Executive 
Editor  Search,  The  Patent  Trader,  2721 
N.  Bedford  Rd.,  Mt  Kisco,  NY  10549. 


EDITOR  FOR  Michigan  weekly.  Report, 
write,  edit,  direct  staff.  Photo  layout 
and  people  skills  necessary.  Send 
resume,  salary  history  and  clips  to 
W.B.C.  Publishing  Co.,  PO  Box  254, 
Clawson,  Ml  48017. 


ENTRY  LEVEL  REPORTERS—  If  you 
got  the  talent  and  all  you  need  is  a  break 
into  the  dailies,  we’ve  got  the  editors 
ready  and  willing  to  help  you  develop 
your  reporting  and  writing  skills.  We've 
got  one  opening  now  and  anticipate 
others  this  Spring  as  some  of  our  repor-  . 

ters  move  on  to  larger  papers.  Send  3  of 

your  best  stories  to;  Bob  Lutgen,  _ 

Managing  Editor,  Texarkana  Gazette, 

PO  Box  621,  Texarkana,  TX  75504. 

ASSISTANT  CITY  EDITOR  “  E& 
Southern  Indiana  daily  seeks  assistant 
city  editor.  Responsibilities  to  include  fjl 
copy  editing  and  layout  of  local  section. 

Send  resume,  samples  and  cover  letter 
outlining  your  newspaper  philosophy  to 

John  Rumbach,  The  Herald,  PO  Box  - 

31,  Jsper,  IN  47546.  COPY  I 

_  is  inte 

FEATURE  WRITER  The  Ft.  Lauderdale 
News/Sun  Sentinel  is  looking  for  a  ®  .j  ‘ 
feature  writer  for  its  lifesyle  section.  “  ' 
Candidates  must  have  at  least  5  years 
professional  experience.  Send  10  writ-  .g  | 
ing  clips,  resume  and  statement  of  resui 
intent  to:  Robin  Doussard,  Features 
Editor,  PO  Box  14430,  Ft.  Lauderdale, 

FL  33302.  No  phone  calls  please.  pg 

FINANCE  REPORTER  (experience 

covering  banking,  stock  market  _ 

preferred)  and  entry-level  business 
reporter.  Resumes,  clips  to  Brian  Tuck-  Versatii 
er.  Editor;  Crain's  Cleveland  Business,  layout 
140  Public  Square,  Cleveland,  OH  mance 
44114.  years  ( 

-  ments 

FOOD  EDITOR  The  Ft. Lauderdale  daily  v 
News/Sun  Sentinel  is  looking  for  a  food  succesi 
editor  to  write  for  and  edit  its  weekly  and  de: 
food  section.  Candidates  must  have  and  in; 
solid  food  writing  experience  and  strong  the  bei 
editing  and  planning  skills.  Send  10  the  sc 
clips  (or  sections),  resume  and  state-  enjoyin 
ment  for  food  section  philosophy  tO:  city.  S' 
Robin  Doussard,  Features  Editor,  PO  Richan 
Box  14430,  Ft.  Lauderdale,  FL  33302.  Daily  N 
No  phone  calls  please.  sonbuq 

EDITOR  &  PUBLISHER  for  April  4,  1987 


73  AMATEUR  RADIO  is  looking  for  an 
experienced  editor  who  has  a  strong 
background  in  amateur  radio.  The  qual¬ 
ified  applicant  must  be  able  to  shape 
the  editorial  focus  of  the  magazine.  Up 
to  date  knowledge  of  ham  radio  technol¬ 
ogy  is  an  absolute  necessity.  If  you 
understand  the  market  place  and  can 
report  on  it  without  editorial  bias;  if  you 
write  Cleary  and  concisely  sharing  our 
absolute  reverence  for  deadlines,  this 
could  be  the  opportunity  you  are  looking 
for.  73  is  located  90  mi;iutes  from 
Boston  in  the  beautiful  Monadnock 
region  of  southern  New  Hampshire  and 
offers  a  competitive  salary  and  an  excel¬ 
lent  benefits  package.  Send  your 
resume  to  Stu  Norwood,  Associate 
Publisher,  73  Amateur  Radio,  WGE 
Center,  Peterborough,  NH  03458, 


COPY  EDITOR 

Largest  PM  paper  in  the  Carolines  has  a 
copy  desk  opening  for  dedicated  copy 
editor.  Alt  phases  of  copy  desk  work 
involved,  including  handling  wires,  staff 
copy  and  layout.  Tuesday-Saturday 
work  schedule,  salary  commensurate 
with  experience,  four  years  desired. 
Send  resume,  work  samples  and  refer¬ 
ences  to  Robert  S.  Wilson,  Managing 
Editor,  The  Fayetteville  Observer,  PO 
Box  849,  Fayetteville,  NC  28302. 


COPY  EDITOR-Full-Time,  editing  news 
stories  and  writing  headlines;  some 
paper  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  two  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  John  Zaimes, 
News  Editor,  News-Journal  papers.  Box 
nil,  Wilmington,  DE  19899. 


COPY  EDITOR  with  experience  for 
central  plant  in  Southeast.  Publications 
Include  weekly  and  small  daily  news¬ 
papers.  Modern  equipment.  Fair  salaty 
for  education  and  experience.  Profit 
sharing,  health  insurance.  Send  resume 
to  Robert  Bryan,  300  4th  Ave.  SE,  Cull¬ 
man,  AL  35055. 


E&P 

CLASSIFIED 


COPY  EDITOR-The  Worcester  Telegram 
is  interviewing  for  copy  desk  editors 
with  at  least  4  years  of  experience.  We 
are  a  carefully  edited  morning  newspap¬ 
er.  It  you  have  good  language  skills, 
can  write  inviting  headlines,  can  layout 
a  page  and  appreciate  high  standards, 
please  send  a  cover  letter  and  your 
resume.  Starting  salaries 
$30,000-532,000  depending  on  qual¬ 
ifications.  Benefits  are  company  paid. 
Personnel  Office,  Worcester  Telegram, 
20  Franklin  St.,  Worcester,  MA  01613. 


COPY  EDITOR 

Versatility,  solid  news  judgment,  strong 
layout  skills,  proven  deadline  perfor¬ 
mance,  dependability  and  at  least  3 
years  of  experience  are  the  require¬ 
ments  for  this  position  on  a  morning 
daily  with  31,000  circulation.  The 
successful  applicant  will  edit  wire  copy 
and  design  Page  One  two  nights  a  week 
and  inside  pages  three  nights.  Among 
the  benefits  are  living  and  working  in 
the  scenic  Shenandoah  Valley  and 
enjoying  the  amenities  of  a  university 
city.  Send  resume  and  tear  sheets  to 
Richard  C.  Wagner,  Managing  Editor, 
Daily  News-Record,  PO  Box  193,  Harri¬ 
sonburg,  VA  22801. 


COPY  EDITORSiSPORTS 
Award-winning  sports  section  in  Zone  2 
seeks  candidates  for  full  time  editing 
positions.  Salary  to  high  $20's.  Include 
resume,  non-returnable  samples  and 
summary  of  what  makes  a  great  sports 
section.  Box  1913,  Editor  &  Publisher. 


COPY  EDITOR 

We  have  a  newsroom  that  emphasizes 
team  work  and  creativity.  Our  universal 
desk  needs  an  editor  who's  committed 
to  high  quality  and  able  to  express  that 
commitment  with  superior  page  design, 
headline  writing,  wire  editing  and  news 
judgment.  We’re  a  33,000  AM  in 
Kentucky's  third  largest  city.  Send 
resume  and  work  samples  to  Rob  Schor- 
man.  Executive  Editor,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro,  KY 
42302. 


NEWS  EDITOR—  12,000  circulation. 
Southern  California  daily.  Call  Harold 
Kinsch  (805)  987-5001. 


COPY  EDITOR-Here’s  your  chance  to 
grow  with  a  24,000  circulation  state 
capital  daily  that’s  on  its  way  to  becom¬ 
ing  one  of  the  best  papers  of  its  size  in 
the  country.  We  strive  for  excellence  in 
both  design  and  content,  we’re  looking 
for  people  with  similar  goals.  If  you're 
one  of  them,  working  on  a  small  daily  or 
a  good  weekly,  and  are  ready  to  move 
up,  we  want  to  hear  from  you.  Send 
cover  letter,  resume  and  work  samples 
to  Tammy  Brittingham,  Managing 
Editor,  Delaware  State  News,  PO  Box 
737,  Dover,  DE  19903. 


MANAGING  EDITOR 
Growing  business  publication  seeks 
managing  editor  to  supervise  staff  of  3 
full  time  reporters  and  5  outside  contri¬ 
butors.  Working  knowledge  of  the  stock 
market  is  preferred  particulary  small 
OTC  stock.  Located  in  Columbia,  Mary¬ 
land.  Send  resume  to  Mike  Kovacs, 
Penny  Stock  News,  PO  Box  86,  Colum¬ 
bia.  MD  21045. 


A  LIFESTYLES  EDITOR  who  under¬ 
stands  the  need  for  aggressive  feature 
writing  in  a  competitive  market.  Has  a 
bright  future  with  us.  You  will  develop 
story  ideas,  edit  copy  and  design  cover 
pages  for  a  daily  lifestyle  section  and 
weekly  food  and  entertainment  section. 
We're  a  40,000  AM  Zone  2.  Write  to 
Sam  Fosdick,  York  Daily  Record,  1750 
Industrial  Highway,  York,  PA  17402 
with  your  philosophy  of  a  strong  feature 
section,  samples,  and  resume. 


COPY  EDITOR — We’re  always  needing 
new  ones  because  we  keep  promoting 
the  old  ones.  50,000  circulation  morn¬ 
ing  daily  in  central  Pennsylvania  needs 
a  top-notch  copy  editor  headline  writer 
to  join  10  other  pros  on  wire/copy  desk. 
Hours  are  5  p.m.  to  2  a.m.  You  will  work 
weekends.  If  you  have  at  least  three 
years  of  quality  desk  experience,  we'd 
like  to  hear  from  you.  We  offer  top  pay, 
benefits  and  great  opportunities  for 
advancement.  Send  letter  and  resume 
to  Jim  Agnello,  Chief  Copy  Editor,  The 
Patriot,  PO  Box  2265,  Harrisburg,  PA 
17105. 


E&P  Classified 


E&P  Classified  has  the  most  extensive  classi¬ 
fied  columns  in  the  industry  —  because 
advertisers  know  where  to  place  their  ads  for 
RESULTS! 

Whether  you’re  selling  a  newspaper,  a  print¬ 
ing  press  or  other  equipment,  services,  sup¬ 
plies  .  .  .  searching  for  an  employee 
.  .  .  whatever  your  offer  is  to  the  newspaper 
trade,  E&P  is  your  best  possible  vehicle  be¬ 
cause  it  reaches  newspaper  people  like  no 
other  medium.  E&P  is  the  “bible  of  the  indus¬ 
try,”  and  is  its  people-to-people  meeting 
place.  Use  E&P  Classified,  when  you  want 
results. 


All  mail  and  calls  go  to: 
EDITOR  &  PUBLISHER 
11  West  19  St.,  NY,  NY. 
Call  212-675-4.380. 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

FOOD  EDITOR-Our  readers  are  accus¬ 
tomed  to  provocative  food  pages.  Our 
next  food  editor  will  create  a  section 
that  covers  everything  from  traditional 
cookery  and  sophisticated  trends  to 
nutrition  news  and  consumer  issues. 
The  Florida  Times  Union  is  located  in  a 
dynamic  growth  area.  Our  next  food 
editor  will  plan  the  sections  and  write 
most  of  the  anchor  stories.  He  or  she 
will  work  closely  in  coordinating  photos 
and  illustrations  for  the  sections,  write  a 
weekly  column  and  represent  the  news¬ 
paper  in  public.  If  you  want  to  be  our 
next  food  editor  and  have  at  least  5 
years  experience  as  a  professional  jour¬ 
nalist,  working  familiarity  with  food, 
nutrition  and  recipes,  plus  good 
communication  skills,  send  resume, 
clips  and  salary  expectations  to  Sarah 
Wood,  AME/Features,  The  Florida 
Times  Union,  PO  Box  1949,  Jacksonvil- 
le,  FL  32231. _ 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 

JOIN  THE  FLORIDA  PUSH 
We’re  upgrading  our  staff.  We  want 

talented  and  experienced  reporters  and 

desk  people  who  want  chance  to  be 

creative  and  competitive  in  mid-sized 

but  growing  beach  city.  Florida  is  grow¬ 

ing  and  so  will  you  as  member  of  our 
staff.  Box  1883,  Editor  &  Publisher. 

MAKEUP  EDITOR 

Makeup  editor  with  at  least  2  years  of 
experience  needed  to  work  on  the 
graphics  desk  of  the  Nashville  Banner. 
Must  work  well  under  deadline,  produc¬ 
ing  solid,  creative  page  layouts  for  the 
daily  news  section.  Must  work  well  with 
photographers  and  artists  to  produce 
solid  news  packages.  Send  resume  and 
tearsheets  to  Joe  Worley,  Executive 
Editor,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37202. 

MANAGING  EDITOR 

Immediate  opening  for  editor  on  a  small 

daily  newspaper  in  southern  Zone  5. 

Beautiful  community  with  many  plus 

advantages.  Applicants  must  have  good 

writing  skills,  leadership  and  training 

abilities.  Advancement  opportunities 

are  excellent  for  the  right  person  in  our 

corporation.  Letter,  resume,  clips  and 

references  to  Box  1881,  Editor  & 
Publisher. 


MANAGING  EDITOR  -  for  for  4  award 
winning  and  dynamic  zoned  weeklies  in 
and  around  Boston  with  95,000 
combined  circulation.  Must  have  3-5 
solid  years  experience  in  reporting  and 
editing  community  news  and  strong 
leadership  skills.  Send  resume,  news¬ 
papers,  and  references  tO:  Mark 
Leccese,  Tab  Newspapers,  1254  Chest¬ 
nut  St.,  Newton,  MA  02164. 


DAILY  JOURNAL  CO., 

The  West  Coast's  largest  and 
most  respected  law  publisher, 
needs  reporters  with  daily  news¬ 
paper  experience  in  court  and 
law  beats  for  positions  in  the  San 
Francisco  Bay  area  and  in  Los 
Angeles. 

We’re  looking  for  top-quality 
reporters  with  a  commitment  to 
fairness,  accuracy  and  second- 
to-none  coverage  of  the  law 
community  in  both  areas.  Send 
replies,  including  salary  history, 
to  Editor,  The  Los  Angeles  Daily 
Journal  Company,  Box  30157, 
Oakland,  CA  94604. 
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MANAGING  EDITOR  NEEDED  who 
knows  how  to  manage  people,  edit 
copy,  layout  interesting  pages,  get  the 
most  from  local  stories  and  do  it  on 
time.  Aggressive  Zone  3  weekly  wants 
your  resume,  references  and  salary 
requirements.  Phone  Doug  Taylor  (606) 
498-2222.  Or  write  Mt.  Sterling  Advo¬ 
cate,  PO  Box  406,  Mt.  Sterling,  KY 
40353. _ 

E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 

NEWS  EDITOR:  Strong  newsroom  lead¬ 
er  and  copy  editor  wanted  for  daily  PM 
on  Colorado’s  scenic  Western  Slope. 
Must  have  solid  design  skills  and  record 
of  community  involvement.  Contact 
Robb  Krecklow,  Glenwood  Post,  PO  Box 
550,  Glenwood  Springs,  CO  81602.  Or 
call  (303)  945-8515  afternoons. 


New  England  newspapers  need  repor¬ 

ters,  photographers,  managers.  Reach 
them  thru  the  New  England  Press  Asso¬ 

ciation’s  low  cost  Placement  Service. 
For  information  call  (617)  437-5610. 


“PERSONAL  FINANCE  REPORTER, 
experienced,  sought  by  large  newspap¬ 
er.  Excellent  pay  and  benefits.  Send 
letter,  resume  and  clips  to  Box  1916, 
Editor  &  Publisher." 


REPORTER  FOR  42,000  AM.  Two  to  4 
years  daily  experience;  no  so-so  spell¬ 
ers.  Send  clips  and  resume  to:  Joan 
Bastel,  Daily  Intelligencer,  333  N. 
Broad  St.,  Doylestown,  PA  18901. 

REPORTER  tor  weekly  Connecticut 
legal  newspaper,  part  of  national  chain. 
Wide  variety  of  news  and  features, 
including  legal  trends,  law  firm  news, 
legislative  issues,  trials.  Creative,  high¬ 
ly  talented  staff.  Strong  writing  skills 
and  two  years  reporting  experience  a 
must;  legal  background  a  plus.  Send 
resume  and  clips  to:  Senior  Editor,  The 
Connecticut  Law  Tribune,  Stamford 
Landing,  62  Southfield  Avenue,  Stam¬ 
ford.  CT  06902. 


REPORTER  for  43,000  weekly  with 

minimum  2  years  in-depth  reporting 

experience.  Resume  and  clips  to  Palo 

Alto  Weekly,  Box  1610,  Palo  Alto,  CA 

94302.  Northern  CA  applicants  only. 

REPORTER/PHOTOGRAPHER  for 
weekly  newspaper  in  Wyoming.  Position 
offers  possibility  of  rapid  advancement 
into  news  editors  job.  Also  offers  poten¬ 
tial  for  advancement  to  other  newspap¬ 
ers  within  our  company  in  Wyoming  and 
Montana.  We  have  won  32  national 
awards  in  the  past  6  years  and  seek 
individuals  who  wish  to  help  continue 
that  tradition.  Contact  Ken  Smith, 
Green  River  Star,  PO  Box  580,  Green 
River,  WY  82935  or  call  (307) 
875-3105. 


REPORTER-Photographer  with  page 
layout  experience.  Five-day  morning 
daily.  Contact  Publisher,  Northern 
Wyoming  Daily  News,  (307)  347-3241, 
PO  Box  508,  Worland,  WY  82401. 


SPORTS  EDITOR.  Sunbelt,  40,000 
AM.  We  are  NOT  looking  for  a  reporter 
or  a  columnist;  we  have  those.  We  ARE 
looking  for  a  manager  of  people,  sche¬ 
dules  and  news  hole,  a  man  or  woman 
who  will  edit  staff  copy-prep,  outdoor. 
Division  I,  Division  II,  NAIA,  pro  stories 
and  photos — and  combine  it  with  AP, 
NYT,  SHNS  into  a  quality  daily  report. 
We  are  an  independent,  offset,  4-color, 
paginated  newspaper.  Complete 
company  benefit  package.  Our  employ¬ 
ees  know  of  this  ad.  Send  resume  to  Box 
1888,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  by  5-day  AM 
daily  in  the  heart  of  the  great  outdoors. 
Layout  and  photo  experience  necessary, 
plus  ability  to  cover  all  events  tor  sever¬ 
al  area  high  schools.  Contact  publisher. 
Northern  Wyoming  Daily  News,  (307) 
347-3241.  PO  Box  508,  Worland,  WY 
82401. 


SPORTS  SLOT  MAN 
The  person  we’re  seeking  will  be  able  to 
produce  crisp,  clear,  imaginative  layout 
with  an  emphasis  on  color  and  graphics. 
Experience  and  story  selection  and  copy 
editing  under  deadline  pressure  on  a 
daily  newspaper  is  a  must.  The  Bakers¬ 
field  Californian  is  a  85,000  circula¬ 
tion  AM  newspaper  serving  the  South¬ 
ern  Joaquin  Valley,  100  miles  north  of 
Los  Angeles.  To  apply,  send  a  letter, 
resume  and  tearsheets  to  Jim  Hodges, 
Sports  Editor,  Bakersfield  Californian, 
PO  Box  440,  Bakersfield,  CA  93302. 
EOE. 


STRINGERS  WANTED  Pennsylvania& 
legal  publisher  seeks  stringers  to  report 
developments  in  specific  areas  of  litiga¬ 
tion  in  the  following  cities;  Boston, 
Chicago,  Honolulu,  Houston,  Los 
Angeles,  and  San  Francisco.  Modem  a 
plus.  Send  resume  and  clips  to  Stringer 
Dept.,  PO  Box  446,  Wayne,  PA  19087. 

SUNDAY/SPECIAL  SECTIONS  EDITOR 
Growing  morning  daily  near  Atlanta 
needs  talented  layout,  design  and  edit¬ 
ing  person  to  continue  tradition  of 
excellence  in  our  Sunday  newspaper 
and  in  special  sections.  Apply  with 
clips,  resume  or  other  information  to 
Sunday  Editor,  The  Times-Georgian, 
901  Hays  Mill  Road,  Carrollton,  GA 
30117.  Excellent  salary,  benefits, 
working  conditions,  room  for 
advancement. 


THE  ANCHORAGE  TIMES  in  Alaska’s 
largest  city  is  looking  for  copy  editors 
with  at  least  3  years  daily  newspaper 
experience  who  want  to  work  in  an  excit¬ 
ing,  competitive  news  situation.  Applic¬ 
ants  should  be  sticklers  for  style,  spell¬ 
ing,  grammar  and  good  layout.  Send 
letter,  resume  and  clips  to  Carmen 
Dybdahl,  The  Anchorage  Times,  Box 
40,  Anchorage,  AK  99510. 


THE  DAILY  News  &  Observer  of  New 
Smyrna  Beach,  Florida  is  in  the  market 
for  a  talented  writer  to  cover  govern¬ 
ment  and  police  with  punch.  Prefer 
writer  who  has  had  some  weekly  experi¬ 
ence,  but  will  consider  recent  journal¬ 
ism  grads  as  well.  Resume,  2  best  clips 
to  Jim  Jones,  Managing  Editor,  News  & 
Observer,  PO  Drawer  B,  New  Smyrna 
Beach,  FL  32070. 


Tokyo  Bureau  Chief  for  international 
daily  news  service,  covering  high-tech 
industry.  Prior  wire  experience,  know¬ 
ledge  of  high-tech  and  computer  indus¬ 
try  desirable;  two  years  journalism 
background  minimum.  Duties  include 
reporting,  editing  news  on  Japanese 
industry,  building  contacts  and  stringer 
network  throughout  Asia;  coordinating 
assignments  with  Boston  headquarters. 
Need  highly  motivated  person  capable 
of  working  independently  overseas. 
Good  salary;  will  move.  (Write  Box 
1907,  Editor  &  Publisher. 


WASHINGTON  DC- Six  reporters  with  3 
to  5  years  daily  experience  for  some  of 
the  most  challenging,  available  assign¬ 
ments  in  Washington.  Send  best  clips 
to  Editor,  States  News  Service,  1333  F 
St.,  NW.,  Washington,  DC  20004. 
EOE. _ 


_ MARKETING _ 

MARKETING  SERVICES  DIRECTOR 
Innovative  40,000  AM  in  the  Southwest 
seeks  experienced  manager  to  build  new 
marketing — research — promotion  de¬ 
partment.  Develop  sales  materials;  de¬ 
sign  and  administer  ongoing  research; 
coordinate  multi-media  promotion  ef¬ 
forts.  Position  reports  to  publisher. 
Competitive  salary,  great  benefits  and 
growth  opportunity.  Send  resume  and 
salary  history  to  Box  1869,  Editor&Pub- 
lisher. 


SALES.'MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


THE  EL  PASO  HERALD-POST,  a  prog¬ 
ressive,  31,000  circulation  newspaper 
in  a  fascinating  bi-cultural  border  area, 
is  seeking  a  dynamic  assistant  city 
editor  who  is  loaded  with  story  ideas, 
understands  both  hard  news  and 
features  and  knows  how  to  lead.  The 
applicant  might  be  a  city  editor  at  a 
smaller  paper  or  an  experienced  repor¬ 
ter  at  a  larger  one.  Please  write  —  Don’t 
call  —  Jay  Ambrose,  Editor,  El  Paso 
Herald-Post,  PO  Box  20,  El  Paso,  TX 
79999. 


THE  MIAMI  NEWS  is  seeking  a  versa¬ 
tile,  talented,  provacative  entertain¬ 
ment  editor  who  can  write,  plan  cover¬ 
age  and  supervise  staff.  At  least  5  years 
experience  in  entertainment  coverage 
on  a  daily  newspaper  required;  previous 
supervisory  experience  preferred.  Send 
resume,  clips  and  references  to:  Daisey 
Harris,  Lifestyle  Editor,  The  Miami 
News,  PO  Box  615,  Miami,  FL  33152. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 


_ PRESSROOM _ 

LARGE  CARIBBEAN  daily  newspaper 
seeks  services  of  hands-on  letterpress 
foreman  for  one-year  training  and  tech¬ 
nical  assistance  assignment.  Send 
resume  and  salary  requirements  to  Box 
1887,  Editor  &  Publisher. 


PRESS  OPERATORS  WANTED  for  SF 
Bay  Area  must  have  high  quality  and 
commercial  experience  on  single  width 
Goss  or  Harris  offset  equipment.  We 
offer  competitive  salary  and  excellent 
benefits.  Send  resume  to  FP  Press, 
37428  Centralmont  Place,  Fremont, 
CA  94536.  Attention  K.  Valentine. 


_ PRODUCTION _ 

A  SENIOR  PRODUCTION  MECHANIC 
Immediate  opening  available  for  a 
senior  production  mechanic.  Position 
reports  to  Production  Director.  Must 
have  solid  knowledge  of  mailroom 
equipment.  Electrical  and/or  electronic 
experience  helpful.  Good  salary  and 
benefits.  Send  resume  to  Personnel 
Department,  The  New  London  Day,  47 
Eugene  O’Neil  Dr.,  New  London,  CT 
06320. 
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HELP  WANTED 


PRODUCTION 


COLD  TYPE  MANAGER 
Two  leading  national  publications 
located  in  the  South  have  an  opening 
for  an  experienced  supervisor  with  abili¬ 
ty  to  direct,  organize,  train  and  motivate 
personnel  in  typesetting,  paste-up, 
proof  reading  and  art  departments. 
Knowledge  of  Harris  and  Atex  typeset¬ 
ting  systems  required.  Ability  to  imple¬ 
ment  pagination  desirable.  Excellent 
salary  and  benefits  including  reloca¬ 
tion.  Reply  to  Box  1898,  Editor  & 
Publisher. 


GOSS  URBANITE  PRESS  FOREMAN 
Immediate  Opening 
Quality  conscious  press  foreman. 
Supervisory  experience  preferred  but 
will  consider  an  offset  trained  Number 
2  person.  We  are  a  privately  owned 
growing  afternoon  daily  with  no  Satur¬ 
day  or  Sunday  shifts.  Located  in  a 
congenial  Five  College  community  in 
western  Mass.  We  offer  competitive 
wages  and  superior  benefits.  Send 
resume  to: 

VICTOR  TARDUE 
Production  Manager 
Daily  Hampshire  Gazette 
Northampton,  MA  01060 
(413)  584-5000. 


PUBLIC  RELATIONS 

EXPERIENCED  PROFESSIONAL 
wanted  for  number  two  position  Univer¬ 
sity  Relations  office.  Responsible  for 
general  public  relations  and  information 
and  publications  operations  via  six- 
member  staff.  Master’s  and  seven  years 
in  media  and  higher  education  public 
relations  preferred.  Apply  by  May  15. 
Contact  Dr.  John  David  Reed,  Journal¬ 
ism  Dept.,  Eastern  Illinois  University, 
Charleston,  IL  61920,  (217) 
581-6003.  Eastern  is  committed  to  the 
principles  of  equal  opportunity  and 
affirmative  action. 


_ SALES _ 

ADVERTISING  SALES 
Come  join  an  exciting  innovative  and 
dynamic  crew.  Increased  opportunities 
in  our  market  has  forced  us  to  expand 
our  outside  advertising  sales  staff. 

If  your'e  a  self  starter,  we’re  interested 
in  you.  Advertising  sales  experience 
helpful  but  not  a  must.  Guaranteed 
compensation  through  training  period 
with  liberal  commission  thereafter. 

This  is  a  great  career  opportunity  with 
an  excelllent  compensation  package  as 
well  as  expenses,  health  insurance,  life 
insurance,  profit  sharing  and  more. 
Please  send  your  resume  to: 

Jim  Ingram 
Northwest  Herald 
PO  Box  250 
One  Herald  Square 
Crystal  Lake,  IL  60014 


PHOTOGRAPHY 

PHOTO  DIRECTOR 

A  newspaper  resolved  to  be  noted  tor  its 
visual  impact  offers  an  excellent  oppor¬ 
tunity  to  run  its  photo  department. 
We’re  seeking  expertise  coupled  with 
good  managerial  style.  Send  resume, 
cover  letter  to  Box  1890,  Editor  & 
Publisher. 


_ PRINTING _ 

PRESS  OPERATORS/ASSISTANT 
OPERATORS  wanted  in  San  Jose,  Cali¬ 
fornia.  Experienced  on  Goss  suburban 
or  similar  press  equipment  required. 
Full  time,  full  benefits,  top  wages.  Fast 
growth,  future  expansion  and  plenty  of 
opportunity  with  Northern  California’s 
largest  weekly  shoppper  publication,  an 
Operating  Unit  of  Harte  Hanks  Direct 
Marketing.  Apply  to:  E.  Lee,  Potpourri, 
1350  E.  Duane  Ave.,  Santa  Clara,  CA 
95054.  Telephone  (408)  748-1360. 
EOE/MFH, 

EDITOR  &  PUBLISHER  for  April  4, 


POSITIONS 


WANTED 


ADMINISTRATIVE 


AWARD-WINNING  MANAGEMENT 
TEAM  AVAILABLE-Includes  Managing 
Editor;  Production  Manager;  Advertis¬ 
ing  Manager;  and  Photographer/Sports 
Editor.  All  four  are  experienced  veter¬ 
ans,  and  J-School  grads.  Each  fully 
understands  the  team  concept.  The 
team  currently  runs  an  award-winning 
twice-weekly  community  newspaper 
with  TMC  publication.  We  are  botton 
line  oriented.  Will  consider  all  areas, 
but  prefer  Zones  5  through  9.  Members 
are  available  as  a  group,  or  on  an  indivi¬ 
dual  basis.  Reply  to  Box  1859,  Editor  & 
Publisher. 


GROUP  ORIENTED  publisher/general 
manager  with  proven  bottom  line 
success  and  quality  conscious  produc¬ 
er.  7  years  experience  in  small  daily, 
TMC,  commercial  printing  in  top  posi¬ 
tion.  Emphasis  in  advertising  with  abili¬ 
ty  to  motivate  and  inspire  personnel. 
Seeking  a  career  commitment.  Box 
1925,  Editor  &  Publisher. 


PUBLISHER  OR  CORPORATE 
Publisher  seeks  new  challenge. 
Successful  history  as  publisher  and  at 
corporate  level.  Solid  profit  history. 
Experience  all  facets.  Will  run  your 
newspaper  or  company.  Now  employed. 
Box  1891,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER  22 
years  experience  in  circulation,  adver¬ 
tising  and  publisher.  Now  publisher  of 
3.5  million  operation.  Good  creative 
motivator  seeking  position  with  daily.  I 
have  a  proven  track  record.  Box  1792, 
Editor  &  Publisher. 


_ ADVERTISING _ 

LOOKING  FOR  a  strong  GM  who  under¬ 
stands  newspaper  operations  and  can 
develop  commercial  web  income? 
Current  GM  experienced  in  both  news¬ 
papers  and  commercial  web  sales. 
Strong  motivator,  trainer,  very  results 
orientated.  Prefer  upper  Zone  5.  Write 
Box  1892,  Editor  &  Publisher. 


WEEKLY  PUBLISHER/ADVERTISING 
DIRECTOR  with  proven  track  record  of 
high  achievement  seeks  career  commit¬ 
ment.  Excels  in  building  ad  sales  and 
getting  best  results  out  of  others.  Self 
motivated.  Box  1893,  Editor  & 
Publisher. 


_ CIRCULATION _ 

FIVE  YEARS  EXPERIENCE.  Circulation 
Director  and  Distribution  Manager, 
seeks  employment  with  a  daily  news¬ 
paper  in  Zones  6  or  8.  TMC  exper¬ 
ienced.  Proven  track  record  and  good 
references.  Write  to  Box  1924,  Editor  & 
Publisher. 


YOUNG,  ENERGETIC,  minority,  circu¬ 
lation  proiessional  seeks  challenging 
management  position  in  Single  copy  or 
Home  Delivery.  Hands  on  experience  in 
Single  copy  sales.  Home  Delivery,  Tele¬ 
phone  sales  and  Customer  service. 
Proven  ability.  Business  degree.  Reply 
to  Box  1905,  Editor  &  Publisher. 


EDITORIAL 


AVAicABLE -  Sharp  (ouch!)  sports 

writer  with  experience.  Ready  to  move 
on.  Would  love  baseball  beat,  etc.  by 
the  summer.  Box  1911,  Editor  & 
Publisher. 


POSITIONS  WANTED 


_ EDITORIAL _ 

AGGRESSIVE,  AWARD-WINNING  |Our- 
nalist,  expertise  in  criminal  justice 
issues,  seeks  reporting  position  at 
100, ()00  plus  daily.  7  years  experi¬ 
ence.  Reply  Box  1876,  Editor  & 
Publisher. 


BEST  SPORTS  EDITOR  in  America 
seeks  move  as  No.  1,  No.  2  or  beat 
assignment  at  medium  to  large  metro  or 
suburban.  Excellent  leader,  organizer. 
Computer  and  people  oriented.  Don’t 
pass  me  by.  Contact  Box  1841,  Editor 
&  Publisher. 


ENERGETIC,  creative  journalist  seeks 
position  as  a  general  assignment  repor¬ 
ter  or  feature  writer/photographer  on  a 
daily.  Solid  writing,  photo,  design 
skills.  Knowledge  of  Native  American 
issues.  Available  in  May.  Dianna  Troyer, 
Box  1748,  Lander,  WY  82520. 


FILM  CRITIC  currently  writing  exclusive 
weekly  column  for  a  35,000  daily  seeks 
writing  position  on  entertainment  staff 
of  Philiy/S.  Jersey/DE-area  daily  or 
weekly.  Experience  includes  film,  TV, 
video  reporting  background.  Box  1886, 
Editor  &  Publisher, 


FINANCIAL  REPORTER 
Seeks  similar  or  general  assignment 
spot  on  daily  in  Zone  2  or  Zone  9.  Box 
1901,  Editor  &  Publisher. 


GET  SIMPLE-direct-sophisticated  copy 
from  this  writer.  Excel  at  features-sports 
or  news.  Love  people,  words.  Big  ID 
polisci  grad  w/3  years  experience  at 
medium  dailies.  Sheryl  (414) 
656-0763. 


SEASONED  VET.  Enterprise  reporter 
with  record  of  breaking  top  stories  in 
N.Y.C.  Broad  news  experience  writing 
for  major  N.Y.C.  daily  and  planning  TV 
network  news  coverage  for  Northeast. 
Solid  in  breaking  stories,  politics, 
feature  writing  on  business  and  life  in 
the  Big  Apple.  One  person  news  bureau 
looking  for  regional  newspapers  needing 
a  pro  based  in  N.Y.C.  Call  (212) 
243-1211  or  write  Box  1922,  Editor  & 
Publisher. 


SPORTSWRITER,  18  years’  varied 
sports  daily  experience,  now  on  national 
award-winning  staff.  Seeks  new  chal¬ 
lenge.  Box  1908,  Editor  &  Publisher. 

TOP  NFL  BEAT  writer/reporter  seeks 
relocation.  Anywhere,  USA.  8  years  of 
scoops,  enterprise,  total  coverage. 
Available  immediately.  Box  1906, 
Editor  &  Publisher. 


TV,  MOVIE  CRITIC.  Experienced,  tunny 
TV  editor  wants  to  write  TV  or  movie 
reviews  and  features.  Box  1867,  Editor 
&  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


WASHINGTON  STRINGER:  Exper¬ 
ienced  journalist  will  write  weekly  news 
feature  article  from  Washington  D.C. 
with  your  paper’s  local  readers  in  mind. 
Focus  on  consumer,  health  and  elderly 
issues.  Assignments  welcome.  Box 
1894,  Editor  &  Publisher. 

WASHINGTON  D.C.  writer  editor 
paralegal  translates  legalese  documents 
to  plain  English.  Analysis  and  summary 
of  statutes,  regulations,  court  deci¬ 
sions.  Box  1895,  Editor  &  Publisher. 


MARKETING  RESEARCH 

RESEARCH  ANALYST  seeks  new  posi¬ 
tion.  2  1/2  years  at  large  metropolitan. 
Statistics  degree.  For  resume  write  Box 
1878,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

VERSATILE  AND  EXPERIENCED 
reporter  for  Zone  3  daily  with  back¬ 
ground  as  copy  editor  and  television 
reporter'anchor  seeks  position  in  public 
relations.  Veteran  still  and  video  photo¬ 
grapher.  Record  of  positive  interaction 
with  public.  Willing  to  relocate.  Box 
1921,  Editor  &  Publisher. 


_ PROMOTION _ 

ADVERTISING  SALES  promotion, 
circulation  promotion,  research.  Award¬ 
winning  ideas.  Excellent  publication, 
marketing  background.  Bob  Barbee, 
2224  South  Piney  Point,  223,  Hous¬ 
ton.  TX  77063.  (713)  785-9777. 

PHOTOGRAPHER 

HARD  WORKING  PHOTOGRAPHER 
WITH  GOOD  EYE  seeks  employment 
with  medium  to  large  publication  in  any 
area.  Currently  employed  by  weekly  with 
100,000  circulation.  Richard  Bowles, 
The  Marietta  Daily  Journal.  1257 
Blueberry  Trail,  Decatur,  GA  30003. 
(404)  634-2002  home,  or  (404) 
292-5572  work. 


NEWS  PHOTOGRAPHER  with  degree 
and  two  years  weekly  and  daily  experi¬ 
ence  seeks  full  time  staff  position. 
Eager  to  work  hard  and  learn.  Willing  to 
relocate.  Please  contact  Chuck  Riechl, 
1819  Powell  St.,  Norristown,  PA 
19401.  (215)  279-1131. 


PHOTOGRAPHER  with  30  years  big  to 
small  city  experience  seeks  staff  posi¬ 
tion  in  Zone  3  or  4.  Box  1896,  Editor  & 
Publisher. 


PHOTOGRAPHER  w/2  years  Darkroom 
experience.  Seeks  entry  level  position 
on  medium-sized  daily  in  all  Zones/ 
except  7,5.  Two  years  at  school  of 
Visual  Arts,  some  newspaper  experi¬ 
ence.  Available  June  1.  For  portfolio 
and  resume,  call  (718)  788-2825. 
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SHOP  TALK  AT  THIRTY 

When  Texas  reporters  brought  along  their  Bibles 


By  Dave  McNeely 

Reporters  in  Texas  who  cover  the 
state  capitol  do  not  routinely  bring 
our  Bibles  with  us  to  news  confer¬ 
ences  held  by  the  governor  or  other 
state  officials.  But  at  a  news  confer¬ 
ence  held  by  Gov.  Bill  Clements  on 
Tuesday,  March  17,  bringing  along 
the  Good  Book  occurred  indepen¬ 
dently  to  several  of  us. 

It  was  partly  an  attempt  to  lend  a 
note  of  levity  to  what  had  been  a  very 
serious  revelation.  Clements,  the 
Republican  who  was  returned  to  the 
governor’s  mansion  after  a  four-year 
absence,  had  revealed  that  he  was 
very  deeply  embroiled  in  the  con¬ 
troversy  surrounding  penalties 
handed  Southern  Methodist  Univer¬ 
sity  in  a  football  scandal. 

The  penalties  were  the  stiffest  ever 
levied  by  the  National  Collegiate 
Athletic  Association.  SMU  was  given 
the  so-called  “death  penalty”  for 
continuing  payments  to  football  play¬ 
ers,  even  after  the  NCAA  had  put  the 


(McNeely  covers  the  Texas  state 
capitol  for  the  Austin  American  States¬ 
man.  Carole  Kneeland  of  WFAA-tv  is 
his  wife  and  McNeely  says,  “As  has 
been  the  case  throughout  our  mar¬ 
riage,  as  occasionally  competing 
reporters,  we  often  do  not  tell  each 
other  of  news  developments.  This  was 
one  of  those  cases.” 


Photo  by  Mario  Villafuerte 


Texas  Governor  Bill  Clements  holds 
up  o  Bible  provided  by  o  reporter 
during  o  recent  press  conference. 

school  on  probation  in  1985. 

Clements  had  returned  to  SMU’s 
board  of  governors  in  1983,  after  com¬ 
pleting  his  term  as  governor.  He  had 
been  defeated  for  re-election  in  1982 
by  Democrat  Mark  White.  Clements 
later  said  that  he  had  discovered  upon 
his  return  that  during  his  absence 
from  the  SMU  board,  rogue  alumni 
had  put  in  place  a  scheme  for  illegal 
payments  to  attract  top  football  play¬ 


ers  to  the  college. 

But  none  of  us  knew  during  Clem¬ 
ent’s  re-election  battle  last  year  that 
he  had  known  about  and  condoned 
continued  illegal  payments  to  players 
even  after  the  NCAA  put  SMU  on 
probation  in  1985.  The  first  inkling 
that  he  had  allowed  the  payments  to 
continue  came  in  Clements’  regular 
weekly  press  conference  of  Tuesday, 
March  3,  when  Clements  responded 
to  a  question  from  WFAA-tv  capitol 
reporter  Carole  Kneeland  about  the 
payment  system. 

The  Dallas  Morning  News,  owned 
by  the  same  A.H.  Belo  Corp.  that 
owns  WFAA,  had  also  confirmed  the 
Clements  angle  of  the  story  the  night 
before,  on  Monday,  March  2.  Editor 
Burl  Osborne  and  editorial  writer 
Scott  Bennett  had  met  with  Clements 
privately.  For  whatever  reason,  they 
did  not  put  the  story  in  Tuesday’s 
newspaper. 

Several  of  us  reporters  present  at 
the  press  conference,  including  Asso¬ 
ciated  Press  capitol  bureau  chief 
Michael  Holmes,  at  the  time  did  not 
realize  the  magnitude  of  Clements’ 
admission.  Holmes  said,  “Thank 
you,  governor,”  and  cut  off  the  press 
conference  after  Clements’  answer. 

The  Associated  Press  did  not  even 
file  a  story  until  the  Dallas  News’ 
arch-rival,  the  Dallas  Times-Herald, 
ran  the  news  conference  story  in  its 
afternoon  editions,  causing  the  AP 
story  out  of  Dallas  to  attribute  the 
story  to  the  Times-Herald. 

Clements’  response  exploded  in 
news  media  around  Texas  and  the  rest 
of  the  nation.  The  fact  that  SMU’s 
illegal  payments  to  football  players 
had  been  continued  and  condoned  by 
the  man  just  returned  to  the  helm  of 
Texas  government,  in  his  role  as 
chairman  of  the  board  of  governors  at 
SMU,  was  top  news  everywhere. 
Even  the  New  York  Times  put  in  on  its 
front  page  the  next  day. 

One  reason  it  was  so  stunning  was 
that  Clements  had  been  asked  almost 
the  same  question  Feb.  25,  the  day  the 
NCAA  slapped  the  “death  penalty” 
on  SMU,  by  WFAA’s  Washington 
bureau  reporter,  Robert  Riggs.  Clem¬ 
ents,  who  was  in  Washington  for  the 
winter  meeting  of  the  National  Gover¬ 
nors  Association,  was  asked  by 
Riggs: 

“The  NCAA  investigation  in 
August  ’85:  SMU  officials  decided  to 
keep  making  the  payments  to  the  ath- 
(Continued  on  page  76) 


.^^NDING 

Protection 


he  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 

(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  9(X)24 
Originator:  Newspaper  Indepenileni 
Contraelor  Bond.  Carrier  Accident  Insurance 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 

Deane 

WEINBERG 

insurance  AGENCY.  INC. 
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Scripps  League  Helps  College  Students  Learn 
About  Technology  And  Community  Journalism 


Scripps  League  Newspapers 
Education  and  Research  Fund 
has  provided  over  a  million 
dollars  in  grants  over  the  last 
10  years  for  higher  education 
in  America. 

Through  its  trustee,  Yale 
University,  Scripps  League 
started  the  Fund  primarily  as 
a  way  to  support  studies  that 
assist  aspiring  journalists,  and 
teach  them  more  about  high 
technology. 


It  has  been  particularly  helpful  in  instructing 
idealistic,  young  entrepreneurs  about  community 
journalism.  By  stressing  practical  education  in  adver¬ 
tising,  computer  science,  etc.  this  learning  can  be 
put  to  use  in  small  communities. 

The  Fund  has  also  helped  purchase  equipment 
for  journalism  departments,  and  finance  workshops 
for  minority  journalists. 

Just  as  Scripps  League  has  helped  lead  the  way 
in  Imaginative  uses  of  satellites  and  computers,  it 
Is  working  to  better  educate  America’s  youth. 


Scripps  League  Newspapers 

Eagle  Hill-HCR1,  Box  38,  Charlottesville,  Virginia  22901 

San  Mateo,  California,  400  S.  El  Camino  Real  #950 
Washington,  D.C.,  1174  National  Press  Building 

Santa  Barbara,  California,  1236  Coast  Village  Cir.  Proclaim  liberty  through  all  the 

ScrippSat,  1845  E.  Rand  Rd.,  Suite  L108,  land  unto  all  the  inhabitants  thereof 

Arlington  Heights,  IL  60004  (Lev.  25.10) 


WHO  PROVIDES  CLEARANCE 
TO  FLY  THIS  PLANE? 

Until  The  Pittsburgh  Press  stepped  in,  commer-  that  the  FAAs  top  physician  had  granted 
cial  airline  pilots  could  take  control  of  a  plane  even  hundreds  of  exemptions  to  pilots  previously 
when  their  health  might  put  them  and  their  pas-  declared  unfit  to  fly  because  of  serious  medical 

sengers  in  jeopardy  problems,  including  risks  of  heart  attacks  and 

The  story  began  to  unfold  when  an  airline  pilot  diabetic  comas, 

was  brought  to  a  Pittsburgh  hospital  emergency  Even  pilots  who  had  lost  their  driver’s  licenses 

room  clinically  dead  from  a  cocaine  overdose  for  driving  under  the  influence  were  still  flying, 

and  then  checked  out  33  hours  later.  Doctors  and  The  response  to  their  reporting  was  direct.  The 

nurses  were  helpless  to  keep  him  from  flying.  American  Medical  Association  advised  physi- 

They  couldn’t  warn  air  safety  authorities  because  cians  to  report  impaired  pilots.  The  FAA  reassigned 

of  laws  protecting  patient  confidentiality.  its  top  physician.  And  the  Department  of  T^ans- 

Pittsburgh  Press  reporters  Andrew  Schneider  portation  ordered  random  drug  testing  for  pilots, 

and  Matthew  Brelis  decided  to  find  out  how  often  It  isn’t  easy  to  navigate  through  an  industry’s 

this  kind  of  thing  happened.  They  uncovered  an  own  system  for  checking  itself  But  because 

outdated  FAA  medicd  review  system,  rendered  of  The  Pittsburgh  Press,  a  new  portrait  of  pilot 

ineffective  because  of  superficial  examinations  fitness  emerged, 

and  lack  of  drug  testing  in  the  bi-annual  physicals  SP!i5!  SCRIPPS  HOWARD 

for  commercial  pilots.  Slfi  ati7TA7C'DA‘DT?'DC 

Using  the  Freedom  of  Information  Act,  they  J  -N  JL  W  orjAr* iL  Ko 

reviewed  thousands  of  medical  cases.  They  found  WE  SEE  THE  BIG  PICTURE 
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